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LEGAL STUFF 
 
Names of people, trademarks, company names, brand names & service 
marks are the property of their respective owners and are used in editorial 
commentary as permitted under constitutional law. 
 
Andrew Williams has made his best efforts to produce a high quality & 
informative document.  He makes no representation or warranties of any kind 
with regards to completeness or accuracy of the information within the book.  
The entire contents are ideas, thoughts & opinions expressed solely by the 
author after years of research into the workings of the search engines. The 
author and publisher shall in no event be held liable for any loss or other 
damages caused by the use and misuse of or inability to use any or all of the 
information described in this book.   
 
By using the information in this book, you agree to do so entirely at your own 
risk. 
 
The contents of this document are protected by world wide copyright treaties 
and may not be reprinted, copied, redistributed, transmitted, hosted, displayed 
or stored electronically without express written permission of Andrew J 
Williams.  All rights reserved World Wide. 

 
 

 2009 Andrew J. Williams 
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Notes about symbols used in this 
book: 

 
 
 
This symbol is used for a side note.  They often provide 
useful insights into the strategy/tool or idea being 
discussed. 
 
 
 

 

 This symbol is used to mark tips.  These are 
valuable snippets of information. 
 

 
 

 
 This is the Worksheet symbol.  It is displayed 
whenever there is a worksheet rat the back of the 
book that you can use for carrying out the 
procedure. 
 

 
 
 

 

This is the icon representing an idea.  These are things that 
you should think about as you build your sites. 

 

 

 

 
This icon represents a video to watch. 



4 

 

Table of Contents 

Further Reading on my Websites ........................................................................... 8 

Introduction 9 

The idea behind ñFat Affiliate Sitesò 10 

Google Approval Test: ............................................................................................ 10 

1. Avoid Being a Thin Affiliate 11 

Google Report Analyzed........................................................................................ 11 
Summary of Googleôs Webmaster Guidelines .................................................... 12 

Spam Techniques ................................................................................................... 17 
Spam technique 1 - Sneaky redirects ................................................................... 17 
Spam technique 2 - 100% Frame ......................................................................... 17 
Spam technique 3 - Hidden Text / Hidden Links ................................................ 17 

Spam technique 4 - Porn on expired domains. .................................................... 18 
Spam technique 5 - Secondary Search Results / PPC .......................................... 18 

Spam technique 6 - Thin Affiliate Doorway pages ............................................. 18 

2. An Overview of Building Fat Affiliate Sites 22 

Process of building a "FAT" Affiliate site  ........................................................... 23 

Find several potential niches ................................................................................. 25 

Check to see which one is most profitable ........................................................... 30 
Checking Demand ................................................................................................ 33 

PPC Value? ............................................................................................................. 35 

4. Keyword Research 38 

Keyword Research Tools ....................................................................................... 39 

5. Working with Keywords 41 

So, Which Keywords Should You Target? .......................................................... 41 
Finding the Number of Competing Pages ............................................................ 42 
Why use Quotes for Determining Competition? ................................................. 42 

Searching for your Ranking Position ................................................................... 44 

Our Keyword Strategy .......................................................................................... 45 

How to Group Your Keywords ............................................................................. 46 

6. Setting up a Site Blueprint 50 

What is an Article? ................................................................................................ 54 

Type 1 ï Low competition phrases ....................................................................... 55 

Type 2 ï Question Phrases .................................................................................... 57 

Do these question phrases have any search volume? .......................................... 65 

file:///C:/Users/Andy/Documents/Courses%20-%20ezSEO/Affiliate%20Site%20Blueprint/Affiliate%20Site%20Blueprint.docx%23_Toc238970814


5 

What about High Competition Phrases.  Can I use these for Articles? ............ 66 

7. Themeing Pages 67 

Finding theme words from the keyword database .............................................. 69 

Finding theme words using KRA Proôs Keyword Spider 76 

Exporting the Site Blueprint ................................................................................. 81 

8. Main Pages v Article Pages 83 

The Purpose of Main Pages and Article Pages .................................................... 85 

Can we sell products from Article Pages? ........................................................... 87 

Summary ................................................................................................................. 88 

9. The Art of Pre-Selling 89 

Pre-Selling v Selling ............................................................................................... 89 

How to Pre-Sell ....................................................................................................... 90 
Summary of the Pre-selling ................................................................................. 90 

10. An Example Article.......................................................................................... 92 

Target profitable keywords ................................................................................... 92 

Ask yourself what someone who searches for "baby nursery themes" is really 

looking for? ............................................................................................................. 93 

Decide on a writing style........................................................................................ 95 

Flesh out your initial ideas. ................................................................................... 95 

Call to action ........................................................................................................... 96 

Create a headline.................................................................................................... 97 

Keyword optimization concerns ......................................................................... 100 

11. Two Models for Creating Sales Pages 104 

Pre-Sales Page - Model 1 ..................................................................................... 106 

Pre-Sales Page - Model 2 ..................................................................................... 106 

Plans of both Models ............................................................................................ 108 
Model 1 .............................................................................................................. 108 

Model 2 .............................................................................................................. 109 

Summary ............................................................................................................... 110 

12. The Value Test for an article 112 

The Value Test for a Site as a Whole ................................................................. 112 

Creating Articles that Pass the Value Test ........................................................ 112 
Writing Reviews ................................................................................................ 113 
Discussion Articles ............................................................................................ 114 

Some quick guidelines when writing your article ............................................. 116 

Stuck for ideas on what to write about? ............................................................ 116 

13. Domain Names, Web Hosting Plans & Wordpress 118 



6 

The Domain Name ............................................................................................... 118 
Hyphens or no hyphens ...................................................................................... 119 
Domain Extension .............................................................................................. 119 

Buying Web Hosting ............................................................................................ 120 

Wordpress ............................................................................................................. 122 

14. Setting up Wordpress 123 

15. Linking Pages 124 

Internal Site Links ............................................................................................... 124 
1. Text links ................................................................................................... 125 

2. Graphic links .............................................................................................. 125 

Linking Pages together ........................................................................................ 127 

16. Google Page Rank 129 

Toolbar PR v the Value held at Google ............................................................. 130 

PR Summary ........................................................................................................ 132 

16. Link Reputation 134 
Some Incoming Links Can Help Your Rankings... ........................................... 136 

17. Tracking Visitors 138 

18. Link Partner Pages 139 

19.  Pre-Written Content 140 

PLR & Ghost Written Content  ........................................................................... 140 

Using Free Articles on your site for Content ..................................................... 142 
The internet provides you with a laboratory to test your theories. .................... 142 

20.  Site Promotion using online resources 145 

Article Distribution  .............................................................................................. 145 

The single biggest Advantage of Submitting to Article Directories is............. 147 

Article Directories ................................................................................................ 147 

Social Sites ............................................................................................................ 147 

Video Sites............................................................................................................. 148 

Social Bookmarking Sites .................................................................................... 148 

Submission to webmasters .................................................................................. 149 

Submitting to Directories .................................................................................... 150 

21. Affiliate Site v Adsense Income 152 

Articles and Affiliate Sites ................................................................................... 153 

Articles and Adsense Sites ................................................................................... 154 

Datafeeds ............................................................................................................... 154 

One large site covering all BBQs ........................................................................ 155 

Creating Smaller, More Specific Sites ............................................................... 157 



7 

Summary ............................................................................................................... 160 

23. Owning your own products 161 

Advantages to Owning your own Products ....................................................... 162 

24.  Keeping in Touch with Visitors 164 

25. Legal Requirements for Webmasters 168 

26. Building a Product Empire with ñPLRò Content 169 

27.  Issues with running your own Affiliate Program 171 

28. In Summary 174 

Resources 177 

Worksheet 1 -  Fat Affiliate Site Building Checklist 178 

Worksheet 2 ï Generating Ideas 179 

Worksheet 3 - Pre-Sell Planner 180 

 
 
 
 



8 

Further Reading on my Websites 
 
ezSEO News ï Home of my free weekly ezSEO Newsletter 
 
 
Affiliate Minder ï Tip, advice and tutorials in all aspects of Internet Marketing.  
There is a growing number of Wordpress Tutorials. 
 
 
I.M. Prodigy ï Currently hosts two Wordpress Courses.   
Wordpress for Affiliate Sites is a course that shows every step in the 
building of an actual affiliate site.  Watch over my shoulder.   
Also available is the HTML to Wordpress course, which again allows you to 
watch over my should every step as I convert an old HTML site to Wordpress, 
WITHOUT losing any rankings. 
 
 
Keyword Research Lab ï Home of KRA Pro, the ultimate keyword 
manipulation and LSI software. 
 
 
Creating Fat Content Course ï The course you are reading now shows how to 
create ñFat affiliate sitesò.  The Creating Fat Content Course is the ideal 
companion, as it shows how to create ñFat Contentò for your site. 
 
 
Web Content Studio ï Article Studio offering an easy way to theme your 
content, including advanced LSI keyword generator. 
 
D.I.G. ï My Datafeed Software.  A different approach to datafeeds for those 
who build quality, ñfatò affiliate sites. 

http://ezseonews.com/
http://affiliate-minder.com/
http://improdigy.com/
http://www.keywordresearchlab.com/
http://creatingfatcontent.com/
http://webcontentstudio.com/
http://ezseonews.com/datafeedsoftware


9 

Introduction 
 
 
Back in 2006 I wrote a book called Creating Fat Affiliate Sites.  That book was 
downloaded by thousands of people and taught readers how to build websites 
that added value to the internet.  Because these sites were built on ñfatò 
concepts, most are probably still online today and ranking well. 
 
However, a lot has happened in the last three years and I felt it was time for a 
major update.  While the search engines are still rewarding ñFatò content like 
they did 3 years ago, there are a few SEO considerations I felt you should be 
updated on.   
 
Also, some of the tools I recommended back in 2006 are now either not 
recommended, or have been replaced with better tools that do more, or at 
least do the same thing better.   
 
e.g. For the web site editor, the original Fat Affiliate Sites Course did not 
specifically recommend one tool over another.  That was left up to the reader 
to choose.  For this major update, I am recommending one site building tool ï 
Wordpress. 
 
Wordpress has grown in reputation and stature, and I personally have almost 
completely switched over to using Wordpress for building my own affiliate 
sites.  This course will therefore place a heavy bias on using Wordpress as 
the site builder.   
 
The original Fat Affiliate Sites eBook has been brought right up to date with 
this release of ñAffiliate Site Blueprintò. 
 
The original manual was 170+ pages.   
 
The sheer size of it was a major stumbling block for some people, who just 
found it too big to print, and too daunting to use, so I wanted to make this 
book shorter.  If you look at the page numbers at the bottom, you see I failed.  
Well kind of...  In this book, I have decided to try something different.   
 
I have replaced large chunks of text with a single video you can watch.  
However, since I know a lot of people prefer to read rather than watch a 
video, I also left the text in place.   
 
These videos are sprinkled throughout the book, and hopefully make the 
manual easier to use.  When you see a video icon, click it to open the video in 
your web browser.  The text that the video replaces is inside a box (with the 
video icon), so you can ignore that text if you want to. 
 
Letôs get on... 
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Google Approval Test: 
 
Would Google approve of this tool, 
service or technique, and would I 
happily show Matt Cutts (a Google 
Engineer) a page or a site that uses 
this tool, service or technique. 

 

 

The idea behind ñFat Affiliate Sitesò 
 
Let me start by saying one basic truth: 
 
If you rely on free Google traffic, you have to follow Googleôs rules. 
I have heard a lot of bullish people in my time saying ñI donôt care what 
Google want, Iôll do things my wayò, or ñso what if Google donôt like this, I can 
do it my way if I want toò.  That sort of thing.  Do you know what?  The sites 
these people build donôt last in Google, meaning they have to continually find 
new ways to beat the Google system.   
 
My advice is simple.   
 
Give Google what they want, and you can work with them, not against them. 
Over the years I have seen a lot of new products come and go, and every 
time someone contacts me to review their product, I give it what I call the 
ñGoogle Approval testò. 
The test is simple. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
So what does Google want from an affiliate site? 
 
Well let me tell you what Google does not want.   

 
Google does not want ñthinò affiliate sites!
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1. Avoid Being a Thin Affiliate 
 
 
OK, so what's all this about thin affiliates? 
 
In a "leaked" document reportedly coming from Google, the big G gave 
guidelines to human spam-busters on how to classify affiliate sites as thin or 
not.   
 
A "thin affiliate" is basically one that creates pages with the sole intention of 
ranking well and directing traffic to an affiliated merchant site, without adding 
anything unique to the World Wide Web.   
 
It seems that the algorithms at Google HQ are no longer the only ranking 
factors involved in where your pages end up in the search results.  Now, 
human beings are scouring the Internet looking for sites to penalise. 
 
Here is the report: 
 
http://www.searchbistro.com/spamguide.doc 
 
(If you get asked for a username and password, just cancel twice, and the 
document should show up). 
 
 
 
 

Google Report Analyzed 
 
 
Some have called it a hoax, others have seen it as the end of affiliate 
marketing, but if you actually read this report, you will hopefully see what I 
see: 
 
(a) Affiliate sites are here to stay 
(b) If you do things right, you will end up with less competition from other 
affiliate marketers (since so many will ignore this report and continue to churn 
out thin sites created with little or no focus on the visitor). 
 
This report was apparently given out to people chosen to work for "Google's 
spam department" as "Raters" - maybe they should be called ratters ;o).   
 
That's right, Google apparently has hired people around the world to do web 
searches, look at the results in Google, and identify those sites that Google 
should penalize for Spam.   
 

http://www.searchbistro.com/spamguide.doc
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With Google doing such weird stuff lately, and some affiliate sites 
disappearing without trace, things are starting to make sense. 
 
This "leaked" report details what the raters should look out for, what to label 
as spam, and what not to label as spam.  I am sure that you agree, whether 
this document is real or not, it is certainly something we should all look at 
carefully. 
 
Below, I have highlighted the main points of the report.  I hope to show you 
exactly what you need to do to stay on the right side of these "Raters" and of 
course Google itself. 
 
Before we begin, I just want to say that I don't think any of this is new.  I think 
that what Google is trying to achieve here is what they have always tried to 
achieve - relevant results without spam.  I think that Google's filters only go so 
far, and Google realise this.  There is nothing as reliable as a human for 
determining quality, so hiring people to search out spam was the next logical 
step forward. 
 
OK, let's look the main points. 
 

(a) the first thing Google instructs its raters to do is read and learn the 
Google Webmaster Guidelines.   

 
You can read the full guidelines here: 
 
http://www.google.com/webmasters/guidelines.html 
 
Letôs have a quick look and see what Google have to say about what makes a 
site good. 

 

Summary of Googleôs Webmaster Guidelines 

 
Under the section Design and Content Guidelines, there are some useful tips 
on how you link the pages of your site together. 
 
GOOGLE: "Make a site with a clear hierarchy and text links. Every page 
should be reachable from at least one static text link." 
 
This should make sense.  If a page has no links to it, the search engines 
cannot find it.  In addition, links pointing to pages help that page rank well 
(because of the influence of link text).   
 
 
GOOGLE: "Offer a site map to your users with links that point to the important 
parts of your site. If the site map is larger than 100 or so links, you may want 
to break the site map into separate pages."  
 

http://www.google.com/webmasters/guidelines.html
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A sitemap is there to help users, but the search engines use them to find new 
pages.  When you add a new page to your site, add a link on the sitemap, and 
the search engines will find it.  If you want the spiders coming back to your 
sitemap frequently, consider adding an RSS feed to your sitemap.  Last week 
I mentioned some software that makes adding a feed to your site very simple, 
so there is no excuse for not using the technology available to you. 
 
 
GOOGLE: "Create a useful, information-rich site and write pages that clearly 
and accurately describe your content." 
 
Here we have a reference to content.  Quality content is the way forward.  
Page generators that create 1000s of pages with no unique content are 
struggling to survive. 
 
 
GOOGLE: "Think about the words users would type to find your pages, and 
make sure that your site actually includes those words within it." 
 
An invitation to use primary and secondary keywords. 
 
 
GOOGLE: "Try to use text instead of images to display important names, 
content, or links. The Google crawler doesn't recognize text contained in 
images." 
 
An indication here how highly Google ranks keywords, especially in text links.  
For a well-optimized site, I do not recommend using fancy image navigation 
buttons built with JavaScript.  Good old-fashioned text links will help your site 
get indexed better, and rank higher. 
 
 
GOOGLE: "Make sure that your TITLE and ALT tags are descriptive and 
accurate. " 
 
Reading between the lines - don't stuff keywords.  Write these tags naturally 
and with ALT tags, make sure they reflect the image (since these tags are 
used by blind visitors).   The title tag is very important, so do use your primary 
keyword in the title.  However, be careful with ALT tags.  Keyword stuffing is 
likely to result in a penalty. 
 
 
GOOGLE: "Check for broken links and correct HTML." 
 
Do you have any broken links in your site?  These can cause problems.   
Use Xenu Link Sleuth to test for broken links ï its free. 
Additionally, you should verify your HTML: 
 
http://validator.w3.org/ 
 

http://home.snafu.de/tilman/xenulink.html
http://validator.w3.org/
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(Error free html is not as big an issue as some people make out, but you 
should check for serious errors). 
 
In the Technical Guidelines, there are a few good tips as well: 
 
GOOGLE: "Use a text browser such as Lynx to examine your site, because 
most search engine spiders see your site much as Lynx would. If fancy 
features such as Javascript, cookies, session ID's, frames, DHTML, or Flash 
keep you from seeing all of your site in a text browser, then search engine 
spiders may have trouble crawling your site. " 
 
Speaks for itself really.  A lot of new webmasters like to load their pages with 
fancy animations, scripts and eye-candy.  Avoid them unless absolutely 
necessary. 
 
 
Here is an interesting point: 
 
GOOGLE: "Once your site is online, submit it to Google at 
http://www.google.com/addurl.html. " 
 
Many marketers including myself never submit sites at this URL.  My advice 
here is to add a link from a page already in Google, and let Google find the 
site for itself.  I don't think I have submitted a page at this URL for over 2 
years, and my new sites get found within days, using this linking technique. 
 
 
GOOGLE: "Submit your site to relevant directories such as the Open 
Directory Project and Yahoo!. " 
 
Since directories are highly valued by Google, try to get your site listed in 
them.  These directories will provide a quick route to getting indexed, as well 
as provide valuable PR and link reputation for your site.  The way Google 
probably sees directories listings is that if the site is there, it is quality (since 
places like DMoz are edited by humans). 
 
 
If you don't read all of the Google guidelines, you should at least print out the 
Quality Guidelines - Basic principles section. 
 
GOOGLE: "Make pages for users, not for search engines. Don't deceive your 
users, or present different content to search engines than you display to 
users." 
 
Here is a clear warning to webmasters.  Don't use tricks, and don't over-
optimize your pages.   
 
As I always say "if it makes you nervous, don't do it". 
 
Google themselves say something very similar here: 
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GOOGLE: "Avoid tricks intended to improve search engine rankings. A good 
rule of thumb is whether you'd feel comfortable explaining what you've done 
to a website that competes with you. Another useful test is to ask, "Does this 
help my users? Would I do this if search engines didn't exist?"  
 
Another bomb-shell for many: 
 
GOOGLE: "Don't participate in link schemes designed to increase your site's 
ranking or PageRank. In particular, avoid links to web spammers or "bad 
neighbourhoods" on the web as your own ranking may be affected adversely 
by those links." 
 
This is a clear indication that Google does not like reciprocal links.  In 
addition, there is a warning there that linking to a penalised site can cause 
your own site to get penalised.  A site that is carefully controlling their linking, 
will be able to spot bad sites, and avoid penalties.  A site that links to all and 
sundry wont, and are therefore likely to get into trouble. 
 
GOOGLE: "Don't use unauthorized computer programs to submit pages, 
check rankings, etc. Such programs consume computing resources and 
violate our terms of service. Google does not recommend the use of products 
such as WebPosition Gold that send automatic or programmatic queries to 
Google."  
 
This guideline warns against software that automatically checks rankings or 
other automated tasks.  If you are using a rank checker, make sure that 
software uses the Google API key (which Google introduced to help 
developers create Google-friendly software) which can then check Google 
safely.  This API Key limits the number of automated queries the software can 
do, and keeps you within safe "Google limits". 
 
 
The Quality Guidelines - Specific recommendations sections should act as 
your checklist of things not to do.  Here is the list: 
 

 Avoid hidden text or hidden links.  
 Don't employ cloaking or sneaky redirects.  
 Don't send automated queries to Google.  
 Don't load pages with irrelevant words.  
 Don't create multiple pages, subdomains, or domains with substantially 

duplicate content.  
 Avoid "doorway" pages created just for search engines, or other 

"cookie cutter" approaches such as affiliate programs with little or no 
original content.  

 
 
Keeping within Google's guidelines is so important if you want your site listed.  
I highly recommend you print out the entire set of guidelines and read them 
again and again until you are familiar with them.  
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OK, back to the Google raters. 
 
Google have told their raters to pay particular attention to: 
 
(b) "The distinction between pages designed for human viewers and those set 
up for search engine robots" 
 
and 
 
(c) "The specific enumerated manipulative techniques for which sites may be 
'punished' by Google" 
 
You can see a lot of pages in Google's index that have been setup purely for 
search engine robots, or pages that are designed to do nothing more than 
increase your rankings of other pages. 
 
These are typically pages that hold no interest to human visitors, and are 
merely there to either manipulate your own rankings, or make revenue from 
Adsense (or affiliate programs).   
 
Techniques here might include "hidden text", keyword stuffing, pages 
containing search engine results (like TE pages), pages that only contain RSS 
feeds and little else, cloaked pages and doorway pages.   
 
If your page is not interesting for a visitor, and is only setup to get Adsense 
clicks, or boost rankings of other pages, then these are the pages Google 
considers spam. 
 
Do this test: 
 
Remove all income generating code from a page (Adsense, affiliate links etc).   
 
Then ask yourself this: 
 
"Is this page still of value to a human visitor?" 
 
If you truthfully answer yes, then you are OK.  If you answer no, then that 
page would be considered spam by a rater.  Later in this course, we look at a 
more comprehensive checklist to see whether your pages are thin or not. 
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Spam Techniques 
 
Google goes on to highlight several common spam techniques.  Here they 
are: 
 

Spam technique 1 - Sneaky redirects 

 
Have you ever clicked on a search result in Google, but the URL you end up 
at is not the one listed in Google's results? = SNEAKY REDIRECT. 
Similarly, if you click on a link on a website and it takes you to a URL that is 
not the one referenced by the link = SNEAKY REDIRECT. 
 
Not all redirects are sneaky.  Some are there for good reason and don't try to 
deceive your visitors.  Examples of this might include using your .htaccess file 
to redirect to affiliate links.  This technique is widely used to hide affiliate links 
from visitors, or make URLs shorter and easier to remember.  I doubt Google 
would include this as a sneaky redirect.  Another safe type of redirect is a 301 
redirect typically used to move a site from one domain to another. 
 
If your redirect is not there to deceive your visitor, then it is probably OK. 
 

Spam technique 2 - 100% Frame 

 
This technique is a form of cloaking.  On clicking a link in Google's search 
results, the page you are taken to has the URL of the page you expect, but a 
frame is used to show the contents of a completely different page.   
 
The result is that Google's spider indexes and ranks the original page, but the 
page shown to visitors is a different one. 
 
This is considered spam. 
 

Spam technique 3 - Hidden Text / Hidden Links 

 
Invisible text is easily done.  Create the text or links in the same colour as the 
background colour.  To the visitor, that text is invisible.  To the search engine 
spiders that see only the raw HTML, they are there.   
 
Often these can be spotted when you visit a web page by using the keyboard 
combination CTRL + A.  This selects all text on the page, and hidden text can 
then be seen as they are highlighted by the browser. 
 
Another form of hiding links is to hyperlink to a page using punctuation.  e.g. 
linking a "." to a webpage.  Its not invisible, but it is an attempt to hide a link 
from the visitor. 
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Another form of link hiding that I have seen is to have a phrase hyperlinked to 
several different documents.  To the visitor, the hyperlink looks like a normal 
link, but move your mouse cursor along the link and you will see the address 
in the status bar at the bottom of your browser change to reveal different 
URLs for different parts of the phrase. 
 

Spam technique 4 - Porn on expired domains. 

 
A technique often used by webmasters is to buy old domains with existing PR 
and backlinks and using that PR to get ranked well for an unrelated topic. 
 
This relates to all niches, not just Porn. 
 

Spam technique 5 - Secondary Search Results / PPC 

 
These are pages set up purely to collect PPC revenue without providing much 
relevant content of their own.  e.g. Traffic Equalizer sites.  For those still 
arguing that TE is a good tool (you are in the minority), Google specifically 
mentions that the pages it wants marked as spam are those that contain 
search results feeds, and not much else. 
 
Google also mentions sites that have directories setup to include DMOZ 
listings.  However, it only specifies that these should be penalised if they 
contain PPC advertising e.g. Adsense.  Those setup without Adsense are 
obviously providing the visitors with a service and should be ignored (links to 
relevant sites in your directory is value added for your visitor). 
 
Think about the motives for setting up a directory like this.  Is it for revenue, or 
for visitors? If the former, Google want it marked as spam.  If it is the latter, 
you are OK for now. 
 

Spam technique 6 - Thin Affiliate Doorway pages 

 
To cut through this section and give you a summary, Google considers 
affiliate pages that don't provide useful content to the visitor as spam.  e.g. a 
page setup purely for ushering visitors to an affiliate program is considered 
spam, if that page does not provide the visitor with useful information or a 
useful service.  The same goes for pages built purely as Adsense holders. 
 
What this means is that you need to provide interesting, unique content on 
your pages.  Create a page that will really interest your visitor, and then 
affiliate links are OK. 
 
Again, ask yourself this question.  
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"If I removed all advertising from this page, would it be useful and/or 
interesting to a visitor?" 
 
If yes, your page is safe.  If not, it would be marked as spam by a rater. 
 
 
The report continues with the same sort of guidelines, but nothing new.  
 
To Summarize this report:  To keep your affiliate sites safe: 
 

 Create every single page for the visitor.   
 Give the visitor a useful service. 

 
 
For Example 
 

 Review something, then provide an affiliate link.  That is fine. 
 Do surveys on the site and provide the survey results, and your affiliate 

links are probably fine.   
 Create a page that compares prices from different sources and your 

page is fine.   
 Create a page that reviews different merchants, and helps your visitor 

make the correct buying decision and you are fine.   
 Create unique, relevant and interesting/entertaining content on your 

site, and the affiliate links will be fine. 
 
Also, don't use any technique that is only there for the search engine spider. 
 
For your affiliate site to be safe, create a site that provides "a service" to your 
visitors. 
 
 
Google say: 
 
"Do not call a page affiliate spam when an affiliation is only incidental to the 
message and purpose of the website" 
 
and 
 
"Would this site remain a coherent whole if the pages leading to the affiliate 
were taken away?" 
 
Is this last point an indication that you should have pages without affiliate links 
on them? 
 
 
In my opinion, probably 99% of affiliate sites being built today are "thin", and 
wonôt do well in Google. 
 
If a thin site gets spotted, it gets penalised. 
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OK, so how can you make sure your site is not labelled as thin? 
 
This Course is intended to guide you towards building profitable affiliate sites 
that offer the visitor good value, and wonôt be penalised by Google. 
 
In all of your site building activity, "provide something no other site does." 
 
For example 
 
Think about an affiliate site on Scrapbooking.  There is a range of products 
you could sell from Amazon or other stationery merchants, but you do run the 
risk of becoming a thin affiliate, unless you help your visitor in some way, or 
provide your visitor with something valuable or different that no other site 
does. 
 
Well, what if you had your own eBook on scrapbooking?  You could put links 
to it from every page of your site in one of the margins.  You could also 
promote and sell a range of scrapbooking products from different merchants.  
In this way, not only are you providing something unique (your own eBook on 
the subject), you are also helping your visitors find sources of materials for 
their hobby. 
 
Your eBook can be sold via Paypal, Clickbank or Paydotcom (Clickbank and 
Paydotcom make it easy for you to get affiliates of your own to sell your book 
for you because your product can be in their ñMarketplaceò).   
 
Your site has just avoided being labelled as thin (assuming you put a little 
effort into the building of your site and add some quality content). 
 

 
The best format for an eBook is Adobe's PDF format.  It 
can be read on PCs and Macs, and avoids the potential 
virus threats that EXE eBooks can harbour.   
 
 
 
 

The simplest method of compiling an eBook is to use a tool like Docuprinter 
LT from Neevia.  This tool installs on your computer and allows you to Print to 
PDF format from your word processor.  E.g. I write my Reports in Microsoft 
Word, then print them, selecting the Neevia Plugin as my printer.  It creates a 
flawless PDF document, with contents entries linked to the appropriate 
section of the document.   
 
I use Docuprinter LT for all eBooks and reports, and it is simple, reliable, and 
does not have problems with hyperlinks that so many free tools do.  All you do 
is create your document in your Word Processor, and save it as a PDF. 
  

https://paypal.com/
http://ezseo.reseller.hop.clickbank.net/
http://paydotcom.net/?affiliate=7593
http://www.neevia.com/
http://www.neevia.com/
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If you are on a budget, the Word Processor in Open Office can create 
PDF documents, but the only problem I have found is that the table of 
contents does not link to the relevant page of the document. 
 
 
Above I wrote in brackets " assuming you put a little effort into the building of 
your site and add some quality content". 
 
What does this mean, and how can you avoid potential problems? 
 
By the end of this course, you will have a site that you would be proud to 
show a Google representative, or one of their spam-busting, thin affiliate tell-
tale raters. 
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2. An Overview of Building Fat Affiliate 
Sites 
 
There is a lot of planning and decision-making involved in starting an affiliate 
site.  It is tempting to take short-cuts because everyone wants to see quick 
results.  However, I cannot emphasize enough the need to take your time and 
think QUALITY, not quantity.   
 
Follow each stage carefully, and don't move on to the next until you are 100% 
happy with the previous step. 
 
Let's look at an overview of the complete process from start to finish: 
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Process of building a "FAT" Affiliate site 
 

 
 
 
Any horizontal grouping just means that those steps are all inter-related.  E.g. 
identifying a niche is heavily tied to keyword research.  Without doing one, 
you cannot do the other. 
 
Thatôs it.  You may not be following every step (depending on whether you are 
going to offer your own products), but that diagram is a road map to a fat 
affiliate site. 
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A word of warning, and I cannot stress this enough -  You can spend 
weeks or months going through all these steps and create a large site that is 
well designed, but unless your content (the stuff you write on the pages) is 
quality, valuable and genuinely informative, your site will not do well.  The 
most important part of any site is the content, so donôt skip on quality.   
 
Make sure that you would be proud to show your content to a Google 
engineer.  If you canôt honestly say you would be happy to do this, donôt 
publish it on your site.  You will be killing any potential your site had to do well. 
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Identifying Niches 
 
This section looks at how you can identify a profitable niche (which includes 
checking for products that you can promote). 

 
To help you achieve your goals, I highly 
recommend you print off the worksheet entitled ñFat 
Affiliate Site Building Checklistò.  You can find it at 
the back of this book.  Fill in a date by which you 
want to complete this step of the site building 

process.  When the step has been completed, you can check off the 
ñFinishedò column.   
 
If you want to set targets for the entire process now, go ahead.  Different 
stages do require different amounts of time, but I recommend you leave about 
a week to 14 days for each stage (unless you are doing this full time).  That 
will give you something to work towards. 
 
Finding a profitable niche is a two-step process. 
 
1. Find several potential niches. 
2. Check to see which one is most profitable. 
 
 
 

Find several potential niches 
 
 
Step 1 is often the biggest stumbling block for those starting out in this affiliate 
marketing business.  Where do you get ideas from?  I do get a lot of people 
asking me for ideas, but it really is not that difficult. 
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There are lots of places you can get ideas.  Here are a 
few that I use: 
 
 
 
 

 
Go and surf around Amazon.com.  Amazon is a huge online 
retailer that stocks not only books, but also a huge range of 
other products, separated into a large number of niches.  
Make a few notes of potential areas you might consider. 
 
 

Here is a screenshot of the left hand menu at Amazon: 

 
 
Click on any of the categories to get a sub menu: 
 

http://amazon.com/
http://niche-blueprints.com/nicheideas
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Simply look down the categories and sub-categories to come up with ideas for 
a site.  Stick with what you know, and enjoy. 
 
 

Visit online portals and directories.  I recommend that when 
you find some good ones with lots of categories, you bookmark 
them.   
 
For example, visit http://dmoz.org/.  Drill down some categories 

to find potential niche markets. 
 
 
 

Another idea is to go to eBay and drill down through the 
categories on the left hand side.   
 

 
 

e.g. Just click on the Health & Beauty category and see how many sub-niches 
are available for you to choose!. 
 

http://dmoz.org/
http://www.ebay.com/
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Use Wordtracker to find what people are looking for (you 
can use the trial version if you don't have a membership). 
 
Try entering words like this into Wordtracker and seeing 
what phrases you get back: 
 

buy 
purchase 
online 
prevent 
fix 
info 
learn 
remedy 
 
There is a huge amount of potential niches that can be found this way, and 
the best of all, they are being actively searched for at the search engines, so 
you know there is a demand. 
 
If you have a subscription to Wordtracker, you can also browse down the top 
1000 reports.  The long term report gives you 1000 phrases that have 
consistently been search for in the last 120 days. 
 
As you can see, there is a wealth of tools and places you can go to get ideas 
for your site. 
 

 
 
Write down a few ideas that interest you before moving on to the next section.   
 

 There is a simple Ideas Worksheet at the back 
of this book that you can print off and use if you 
wish.  There is space to add in your own 
sources for ideas, as well as a column where 
you can give your ideas a profitability score (I 
suggest you rate each idea on a scale of 1 to 

http://ezseonews.com/wt
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10 so you know which one to go for). 
 
So I can use some real examples in the next section, I will choose two of the 
sub-niches from the Health & Beauty category on eBay (I recommend you 
choose 4 or 5). 
 
My potential niches: "hair removal" & "electric toothbrushes". 
 
Let's see which one has the most potential.
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Check to see which one is most profitable  
 
To be profitable, there has to be: 
 

a) Good affiliate programs & products you can promote. 
b) Demand 
 

 
 

 
 
To check for good affiliate programs, I use affiliate 
networks like Commission Junction. 
 
Let's check Commission Junction (CJ) first. 
 

Once you are logged in, click on "Get Links". 
 
Select Links from the Search drop-down box, and type in hair removal into the 
search box. 
 
Looking down the advertiser list of the results, you will see that there are 
several merchants offering hair removal products.   
 
Click on the 3 Month EPC link at the top of that column to order the results by 
EPC.  Those top performing ads look great.  Check out the advertisers by 
clicking on the Advertiser link for any particular link.   
 

 
 
 
 EPC is the amount of money the average affiliate 
makes per 100 visitors he sends to that merchant. 
 
 
 

 
 

http://www.cj.com/
http://niche-blueprints.com/checkaffiliatemerchants
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Nisim International looks like the best performing merchant in this category 
with a 3 month EPC of $37.27. This means that for every 100 clicks from 
affiliate sites, the affiliates average $37.27 commission.  Anything over $10 is 
good.  You can also check out the 7 Day  trend for the advertiser.   
 
This is a good niche as long as there is demand. 
NOTE: It is worth also clicking the ñView Linksò  and/or ñView Productsò links 
for each merchant, as sometimes they are quite liberal in their self-
classification.  Make sure that the merchants really do offer hair removal 
products! 
 
Repeat the above steps for my other potential niche "electric toothbrushes".  
This time, just type in ñtoothbrushò, not ñelectric toothbrushò. 
 
There is currently only one merchant that classifies themselves under 
toothbrush: 
 

 
 
.. and maybe this isnôt what we are looking for.   
 
When you cannot find a merchant with the ñAdvertisersò search, try searching 
by ñProductsò instead for the specific product you want.  This will through up a 
lot of merchants selling toothbrushes: 
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By doing a product search for ñtoothbrushò, we can turn up 
some interesting ideas. There are some novelty toothbrushes, 
and normal electric toothbrushes.   CJ is a great place to try 
to find individual products to build a site around. 
 
Click on a few of the merchants and check out their EPC.  
When I checked they were a little disappointing, so I would 

rank the profitability of the toothbrush niche quite low.   
 
I know I can find electric toothbrushes at Amazon and promote them from 
there, but Amazon has a very low commission rate. 
 

 
 
 

 
 If you have chosen several potential niches, check 
them all at CJ, and order them by most promising to 
least promising.  Just place a value of 1 (not profitable) 
to 10 (Highly profitable) in the Ideas Worksheet column.  

You can always refine these numbers after checking demand. 
 
Since I only chose two potential niches to begin with, I need to hope that hair 
removal has a high demand. 
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Checking Demand 

 
I like to carry out a couple of tests for demand.  Firstly Iôll check how many 
competing pages there are at Google for my main phrase.  The higher the 
number, the more demand.  Secondly Iôll head over to Wordtracker and check 
to see how many phrases are used to search for my niche.  As I wonôt be able 
to compete in Google for my main phrase, I need to make sure there are 
sufficient phrases I can rank well for. 
 
Letôs look at this in detail. 
 

 
1. Head over to Google and do a search for hair 
removal and electric toothbrushes,  
 
hair removal ï  31 million competing pages. 
electric toothbrush ï 1.1 million. 
 
(These figures were accurate on 5th August 2009).  
Click the hyperlinks for the two phrases to check what 

those figures are today). 
 
OK, hair removal is looking promising. 
 
Now head over to Wordtracker.  Wordtracker in my opinion is the best tool for 
carrying out keyword research.   
 
Login to Wordtracker. 
 
Click the link to the Keyword Researcher. 
 

http://google.com/
http://www.google.com/search?q=hair+removal
http://www.google.com/search?q=electric+toothbrush
http://ezseonews.com/wt
http://niche-blueprints.com/checkdemand
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On the right, click the link to Show Advanced Settings. 
 
 
 

 
 
In the settings, select 1000 from number of results, and then type in hair 
removal and click the research button. 
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Scroll to the bottom to see how many phrases Wordtracker found.  In my case 
it was the full 1000. 
 
 
 
 
 

 
 
 
With at least 1000 phrases to work with, the niche will be plenty big, with lots 
of long tail phrases we can target.   
 
In comparison, electric toothbrush returned just 52 phrases. 
 

PPC Value? 
 
Before finishing our profitability and demand research, there is one other 
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check I like to carry out.  How much are these phrases attracting at the Pay 
Per Click search engines? 
 
For this, I head over to Googleôs External Keyword Tool. 
 
Type in hair removal. 
 
When the results are returned, make sure you select ñSelect Allò from the 
Choose Columns to be Displayed box. 
 
When the data loads, click the Estimated Avg. CPC column to order by CPC.  
Click again if necessary to get the highest CPCs at the top. 
 

 
 
 
 
 
Wow.  Companies are prepared to pay nearly $25 per click at the search 
engines for some phrases related to this niche.   
 
This niche is hot, and potentially very profitable.   
 
Putting Adsense on our site could prove VERY profitable. 
 
By comparison, the electric toothbrush niche returns CPCs up to $3.33: 
 

https://adwords.google.com/select/KeywordToolExternal
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This tool will quickly show you profitable niches, whether for affiliate products 
or Adsense.  The higher the CPC value, the more companies are prepared to 
spend on advertising the products, so the more demand there is.   
 
 

 
 
Your job now is to carry out the same checks on your potential niches.   
 
Before you start the next section, make sure you have decided upon your 
chosen niche.  In the next section we are going to be carrying out our keyword 
research. 
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4. Keyword Research 
 
In the last section we discussed how you could identify profitable niches.  This 
is often one of the most difficult aspects of creating a website, but hopefully 
chapter 3 has made it easier. 
 
BEFORE going any further you should have already identified the niche you 
intend to build your site around. 
 
The next step is to carry out the keyword research, and you need a clear idea 
of your intended niche before you begin this step (which is also the most 
critical to get right). 
 
This step will ultimately dictate how visitors will find your site. 
 
Your job in this stage of the process is to find out the exact phrases that 
people type into the search engines, when they are looking for information or 
products relating to your niche. 
 
Example.  Your website is about fly fishing.  On it, you promote fishing tackle, 
rods, reels etc etc.  If I was a fly fisherman looking to buy a reel, what am I 
going to type into Google to find relevant sites where I might buy a reel?  After 
all, that is what you need to know as the webmaster behind a fly fishing site. 
 
I might type in any of the following: 
 
fly fishing reel 
buy fly fishing reel 
fly fishing reel review 
 
However, as a fly fisherman, I probably buy fishing magazines and have a 
make or model number in mind.  I would then search for a specific make of 
reel possibly with the model number included in the search.   
 
Unless you know a lot about fly fishing, you are unlikely to know the main 
makes and model numbers, or what people will be searching for.  That is 
where keyword research comes in. 
 
Not only will your research highlight phrases that are actually being searched 
for, it will also find a lot more phrases than you could realistically come up with 
yourself, and in a fraction of the time. 
 
How many ñfly fishing reelò related phrases can you think of?  5? 10 at a 
push? 
 
Well, I just checked at Wordtracker, and in seconds, it returned over 70 
phrases that people are actually looking for.  This is pure gold! 
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Wordtracker also provides me with essential data, like how many people are 
looking for each phrase, and how many competing web pages there are for 
each term. 
 
 

Keyword Research Tools 
 
There are a lot of keyword research tools available, so which one should you 
choose? 
 
My basic keyword research is always done with Wordtracker because I trust 
their data, but there are plenty of alternatives.  The most important thing is 
that you trust your source. 
 
Let me tell you a true story. 
 

A few years ago, I carried out keyword research for 
a web page I was creating about pheromones. I was going to send my traffic 
to a merchantôs site and get commission on any sale generated. Using the 
Overture tool, I found 4 or 5 terms with reportedly 47000 + searches in recent 
weeks.... and that is just at Overture.  
 
I thought, hey, great. There should be several times this many searches 
originating from Google. I created a couple of pages and optimized them. I got 
#1 position on MSN, and later, #1 on Google too for some of my chosen 
terms.  
 
When I saw my rankings, I could see the $$$ signs in front of my eyes. Two 
days later I had received just 6 visitors to my top ranking pages. My millions 
were melting away before my eyes.  
 
I checked on WordTracker and found that in the last month, there had only 
been 41 searches for my main keyword according to Wordtracker (1 or 2 
searches a day)". 
 
Good alternative research tools include Nichebot and of course Googleôs 
External Keyword Tool.  Since this eBook was written, my personal choices 
may have changed, so you can read my current recommendations on my 
Recommended Keyword Research Tools page. 
 
 
Your next step is to use your chosen keyword tool to research your niche.   
 
 
 
 
 
 

http://ezseonews.com/wt
http://ezseonews.com/nichebot
https://adwords.google.com/select/KeywordToolExternal
https://adwords.google.com/select/KeywordToolExternal
http://ezseonews.com/keywordtools
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If you are using Wordtracker: 
 
 
 

1. Go and do some experimental research using the trial version of  
Wordtracker.  Learn how to use the free version of Wordtracker to find 
relevant keywords. 

2. Get at least the minimum subscription to Wordtracker. 
3. Download my free Wordtracker Tutorial.  Itôs a little dated now, but the 

principles are the same, or watch the video above. 
4. Follow the tutorial to research keywords for your niche. 

 
You should go as far as finding competition for all your phrases, and email a 
merged email to yourself containing all your phrases (you should have found 
1000+ phrases).  The Wordtracker tutorial guides you through this. 
 

 
 
In the next section, we will look at how you can work with this keyword list, 
how to sort your list into groups, and the ideas behind these different groups. 

http://ezseonews.com/wt
http://ezseonews.com/wt
http://ezseonews.com/wt
http://ezseonews.com/Wordtracker-Tutorial.PDF
http://niche-blueprints.com/kwresearch
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5. Working with Keywords 
 
So far you have: 
 
a) Identified your niche and checked for profitability 
b) Carried out your keyword research at Wordtracker.   
c) Sent yourself your keyword research from Wordtracker. 
 
Now, we are ready to start work on your keyword list. 
 
How many keywords do you have in your list?   
 
For any new site I build, I try to find at least 1000 phrases I can use (usually 
several times this).  If you don't have anywhere near that, you might like to go 
back to Wordtracker and do a little more (unless you have found a very small 
niche).   
 

To help me find more phrases Iôll often search for 
sites on the same topic, and look at their menus, the 
products they review etc.  This usually gives me a 

whole new set of seed words I can plug into Wordtracker. 
 
 
 

 
Just because I find 1000+ phrases, does not mean I will 
create 1000+ pages.  These phrases are used in groups, 
to "theme" the web pages. 
 
 
 

 
 
The website you build will use many of the keywords in your list on various 
pages of the site.  Each page targeting different sets of keyword phrases. 
 
 
 

So, Which Keywords Should You Target? 
 
In order for your pages to be found at the search engines, they needs to rank 
well for the actual phrases that people are typing in at the search engines. 
 
That is why you used Wordtracker in the last section to find out what people 
are typing into the search engines. 
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The best keywords to use to build your site, are those that are searched for a 
lot at the search engines (high demand), but have not been targeted by many 
other webmasters so have relatively few competing pages in the search 
engines (low supply). 
 
 

Finding the Number of Competing Pages 

 
Finding out how many competing pages a phrase 
has is simple.  Go to Google, type in the phrase (in 
quotes), and see how many web pages are 

returned.   
 

Why use Quotes for Determining Competition? 

 
When I am trying to find out how much competition a phrase has, I search at 
Google by putting the phrase in quotes.   
 
e.g "blue widgets" 
 
Now this seems to confuse a few people, because I regularly get asked the 
following: 
 
QUESTION: "Why do you search for competition figures using quotes when 
most people don't use quotes in their searches?". 
 
I also get this: 
 
QUESTION: "Wordtracker says that the phrase "blue widgets" gets searched 
for 50 times a day at Google, and even though I am #1 on Google when I 
search for "blue widgets" (in quotes), I get no traffic.  Why?" 
 
Both of these questions are related.  You need to understand when to search 
using quotes, when not to, and why. 
 
Here is what I do: 
 
1. Search with the phrase in quotes when looking to see how much 
competition a phrase has. 
 
2. Search WITHOUT quotes when looking to see where a page ranks for a 
phrase. 
 
 
OK, let's look at why I do that. 
 
When you conduct a search at Google, Google tries to match up the words in 
your search request with pages in its database.   
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RULE #1 - If you surround a phrase in quotes, Google will try to find the exact 
phrase in the web pages in its database. 
 
e.g. If you type in:  
 
"big bad blue widgets"  
 
.. at Google, Google will look for pages that contain the exact phrase "big bad 
blue widgets".   
 
Try it. You will see there are a few results found for this phrase (in an article I 
wrote on this topic).  That is because no webmasters have targeted this 
phrase in their websites. I.e. the phrase has no direct competition. 
 
 
RULE #2 - If you do not use quotes around a phrase, Google will try to find 
pages that contain the words in your search request. 
 
e.g. If you type in:  
 
big bad blue widgets 
 
at Google, Google will look for pages that contain the following words: 
 
big 
bad 
blue  
widgets 
 
but not necessarily in that order. 
 
Try it.  As you can see, there are 1,190,000 pages in Google that contain 
those words.  Does that mean you have to compete with 1,190,000 other 
phrases for this term?  Nope!  It just means 1,190,000 pages in Google have 
all of the words that make up that phrase. 
 
So what have we learnt from that example?   
 
Well, we know that apart from my article, there are no other web pages in 
Google's database that contains the exact phrase "big bad blue widgets".   
 
So how much competition does that phrase have? 
 
I would say it does not have any competition other than the pages relating to 
my article. 
 
If you were to create a page with that phrase in it, your page will be one of 
only a few in Google with the exact phrase, so surely Google would see your 
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page as more relevant than the 1,190,000 other pages that just contain the 
words that make up the phrase. 
 
This is the reason I search for competition using quotes around my phrases.  
It gives me an idea of how many web pages have been optimized for a  
phrase.   
An alternative strategy for finding competition is to use the allintitle modifier at 
Google.  You would do this by typing this in at Google: 
 
allintitle: blue widgets 
 
You can read about some other modifiers you can use at Google in my 
newsletter here: 
 
http://ezseonews.com/internet-marketing-tips/ezseo-newsletter-142/ 
 
Read the section titles Allinwhat? 
 
 

 
 In some competitive niches, you may still not rank at 
#1 for the phrase even if you are the only one in Google 
using the exact phrase, but you do at least have a good 
headstart in your optimizing strategy. 
 
 

 
 
It would be great if we could find keyword phrases that were searched for 
1000+ times a day and had no competing pages in Google.  Unfortunately the 
sad truth is that any keyword phrase that has 1000 searches a day, will 
already have been found, and targeted by hundreds, or thousands, or 
hundreds of thousands of other webmasters. 
 
In general, the more a phrase is searched for, the more competing pages it 
has in the search engines.  No amount of on-page optimization (the words on 
your webpage) is going to get you a top 10 position in Google for a very 
competitive phrase.  As you will find out later in this course, off-page factors 
are more important, and these take more work from you. 
 
 

Searching for your Ranking Position 

 
When searching for where your page ranks in Google, you obviously want to 
know the position your page will appear when the majority of people search 
for the phrase.   
 
Very few people search for stuff using quotes, so neither should you when 
you are checking your rankings. 

http://ezseonews.com/internet-marketing-tips/ezseo-newsletter-142/
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Our Keyword Strategy 
 
Bearing in mind that high demand phrases are going to be very difficult to 
rank well for in the search engines, we need a strategy that allows us to get 
traffic to our "high demand" pages without having to rank well for those 
phrases. 
 
The strategy I like to use is this: 
 

1. Write themed articles, each targeting several low competition, highly-
related phrases.  These "themed" pages often rank well for multiple 
low-competition phrases.  Even though each phrase is usually low in 
demand, the combined demand of all phrases on the page adds up to 
significant traffic per page. 

2. Create main pages that pre-sell affiliate products.  There can be one or 
more main pages, depending on the niche.  These main pages usually 
target very high competition phrases because of the nature of these 
pages (more details later).  It is difficult to rank well initially for phrases 
targeted on the main pages. 

3. Funnel the traffic from the articles, to the relevant main pages, where 
we have a chance of getting an affiliate sale.  E.g. if you had a main 
page selling an electronic toothbrush, you might have a bunch of article 
relating to dental hygiene and the importance of brushing properly, 
which all link to the electronic toothbrush pre-sell page.  When 
someone reads one of your articles (having found your article when 
typing in a long tail phrase at the search engine), they are pre-sold by 
the article enough to click through to your electronic toothbrush page. 

 
Using this strategy, we get visitors to our main pages, without having to rank 
well in the search engines for the phrases the main pages target.  Our articles 
get the traffic by ranking well, and deliver that traffic to the ñsalesò pages. 
 
As time goes by, and you add more pages to your site, and work on the off-
page factors, your main pages will climb in the rankings, and eventually rank 
well themselves, giving your site a massive traffic boost. 
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How to Group Your Keywords 
 
The strategy highlighted above talks about two types of pages, articles and 
main pages.  There are actually a couple more types of page - the homepage 
and what I like to call ñlegal pagesò (weôll discuss those later). 
 
The following three types of page have very different functions: 
 
a) Articles - get traffic 
b) Main pages - sell affiliate products 
c) Homepage ï helps your visitor to find what they are looking for on your site. 
 
Let's look at some real data, so I can better explain the differences in keyword 
choice for these types of pages. 
 
My keyword research was carried out on "golf clubs", and I found 1815 
phrases at Wordtracker related to this niche. 
 
There are various ways you could approach this site, but I think a good 
strategy would be to have main pages that target the popular manufacturers 
of golf clubs. 
 
The articles could then be reviews of different golf clubs, help and tips on 
choosing golf clubs, how to improve your game, even golfing tips would be 
relevant.   
 
Let's consider the main pages first.   
 
For all of my keyword sorting, filtering, grouping and selecting, I will be using 
Keyword Results Analyzer Pro (KRA Pro).   
 
 

Wordtracker emails are quite difficult to handle unless you are 
a spreadsheet wizard. I developed Keyword Results Analyzer to help.  
This tool will import your Wordtracker email and make it very easy to 
sort, filter and group your keywords, plus it does most of the work of 
grouping phrases for you.   
 
 
KRA Pro (the big brother of KRA) is the most used tool in my SEO toolkit and 
the toolkit of many SEO professionals.  It has all of the sorting and filtering of 
KRA, plus a set of themeing/LSI features.  
 
In this eBook, Iôll often refer to KRA Pro as simply KRA. 
 
 

http://ezseonews.com/kra
http://ezseonews.com/krapro
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After importing my Golf Club Wordtracker email, KRA 
displays a list of all phrases and their corresponding 
data: 
 
 

 

 
 
 
The technique I use to find the main pages is simple.  Sort the phrases 
according to Count, with highest count at the top.  99.9% of the time, this 
allows you to quickly map out the main pages of your site. 
 
 Here is what the top results look like: 
 

http://niche-blueprints.com/mainpages
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Once you have ordered your keywords by count, go down the list, and select 
several phrases that "encompass" your niche.   
 
In my example, I am looking for makes of golf clubs. 
 
The 7th most searched for phrase is: 
 
"golf club reviews" with 138 searches a day at Google.  While it is not the 
make of a golf club (therefore not suitable as a main page of my site), it would 
make an excellent phrase to target for my homepage considering the types of 
articles I discussed writing earlier. 
 
Here are the top makes that people are actually searching for (data is number 
of searches at Google every day, and competing pages): 
 
125 153000 callaway golf clubs 
92 43800  ping golf clubs 
49 43600  cleveland golf clubs 
39 22500  nike golf clubs 
39 17700  cobra golf clubs 
37 54800  adams golf clubs 
33 32200  mizuno golf clubs 
33 61400  wilson golf clubs 
 
As you can see, these phrases have high competition.  This backs up the 
point I made earlier that the phrases targeted by main pages usually have 
high competition because of their nature (they are searched for a lot). 
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Trying to compete for any of these terms is going to involve a lot of off-page 
optimization (months of work).  That is the reason our strategy uses lower 
competition phrases in articles, to drive traffic to these pages. 
 
Using KRA, we have quickly and easily identified the main pages of our Golf 
Club site.   
 

 
 
 
In KRA Pro, we can set up what we have so far as a Site Blueprint. 
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6. Setting up a Site Blueprint 
 
 
There are a number of ways you can create a Site Blueprint in KRA Pro, but 
in this course Iôll show you one of my favourites. 
 
Since the idea is to have a main page supported by a number of related 
articles, we can start thinking in terms of silos.  A Silo is simply a kind of 
container that holds all related content.  Silos have been discussed in depth 
by Charles Heflin in his ñMaster Planò product, but I have never taken siloing 
to the extents that he has.   
 
The extent of siloing on my personal sites is limited to using directories & 
categories to file content into.  Each main page and its associated content are 
put into the same folder / category (this is handled by Wordpress 
automatically when you post stuff to a category).   
 
Here is a diagram of the silo structure we are working towards. 
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When you setup a Site Blueprint in KRA Pro, you need to start thinking in 
terms of groups of pages.  The way I like to do this is to create two groups to 
start with.   
 

1. Homepage (OK, this is a single page and not a group, but I create a 
group anyway to keep this important page separate from the rest). 

2. Main pages (these will also become the main categories of the site). 
 
Letôs do that in KRA Pro. 
 

 
 
 
I have created a new Blueprint based on my golf 
database. On the Site Blueprint tab, click the Multi-
Groups button: 
 
 

 

 
 
And in the resulting screen, add two groups ï Main Pages & Homepage and 
hit the Create Groups button: 
 

 
 
The two groups now appear in the Groups section of the Blueprint screen. 

http://niche-blueprints.com/siteblueprint
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Now over on the Keyword Database screen I can start populating these two 
groups. 
 
For the homepage group, I want to select just one phrase as the main phrase 
of that page. 

1. I select Homepage from the selected Group box. 
2. Enable Drop Zones 
3. Click on the phrase I want to use for the main phrase of the homepage 
4. Click on the Add to Group ñdrop zoneò. 

 

 
 
 
 
Over on the Blueprint screen, you can now see the phrase inside the 
Homepage Group: 
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Next Iôll drop the Golf Manufacturer phrases into the Main Pages Group. 
 
On the Keyword Database tab, select the Main Pages from the selected 
Group box, then click on each phrase in turn and drop it on the drop zone. 
 
You can see in the diagram below the phrases I added to the main pages 
group: 
 

 
 
 
OK, so that is the main pages of the site sorted.  Weôll come back to this after 
we look at the idea of articles. 
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7. Articles = Traffic 

 
Articles have a very special role in the overall functioning and ranking of a 
web site. 
 
Articles can: 
 

 Get your site traffic from the search engines 
 Increase the ranking of other pages on your site 
 Get you recognised as a leading expert in your field 
 Build confidence in your visitors 
 Funnel visitors to main pages where you are selling products 
 Easily make income via Adsense (or similar) 
 Establish your site as an authority in the niche 

 
 
 

 
 
Note that I started by saying "articles can", not "articles 
will".  The reason for this is simple.  Done badly, or 
incorrectly, articles wonôt rank well, and can even get 
you into trouble.   
 
 

 
 

What is an Article? 
 
Any piece of content on your site can be called an article, and in a traditional 
sense it is.  However, for the sake of this course, we need to differentiate 
between articles on main pages and articles on, well article pages.  We are 
therefore using the term article to refer to a non-main or homepage piece of 
content that will be posted on your site.  Articles as we use the word will be 
that content which supports the main pages. 
 
The basic idea with articles is to create informative content that ranks well for 
a range of keywords, and provides your visitors with useful information.   
 
These articles can then guide your visitor to any of your main pages, to try to 
get a sale.  If the article was useful and informative, your visitor will have more 
confidence in your recommendations on the main pages. 
 
We mentioned in the last chapter that you wonôt immediately be able to 
compete for highly competitive keywords, so the place I always start in my 



55 

keyword selection for articles is at the bottom (low competition, often low 
number of searches keywords).   
 
Once your site starts to mature, it becomes more realistic to target more 
competitive phrases.  The phenomenon known as the Google Sandbox, can 
often mean new sites wonôt rank well for several months, but adding high 
quality content does appear to shorten this "quarantine". 
 
So how do you decide which phrases to target as articles? 
 
Well, there are actually two types of phrases I use to write articles on ï low 
competition phrases & ñquestion phrasesò.   Fortunately KRA Pro can help 
with both o f these. 
 
 
 

Type 1 ï Low competition phrases 
 
Iôll use the same golf club database as an example. 
 

 
 
 
In KRA I can filter these according to my own criteria.  
For articles, I start off targeting the low competition 
phrases.   
 
Criteria:  In the maximum competing pages box, enter 
100.  Enter 5 for the minimum number of daily 

searches, and filter. 
 
 
 

http://niche-blueprints.com/lowcompeting
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KRA Pro returns 58 keyword phrases with less than 100 competing pages, 
and 5 or more searches per day.   
 
These are great phrases I to use as the basis for articles.  These 58 phrases 
represent a total of 400 daily searches at Google.  That means, if we can rank 
well for these low competition phrases, we can get a reasonable amount of 
traffic. 
 
If 58 sounds too many to target initially, why not change the filtering criteria.   
 
Try 10 as the maximum number of competing pages, and 5 as the 24 hour 
minimum.  KRA spits out 28 keyword phrases you could target (representing 
178 daily searches at Google). 
 
You could take this even further and find just those phrases with 0 or 1 
competing pages in Google.  KRA finds 13 of those which account for 77 daily 
searches in Google.  How difficult would it be to rank well for those phrases?   
 
Now, this research was done a few years ago, so the data is going to way out 
of date now, but I think you get the idea. 
 
One of the problems with this approach is it is often difficult to write 
interesting, informative content on some of these phrases.  Your content 
needs to be high quality, and something that the visitor is actually interested in 
reading.  This brings me to my second type of phrase for writing articles on. 
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Type 2 ï Question Phrases 
 
Question phrases are simply phrases that are in fact questions or requests for 
information.  They typically have words like how, which, where etc included in 
the phrase.  There are a number of different ways you can find these question 
phrases, and I suggest you try each method to see which ones return the best 
results for your niche. 
 
The first method we will look at for finding theme words is using KRA Pro 
Advanced Filters to search our keyword research. 
 

 
 
 
Running the advanced filter on the golf database is 
done by opening the advanced  filter screen: 
 
 
 

 
 

 
 
.. and using the filters menu on the next screen to load the questions filter. 
 
Clicking the Filter button will then select only those phrases that include the 
ñquestionò words.  You can click one of the colour buttons at the bottom to set 
those phrases in e.g. blue.  This will allow you to work on them as a group if 
you wish. 
 

http://niche-blueprints.com/questionphrases
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My golf database returns 158 question phrases, which make the perfect 
phrases for writing content on.  People really want answers to these phrases. 
 
 

 
 
 
Letôs create a new group in our site blueprint to hold ñArticle Phrasesò. 
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Over on the Blueprint tab, create the new group by clicking the New Group 
button: 
 

 
 
 
Enter the name ñArticle Phrasesò. 
 
 
Now on the Keyword Database tab, select this new group in the Selected 
Group box. 
 
 
With the question phrases filtered (we turned them blue, remember?), click 
the ñAdd Filtered Phrases to Collectionò button, followed by the ñInsert into 
Groupò button. 
 
 
Now with the Article Phrases group selected, you can now see those phrases 
have been added: 
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There are a few other ways I like to find question words.  Wordtracker is one 
source that can yield a lot of question phrases by searching using question 
ñwordsò. 
 
 

 
 
 Go and do the research directly in Wordtracker: 
 
e.g. go to the Keyword Researcher and type in 
what golf 
how golf 
which gold 
etc 

on consecutive lines: 
 
Doing this took me a couple of minutes, and Wordtracker returned a full 1000 
phrases: 
 

http://niche-blueprints.com/q-wordtracker
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Not all of them are going to be useful, but certainly enough to keep you busy 
for the next year or two. 
 
 
Letôs have a look at some other web resources for finding question phrases. 
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One of my favourite ways of getting ideas for articles is to look at the following 
sites: 
 
Wordtracker Questions ï find questions based on any phrase you enter.  
Wordtracker will return up to 100.  In the case of golf, it returned the maximum 
100 phrases. 
 

 
 
 
 
 
 
 
 
Ask.com ï Ask search engine, but after typing in your main phrase, look for 
the Q&A link in the menu at the top.  Note you need to be at ask.com USA so 
look for that link on the homepage if you are in a different country. 
 

http://labs.wordtracker.com/keyword-questions/
http://ask.com/


63 

 
 
Clicking the Q&A link opens up pages of results that have questions as the 
titles: 
 

 
 
 
Yahoo  Answers ï A question search engine J 
 

http://answers.yahoo.com/


64 

 
 
There are other sites that provide the same types of information, but these 
three should be more than enough to get you started. 
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Do these question phrases have any search 
volume? 
 
The simple answer to this is who cares?  You see, itôs not the question phrase 
that is important; itôs the other phrases that you use to theme the page. 
 
e.g.  Take this phrase: 
 
tips on initiating the downswing in golf 
 
I am sure that no one is searching for it, and if there is, its probably no more 
than one or two a month, so what is the point of creating an article on that? 
 
Well, think of the types of phrases you will use on that page: 
 
improve your golf swing, how to hit long, finger of the left, finger of the right, 
golf swing lessons, perfect golf swing, golf swing tips, how to hit, improve your 
golf, simple golf swing, hit the ball, how to improve, golf swing instruction, 
perfect golf swing., golf swing setup, through the ball, improve golf swing, how 
to play, hitting the ball, golf swing, swing tips, golf tips, club head, learn how, 
golf ball, follow through., left hand, hit long, swing instruction, little finger, golf, 
swing, tip, tips, ball, club, hit, hand, instruction, grip, lesson, perfect, shot, use, 
learn, golfer, hands, arm, body, head, stance 
 
These were obtained using the Keyword Spider in KRA Pro. 
 
Themed with words like this, your article will be attracting targeted traffic from 
a wide range of phrases, even if the main phrase is never searched for. 
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What about High Competition Phrases.  Can I use 
these for Articles? 
 
The phrases you find using this technique occasionally throw up phrases with 
considerable competition.  e.g. "how to bbq" currently has over 78,000 
competing pages in Google.   
 
Can you still use this phrase? 
 
Sure you can, because you will be targeting other lower competition phrases 
in the same article, however, I would recommend a different use for it. 
 
Many of the article directories that accept article submissions from authors, 
have high PR, and consequently rank well for competitive keywords. 
 
I would suggest you take these high competition keywords, write an 
informative and well-optimized article, and submit it to one of these 
directories.  There is a good chance you could rank in the top 10 for your 
chosen phrase. 
 
OK, now those of you on the ball have noticed the problem.  Your article ranks 
well, but at someone elseôs site.  How can this possibly be a benefit to your 
site?   
 
Well, we will come to that when we look at off-page optimization later in the 
course.  I will just say though that this strategy offers you MANY benefits, and 
your site will thank you for it. 
 
OK, your task before you go any further is to select keywords that would be 
good for using in articles. 
 
I would suggest you try to find phrases for at least 30 articles to begin with, 
but the more the better.   
 
We have already mentioned themeing, and in the next chapter weôll look at 
that in more detail. 
 
Once you have mastered themeing, you will then start to create your main 
pages, and articles.  Exciting times lay ahead... 
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7. Themeing Pages 
 
 
With the phrases chosen for your main pages, and now the article pages, you 
are ready for a look at themeing.  This is where we look at the main phrase for 
a page, and construct a list of related phrases that we want to write into our 
page. 
 
The related phrases should be other words that are often used in searches for 
our main phrase.   
 
e.g. If your main phrase was "halloween", related words might include 
pumpkin, ghosts, decorations, masks etc. 
 
The more specific your main phrase, the more tightly you can theme the page. 
 
e.g. if your main phrase was halloween pumpkins, your related phrases might 
include carving, carving patterns, pumpkin stencils, pumpkin costumes etc. 
 
By themeing your pages, you can capture visitors from a much wider range of 
search terms.  Sound difficult?  Not with KRA Pro, since this tool largely does 
this for you. 
 

 
It doesn't matter whether you are writing a main page, or 
an article page.  You should theme them.  There are 
differences in the way you will write a main page and an 
article page, but we will look at those differences when it's 
time. 
 
 

 
Iôm getting a little bored of using Golf as an example, so letôs consider 
barbecues.   
 
In some BBQ research, one of the terms I identified was: 
 
"How to build a bbq smoker".   
 
This phrase is perfect for an article because written properly, it will provide 
useful information to the visitor, and answers a question people actually 
search for at the search engines.    You might also have an affiliate link to a 
book on building a BBQ smoker J 
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 At all times, we need to be aware of what the search 
engines consider as useful and worthy of inclusion in 
their indexes.  The "leaked" report we looked at 
previously, apparently from Google, gives us a lot of 
clues. Basically, our site must provide something 
valuable to our visitors.  If it doesn't, then don't be 
surprised if it doesn't rank well, or stick around for long.  

The "leaked" report makes it clear that humans are reviewing sites, and 
penalties are being given to "thin" sites.  Don't just write content for content 
sake - make is valuable content.  It may take you more time to create, but it 
will be worth it in the long run. 
 
OK, back to our example. 
 
"How to build a bbq smoker".  That makes a great title for our article, but in 
itself, it wonôt bring in much traffic even if we do rank #1 on Google.   
 
We need to theme the article around building bbq smokers, so that we can 
capture traffic for a range of long tail phrases. 
 
There are a couple of ways we can use KRA Pro to find theme words. 
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Finding theme words from the keyword database 
 

 
 
Using my old BBQ database (researched a few years 
ago) and typing in smoker, KRA Pro returns 99 
phrases that contain the word smoker.   
 
You could go through these phrases and select the 
ones that you think are most related, and this could 
yield very good results, but, I am going to take a short-

cut.   
 
If I open up the advanced filtering screen (like we did with when looking for 
question phrases), I can search for all phrases that include the words bbq 
AND smoker.  KRA Pro returns 47 of them. 
 
If I save these phrases as a text file, using KRA Proôs  "Standard + Uniques" 
report, this is what I get: 
 
Count 24Hours Comp. Keyword 
 
81 27 18 texas bbq smokers  
338 114 5890 bbq smokers  
42 14 423 bbq grills and smokers  
107 36 3730 bbq smoker  
18 6 2 bbq offset firebox smokers  
20 7 5 build bbq pit smoker  
21 7 171 bbq pit smokers  
17 6 414 bbq smoker plans  
13 4 5 bbq smokers stainless  
15 5 327 bbq smoker recipes  
11 4 1 brinkman bbq smokers  
13 4 5 American bbq smokers  
12 4 5 wood smokers bbq  
12 4 6 'backyard bbq smoker'  
12 4 21 bbq smoker grills  
13 4 375 bbq smoker grill  
12 4 1950 smoker bbq  
10 3 3 free bbq smoker plans  
8 3 0 bbq stack smokers  
7 2 0 bbq and smoker recipes  
5 2 0 offset smoker bbq pit plans  
5 2 1 bbq pit smoker plans  
5 2 0 custom bbq trailer smoker  
4 1 0 bbq and smoker plans  
4 1 1 brinkman bbq smoker  
4 1 0 custom bbq smoker design  
4 1 0 portable bbq pit smokers  
4 1 0 Barbecue bbq smoker dallas fort worth  
5 2 2 Cooker bbq smoker  
5 2 2 smoker bbq design  
9 3 8 bbq trailer smoker  
4 1 3 klose bbq smoker  
5 2 7 bbq wood smoker grills  
3 1 4 pictures bbq smoker  

http://niche-blueprints.com/themewordsdatabase
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4 1 8 rotisserie bbq smokers  
4 1 11 custom bbq smokers  
3 1 14 used bbq smoker  
4 1 45 bbq and smokers  
6 2 441 build your own bbq smoker  
5 2 305 bbq smoker design  
5 2 330 building a bbq smoker  
4 1 251 bbq grill smoker  
4 1 254 How to build a bbq smoker  
4 1 307 homemade bbq smokers  
4 1 4260 bbq grills smokers  
2 1 0 free plans how to build brick smoker  / bbq  
2 1 0 bbq smoker rib racks  
  
Unique Keywords: 
  
47,  bbq 
30,  smoker 
16,  smokers 
6,  plans 
5,  pit 
4,  build 
4,  grills 
3,  custom 
3,  design 
2,  brinkman 
2,  free 
2,  grill 
2,  offset 
2,  recipes 
2,  trailer 
2,  wood 
1,  American 
1,  'backyard 
1,  Barbecue 
1,  brick 
1,  building 
1,  Cooker 
1,  dallas 
1,  firebox 
1,  fort 
1,  homemade 
1,  How 
1,  klose 
1,  own 
1,  pictures 
1,  portable 
1,  racks 
1,  rib 
1,  rotisserie 
1,  smoker' 
1,  stack 
1,  stainless 
1,  texas 
1,  used 
1,  worth 
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This report gives us everything we need to theme the article on how to build a 
bbq smoker.   
 
The Unique Keyword list at the end is very valuable to us.  It lists all of the 
different words that appear in the list of phrases.  These unique words are the 
words that are often used by searchers when they are searching for bbq 
smokers and bbq smoker information.   
 
By selecting some or all of these, and working them into our article, we can 
make sure that the search engines are left in no doubt about the topic of our 
page.  In addition, we can capture search engine traffic for a wide range of 
bbq smoker related searches. 
 
Now, to theme this page as tightly as possible, we can go through the phrases 
and select only those that are highly related to our main phrase.  Here are 
some of the ones I would select: 
 
 
Count  24Hours  Comp. Keyword  

 

338  114  5890  bbq smokers  

107  36 3730  bbq smoker  

17 6 414  bbq smoker plans  

13 4 5 bbq smokers stainl ess  

12 4 6 backyard bbq smoker  

12 4 21 bbq smoker grills  

13 4 375  bbq smoker grill  

10 3 3 free bbq smoker plans  

4 1 0 custom bbq smoker design  

4 1 8 rotisserie bbq smokers  

4 1 11 custom bbq smokers  

6 2 441  build your own bbq smoker  

5 2 305  bbq smoker desig n 

5 2 330  building a bbq smoker  

4 1 254  How to build a bbq smoker  

4 1 307  homemade bbq smokers  

 
 
An article on how to build a bbq smoker could reasonably contain all of these 
phrases.  However, if we did use all of the phrases exactly as shown above, 
we may have a very high density of the phrases "bbq smoker" and "bbq 
smokers".  If that density was too high, our page could be seen as spam and 
penalised.  What I suggest you do is to identify the unique words that make up 
these phrases, and then if the density of your root phrase (bbq smoker) is too 
high, you can include some of the uniques instead of the phrases they come 
from.   
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Here are the uniques, as provided by the KRA report: 
 
47,  bbq  

30,  smoker  

16,  smokers  

6,  plans  

5,  pit  

4,  build  

4,  grills  

3,  custom  

3,  design  

2,  brinkman  

2,  free  

2,  grill  

2,  offset  

2,  recipes  

2,  trailer  

2,  wood  

1,  American  

1,  'backyard  

1,  Barbecue  

1,  brick  

1,  building  

1,  Cooker  

1,  dallas  

1,  firebox  

1,  fort  

1,  homemade  

1,  How  

1,  klose  

1,  own  

1,  pictures  

1,  portable  

1,  racks  

1,  rib  

1,  rotisserie  

1,  smoker'  

1,  stack  

1,  stainless  

1,  texas  

1,  used  

1,  worth  

 

The numbers refer to the number of times the word appears in our group of 
phrases.  The higher the number, the more important that word is. 
 
Now you have a list of phrases that you can use as complete phrases in your 
article, and a list of words that are all related to the subject of building a bbq 
smoker. 
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If you include all of the unique words, and as many of the complete phrases 
as you can reasonably fit into your article, you will have a page that is well-
themed to the topic of building a bbq smoker.   
 
In this example we have found words and phrases often associated with the 
words BBQ AND smoker.   
 
We could get more specific and look for phrases that are related to build AND 
smoker.  
 
 

 
 
This returns the following phrases: 
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Thatôs 8 phrases directly related to building and BBQ smoker.  These are the 
full phrases I would try to get into my article at least once, if possible, and if it 
does not make the content sound keyword stuffed or spammy.  You could of 
course use this list as your entire list of phrases to include in the page if you 
prefer.  This is the report from KRA that you would then be working form: 
 
build bbq pit smoker 
Bbq offset smoker pit building 
build a smoker barbecue 
building a barbecue smoker 
build your own bbq smoker 
building a bbq smoker 
How to build a bbq smoker 
free plans how to build brick smoker  / bbq 
  
Unique Keywords: 
  
barbecue 
bbq 
brick 
build 
building 
free 
How 
offset 
own 
pit 
plans 
smoker 
 
 
 
 
 

I would suggest that your final page should have a density of no 
more than 3% for the phrases "bbq smoker", or "bbq smokers". 
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That means that in a 350 word article, you can include the phrase bbq 
smoker, a maximum of 10 times.  That means we could use a variety of 
phrases containing the phrase ñbbq smokerò 
 
The list of unique words is very important for your article.  These are 100% 
related to the topic of our article, so you should make sure you include them 
all. 
 
The end result will be an article that should rank well not only for our main 
phrase (how to build a bbq smoker), but also for lots of related phrases.  Even 
though some of these phrases only have one search a day, the page will 
generate significant traffic by ranking well for a range of related phrases.   
 
Using this themeing technique, it is not uncommon to have a page that gets 
visitors from 100 or more different search terms.  I have pages of content that 
over the space of a year get found for several hundred different phrases! 
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Finding theme words using KRA Proôs 
Keyword Spider 
 
The method we have just described will result in a list of related words and 
phrases that are often associated together in real search phrases (ie in what 
real people type into the search engine). 
 
KRA Pro gives you another alternative method ï the keyword spider. 
 
The Keyword Spider will examine the top ranking pages for the term you type 
in, and count up words and phrases to find the ones that are most often used 
on those top ranking web pages.  Basically the Keyword Spider will tell you 
the best theme words to use in your article based on the top ranking pages in 
Google.  Cool eh? 
 
Letôs look at this in action.   
 

 
 
If we go over to the Site Blueprint screen, and click on 
the main pages group, we see a list of phrases we 
identified as main page phrases: 
 
 
 

 

 
 
Letôs select the top phrase ï callaway golf clubs. 
 
Once it is selected, click the Keyword Spider button in the toolbar. 
 

http://niche-blueprints.com/keywordspider
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The spider screen opens.  
 

 
 
I am going to leave the settings as shown in the screenshot, which looks at 
the top 500 words on each of the top 10 pages in Google ranking for the term 
Callaway golf clubs. 
 
The spider takes a few minutes to complete the analysis, but when it returns, 
it looks like this: 
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The numbers are the number of times that word appeared in the text on the 
top 10 pages.  Obviously the more times they appear on the top 10 pages, the 
more important those words and phrases. 
 
I can simply go down the list of theme words, 2-word phrases, 3-word phrases 
and 4-word phrases and select those that I think are relevant to my article. 
 
You can see a sample of what the 3-word Phrases tab looks like: 
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OK; once I have made my selection, I go to the Create Report tab. 
 

 
 
Making sure that Report Type is set to ñCopy to Clipboardò, Separate with is 
set to New Line, and Include Counts is UNCHECKED, click the Create report 
button. 
 
Youôll get a message that the report was successfully created. 
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Close the spider. 
 
Now go back to the Blueprint tab, and right click the Theme Words box and 
select paste.   
 
Once the report is pasted in, click the save button: 
 

 
 
The phrases will then become properly formatted as a list of theme words for 
the Callaway golf clubs main phrase: 
 

 
 
You can repeat this procedure for all phrases you have identified for content 
on your site. 
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Exporting the Site Blueprint 
 
As I am building my sites with Wordpress, Iôd export the blueprint as Article 
Summary:  
 

 
 
 
 
This report will create a text file with all of your defined 
main phrases and their associated theme words.   
 
 

 
 

 
 
Below is a snippet of what it looks like: 
 

 
 
This report only exports those phrases that have had the theme words 
defined.  There will be one entry for every main phrase and its theme words in 
the blueprint. 
 
When you come to write the content for this site, you can simply copy and 

http://niche-blueprints.com/exportblueprint
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paste from your Blueprint file. 
 
This file is also excellent to use if you have ghost writers.  Simply send them 
the file. 
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8. Main Pages v Article Pages 
 
In this section we are going to look at the differences between main pages 
and article pages, and how those differences dictate how we should write 
those pages.  Once we have that covered this, we can then actually create 
some pages. 
 
The differences have been mentioned before, but let's look at them in a little 
more detail. 
 
Main pages pre-sell "products".  They are often targeting more competitive 
phrases because of their nature. 
 
Pre-selling is a term used to describe how you get your visitors into a buying 
mood, before they even reach the merchant's site.  Pre-selling increases your 
conversion rates, and turns more visitors into buyers - it is that important. 
 
You could create main pages that pre-sell the actual product itself, or you 
could create main pages that pre-sell the merchants that sell the products.   
 
e.g. Suppose you are building a website about dolls.  You might decide that 
you want the following main pages: 
 
Barbie Dolls 
Cabbage Patch Dolls 
G.I. Joe 
Polly Pocket 
Doll's Houses 
 
Let's take the first phrase, "Barbie Dolls".   
 
Your choice here is to either: 
 

 Pre-sell Barbie dolls to your visitors, or 
 Pre-sell the merchants that sell the Barbie Dolls.   
 Pre-sell the dolls and THEN pre-sell the merchants 

 
Whichever variation you choose, you must pre-sell your visitor so that he/she 
wants to buy a Barbie Doll and the only question they have is ñWhere from?ò.  
Of course you supply the answer to that, especially if you can list a few 
merchants and have a price comparison (this worked wonders for my toy sites 
last Christmas). 
 
Simply put, if you choose to pre-sell the doll, your page is written about the 
Barbie Doll.  If you choose to pre-sell the merchants, your page is written 
about the merchants.  If you choose to pre-sell the dolls and then the 
merchants, your page will probably talk about why children love Barbie dolls, 
and then which merchants are the best to buy from and why. 
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One of the easiest ways to pre-sell anything is to review it.  As long as you 
actually like the item you are reviewing, this is not too difficult.  We will look 
more at pre-selling in the next chapter, but let's just quickly think how we 
could pre-sell the doll, or the merchants. 
 
If you are pre-selling the doll, review the doll.   
You could include things like: 
 

 How sturdy the doll is. 
 Target audience (age group) of the doll. 
 Range of accessories that are available for the doll (an opportunity to 

send your visitors to a different main page pre-selling doll accessories). 
 How fun the doll is to play with (often, heart-warming stories of the 

endless fun your own son or daughter has with this doll are great pre-
sellers). 

 
Try to connect on a personal level with your visitors.  Make them believe that 
you are a real person, and you know what you are talking about. 
 
If you are pre-selling the merchant, why not review the merchant.  Things like: 
 

 How easy their website is to navigate. 
 How easy it is to order from them. 
 How good their customer support is. 

 Any guarantee they provide. 
 Their low price guarantee 
 Free shipping 

 
and so on. 
 
Crafting pages in this way, adds value to the Internet, meaning your site wonôt 
be labelled as "thin". 
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The Purpose of Main Pages and Article Pages 
 
The main pages are there for the sole purpose of making the sale.  Using 
Wordpress the way Iôll show you, your main pages will basically be your 
category pages (donôt worry if that confuses you now, it will make sense later), 
and all articles in that category will appear underneath the main article as a 
list.  You can see this on this page from one of my sites: 
 
Diabetes Diet 
 
This is one of my main pages on the site in the category Diabetes Diet.  If you 
scroll to the end of the article, you will see a section called  ñMore diabetes 
diet Articlesò.  These are the ñarticlesò in this category. 
 
Therefore each main page will also link to each of the articles within the 
category. 
 
 
OK, so how do article pages differ from the main pages? 
 
Article pages provide useful information to your visitors.  They help get the 
trust of your visitors by providing quality information on the topic they are 
interested in. 
 
Though the articles usually target less competitive phrases, we theme the 
page so that it can capture traffic for a range of phrases.  Once the visitor is 
on your site, it is up to you how you make money from them.   
 
 

 
On the article pages, you are not usually trying to sell 
them anything, but you can try to "persuade" them to 
click on a link to a main page where they will be sold 
something.. 
 
 
 

 
Let's look at an example. 
 
If your article is titled "Best dolls for 3 year olds", you could talk about the 
safety issues.  If there are any hidden dangers, tell your visitor.  This is a way 
to build trust so that THEY TRUST YOU.  If they trust you, they are more 
likely to buy one of the toys you recommend on your site. 
 
If you have read about a doll that has button eyes that come off too easily, 
warn your visitors that the doll could pose safety issues for those under a 
certain age.  Make a recommendation for maybe a Barbie doll instead (with a 
link to your Barbie Doll pre-selling main page).  It is perfectly acceptable to 
link to the Barbie Doll page from within the article itself.  I would certainly also 

http://bloodsugardiabetic.com/information/diabetestreatment/diabetesdiet/
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include a section at the end of the article with links to recommended main 
pages.   
 
This is a way of funnelling your visitors from the articles, to the main pages 
that sell the products.  Once the visitor clicks the link to the Barbie doll page, 
they are pre-sold on the Barbie doll itself, and trusting your judgement 
because of the quality article they just read, buy through your link. 
 
Done properly, funnelling like this can greatly increase your chances of 
making an affiliate sale, even though your main page targeting the phrase 
ñBarbie Dollò may not rank well itself. 
 
All articles should be closely related to products you sell on your website.  If 
they are not, then it will be very difficult to get your visitor to buy anything from 
your site.  This is the difference between targeted traffic, and non-targeted 
traffic.  The former can results in sales, the later wont. 
 
One possible work-around for this is to include Adsense ads on the less 
targeted article pages.   
 
Google Adsense is all the rage at the moment, because you can make money 
without actually selling anything.  All you need is for a visitor to click on one of 
the Adsense ads, and you are paid a per-click value into your Google 
Adsense account.   
 
Because it is so easy to make money with Adsense, many webmasters use 
spamming tools to create 1000s of pages with little or no unique content, 
whose sole purpose is to make Adsense revenue.   
 
These webmasters often create 3 or 4 sites a day, each with 1000+ pages 
(yes this is very possible with some of the spam generator on the market). 
 
For these spammers it is a numbers game.  If you have 100,000 of these 
spammy pages on the internet, then you can make some income just with 
Adsense.   
 
The search engines have been flooded with millions or these low quality 
pages, and of course they are considered spam and treated appropriately.  At 
best, sites built using these tools are banned, at worst, the webmasters run 
the risk of having their Adsense account closed. 
 

A word of warning 
 
Adsense provides a way for the visitor to leave your site without buying 
anything.  If you have a high quality site, I recommend you limit Adsense to 
those pages that really cannot pre-sell a product or donôt really fit with any of 
the main pages on your site.  
 
It takes a little bit of trial and error, but which would you prefer: 
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a) Sending 100 visitors a day to a merchant where you make $15 commission 
per sale,  
or  
b) getting 100 clicks on an Adsense ad where you only make 5 cents per 
click. 
 
If you pre-sell your visitors properly, the former option will be far more 
profitable, but you do need to track your results.  With the Adsense scenario, 
you make $5 for your 100 click.  But how much can you potentially make by 
sending your visitors to the merchant? 
 
 

Sales per 100 visitors you send to your merchant Your income 

0.5 (i.e. 1 sale every 200 clicks) $7.50 

1 $15 

2 $30 

3 $45 

 
In affiliate marketing terms, we have worked out the ñEPCò (Earnings per 100 
Clicks) for the merchant (and for Adsense). 
 
This is a great measure to use when evaluating merchants, and whether or 
not to use Adsense. 
 
The truth is that Adsense ads on your site will dramatically reduce the number 
of product sales you make (even down to zero sales).  Try building your site 
with Adsense ads, and then remove them.  Test both options for a month, and 
see which generates more income. 
 
 

Can we sell products from Article Pages? 
 
The idea behind using main pages for selling products and article pages for 
funnelling traffic to the main pages is simple.  If you have just ONE affiliate 
link on every page of a 100 page site, you need to check 100 affiliate links 
every month to make sure they are not broken. 
 
If you have affiliate links on just the 8-10 main pages of your site, then you 
only have to check 8-10 pages, 
 
However, if you monetise your site using a datafeed, it is possible to use 
affiliate links on every page of your site if you want. 
 
Datafeeds will require either a script, or programming on your part.  Because 
this is beyond the scope of this course, I wonôt go into it here.  However, for a 
simple way of including products on every page of a site, look into server side 
includes.  If you are using Wordpress to build your sites, read this: 
 
Using SSI with Wordpress 

http://affiliate-minder.com/wordpresstutorials/using-ssi-with-wordpress/


88 

 
 

Summary 
 
Articles are a fabulous tool for making money. You can use them to: 
 

 Funnel visitors to main pages which sell products. 
 Capture the email address for your newsletter, autoresponder course 

etc. 
 Make Adsense income. 
 Sell your eBook or software. 
 Direct your visitors your free report, which uses some form of income 

generating technique inside, so that you can make income from that visitor 
long after they leave your site.   

 
 
Hopefully I have given you a small insight into how main pages and article 
pages differ.  They have very distinct roles on your website, but used properly, 
they complement each other, and make your site more profitable. 
 
In the next Chapter, weôll look in more detail at the art of pre-selling.  I'll give 
you the exact steps I go through when writing pre-selling content myself. 
 
Equipped with that knowledge, you will then be ready to create the main 
pages of your website. 
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9. The Art of Pre-Selling 
 
This Chapter is very important.  We are going to look at pre-selling.  Pre-
selling is an art, and often commands extortionate fees if you hire a 
professional to do it for you.   
 

Pre-Selling v Selling 
 
Firstly, what is pre-selling, and how is it different from selling? 
 
Well, you can think of ñpre-sellingò as "selling foreplay".  It is a way of warming 
your visitor to the idea of buying.  You don't directly try to sell an item to them; 
you just make that item sound irresistible, and something that they cannot do 
without.  Once you have pre-sold your visitor, you can then direct them to a 
site where they can make the purchase (affiliate site).  If you have done your 
job properly, your visitor will have their credit card at the ready, as they click 
your affiliate link ;o). 
 
The better you pre-sell, the better your conversion rate, and your EPC (see 
last chapter). 
 
As long as the merchant does his/her job properly (which is to sell), you have 
a very good chance of making the sale, and earning a commission. 
 
The main pages of your site are the pages where pre-sell is important.  It is 
here that you turn a visitor into a buyer, and send them on their way to a 
merchant. 
 
Pre-selling is a lot easier if you have used the product yourself, and like it.   
 
You have the knowledge to pre-sell based on YOUR experiences with the 
product, not just what you have read about the product.   
 
Now, with a lot of stuff you are going to promote in your affiliate career, you 
can't (or don't want to) buy the item before you try to sell it.  In that case, you 
have to work a lot harder, do some research on the internet, and read what 
other people are saying about the item you want to sell.   
 
My favourite tool for doing any kind of research online is called Search 
Automator Pro.  This tool makes it very easy and fun to find what you are 
looking for.  I bought resale rights to the tool, and it is a special bonus for 
those joining my newsletter.  Look at the end of each newsletter, and youôll 
see a link to the bonus page. 
 
I don't have time or space here to show you how to use this tool, but it does 
come with help.   
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How to Pre-Sell 
 
OK, now you know what pre-selling is, let's look at how to do it.  What I am 
about to describe to you are the exact steps I go through when writing pre-sell 
for my own sites. 
 
 

Summary of the Pre-selling 

 
The following questions are designed to help you build a pre-selling blueprint 
that you can refer to as you create your page.  Go through the questions, and 
write down your answers.   

 
 There is a Pre-Sell Worksheet in the Appendix 
that you can print out and fill in as you work 
through the pre-sell process.   
 
These questions are based on the ones I learnt 

about by Maria Veloso, a professional web copywriter.   
 
1. What are the problems faced by your visitor that this product can 
solve? 
 
NOTES: Powerful pre-selling stirs emotions in the reader.  It makes them 
realise that they don't have to put up with the inconveniences, the struggles or 
the pain they are currently going through.  The product you are promoting 
solves these problems.  Make a list of all the problems faced by your visitors, 
and are solved by the product (but don't mention your product here, you are 
simply setting the stage. 
 
2. Why have your visitors still got these problems?  Let your visitors 
know that you understand their problems. 
 
NOTES: Write a sentence or two explaining the reasons why many people still 
suffer in silence.  Is it because there are no solutions to the problem, or is it 
just that these solutions are hard to find, expensive, or both.  Is it the fear of 
trying something new?  e.g. if you are pre-selling a weight loss product, it 
could be that your target audience have tried many times to lose weight, and 
failed.  They are just unconvinced that there is a solution that will work for 
them. 
 
3. Describe what life can be like without the problems. 
 
NOTES: Paint a picture of what their life could be like, if only the problems did 
not exist.  Taking the weight loss example, create a picture in your visitors 
mind, of walking along a beach in a bikini, or fitting into that pair of jeans that 

http://ezseonews.com/mv
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have not fitted for over a year.  Describe the emotions they will feel when 
friends or family see them for the first time after that weight loss. 
 
 
4. Introduce your product.   
Describe how the product you are pre-selling solves the problems where other 
products have failed.   
 
NOTES:  Let your visitors know who you are, and why you are convinced that 
this product works.  Use personal success stories if you have them, or 
success stories of people you know.  Tell them how this product is different 
from others they may have tried.  Try to build a personal rapport with your 
reader, making them know that you are a real person. 
 
 
5. Feature list. 
 
NOTES: List as many beneficial features of the product that you can think of.  
Create a series of bullet points. 
 
6. Final reminder of that "picture".  
 
NOTES:  With what you have written so far as a guide, create another, 
different mental picture for your reader. Use one or more of the benefits to re-
emphasize what life could be like after using the product.  Describe how they 
will feel when the problems don't exist. 
 
 
7. Call to Action. 
 
NOTES: This is where you tell your visitor what you want them to do.  It might 
be to sign up for your newsletter, or download your fr.ee. report.  In most 
cases, it will probably be to click on one of your affiliate links. 
 
 
With these questions answered, you should have a fairly comprehensive set 
of notes that you can use to build your page of pre-sell. 
 

 
If you are interested in taking your pre-selling efforts to the 
next level, I highly recommend you get a copy of Maria 
Velosoôs book ñWeb Copy That Sellsò from Amazon. 
 
Web Copy is different from traditional pre-selling copy, but 
this book is devoted entirely to selling online. 
 

 
In the next chapter weôll look at an example article, and how to go about 
putting what we have learned so far, to create something of value.

http://ezseonews.com/mv
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10. An Example Article 
 
Your article must be of value to your website or it is not worth writing.  
 
To be of value the article must: 

 

 Be on a topic related to your website. 
 Be found in the search engines for a variety of terms that people are 

actually looking for.  
 Be interesting and informative to your visitor. 
 Increase your sites value (in terms of increased income, more traffic or 

whatever your goal is for your site). 
 
OK, letôs go through the process. 
 

Target profitable keywords 
 
Iôve done the research on baby nurseries and put that research into KRA Pro.  
Here are some of the phrases that were found that are relevant to my 
intended article on baby nursery themes. 
 
NOTE, this data was collected a few years ago, so figures will have changed 
a lot. 
 
Count 24Hour Competition Keyword 
280 81 272  baby nursery themes 
118 34 167  baby nursery ideas 
150 43 432   decorating baby nursery 
354 102 5320   baby nursery furniture 
177 51 1800   baby bedding nursery 
581 167 253000  baby nursery 
35 10 8990   baby nursery bedding 
 
From the list, I have selected "baby nursery themes" as my main (or primary) 
keyword phrase to target in my article.  
 
All other phrases will be secondary phrases that I will try to sprinkle into my 
article, either as complete phrases, or more likely by using the words that 
make up these phrases (baby, nursery, themes, ideas, decorating, furniture & 
bedding).  These individual words are theme words Iôll try to use, BUT, Iôll also 
use the Keyword Spider to find a comprehensive set of theme words (the 
spider will most likely find these words anyway).  I like to have a minimum of 
around 30 theme words when I start writing an article.  If I can get them all 
into the article in a way that looks and reads naturally, great, but if I have to 
miss a few out, that doesnôt matter.  Itôs always best to start with a large list 
of theme words and phrases.  
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Including only the unique keywords instead of complete 
phrases ensures that your don't over-use certain 
phrase (like baby nursery which is found in every one of 
my keyword phrases), which could alert the search 
engine Spam filters. 
 
 

 
Here are the theme words that the keyword spider suggested: 
 
nursery themes for baby, crib bedding by brandee, decorating tips and ideas, 
baby bedding and decorating, baby nursery theme, baby crib bedding, baby 
nursery themes, nursery decorating ideas, baby bedding sets, baby nursery 
decorating, crib bedding sets, nursery decorating project, nursery theme, baby 
bedding, crib bedding, baby nursery, nursery themes, baby crib, baby theme, 
nursery decor, baby's nursery, kids bedding, decorating ideas, baby products, 
baby boy, nursery decorating, baby gear, baby cribs, nursery bedding, diaper 
bag, baby monitor, diaper bags, baby shower, baby themes, baby, nursery, 
bed, bedding, theme, crib, kids, decor, themes, art, decorating, ideas, 
bedding , design, safe, cotton, parent, infant, sleep, parents, toy, nurseries, 
collection, furniture, jungle, safety, decorate, diaper, designer, toys, favorite, 
guide, tips, style, toddler, wall, babies,   monitor,   clothing,   collections,   
teddy,   twin,   decoration 
 
OK I have a list of phrases, what next? 
 

 
Ask yourself what someone who searches for "baby 
nursery themes" is really looking for? 
 
This next part of the article writing process is critical. You need to put yourself 
in the shoes of the visitors and decide what you think someone is really 
looking for if they type in your main phrase at the search engines. After all, it 
is no point ranking #1 on Google for the phrase "baby nursery themes" if your 
page isn't of interest to those people who click through from Google after 
searching for ñbaby nursery themesò. 
 
Make a list of anything you can think of that think might be the searchers 
motivation behind such a search.  Include anything you can think of that will 
be of interest to someone who is searching for that term. If possible, try to 
include your unique keywords in the ideas you come up with. 
 
Here are my first thoughts about a visitor who types in "baby nursery themes" 
at Google: 
 

 they are having a baby. 
 new parents don't have training to be parents (it is something they 

learn as they go along) and often need a lot of help in deciding what to 
buy. 
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 this person wants ideas on decorating a nursery. 
 nurseries are usually based on a theme often using characters from 

children's TV. As new parents, most wonôt know much about children's TV 
so will find choosing a theme difficult. They need advice.  

 they probably need advice on what goes in a nursery. 
 a nursery needs furniture and a range of baby products like bedding, 

nappies, changing pad etc. A checklist would be useful. they will be 
interested in lots of topics related to babies. 

 A nursery needs accessories, like a baby monitor, diaper bag etc. 
 What about designer labels like crib bedding by brandee 

 
You get the idea? I am glancing at my list of theme words and pulling ideas 
from that.  I could include a lot more, but thatôs enough to make the point. 
 
This is a simple list of ideas that I came up with in a couple of minutes. Notice 
I tried to include my keywords in the ideas (highlighted). This makes it so 
much easier to put my keywords into the article naturally when I come to write 
the article. 
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Decide on a writing style. 
 
Articles should always be informative, but can be written in a number of 
different styles. For example, you could write the article as a story about your 
own personal experiences. 
 
e.g. "When my wife was 6 months pregnant we decided it was time to turn our 
spare room into a nursery. Trying to decide on a baby nursery theme was a 
real challenge since we still didn't know the sex of the baby......." and so on. 
 
This method makes the reader believe that you have been through their 
situation and can offer valuable help based on your experiences. I also 
believe that this method is a little easier to write as you tend to get carried 
away with the story aspect and can easily fit in your keywords without the 
article seeming forced or padded with keyword phrases. 
 
Alternatively the article can be purely informational without the personal touch 
of the above style. 
 
e.g. "Having a baby is one of the most wonderful experiences a young couple 
go through. However, a baby is a lot of work which usually starts months 
before it is born when the spare room needs to be turned into a nursery...."  
 
Decide on the style you want to use to write your article.   
 
 Another writing style would be to create a baby nursery checklist, or maybe 
an FAQ (frequently asked questions) style article.   
 
You can create a portfolio of styles, and pull one out of your portfolio every 
time you need to write a new article. 
 
 
 
 

Flesh out your initial ideas. 
 
Remember that most, if not all of the information you need in order to write an 
informative article is available on the Internet. If you are promoting a product, 
read the merchants page for that product. Search Google using your chosen 
keywords, and donôt forget to use the Internet Search Browser.  
 
Don't think that you don't know enough about a topic to write an article on it. If 
you have an Internet connection, you have a whole library at your fingertips. 
 
 
This stage of article writing is probably the most daunting for anyone new to 
writing articles. However, it is really easy. Go through the points you wrote in 
the second stage of the article writing process, and try to put them into an 
order that makes sense to you. This will be the blueprint for your article. 

http://ezseonews.com/isb
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When you are happy with the order, take each idea in turn and write a small 
paragraph about that idea. Try it. It really is that simple.  
 
Things to bear in mind while writing your article:  
 

 Include your primary keyword phrase in the title of the article, the first 
header on the page, in the meta description and then in the first 
paragraph of your article.  Then use it only when you need to. 

 Sprinkle in your secondary phrases, either the complete phrase, or just 
the unique keywords that make up the phrases. If you include the 
complete phrase, be aware that your article can start to have a very 
high density of certain phrases (like baby nursery in this example). 

 Try to work in your theme words but donôt overdo it.  Your article should 
read perfectly for a human, not a search engine robot. 

 Try to make your article solve your visitorôs problem. Remember that 
your visitor searched for the phrase at Google to solve a problem they 
had. They needed ideas or advice. Solve that problem for them in your 
article. Take the "pain" out of their situation by telling them what they need 
to know. In my article for example, I would inform them about what a 
nursery needs (a checklist?), give them ideas on various themes available 
(from my affiliate merchants of course) and direct them to the best online 
resources for buying what they need (again to my affiliate merchants). 

 
 
The process of fleshing out your ideas into an article is a little bit like a game.  
 
You have certain points to cover and your job is to make one point flow into 
the next in an easy to read manner, all the time working in your keywords.  
 

Web Content Studio is an article editor I created 
to help me write my own content.  This is an all in 
one tool that will find theme words (using the 

same technology as KRA Pro), help you research topics, question phrases 
and obviously write the content.  Plus it does a lot more.  This tool will analyze 
your content against your chosen keywords and phrases to make sure you 
are optimizing your articles properly.  E.g. it will tell you which words and 
phrases are not found I the article, as well as give you an optimization score 
(which takes over-optimization into account).   
 
 

Call to action 
 
Your article has a function other than just a way to capture search engine 
traffic.  You want to make money from that visitor if possible, so you need to 
be funneling those visitors to another web page (either on your site, or via an 
affiliate link to a merchantôs site). This "call to action" step of article writing is a 
reminder to you that you need to tell your visitor what you want them to do.  
 

http://webcontentstudio.com/
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Here are three examples of calls to action I could use in my baby nursery 
article: 
 
"Visit our buyers guide to find reputable online suppliers for your baby nursery 
themes". 
 
"Deciding on a baby nursery theme is only one task that new parents must do.  
Visit our "New Baby Checklist" page and make sure you are prepared for your 
new arrival". 
 
ñWe found that (Insert Merchant Name Here) provides an amazing array of 
nursery themes.  These include everything from Winnie the Pooh to Thomas 
the Tank Engine.  Go to (Enter Affiliate Link Here using Merchant Name as 
link text) now, as popular themes do tend to sell out. 
 
ñBuy this theme now before it sells out.  Merchant XYZ currently has a special 
discount on this theme. 
 
These all tell your visitor what you want them to do. This is an important part 
of the article since it is unlikely you are writing it purely for informational value.  
 
Leave your visitor in no doubt what they should do next. 
 

 
Create a headline 
 
You might be wondering why I left the headline until last. My reasoning is 
simple.  Until you have written the article, you are not fully aware of the 
benefits of what you are pre-selling. Add to this the fact that the headline is 
used by your visitor to see if the rest of the page is worth reading, and you 
can see why a great headline is essential.  
 
If the headline does not capture the interest of the visitor, if it does not tell the 
visitor that this page holds the information they are looking for, they will click 
the back button and find another page from the search results .  
 
You will lose your visitor and any hope of making money from them.  The 
headline has to grab the attention of your visitor and inform them that your 
article will give them the information they need to solve whatever problem 
caused them to search at Google in the first place. 
 
Take a look at your initial ideas, and read your article. What is the single most 
important benefit of what you are pre-selling to your visitor?  For my article, it 
is probably that it gives the visitor ideas for their nursery. Let's take this and 
expand a little: 
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The ideas you get when planning your headline should 
reflect what is written in your article. 
 
 
 
 

 
Here goes my train of thought ï  
 
Ideas for a nursery theme ->  
Things they need to buy ->  
Checklist ->  
Make sure they are prepared for parenthood -> 
If not prepared, then what?.  
 
OK, here we have it. This train of thought has brought me to a point where I 
can really capture the visitorôs attention: 
 
If they are not prepared, they or the baby might suffer in some way.  
 
Tugging at the heartstrings is the best way to make your headline work for 
you. 
 
How about this as a headline for my article: 
 
"Exciting baby nursery themes ideas - a checklist for a safe and enjoyable 
Journey into parenthood." 
 
This should tell my visitor that I am going to give them ideas for their nursery, 
tell them exactly what they need for their nursery, and that their new child will 
be safe as a result of following my advice. 
 
 It includes my main keyword phrase near the beginning of the sentence and 
has the warm glow feeling associated with the thoughts and hopes of every 
new parent "an enjoyable journey into parenthood". 
 
OK, this may not be the best headline ever, but I am happy with it. I think it 
captures the essence of my article, while informing my visitor that it contains 
the information they are looking for. 
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If you are stuck for ideas, head on over to ezinearticles.com 
and do a search for your main phrase.  Look through the 
titles other people have used when writing an article on the 
exact same topic. 
 

 
 

 
 
 
Once you have decided on a title, stick your headline at the top of your article 
and you are finished. 
 
Your headline should always include your main keyword phrase (to help it 
rank well in the search engine) and if possible, try to fit in secondary keywords 
you think are important. 
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Before we finish this section, I thought it might be of some use to you if I 
summarize the main points of article writing.  
 
A quick reference guide if you like, so here it is: 
 
Article Writing Quick Reference summary 
 

1. Keyword Research - find related phrases. 
2. Organize your keywords into a primary and some secondary phrases. 
3. Find theme words and phrases 
4. Decide on a writing style. 
5. Decide what your visitor is really looking for. 
6. Flesh out your points. 
7. Call to action. 
8. Create a headline. 

 
 
 

Keyword optimization concerns 
 
I was reading through some articles that were submitted to an article site the 
other day.  Some are really very good, but on the other hand, some were not. 
 
Of the "bad" ones, the thing that struck me was how easy it was to pick out 
the main keyword the author was using when he/she wrote the article.  Even 
after reading only the first paragraph, I could spot it, and my suspicions were 
confirmed as I continued down the article. 
 
Articles written around a main (primary) keyword often read very badly.  The 
author tries to insert the exact phrase over and over again, even when it is not 
grammatically correct to do so.  The article sounds forced (because it is). 
 
And my point is? 
 
Well my point here is that if I can spot this type of keyword focused content, 
so can search engines.  Articles written in this way are written for the search 
engine, not the visitor, and are therefore going to be the type of article that the 
search engines want to remove from their database (or at least move it to the 
bottom of the heap).   
 
Remember, the search engines want to serve up the most relevant content 
with the best information.  They will assume (as I would) that any article 
written purely for the search engine is not going to be of interest to a visitor. 
 
So, where does that leave us in terms of keyword research?  Does this mean 
we should not target primary keyword phrases? 
 
Keyword research and manipulation of keywords going into an article has 
evolved in recent years.   
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When I first started out it was simple.  Write content around one primary 
keyword and 2 or 3 secondary keywords.  Insert the primary in the title, meta 
tags, H1 header tag, twice in each paragraph, ALT tags, H2 header etc etc.  
Insert the secondaries throughout the article. 
 
Nowadays that optimization technique would be labelled as keyword stuffing 
by the search engines and ranked appropriately. 
 
In fact, I would not recommend any optimization strategy that had hard and 
fast rules about where to insert keywords into a document.  With rules, you 
leave footprints, and footprints are visible to the search engines.   This is why 
the advice about optimizing an article earlier in this chapter was quite vague. 
 
I read one popular "SEO tutorial" which offered exact methods of keyword 
placement involving inserting exact numbers of keywords into various parts of 
a page.  Sure it helps a writer concentrate on the objective of the article 
having such firm rules, but don't expect it to help your rankings.  If you follow 
the same rules on all your content, all your content has the same footprint. 
 
Obviously keywords are important since they will tell the search engines what 
a page is about.  What is very important is the combinations of keywords 
(theme words) on the page, as the search engines look for relationships 
between words to help them decide what the article is about.  
 
Also, don't forget that keywords in incoming link text is important (even more 
important than the keywords on a page) in the page ranking. 
 
Keyword optimization must involve both on-page and off-page strategies.   
 
Off page factors are relatively easy.  Select several related phrases you want 
to rank for, and get incoming links that include those phrases.  Add more 
phrases into the inbound link text mix as time goes by. 
 
On-page optimization appears a little trickier. 
 
The way you should be thinking about writing content is not so much about 
focusing on individual keywords, but more on the overall theme of a page. 
 
When people search for stuff at the search engines, they enter a wide range 
of phrases, even when searching for the same information.  Your job is to find 
the relevant theme words for your topic, and include them in your article.  This 
will give your page a better chance of ranking for a large number of terms.   
 
With themeing, I typically get my articles being found for 100+ DIFFERENT 
phrases, some articles much higher than that.   
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NOTE: You should all watch the video here, as there 
are a few more examples than in this book. 
 
This article has been found for 93 DIFFERENT 
phrases in the last month alone: 

 

 
 
Over the last 6 months, that article has been found for 265 DIFFERENT 
phrases: 
 

http://niche-blueprints.com/themeingproof
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As you have seen, selecting keywords for themeing pages is very easy to do, 
and just by making sure that these words are included in your page, you will 
be themeing your page and getting the on-page factors right, all without overly 
focusing on a primary keyword.   
 
All you then need to do is work on off-page factors, getting incoming links with 
link text rich in a range of primary phrases and themeing words. 
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11. Two Models for Creating Sales 
Pages 
 
In the last section, we looked at how easy it is to create a compelling article 
that the search engines will love, and your visitors will enjoy.    
 
As Internet marketers, we often we need to create web pages that sell a 
range of products, from a choice of several merchants, and things can really 
start to get complicated.  If you are selling 3 different products, how do you 
pre-sell them all on a page, and where do you link to your merchants? 
 
Let's look at an example. 
 
Suppose your site is about pest control.  You may have several main pages 
which detail individual types of pest, and the control measures that solve 
those problems.  One page may be about flies and offer swatters and sprays.  
Another page may be about cockroaches, and another on snails that eat your 
cabbages.   
 
Let's consider a page on this site about rodents (rats, mice, squirrels etc), and 
various methods of control. 
 
My suggestion here is to count up the number of products being sold on this 
rodent page, and divide your page into that many sections (if each section is 
long enough, consider splitting up the page into several rodent pages).   
 
E.g. we have traps, poisons and ultra-sound. 
 
Taking our three solutions: 
 
Traps 
Poisons 
Ultra-Sound devices 
 
We would need to separate our page into three sections.   
 
Each section would pre-sell a particular product. 
 
If you get to the point where your page is selling more than 3 or 4 types of 
products, I would definitely consider splitting the page so that each page is 
more tightly themed around the solutions being offered. 
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Now, the way I would go about creating the page on rodents is simple: 
 

1. Take one section at a time. 
 

2. Answer the "pre-sell blueprint questions" on that section. 
 

3. Based on your answers, create a paragraph or two of pre-sell for that 
type of product. 

 
4. List merchants where the product can be found online. 

 
 
 
This section should include some reasons why the merchant is one you 
recommend, and also a short description of how to find the product, if it is not 
immediately obvious, from the landing page you are sending your visitors to. 
 
  

5. Move onto the next type of product and repeat this procedure. 
 
 

What you will end up with is three "mini-salesò sections of information on a 
single page. 
 
All that remains is to assemble the page. 
 
You have two basic choices here.  These are continued on the next page. 
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Pre-Sales Page - Model 1 
 

1. Create three distinct sections, where each section ends in your 
merchant recommendations. 

 

 
 
or 
 

Pre-Sales Page - Model 2 
 

2. Create three distinct sections that pre-sell alternatives, and then 
include a single section at the end of the page where you mention 
the merchants that the three types of products. 

 

 
 
Usually, a merchant that sells mousetraps will also sell poisons and or ultra-
sound devices.  If you find that your merchants are duplicated in all three 
sections, then I would go with the second model.  That way you are not 
duplicating information down the page.   
 
Your page would then end up as three main sections, offering alternative 
control methods (and you could include advantages/disadvantages of each 
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method), followed by a final list of merchants you recommend, together with 
why you recommend them, and how to find the products. 
 
 
If you find that each type of product has its own distinct merchants, I 
would go with model #1 (or create separate pages for each type of product).  
Include three distinct sections, where your pre-sell for the product type is 
immediately followed by the merchant list.   
 
Whether you choose model #1 or model #2, each of the three main sections 
would start with a headline that makes your visitor want to read that section 
(and offers some idea of what the product is e.g. "Silent electronic devices 
can rid your home of furry pests"). 
 
The headline would be followed by your carefully crafted pre-sell. 
 

 
 
It is often wise when building a page around several solutions to a problem, to 
have some discussion about the advantages/disadvantages of each type of 
product. 
 
This can be included in your pre-sell, but particularly if you are using model 
#2, I would also include a reminder at the end, just before you mention your 
recommended merchants. 
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Plans of both Models 
 
Let's build a plan for each of the two types of pages would look. 
 

Model 1 

 
Opening Headline on the page using an H1 tag. 
This header outlines the problem, and tells the reader that there are solutions.  
e.g. "Why put up with a mouse in your house, when there are quick, easy and 
humane solutions". 
 
You should then have an opening paragraph that starts building that mental 
picture in your reader.  The picture in this case, is life without mice. 
 
Because of the main headline, I would actually swap the order of my solutions 
to include the ultra-sound devices first (= more humane). 
 
Solution #1  
- Pre-sell ultra-sound devices 
- Advantages and disadvantages of them - build that mental picture. 
- Call to action.  Tell your visitor to order, and where from.  Include reasons 
why you recommend each merchant. 
 
Solution #2  
- Pre-sell traps 
- Advantages and disadvantages of them - build that mental picture. 
- Call to action.  Tell your visitor to order, and where from.  Include reasons 
why you recommend each merchant. 
 
Solution #3  
- Pre-sell poisons 
- Advantages and disadvantages of them - build that mental picture. 
- Call to action.  Tell your visitor to order, and where from.  Include reasons 
why you recommend each merchant. 
 
Finish with a closing paragraph, again building the mental image in the mind 
of your visitor.  Perhaps you could highlight the hygiene reasons why they 
must get rid of the mice from their house.   
 
This could include mention of little feet walking over the breadboard, or worse 
still, leaving urine and faeces on your plates, cutlery and work surfaces.   
 
Do you see how that would build a picture based on fear?   
 
Create mental images that work on the emotional level. 
 
Finally, issue another call to action.  Tell them to order one of the products 
you have reviewed above, so that their lives can be rodent-free. 
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Model 2 

 
Opening Headline on the page  (H1 header tag). 
This header outlines the problem, and tells the reader that there are solutions.  
e.g. "The mice in your house carry disease.  Why put your family at risk when 
there are solutions?". 
 
You should then have an opening paragraph that starts building that mental 
picture in your reader.  The picture in this case, is life without mice. 
 
This is where the page begins to differ: 
 
Solution #1  
- Pre-sell ultra-sound devices 
- Advantages and disadvantages of them - build that mental picture. 
 
Solution #2  
- Pre-sell traps 
- Advantages and disadvantages of them - build that mental picture. 
 
Solution #3  
- Pre-sell poisons 
- Advantages and disadvantages of them - build that mental picture. 
 
Final headline that will introduce your merchants.  e.g. "Are you ready to flush 
the furries from your life?". 
 
Follow this with a short paragraph, again building the mental image in the 
mind of your visitors.  Create mental images that work on the emotional level 
as described above. 
 
Finally, issue another call to action.  Tell them to order one of the products 
you have reviewed above, so that their lives can be rodent-free, and list your 
recommended merchants, together with why you recommend them, and how 
to find the products when they get to the site (if necessary). 
 
These two models can be used for any product or range of products you want 
to pre-sell.   
 
If you are only selling one product, modify the model slightly. e.g. You would 
be following model #2, and would only have one (longer) section. 
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Summary 
 
Finally, before we leave the subject of pre-selling, let me just remind you of a 
few points. 
 

1. Work on creating a mental image in your pre-sell.   
2. Make that mental image work on the emotional level (reducing pain, 

removing an inconvenience, stopping an chore being a chore, allowing 
you to spend more time with your family or take a dream holiday). 

3. Pre-selling is about getting your visitor in the right frame of mind to 
purchase.   

 
Don't do the hard sell by selling the product or its features.  Pre-sell by selling 
the benefits of owning the product. 
 
Here is the difference: 
 
Hard Sell = List all the features and tell them they have to buy it. 
 
Pre-sell = Describing the benefits in terms of how life can be better, and then 
asking them to go to the merchant site. 
 
 
e.g. Suppose you are selling an exercise machine that has the following 
statement on the merchants web site: 
 
Medical tests at Washington University involving 100 users show that the 
Miracle Fat Buster can burn 25 calories a minute. 
 
This is a feature. 
 
Don't use that feature like this: 
 
"Buy Miracle Fat Buster because medical tests have shown it can burn 25 
calories a minute."  
 
This is a hard-sell statement based on a feature.  This is the sort of statement 
best left on your merchant's site.  After all, you found that feature on the 
merchant site, and so will your visitor when they click through on your affiliate 
link.   
 
For pre-selling, turn that feature into a benefit: 
 
"The only downside of Miracle Fat Buster is that you may need to buy a 
smaller swim suit.  In only a few minutes a day, that tight little number from 
last year could end up being too big!"  
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This is using the feature (burn calories fast) to pre-sell the item, by turning the 
feature into part of that mental picture (smaller healthier body, smaller 
clothes). 
 
It all comes back to Q3 of our original "pre-sell blueprint questions".  Painting 
a picture of life without the problem. 
 
I think we have looked enough at pre-sell.  In the next section we will look at a 
blueprint for creating articles that provide value added to the internet.  The 
type of article a Google rater could look at and think "Hmmm.  This site is 
offering great information". 
 
Now you can go off and create your main pages. 
 
In the next section we will be revisiting Articles. 
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12. The Value Test for an article 
 
I have a simple test for any page on your website. 
 
Take an article page on your site. 
 
Remove all graphics. 
Remove all Affiliate links 
Remove all Adsense 
Remove all ñsales pitchesò (which includes everything that is written for the 
sole purpose of pre-sell without any informational value). 
Remove any script generated content (e.g. RSS feeds). 
Remove all menus leading to other pages. 
 
Then read what is left.  Would a visitor on your site find the remaining text 
interesting?  Would they recommend it to a friend looking for information on 
this topic?  If yes, then the article passes the value test.  If no, then it doesn't. 
 

 
 
The Value Test for a Site as a Whole 
 
Remove all pages that contain affiliate links.  Does the site still have value in 
the remaining information? 
 
 

Creating Articles that Pass the Value Test 
 
Since we are looking to create articles that pass this test, we need some 
guidelines.   
 

If you want an in depth course showing you in 
great detail how to research and write great 
content, Creating Fat Content is a course I created 

that has received rave reviews. 
 
I divide articles into two main groups - product reviews, or discussions about a 
particular topic.   
 
Everyone approaches article writing in different ways, but let me tell you how I 
do it. 
 
Let's look at reviews first. 
 

http://ezseonews.com/cfc
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Writing Reviews 

 
You should be familiar with the product.   
 
While you wonôt always own the product (and don't want to buy it), you can 
find enough information online at the search engines (or using the Internet 
Search Browser).   
 
When writing reviews, I use a set of questions to help create the article.   
 
These questions may look familiar: 
 

1. What are the problems faced by your visitor that this product 
ATTEMPTS to solve?  Let your visitors know that you understand their 
problems. 

 
Note that we have changed the wording slightly - "product attempts to solve" 
instead of "product solves".  That is because, we are writing a review, and at 
this point, we have neither mentioned the product, nor given our verdict on 
how well it works. 
 

2. Describe what life can be like without the problems (mental picture 
again).  You are trying to build a mental picture in your visitor's mind, to 
show them what life could be like if they were using a product (not 
necessarily this one) that solved the problem.  If this product ultimately 
does not deliver the goods, you can point them to one that does, so the 
mental image is not wasted ;o) 

 
 
3. Introduce the product.  Describe the product, and what it was created 

for. 
 

4. Advantages of the product using the feature list to guide you. 
 

5. Any disadvantages to this product.  If you don't own the product, look at 
other people's reviews for anything that does not quite seem to meet 
the grade.  Tell your visitors the truth, or it might just come back to bite 
you. 

 
6. How well does the product work. You have told them what it can and 

cannot do; now tell them how well it does what it does. 
 
 

7. Final summary and rating.  I always like to give a rating for products I 
review, since this not only builds a more professional looking review, it 
also tells anyone who sees the site (including "thin-affiliate hunters") 
that you are actually creating useful content that helps guide your 
visitors in their buying decisions. 

   
 

http://ezseonews.com/isb
http://ezseonews.com/isb
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You can take this one step further by creating graphics for each score 
awarded (5/10, 6/10 etc), and even special "Recommended", or "Our Choice" 
graphics to award the very best products.  
 

8. Similar products?  This is the opportunity to link to other reviews of 
similar products, or even include affiliate links to similar items.  This is 
another good section to include to help avoid the "thin-affiliate" label, 
since you are providing genuinely useful content.  It also gives you the 
opportunity to send your visitors to a recommended product, if the 
reviewed one is not up to scratch. 

 
 

9. Call to action - What do you want your visitor to do next?  If you have 
reviewed the product favourably, you might ask them to buy it from 
your merchant.  If you are not offering affiliate products, you could ask 
them to read another review that does, or get them to sign up to your 
newsletter, or to recommend your site to a friend.  Whatever your 
personal goal is for the page, state it in the call to action (BTW, you 
cannot ask them to click an Adsense link as that is against Google's 
TOS). 

 
 
This list of questions is just our original pre-sell blueprint questions with slight 
modifications.  That should not come as too much of a surprise, since most 
reviews will be trying to pre-sell a product you like.   
 

If you don't like a product, either don't write a 
review of it, or be brutally honest in the review.  
The former is usually easier, since the latter often 

gets angry emails from the product creator  J 
 
 
Writing reviews is one of the very best ways to add unique, valuable content 
to your site.  "Thin-affiliate hunters" would find it very difficult to label your site 
as thin, if it was built up of reviews you have written honestly. 
 
 

Discussion Articles 

 
OK, so what about "discussion" articles?  The above questions don't work for 
these. 
 
Well, I approach discussion articles in the same way I used to approach 
lesson planning when I was a schoolteacher - by asking myself questions.   
 
Here is the question I used as a teacher: 
 
"By the end of this lesson, my students will have learnt...:" 
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And I would then list 1 - 5 concepts (depending on how complex the concepts 
were). 
 
That was it.  Once I answered that, my lesson had focus. 
 
All that was left for the lesson plan was to find an interesting way to introduce 
the concept, and get that concept across to my students. 
 
When writing the articles I actually ask myself two questions: 
 
#1 "By the end of this article, my visitors will have learnt...:" 
 
And I then list 1 - 5 concepts. 
 
#2 ñWhat benefit DO I WANT to get out of this articleò? 
 
Once I have answered these questions, my article has a purpose, and also a 
blueprint for its creation.   
 
Since the concepts listed in question #1 are the main points I want to talk 
about in the article, once each have been discussed, my article will be written, 
and my visitors will hopefully leave with more information than they arrived 
with - job done.  I then only need to work in my answer to #2, and the page is 
complete. 
 
It is not really possible to give a formula for writing discussion style articles, 
since they will differ from subject to subject, and writing style to style, but here 
are some rough guidelines. 
 

1. Identify the keywords you want to target. 
2. Identify concepts for the article. 
3. Write the article so that it covers the concept(s) (and include the 

keywords) in such a way that the visitor will feel that they have learned 
something on the subject.  Use sub-headers and bullet points to 
highlight main points. 

4. Create a headline based on one or more of your concepts that is 
enticing, and tells your visitor what they will learn from the article (I 
always create the headline at the end, because by then, I have a better 
understanding of the concepts). 

5. Call to action - what do you want your visitor to do now?   
This is where you work in your answer to #2 above.  If your answer 
was to make Adsense income, then I suppose you could just include 
another Adsense banner.  However, I think that Adsense is making 
content publishers lazy.  

 
Answers to #2 might include Adsense, but should also include: 
 

 Increase link popularity and reputation to other pages on my site 
 Funnel traffic to a sales pages 
 Promote my own eBook 



116 

 Capture an email address for newsletter or autoresponder course 
 Get your visitors to recommend your site to their friends. 
 Get other webmasters to republish your article and resource box on 

their site. 
 
Any you choose, should be worked into your page. 
 

6. Resource box - if required, to help with the call to action.  It does not 
need to be an obvious "resource box" as seen on so many article sites, 
but it can be used to provide additional information, or help achieve 
your personal goals for the page. Including a photo of the author is a 
nice way to connect with your visitor. 

 
 
 

Some quick guidelines when writing your article 
 

1. Use sub-headers. 
2. Use bullet points.   

 
Both of these make your article easier to read, and people often skim read, 
and use headers and bullet points to gauge whether the article is worth 
reading in its entirety.   
 

3. Use short paragraphs separated by a line space to spread out your 
article.  People hate reading big blocks of text. 

 
 
 

Stuck for ideas on what to write about? 
 
You should always have your keyword list at the forefront of your mind when 
writing articles, but even then it can be a challenge to come up with an 
interesting angle for your article. 
 
Here are some ideas of things you can include in the body of your article. 
 

 Pros and cons of different alternatives. 
 History of the concept, or solutions to the concept. 
 Personal stories. 
 Links to other pages on your site (e.g. review pages or main sales 

pages). 
 Relevant news (with sources and dates). 
 Facts and figures, etc. 

 
Finally, there are some things you might consider that can give your site an 
interactive feel (interactive = not "thin").   
 
What about using ñTell-a-friendò script? 
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Why not experiment with your sites.  Add a "tell a friend" form at the end of 
your articles so that if visitors find an article interesting, they can easily 
recommend it to their friends?   
 
Don't under-estimate word of mouth advertising. 
 
How do you do this? 
 
Search Google for: 
 
free tell a friend  script 
 
The more useful your articles are, the more value you can expect when using 
tell-a-friend scripts. 
 
Another great idea is to add a forum.  Adding a forum is very easy, and does 
not have to cost anything.  I use a free script called Ikon Board on some of my 
sites. 
 
Also look for Poll Scripts so that you can run polls on your site. 
 
Google have a new widget called Friends Connect which helps you build a 
small community ï again, this is another ñFatò feature so search Google for it 
to see what it can do for you. 
 
Donôt forget a newsletter can keep visitors coming back, or why not just create 
a miniseries using an autoresponder (I use Aweber for both my newsletter 
and autoresponder mini-courses.  All the tools in one place - a very powerful 
tool.  However, there are some cheaper alternatives.  Check out my 
Recommended Autoresponders page for the best solutions. 

http://www.ikonboard.com/
http://ezseonews.com/aweber
http://ezseonews.com/recauto
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13. Domain Names, Web Hosting 
Plans & Wordpress 
 
You should have started writing the content for your main pages and articles 
by now.   
 
In this chapter, we need to tie up a few loose ends so you can finally get a site 
online. 
 
These are: Domain names, hosting plans & Wordpress. 
 
 

The Domain Name 
 
My views on domain names have changed a little over the last couple of 
years.  It used to be that a keyword rich domain name would help you get 
good rankings in Google, Yahoo and MSN.  However, just do a search for 
some phrases at these engines now.  How many of the top 10 domains 
contain the exact phrase you typed in.  The numbers are in decline! 
 
My advice is to choose a domain name that either: 
 
1) Fits the theme of your niche, without putting emphasis on the main 
keywords.  e.g. a instead of trying to find a domain name that includes the 
phrase "discount computers" (because this is your primary keyword for the 
site), choose a domain name that is related to computers, or implies 
computers e.g. pcwarehouse, or techsupplies.   
 
or  
 
2) Choose a domain name that is short and catchy - that people will 
remember.  
 
With on-site optimization becoming less and less, keywords in domain names 
are not only less important, but might also hurt your rankings if an over-
optimization penalty exists. 
 
My advice is to de-emphasize keywords in the domain names. 
 
To help you find available domain names, there is a great free tool called 
Domain Name Analyzer.   
 
This tool will quickly tell you whether domains are already taken or not. 
 

http://www.domainpunch.com/products/dna/
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Hyphens or no hyphens 

 
There is a lot of debate going on about whether to use hyphens in your 
domain name such as: 
 
Blue-computer-widgets.com 
 
Or to leave the hyphens out, as in: 
 
Bluecomputerwidgets.com 
 
My own feelings after looking at a lot of search results are that hyphens are 
no longer necessary.  The search engines can easily spot keywords in the 
domain name, even in hyphen-less domains. 
 
In addition, the number of hyphenated domain names in the top of the search 
engines for various search results is decreasing.  Whether that is because the 
search engines are penalising the hyphenated domains, or whether the 
hyphenated domains are being penalised for keyword stuffing (often 
associated with hyphenated domains), or just fewer domains are being 
registered with hyphens remains to be seen.   
 
My advice is to avoid using hyphens in your domain name, but also, avoid 
stuffing keywords into the domain (yes, even in hyphen-less domain names). 
 

Domain Extension 

 
Another consideration is the domain extension.  Without going into this too 
deeply, I would stick with a ".com" ending UNLESS: 
 
1) You really want a domain name but the .com is already taken. 
 
or  
 
2) You are building site that targets a geographical area.  In this case, use the 
extension for that area (e.g. a .co.uk extension for the UK, a .au for Australia 
and so on).  Not only does this help rank better in that area, it also means you 
will find is easier to get listed in directories specific to that area. 
 

Don't rush into buying a domain name just 
because it is available.  Think about it for a few 
hours.  Bounce ideas off your partner or friends.  
Eventually one will stick out in your mind, and 

just make sense. 
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Buying Web Hosting 
 
Quite often you can buy your domain at the place you are going to host your 
site.   This is often a good idea, especially if your host auto-renews your 
domains for you when they come up for renewal.  That way you donôt have to 
work with a separate registrar. 
 
Finding a reliable web host  is one of those very difficult decisions that could 
come back to haunt you.   
 
Hosts are notorious for downtime.  If your server is down, your site is down.  If 
your site is down, you cannot make money from it. 
 
Let me put it into perspective for you. 
 
A few years back, we had a site built with Ken Evoy's Excellent Site Built It!, 
and wanted to move away from SBI because we felt we had outgrown it.  I 
signed up with a host in the US that had a 99.9% guaranteed uptime, and it 
only cost me $7.95 a month to host my site. 
 
At the time, that site was making around $1000 a month. 
 
In the first month, my site was down for a total time of TWO WEEKS. 
 
Thinking it was teething problems, I left it another month, and the second 
month suffered 10 days of down time. 
 
Total in lost affiliate revenue?  Around $800. 
 
OK, so what about the 99.9% uptime guarantee.  Letôs look at it shall we?  It 
stated that the hosting company would refund the proportion of my hosting 
fees, for any downtime suffered. 
 
Let's see.  24 days of downtime equals a little under $6.50, yet this company 
had lost me $800.  I was not happy. 
 
Today, I am happy.   
 
I was fortunate enough to have found a hosting company that almost does not 
have downtime.  I had hosted another site with them for the last 7 or 8 years 
(selling some teaching software I wrote when I was doing my teaching 
degree) and had never faced downtime problems despite meteoric growth of 
the hosting company.  I switched my ill-fated Site Build It site to them. 
 
Ever since, I have hosted all my sites with them.  I use a service (Internet 
Seer) that gives me weekly reports of uptime.  Usually is shows 100% uptime.  
On the rare occasion there is any downtime, it is usually restricted to 5 - 10 
minutes, and that only happens once every 5 or 6 months. 
 

http://buildit.sitesell.com/OnTheSide.html
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This host originally only accepted UK customers, but has since branched out 
to the US & Canada.  I know when they first started in the US they had 
teething problems themselves, but from feedback I have had, they seem to 
have sorted those out. 
 
I would point you to my review of this company, but it is old now.  The hosting 
plans have had a lot of features added to them, so if interested, visit the 
homepage of this company instead: 
 
For U.K.  residents. 
 
For U.S. and Canadian Residents. 
 
Another very popular web host that I have tried was Host Gator.  A lot of 
people speak very highly of them.  I conducted a poll of my newsletter 
subscribers about hosting, and from the results, created a Top 10 Web Hosts 
article.  The only one on that list I would not recommend is Go Daddy as I 
have heard of some problems with newsletters and mailing lists.   Other than 
that, read the recommendations of my newsletter subscribers, do a little more 
research, and then choose a host. 
 
 
Here are some points to look out for when deciding on a host: 
 

1. Word of mouth recommendation. Talk to people, and ask for 
recommendations.  Be aware that many will recommend hosts purely 
to get a commission, so be aware of that.   

2. Look for independent reviews of hosting.  Computer magazines are 
great for this, as they have less of an agenda when recommending a 
host. 

3. Look for forums on hosting websites.  If you can go and see what 
customers are writing about a host, you can better gauge how reliable 
the host is.  Also visit internet marketing forums like abestweb.com and 
see what people are saying about their hosts. 

4. Price is not always a good indicator.  I remember a while back, some 
friends were hosting with an expensive company that charged $49.95 a 
month.  That host suffered a lot of downtime. 

 
With hosting plans evolving a lot over the last year or two, most provide 
everything you need.  However, there are a few essential features to look for 
in a host: 
 

 They allow you to host multiple domains in one hosting plan.  You don't 
want to buy separate hosting plans for each of your domains. 

 They offer at least 10GB bandwidth a month, and allow upgrades to 
more bandwidth as required.  This will get you  started, and not limit your 
business growth. 

 1 or 2 MySQL databases as a minimum.  Lots of scripts (e.g. 
Wordpress) these days require MySQL databases to function. 

http://ezseonews.com/oneandoneuk
http://ezseonews.com/oneandoneus
http://ezseonews.com/hostgator
http://ezseonews.com/top-10-web-hosts/
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 Log file stats - essential to monitor your visitors, where they come from 
and how they found you. 

 
While there are a lot of other features you will require, any host that offers the 
above features should offer the others as well. 
 
Armed with these guidelines, you should now be able to find hosting, order a 
domain name, and equip yourself with a web editor of your choice. 
 
 

Wordpress 
 
In order to turn your great content into a website, you need to create web 
pages and link them together.  In previous editions of this course, I let you 
choose whatever editor you wanted, but to make things simpler this time 
around, I am going to only cover Wordpress ï that is what I use, and that is 
what I recommend you use too. 
 
Wordpress is a free blogging platform, but can be used to create affiliate sites.  
 
I have created a comprehensive course on using Wordpress to create affiliate 
sites over at I.M. Prodigy.  That course allows you to look over my shoulder as 
I build Blood Sugar Diabetic ï a successful affiliate site. 
 
You will need to setup Wordpress on your domain.  If you have Fantastico 
hosting, that is as simple as a few clicks, however, I do recommend you learn 
how to install it manually. 
 
I have given the Wordpress setup & installation a separate chapter (the next 
one) to keep it all in one place.  
 
 

http://improdigy.com/
http://bloodsugardiabetic.com/
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14. Setting up Wordpress 

 
In this section, I want to make sure that you have setup Wordpress.  Iôll walk 
you through the stages required. 
 
Rather than cover everything here, I am going to refer you to some articles I 
have written on my Affiliate Minder website.  Besides the ones I recommend 
you watch, you will find a lot of other Wordpress related videos.  If there is 
something you want to know how to do, but cannot find a video, let me know 
and Iôll create a new tutorial. 
 
The tutorials I suggest you watch are as follows: 
 

1. Advantages of Wordpress as a site building platform 
2. Manual Install of Wordpress or Fantastico Install of Wordpress 

(depending on whether your host has Fantastico, or whether you want 
to learn manual installation. 

3. My Recommended Plugins 
4. Installing Wordpress Plugins 
5. Activating Plugins in Wordpress 
6. Creating a homepage in Wordpress 
7. Essential Pages for Wordpress Sites 
8. Wordpress Permalink Structure 
9. Things you need to know about Permalinks 
10.  Protecting Wordpress from Hackers (note that this page recommends 

a script which you can get as a free bonus.  Read the article on 
Wordpress is vulnerable in this newsletter). 

11.  Choosing a Wordpress theme 
12.  Installing a Wordpress Theme 
13.  Solving Wordpress problems ï If you have any problems working with 

Wordpress, this article shows you how to solve 99% of them. 
14.  Difference between Wordpress Posts & Pages 
15.  Wordpress template hierarchy ï this article will help you understand 

the template system used by Wordpress. 
16.  Adding Similar Posts section to your site 
17.  Wordpress Tags ï uses and abuses. 

 
 
OK, I know thatôs a long list, but if you have never used Wordpress before, 
these articles will get you up to speed. 
 
In the next chapter we are going to start looking at site linking strategies and 
try to answer the question  
 
ñWhat are the best ways to link your pages together to ensure your site 
is optimized, and can be fully spidered and indexedò? 

http://affiliate-minder.com/
http://affiliate-minder.com/wordpresstutorials/advantages-of-using-wordpress-for-affiliate-sites/
http://affiliate-minder.com/wordpresstutorials/installing-wordpress/
http://affiliate-minder.com/wordpresstutorials/installing-wordpress-using-fantastico/
http://affiliate-minder.com/wordpresstutorials/top-12-wordpress-plugins/
http://affiliate-minder.com/wordpresstutorials/installing-plugins-in-wordpress/
http://affiliate-minder.com/wordpresstutorials/activating-plugins-in-wordpress/
http://affiliate-minder.com/wordpresstutorials/creating-a-homepage-in-wordpress/
http://affiliate-minder.com/wordpresstutorials/essential-pages-for-any-wordpress-site/
http://affiliate-minder.com/wordpresstutorials/wordpress-permalink-structure/
http://affiliate-minder.com/wordpresstutorials/things-you-need-to-know-about-permalinks/
http://affiliate-minder.com/wordpresstutorials/protecting-wordpress-from-hackers/
http://ezseonews.com/internet-marketing-tips/ezseo-newsletter-239/
http://affiliate-minder.com/wordpresstutorials/choosing-wordpress-theme/
http://affiliate-minder.com/wordpresstutorials/install-wordpress-theme/
http://affiliate-minder.com/wordpresstutorials/solving-wordpress-problems/
http://affiliate-minder.com/wordpresstutorials/wordpress-posts-pages-what-are-the-differences/
http://affiliate-minder.com/wordpresstutorials/wordpress-template-hierarchy/
http://affiliate-minder.com/wordpresstutorials/wordpress-tutorial-adding-similar-posts/
http://affiliate-minder.com/wordpresstutorials/wordpress-tags-uses-and-abuses/
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15. Linking Pages 
 
There are two broad categories of links we need to know about: 
 

a) Links used to join the pages of your site together, and 
b) Links coming into your site from other sites. 

 
Since you are using Wordpress, you donôt need to worry too much about 
linking pages of your site together manually ï Wordpress takes care of most 
of it for you.  The only time youôll do any manual linking is if you want to refer 
to an existing page on your site, or another site. 
 
Letôs look at why links are so important. 
 

Internal Site Links 
 
The links used to join your pages into a site, are important for a variety of 
reasons. 
 

1. They provide a navigation system for your visitors, to help them quickly 
and easily find what they are looking for. 

2. They provide a navigation system used by search engine robots, so 
that they can find all of your pages, and ultimately index your entire 
site. 

3. They give the visitor an idea of what the page being linked to is about, 
because of the link text. 

4. They give the search engines an idea of what the page being linked to 
is about, because of the link text. 

5. They help spread Page Rank to other pages. 
6. They build up the reputation of a page (called Link Reputation). 

 
As you can see, there are two distinct groups of visitors that you need to 
please with your links.  Human visitors, and search engine robots.  
 
A lot of ñblack hatò webmasters (ie those that donôt follow the rules), ignore the 
visitor and concentrate solely on the search engine robots.  This is one of the 
reason ñblack hatò practitioners are always chasing the latest Google 
Algorithm, and one of the reasons Google is always changing its algorithm ï 
to indentify and penalise black hat sites. 
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There are two main ways to link pages together (there are others, but we 
wonôt be discussing them).  These are text links and graphics links. 
 
 

1. Text links 

 
 
Here is the HTML code of a simple text link: 
 
<a href="a-web-page.html">Link Text</a> 
 
This HTML code can be split into three main parts: 
 
<a href= 
This HTML just tells your web browser that there is going to be a link.  The 
link code will be terminated by </a> 
 
"a-web-page.html" 
This part tells your web browser where the link points to 
 
>Link Text</a> 
This is the link text (the bit that appears underlined on the web page), and is 
your most powerful SEO "tool" so far discussed. 
 
Text links might also contain a tag called "nofollow".  Here is an example: 
 
<a href="a-web-page.html" rel="nofollow" >Link Text</a> 
 
When a link contains a nofollow tag, it does not look any different on the web 
page, so human visitors can see and follow the link.  However, no Page Rank 
will be passed onto a page when a not follow tag is included in the link.  
Whenever you are linking to a site that you are not 100% sure is safe (ie, 
100% sure it has no penalty now, and never will because itôs an authority 
site), use a nofollow tag in the link. 
 
You can read more about the nofollow tag, and recent changes Google 
adopted in an article in my newsletter: 
 
Squandering Page Rank with Nofollow 
 
 

2. Graphic links 

 
The other main way of linking to a webpage is to use a graphic link.  With 
these links, an image is linked to a web page, so that if your visitor clicks on 
the image, they are sent to the page it links to.  Search engines can also 
follow these graphics links. 
 

http://ezseonews.com/internet-marketing-tips/ezseo-newlsetter-245/
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Here is an example of a simple graphics link: 
 
<a href="a-web-page.html"><img src="image.gif" alt="ALT TEXT"></a> 
 
This can be split into five sections: 
 
<a href= 
As with a standard text link, this HTML just tells your web browser that there is 
going to be a link.  The link code will be terminated by </a> 
 
"a-web-page.html"> 
The page the link will point to. 
 
<img src= 
This tells the web browser to expect a graphic. 
 
"image.gif" 
This is the graphic name 
 
alt="ALT TEXT"></a> 
This is the text that will be displayed if the visitor has graphics turned off 
(typical for blind users), and is also the text used by search engines to gauge 
the page topic (similar, but less effective than link text found in text links). 
 
This type of link can also have the nofollow tag, which is used in the same 
way as a text link: 
 
<a href="a-web-page.html" rel="nofollow"><img src="image.gif" alt="ALT 
TEXT"></a> 
 
 
We stated at the start that links give the visitor and search engine spiders an 
idea of what the page being linked to is about. 
 
With a text link, that is obvious.  It is the link text that provides this information 
to both visitor and spider.   
 
With graphics links, it is slightly different.  The ALT text is used by the search 
engine spiders to decide what the page is going to be about.  The ALT text is 
not visible to your human visitors unless they have graphics turned off (which 
is usual for blind surfers).   
 
For the typical human visitor, the graphic image is going to be the clue as to 
what the page is about. 
 
One problem you have with graphic links is that they are not always obvious 
to your visitor as links to be clicked on.   
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The big problem with ALT text is that because it is almost always hidden from 
human visitors, it has been abused by webmasters in the past, who are 
trying to stuff keywords into their pages.  They can get high keyword density 
on their pages by stuffing ALT tags (since the Search engines do see the alt 
text), without the page looking like just a bunch of keywords. 
 
This abuse has lead to the ALT tag becoming less and less effective as an 
SEO "tool" (although if you abuse them, they could easily get you into 
trouble). 
 
For these reasons, standard text links are far more effective for linking pages 
together.  They will give you a bigger SEO advantage than graphic links.   
 
A lot of newbie webmasters ignore this.  They use templates with graphic 
based navigation systems, because they think it looks better.  This might be 
the case (although not always), but the navigation bar wonôt help your 
rankings much (Some of the JavaScript nav bars that you can get make it 
more difficult for search engine spiders to follow).   
 
Don't make the life of your visitor, or that of the spider difficult, or they will just 
get fed up and leave.  Text links are easy for visitors to identify and follow, 
and easy for search engine spiders to identify and follow. They are the link 
strategy of choice. 
 
 

Linking Pages together 
 
A website should have links to all important pages on the homepage. 
 
The menu system used by Wordpress means you donôt have to worry too 
much about this ï Wordpress takes care of it all for you.  Also, with the use of 
the XML Sitemap plugin, all important pages on your site are automatically 
added to your sitemap, and that sitemap submitted to various places for you.   
 
On any website, it is advisable to use a breadcrumb navigation on your site.  
Some Wordpress templates (e.g. the Studio Press Template that I use) come 
with breadcrumb installed, but there is a plugin you can use if your template 
does not have this feature.  Breadcrumb will ensure that pages are linked to 
the main page of that category, and the homepage. 
 

http://ezseonews.com/revo2
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When Wordpress creates links to pages, it uses the post title 
as the link text.  Therefore be careful what title you give your 
articles.  Titles should include the main phrase. 
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16. Google Page Rank 
 
In this chapter, we will continue to look at the subject of links, but focus on the 
Page Rank part of the jigsaw.  This is a little technical, so I have simplified it 
considerably.  You don't need to know all the mathematics behind PR 
calculations, just the principles.   
 
OK, so what is Page Rank? 
 
Simply put, Page Rank is a measure of how important a page is.  While 
Google created the term Page Rank, all search engines have a similar 
measure of page importance.   
 
As you will know, Google Page Rank is displayed on the Google Toolbar. 
 
If you didnôt know that, then you probably havenôt got the Google Toolbar 
installed on your browser.  If you want to have it, you can get it from 
http://toolbar.google.com/ 
 
However, this display is only updated about every 3 months, so Page Ranks 
displayed are rarely accurate.   
 
 

 
Just because the Google Toolbar does not show YOU 
the accurate PR, does not mean Google don't have 
and use the correct PR.  Google's database is 
constantly updated to include the very latest PR 
values for pages.  These are then used to help rank 
pages accordingly.  Only once every 3 months or so 
do we actually get an update. 

 
 
 
You should note also that the PR value given in the toolbar is a simplified PR 
compared to the values held at Google.  The following discussion is a 
simplification of how PR is calculated and passed.  Exact details are not 
required to understand how PR can be an effective SEO tool.   
 
 

http://toolbar.google.com/


130 

Toolbar PR v the Value held at Google 
 
The value of PR stored in Googleôs database is likely to be based on a 
logarithmic scale similar to the one below: 
 
 

Toolbar PR Actual PR at Google 

0 1 - 10 

1 10 ï 100 

2 100 ï 1000 

3 1000 ï 10,000 

4 10,000 ï 100,000 

5 100,000 ï 1,000,000 

And so oné  

  
 
 
In mathematical terms, this is called a logarithmic scale, and it complicates 
matters. 
  
Simply put, the PR of your page is actually a measure of support for your 
page.  Every page that links to your page is a vote, and the total count of all 
votes makes up the PR. 
  
If you think about this for a minute, it should be clear that not all votes are 
equal. 
 
A vote from an important page, is going to be worth more than a vote from an 
unimportant page.  i.e. Links from high PR pages benefit your pages far more 
than links from low PR pages. 
 
A link to a new site from a PR 5 page, could give that site a PR 4, with just 
one link. 
 
However, there are a couple of snags. 
 
1. The number of outbound links on a page, affects the PR boost your page 
receives. 
 
and  
 
2. The log scale. 
 
See the log scale above? 
 
A PR 3 page might have an actual PR of between 1000 and 10,000. 
 
That means that a link from a PR 3 page could give your page a PR boost of 
anywhere between 1000 and 10,000 (although there is a dampening factor 
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involved, so you never actually get the full PR).  A high PR 3 link would be 
much more valuable than a low PR 3 link. 
 
Let's pretend (to help simplify this) that when one page links to another, all of 
the PR value is passed onto the page that is being linked to. 
 
Letôs take a low PR 3 page that has an actual PR value of 1000. 
 
a) If that page had 1 outbound link, then all 1000 of the PR would be passed 
to the new page. 
 
b) What about if there were 2 outbound links?  Each page would get a 500 
boost to their PR. 
 
c) What if there were 10 links on the page?  Each page would only get a 100 
boost to its PR. 
 
These three examples would provide a PR boost of 1000, 500, and 100 
respectively. 
 
What does this mean in real terms? 
 
Well, if your page had an actual PR of 3,000 and it was linked to from a page 
as in example (a) above, your new PR would be 3,000 + 1000 = 4000.  You 
would still appear to be a PR 3 in Google Toolbar.  To move up to a PR 4, you 
would need to go above 10,000.  That would take an additional 6 PR 3 links of 
category (a) above. 
 
If your page had a PR of 3000, how many links would it require to move it to a 
PR 4 if all links were of type (b) above?  And type (c)? 
 
As you can see, it is not that easy to move from a PR 3 to a PR 4, when you 
are getting links from low PR sites. 
 
If we looked at the same example, but our page is PR 2 and a real Google PR 
of 500, how many PR 3 links would be required to move your page to a PR 3? 
 
Well, type (a) link above would require just one, since one of these links adds 
1000 to our PR. 
 
If we considered example (b) above, again just one link would be required, 
since 500 + 500  = 1000 and we get a low PR 3. 
 
If we considered the (c) type link above, we would need 5 links to get to a PR 
3. 
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So why the long example? 
 
Simply to show you that it is easy to go from a PR0 to PR1. 
 
It is a little more difficult to go from a PR1 to a PR2, and more difficult still to 
go from a PR2 to a PR3, and so on. 
 
As your PR increases, it takes more and more links to further increase your 
PR.  The easiest way to quickly boost your PR is to get links from high PR 
pages with few outbound links on the page.  
 
Hopefully this has started you thinking about link exchanges.   
 
How does this affect your link exchange process? 
 
 
Finally before we leave this PR primer, there is one more thing I want you to 
think about. 
 
If Google sees a PR 3 as being between actual PR 1000 and 10,000, then 
clearly not all PR 3 pages are of the same importance.  This range increases 
as you move up the PR scale.   
 
A link from a high PR 3 page could be almost as valuable as a link from a low 
PR 4 page. 
 
 

PR Summary 
 

 PR is a number that represents the support your page has.  The more 
support, the higher your PR.  

 Support is built out of votes from other pages, with some votes 
counting far more than others. 

 The PR value in the Google toolbar is not the real PR value stored by 
Google, but a much simplified indicator, that does not take into account the 
logarithmic nature of the real scale. 

 It is easy to move from PR 0 to PR 1, but it then gets progressively 
more difficult to move up the scale. 

 Links from other pages pass PR to your page.  However, the amount of 
PR passed depends on the PR of the original page, plus the number of 
outbound links on the page.  The more links on a page, the less PR each 
link gets. 

 Not all pages of a given toolbar PR are equal.  A good PR 4 page can 
pass you almost as much PR as a low PR 5 page.  A low PR 4 page will 
only pass on as much as a good PR 3 page. 

 
Hopefully you have followed this.  It is not vital that you understand how PR is 
calculated, but the basic principles of how it is accumulated and used, is 
important. 
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You should be able to see the value of links to your pages, as well as see how 
some links are more valuable than others. 
 
In the next chapter we will discuss link reputation.  This works hand in hand 
with PR.  Whereas the PR tells the search engines how important a page it, 
Link reputation tells the search engine what topic your page is important for. 
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16. Link Reputation 
 
In the last chapter we looked at Google's Page Rank (PR).  Now, we are 
ready for something that goes hand-in-hand with PR to help your rankings - 
Link Reputation. 
 
A good PR can help a web page rank well, not because it has a high PR, 
but because of how it achieved that high PR. 
 
Read that sentence again.  It explains in one sentence how PR and link 
reputation work together. 
 
e.g. http://infertility.about.com/  has a PR6. 
 
It is obviously an important page in the eyes of Google.  I just did a Google 
search and found it at #3 for ñinfertilityò.  Not bad for a keyword with 9 million  
competing pages. 
 
What makes this page important in the field of Infertility?   
 
Is it the high Page Rank?   
 
No, and yes... 
 
The page is important because it has a high PR, but the reason it is important 
in the niche of Infertility, and not something else, is because a combination of 
on-page text, and the links pointing to this page.  The links pointing to a page, 
tell the search engines what the page is about. 
 
As we saw before, links contain "link text".  This is the text that is underlined in 
the link.  The search engines assume that if the link says "blue widgets", then 
the page it links to is about "blue widgets".   
 
If 10 pages point to the same page using the link text "blue widgets", then the 
reputation for that page builds.  As this reputation builds, so does the potential 
to rank well.  If 100 pages point to the page using "blue widgets" in the link 
text, that page will have an even higher reputation for being about "blue 
widgets", and so on.  We are back to a voting system, where one page votes 
for another. 

 
 
 
On-page text is less important than the information 
provided in the incoming link text.   
 
 
 

http://infertility.about.com/
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Now, before you start thinking that you should get all of your incoming links to 
your "blue widget" site to use the link text "blue widgets", think again. 
 
Imagine what a search engine would think if it saw a page with 100 incoming 
links, all with the exact same link text.  This would almost certainly start the 
alarm bells ringing since 100 links with identical link text is unnatural. 
 
If those links occurred naturally (i.e. webmasters linked to your site because 
of its value to their visitors), the link text in all of those incoming links would 
not be identical, they would vary.  
 
Identical link text tells the search engine "link manipulation" (building links with 
link exchanges etc, which the search engines actually don't like). 
 
You need to make your incoming links look natural. 
 
Now there is a very positive side to this.  By varying your link text, you can 
start to rank well for a range of terms, without having to stuff keywords onto 
your pages.  All you need to do is make sure your content is high quality and 
well themed. 
 
There are two broad categories of incoming links to a page.  Those that come 
from the same site, and those that come from other sites. 
 
We have already mentioned the internal links (and Wordpress takes care of 
99% of that for you).  Wordpress will use the page titles as the link text, so it is 
a good idea to try to link to pages on your site from within the body of an 
article on your site.  Use a different, though highly related link text. 
 
e.g. If your page title was ñBuilding Blue Widgetsò then that is what Wordpress 
would use in all of the auto-linking to that page.  However, if you link to that 
article from the body of another article on your site, you can choose the link 
text, so pick a variation like ñMaking blue widgetsò, ñcreating blue widgetsò or 
whatever your keyword research tells you is a good themed phrase. 
 
What about incoming links from other sites? 
 
With natural links coming from other sites, you do expect link text to be 
different unless you have manipulated your incoming links by telling those 
linking to you to only to use a specific phrase.  This will get you into trouble.  
When you get links from other webmasters, use a variety of link texts, 
targeting different phrases. 
 
My Advice:  For incoming links from other sites: Choose 3 main phrases to 
begin with.  Create the link text and a description around each of these 3 
phrases, and alternate them.  Get your partners to use one of the three.  This 
will then look more natural to the search engines. 
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When you find that your page is ranking well for one of these target phrases, 
select a new one to replace the one that is ranking well.  Just keep alternating 
and swapping the link texts and descriptions pointing to your page. 
 
Remember that the link text tells the search engines what your page is about, 
so use it wisely.  As you build incoming links, your PR will increase and your 
link reputation will reinforce what your page is about.  As the reputation and 
PR rise, so will your rankings.   
 
 

Some Incoming Links Can Help Your Rankings... 

 
...while others have little or no effect.  Some can even hurt you! 
 
Now, just so you to relax a bit, let me just explain the last bit.  The links that 
can hurt you are the ones coming from your own sites on unrelated niches, 
especially if those links are reciprocated.  Cross-linking your own sites use to 
be a great way to get a new site indexed and a PR boost.  However, as 
search engines have evolved, so has the definition of spamming.  Cross-
linking unrelated sites you own is a big no no, so don't do it. 
 
Now, what about those links that have little or no effect on your rankings? 
 
1. Well, these include links on other sites that use the rel="nofollow" tag 
somewhere in the link.  When a site links to you and puts that bit of code in 
the link HTML, the search engines probably does not spider the destination 
link, and does not pass on Page Rank or Link Reputation to the destination 
URL. 
 
2. Another type of link that wonôt help you is when the webpage that has the 
link uses a meta tag similar to this one: 
 
<meta name="robots" content="noarchive,nofollow,noindex"/> 
 
This meta tag tells the search engines not to spider the links on the page, not 
to index those links, and not to archive the current page. 
 
These are two techniques are things you should look out for when exchanging 
links with other webmasters.  If they use either technique, you get no benefit 
other than the possibility of visitors following the link to your site.  However, 
they obviously do not help your search engine rankings. 
 
3. A third type of link has little or no effect on your rankings.  These are the 
ones that are on low PR pages with lots of other outgoing links on the page 
(see the chapter on Page Rank).  The effect on your rankings will be 
negligible.  Any PR that exists on the page will be divided between all 
outgoing links on the page.  The lower the PR, the less benefit you get.  The 
more links on the page, the less benefit you get. 
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This should be another consideration on exchanging links.  Not so much the 
PR of the page, as that will increase over time, but the number of links on the 
page. 
 
4. A 4th type of link that wonôt help you as much is a link on an unrelated 
page.  I know some SEOs disagree with me, but Iôm fine with that. 
 
e.g. if your site is about RGP contact lenses, a link to your site on a page 
about banana plantations wonôt help you much.  Search engines are certainly 
better able to decide on link relevancy than a lot of webmasters think, and this 
capability is only going to improve.  My advice is, and always has been - only 
get links from highly related sites or pages. 
 
Pheew!  There is a lot to check when you get incoming links, isn't there? 
 
Well, now onto the links that will help you. 
 
There really is only one category here - links on quality, highly related pages.   
 
If the link is not reciprocated, so much the better. 
 
Some sites are called "Authority Sites" (so called because they have built a 
reputation for solid, quality information), and links on these will benefit you the 
most.  These types of site typically have high PR, but it is also typically difficult 
to get links from them.   
 
The more sources of links you can get pointing to your site the better.   
 
Neil Shearing has written a great book on Link Building which I highly 
recommend you read.  Itôs called Link Building Secrets. 
 
In the next chapter, we will look at how you can track your visitors while on 
your site, and also see how they found your site in the first place, plus much 
more information.  Analysing your traffic can help you increase your traffic, 
and increase conversion rates. 

http://ezseonews.com/nslink
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17. Tracking Visitors 
 
In this chapter, I want to briefly cover one of the most important parts of 
creating a successful website - tracking your visitors. 
 
It is vital that you know statistics about your visitors.   
 
The more information you have on your visitors behaviour, the better 
equipped you will be to make your site better, and ultimately more profitable. 
 
Most web hosts provide a standard statistical package pre-installed that will 
give you most of the information you require.  Often, this is AWStats, which is 
very good. 
 
It your host does not supply this, Google can come to the rescue.   
 
No.... Not to search for a script, but a free service they provide ï Google 
Analytics. 
 
 
Here is a tutorial showing an advanced use of Google Analytics to help you 
see what your visitors are clicking on.  
 
Install Google Analytics (there is a plugin in my recommended Wordpress 
plugins that helps add Analytics to your site). 
 
Once installed, spend a little time exploring Analytics ï they have a 
comprehensive help system once you have logged in. 
 
Don't work blind, work smart! 

http://www.google.com/analytics/
http://www.google.com/analytics/
http://affiliate-minder.com/internetmarketing/google-analytics-find-out-what-your-visitors-are-clicking-on/
http://affiliate-minder.com/wordpresstutorials/top-12-wordpress-plugins/
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18. Link Partner Pages 
 
I have a confession to make...  I don't go out aggressively looking for link 
partners. 
 
In fact, I donôt even use a link partner page on any of my sites any more.   
 
Thatôs right; I donôt do reciprocal linking at all.   
 
The biggest problems with reciprocal linking are: 
 

1. Google doesnôt like it. 
2. Links are worth very little when reciprocated. 
3. You cannot check up on all reciprocal link partnersô sites to make sure 

they have not been penalised.  A penalty on a site you recommend by 
linking to it can get your own site penalised.  Is it worth it? 
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19.  Pre-Written Content 
 

PLR & Ghost Written Content 
 
A lot of people use ghost writers or PLR content for their sites.  I wonôt 
comment on those two sources of articles now, but I would like to comment on 
what you should do if you find you have a lot of content to add all at once. 
 
What if you suddenly have 100 articles. 
 
What next? 
 
The easy answer here is for me to say "publish them on your site", but this 
answer is not as easy to carry out as it sounds.   
 
As a Wordpress user, you have an easy job.  You can just copy and paste the 
articles into the Dashboard  (or use a free tool like Windows Live Writer to 
publish the content). 
 
However, should you publish all 100 articles at the same time, or should you 
"drip-feed" them into your site?   
 
There is a lot of talk on the internet about Google penalising sites that spring 
up over-night, so publishing 100 articles in one go might raise some eyebrows 
and get at the very least, get your site into the sandbox awaiting re-trial. 
 
Websites should be constantly growing.  By that, I mean you should be 
adding more content over time.  That might be 10 articles a month, or 1 article 
every six months, but there should be some growth there.   Let me ask you a 
question. 
 
"How many articles are you intending to publish each month to your site?" 
  
Do you have a figure in your head? 
  
That is the number I would use to answer the original "how many" question.  If 
you want to publisher 10 articles a month to your site, then I would publish 10 
of the original 100 immediately, and then another 10 next month, and so on.   
If you intend to publish 100 articles to your site every month, then it is safe to 
publish all 100 immediately, then your next batch of 100 next month, and so 
on. 
  
However many you plan to publish, it is better to spread them out over the 
allotted period.  E.g. if you want to publish 10 a month, you would publish one 
every three days or so (although vary the time between articles so this is an 
average, not a set timeframe). 
 

http://windowslivewriter.spaces.live.com/
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With Wordpress, you can set the publish date of the article to sometime in the 
future, and Wordpress will automatically publish the content for you on that 
day, so you can literally upload and forget.  How cool is that? 
 
 
Here is a list of the things I recommend you check off the list when publishing 
content to your site: 
 

1. Content should be unique.  If you are getting your content from article 
membership sites, I recommend you change the content considerably 
before publishing to your site.  I regularly get asked, how much of a 
change in the original article is enough.  My answer is always the same 
- the more the better.  100% re-written is better than 90% re-written.   

2. Content should be variable length.  Have articles that are 100-150 
words, others in the 150-300 range, still more that are 300-500, and 
some in the 500+ range.  It is important to make your site look natural, 
and a site with 500, 250 word articles is not natural, and will get spotted 
easily.  Create articles that naturally vary in length, so that each article 
is just as long as it needs to be to cover the topic. 

3. Cross-link related articles.  If you have 5 articles that are highly related, 
link each article to the other 4, so that each of these article now have 
an additional 4 links pointing to them.  With Wordpress this means use 
the Related Posts plugin. 

4. Put links to new articles on a prominent page of your site.  If you are 
using the related posts plugin as I suggest, this will happen 
automatically by adding links to the new pages from existing pages in 
the same category.  Even better if you are using the recent posts 
widget on your homepage.  That way all new content gets a link from 
the homepage (at least for a while). 

5. Do get links from other sites to your article pages.  Many webmasters 
just get links to their homepage, but this is not natural.  If the content 
on a site is good, the search engines will expect the articles to have 
links from other sites. 

 
I did tell you that publishing content was time-consuming, and this list 
highlights that. 
 
Good news for Wordpress users ï the donkey work is done by 
Wordpress, you just need to supply the great content. 
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Using Free Articles on your site for Content  
 
This is something I donôt personally advise, because there are some duplicate 
content filters in use by the major search engines which filter out duplicated 
content.  However, the situation is not currently as bad as many would have 
you believe. 
 
Let me ask you a question that I get asked a lot: 
 
Q. If you pick up an article from an article directory and post it on your 
site, will your page/site be penalised? 
 
From what I have read on forums and in emails recently, a lot of people think 
they will be penalised for using these articles.  In fact, your site wonôt be 
penalised, itôs just that the content itself wonôt rank well.   
 
 

The internet provides you with a laboratory to test your theories. 

 
Let me describe a couple of my tests into duplicate content filters.  These 
were done some time ago, so you might like to repeat the experiment to see 
what happens. 
 
One of my articles was published on my own site.  Google indexed the article, 
and my site was the only place with that article.  Searching for the title, I was 
the only site listed in Google.   
 
I then submitted that article to ezinearticles.com.   
 
I waited for Google to find it, and then searched for my title again.   
 
Guess what?   
 
EzineArticles.com was listed as #1 and my site as #2.   
 
Even though Google knew the article originated from my site and therefore 
ezinearticles had "copied" it,  Google still ranked the ezinearticles duplicate 
ahead of mine.  If there is a duplicate content filter then it certainly did not 
apply to ezinearticles in this instance.  Because of their greater importance in 
the eyes of Google, they got the #1 ranking. 
 
In another experiment, I wrote an article and submitted it to several article 
directories.  The title of the article was: 
 
"How to Choose Keywords to Theme Your Pages and Boost Your Traffic" 
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Go to Google and search for it.  Put the title inside quotations so that you only 
find pages with that exact phrase in them.   
 
I currently get over 407 results returned for that article (12th August 2009).  
Look at each of the first 10 results.  When I did it, all 10 were my article. 
 
You can continue onto page 2 and check those results.  
 
Surely if there was a strict duplicate content filter in place that penalised 
duplication of articles across web sites, we would not see this reprinting of my 
article across all these sites? 
 
However, Google is much better at filtering out duplicates than it used to be.  
 
The article may have 407 results returned now, but it used to have 17,000 
results returned for the title when I first did the submission a few years ago.   
 
Also, look at this.  
 
Although Google says there are 407, if you scroll to the end of the listings for 
this phrase, in fact it only lists 33. 
 

 
 
Underneath you can see a link to repeat the search with the omitted results 
included.  These omitted results are actually filed away in something called 
the secondary index ï a place where content that is less deserving is placed, 
and only called upon if absolutely necessary. 
 
Incidentally, when I submitted that article, I used the resource box to link back 
to my Wordtracker Tutorial using the link text "Wordtracker Tutorial".  With the 
article being so widely taken up, my Wordtracker Tutorial went straight to #1 
in Google for that search term, where it has stayed for the last few years. 
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OK, so back to the issue of duplicate content penalties. 
 
Using articles from article directory sites will not get your page penalised for 
duplicate content.  You may not get your page indexed in the main Google 
index, but that is about as bad as it gets. 
 
Where duplicate content will hurt you, is when you republish the same article 
(or parts of an article) on your site several times (even if you change the main 
keyword running through the article).   
 
This penalty may also cause you problems if you publish the same article 
across multiple sites that you own (yes, Google knows which sites belong to 
the same webmaster), especially if you are linking those sites together.   
 

 
 
If you make every page on every one of your sites unique, 
the duplicate content filters are not going to cause you 
problems. 
 

 
If you followed my domain move in my newsletter a few 
years ago, you may remember that I moved it because my 
hyphenated domain fell out of the top rankings in Google for 
almost all of my terms. I pointed out a couple of examples 
where my rankings went from top 3 to nowhere. 
 
One of those terms was cb accountant review.  My old 

hyphenated domain had been #1, then dropped out of the top 100+. 
 
Since implementing my 301 redirect, my rankings on the new site have gradually 
improved.  You might like to look up "cb accountant review" in Google now.  My 
new domain is once again #1 for that term. 
 
This shows that the 301 redirect is doing its job, and also that there is no 
sandbox for this new site. 
 
A hyphenated site that looked dead and buried has now been given a new lease 
of life by moving it to a non-hyphenated one. 

http://ezseonews.com/internet-marketing-tips/ezseo-newsletter-114/
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20.  Site Promotion using online 
resources 
 
 

Article Distribution 
 
Article distribution is a technique that a few people have used for many years 
to build traffic to their websites.  In the last few years ñArticle Distributionò has 
been sold in eBooks and software to the masses, turning what used to be a 
secret guru strategy, into an over-used and abused traffic generation system. 
 
In the past, a lot of traffic-generation systems that became popular with 
webmasters, soon became a target of the search engine.  Itôs not that search 
engines have anything against you and your desire to make a living online; itôs 
just that they want their search results to show quality content that is visitor 
friendly and genuinely informative and unique. 
 
So, can article distribution help, and for how long will this technique work if it 
is being abused? 
 
The truth is, more and more article directories are using no-follow tags, 
removing a lot of your benefits, and I have seen a decline in the effectiveness 
of this technique. 
 
If done properly, it can drive targeted traffic to your site when visitors click on 
your resource box link at the end of your article.  That visitor comes from 
another website, not the search engine. 
 
Notice one thing about what I said in the last paragraph, as this is very 
important:   
 
"..click on your resource box link at the end of your article" 
 
That's right.  The link back to your site (which can bring you traffic), is at the 
end of your article.   
 
So, who will click that link?  Well, the people who will potentially click that link 
are: 
 
 * Those that read your entire article * 
 
Now, of those that read your full article, which will click the link to visit your 
site? 
 
Well, that is a difficult question to answer, so let's put it another way.   
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How can we get people to read our article and click the link to our site? 
 

1. Make the article interesting to the visitor.  Tell them something new. 
2. Make the visitor want more of your information. 
3. Make it clear what you can offer them. 

 
OK, now we are getting somewhere. The first point means we have to write 
stimulating, unique content.  This is something I have been talking about in 
previous chapters, so should not come as a shock.   
 

If you are getting ghost writers to create your articles, 
try to force that writer down a specific path.  Telling an 
author to write an article on "blue widgets" will usually 
end up as some sort of keyword focused search engine 
spider food drivel, not a genuinely informative article on 
blue widgets.  Give your ghost writers specific tasks, 
giving the title and the direction you want them to take 

with the article (as well as the theme words you want them to try to get into 
the article). 
 
 
 
The resource box at the end of your article can make or break a potential 
visitor into clicking.  Offer them something in the resource box.  This can 
include: 
 

 a link to your "active" forum where people are discussing this and other 
related information. 

 a link to your newsletter where you provide them with further 
information on the topic. 

 a link to a free mini-series. 
 a link to a free report on the subject.  I like to force the visitor to sign up 

for a newsletter before they can download the report, so that I get their 
email address.  I only use double opt-in here, as it safe-guards me against 
people reporting me for spam.  As long as your newsletter is the same 
quality as your initial article, you should keep hold of that visitor on your list 
for a very long time. 

 a link to another "must-read" article on the subject (and your article can 
lead the visitor into this by making it only part of the story). 

 Whatever else you can think of to get the click. 
 
OK. so you have your articles.  Where do you submit them? 
 
Well, there are a few options here.  Letôs look at a couple. 
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The single biggest Advantage of Submitting to 
Article Directories is... 
 
.. when other webmasters pick up your content and republish it on their own 
sites.  This is what happened to the article I mentioned earlier that had a 
resource box linking to my Wordtracker Tutorial. 
 
For other webmasters to want to republish your content (at least webmasters 
with decent sites), that content MUST be unique and valuable and offer great 
information.  Where have you heard that before? 
 
 
 
 

Article Directories 
 
There are a number of quality directories where you can submit your articles.  
My personal favourite is ezinearticles.com.  This one site is responsible for a 
lot of traffic to my sites.  If you only submit to one directory, submit it here. 
 
You can find a stack of article directories out there by searching Google.  
Look for directories with higher PR.  Even if they use nofollow, they are still 
worth submitting to for the reason mentioned above.  Other webmasters will 
reprint your content without the nofollow. 
 
 

 
 
Social Sites 
 
There are a number of social sites that allow you to setup pages of content.  
Places like Squidoo & Hub pages are just two.  Because you create content 
on these sites, you can use that content to link to affiliate programs, pages on 
your own website, or just about any place you like.   
 
Do a search of Google and I am sure youôll come up with a lot more.  Here are 
some places to look.  Iôll add a few notes about these sites, but just because 
they are included does not mean I recommend them: 

WordPress.com  - Setup a free blog on their servers.  This is often used to 
create smaller satellite sites which then in turn link into your main site. 

Blogger.com ï As with the one above, Blogger letôs you create your own blogs 
on their servers. 

Wetpaint ï Create a free website. 

http://ezinearticles.com/
http://www.wordpress.com/
https://www.blogger.com/start
http://www.wetpaint.com/
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Squidoo ï On Squidoo you create what are called Lenses.  These are pages 
of content that you create, so you control where these pages link to. 

Hubpages  ï Like Squidoo, this site allows you to create your own content. 

Scribd ï Upload your own documents. 

 
 
 

Video Sites 
 
Creating and publishing videos is becoming very popular as a way to attract 
visitors to your site.  Creating videos is beyond the scope of this course, but 
you can find a lot of information by searching Google. 
 
There are a number of sites that accept video submissions, including 
Youtube, Yahoo, MySpace, Metacafe, Dailmotion, Revver, Blip & Veoh. 
 
One resource I would highly recommend is Tube Mogul, which will distribute 
your videos for free to a number of video sites. 
 
If you have more professional requirements, Traffic Geyser will submit to a 
wider range of social sites, including video, bookmarking etc.  Traffic Geyser 
also has a built in video creator and full instructions for making the most out of 
social media submissions. 
 
 
 
 

Social Bookmarking Sites 
 
These sites allow you to create online bookmarks of your content (although it 
is really intended for people to keep online bookmarks of content that interests 
them from a range of sites, not their own). 
 
The most popular ones are: 
 
Digg,  Propeller,  Delicious,  StumbleUpon & Clipmarks.

http://www.squidoo.com/
http://www.hubpages.com/
http://www.scribd.com/
http://www.tubemogul.com/
http://ezseonews.com/tg
http://digg.com/
http://www.propeller.com/
http://delicious.com/
http://www.stumbleupon.com/
http://clipmarks.com/
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Submission to webmasters 
 
I have found a method that works very well and gets a good response. 
 

1. Find 100% related sites that do have articles published on the site. 
2. Write quality content for that site (I only submit the articles to one site, 

and don't even have a copy on my own site).   
3. Submit several articles to that webmaster using Content Publisher 

"packages".  I take a page from the other site, and create a template 
for Content Publisher that matches my target site.  I send the package 
to the other webmaster as a download URL (don't attach the package 
to an email as these often get filtered out by Spam filters, and it can 
also annoy the other webmaster), and tell them about the content and 
how to publish it on their site.  I also stress that this content will only be 
published on one site.  If they are not interested, I repeat the process 
for another site. 

 
I usually end up with a batch of articles published on another "high-profile" 
site.  These articles nearly always bring in good traffic to my site. 
 
OK, so what are these "packages" I mentioned? 
 
Well, I will let you download one in a minute, but first, let me explain how it 
works. 
 
In Content Publisher, I create a project of around 10 articles. 
 
Did you know that Content Publisher is a free bonus when you buy my 
Creating Fat Content Course? 
 
Content Publisher then packages these up for me in a distribution file.  
 
The other webmaster just needs to run the distribution file, and all articles are 
published to web page that match the exact look and feel of the target site.  In 
addition, the program also creates an article map for these articles.  All the 
other webmaster has to do is upload the files produced, and link to the article 
map.  Viola, I have articles published on another site with links pointing back 
to mine, and the other webmaster has 10 new unique articles on his/her site 
that wont be found anywhere else on the internet.  It is a win-win situation, 
and it only takes a couple of minutes for the other webmaster to get this new 
content live on their site. 
 
OK, if you want to see what one of these distribution packages look like (it 
contains only a basic template, but you can get the idea of how it works), you 
can download it here. 
 

http://ezseonews.com/contentpublisher
http://ezseonews.com/cfc
http://content-publisher.com/CP-Distributor-Demo.zip
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I find that once you can identify a few sites that are willing to publish your 
content, you can keep sending them more content, and they are happy to 
publish it. 
 
 

Submitting to Directories 
 
One way of getting one-way links to your site is by submitting your site to 
Directories.  
 
This is often not always as easy as it should be for reasons we will mention in 
a moment.   
 
Firstly, let's look at why submitting to directories is a good idea: 
 

 If the directory is edited by humans, as is Dmoz.org, the directory tends 
to be filled with quality sites.  A directory setup this way is likely to have 
more weight given to any backlink (in the eyes of a search engine) than a 
directory that accepts all submissions. 

 Directories link back to your site, giving you a backlink.  If you have 
been able to choose your link text, that is an added bonus.   

 Popular directories are likely to send you traffic, purely because they 
get a lot of visitors who go looking for sites. 

 
OK, the reasons why directory submission are not as easy (or as valuable) as 
they should be: 
 

 Not all directories pass PR back to your site, in which case link 
reputation is not going to be a benefit either.  These directories can use a 
variety of techniques for stopping PR, as we saw previously with the 
nofollow tag. 

 Not all directories are free, and those that are not don't guarantee 
inclusion even if when you pay. 

 Human-editors of directories can have hidden agendas.  Take 
dmoz.org as an example.  Lots of categories do not have an editor, and 
invite applications.  If you could become the editor of a category, you have 
control over who you let in, and who you don't.  My impression is that a lot 
of these editors use their powers to help themselves, which is why I have 
had perfectly good sites ignored when I submitted to dmoz. 

 With dmoz.org, you often have to wait months before you hear 
anything, and even then you may not hear anything.  There does not 
appear to be any system in place for checking up on the progress of the 
application of a site once it is submitted. 

 A lot of directories do not accept affiliate sites. 
 
Despite the potential problems with directory submissions, they still do offer a 
great way to get quality backlinks to your site.  It is quite possible that the 
search engines (especially Google) will start to devalue links from some 
directories (e.g. directories were all sites are accepted, and paid directories 
that guarantee inclusion), but that should not stop you from submitting to 
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them.  One of the great benefits of being in popular directories is the traffic the 
directory sends you from those browsing the directory (meaning that the 
search engines are largely taken out of your traffic equation). 
 
So which directories should you submit your sites to? 
 
Well, here is a web page you can use for reference.  It shows lots of 
directories, their PR, and whether or not PR is passed back to your site.   
 
Strongest Links 
 
Clicking on the info link next to the directory brings up other valuable 
information about the directory, including the submission URL, Alexa ranking 
etc: 
 
 
Important Notes:  
 

1. if PR is passed back to your page, the PR you get is based on the PR 
of the page your link is on, not the PR of the directory homepage.  If 
PR is not passed, still submit to the directory if there is a lot of traffic at 
that directory (you can see the Alexa stats for each directory in the list 
by clicking the info link). 

2. Read the directories submission guidelines before submitting.  If you 
don't follow guidelines, your application will be rejected. 

 
I suggest you work your way through that directory link page and submit your 
site to as many as you can.   
 
For those looking for short cuts, there is a pretty cool free tool by Brad Callen 
called Directory Submitter. 
 
In this chapter you saw how directory submissions can help increase your 
backlinks, your PR and link reputation, and therefore your rankings.   

http://www.strongestlinks.com/directories.php
http://ezseonews.com/braddsub
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21. Affiliate Site v Adsense Income 
 
In this chapter I want to discuss two of your options for making an income 
from your website.  After all, that's why youôre building the site, isn't it? 
 
These two methods are affiliate programs and Google Adsense.  They are the 
most common and financially rewarding ways of earning income from your 
site, yet there are pitfalls. 
 
A lot of marketers use affiliate programs and Adsense on all their sites and 
sometimes all of their pages.  However, my own observations in the last few 
years have shown that sites with both make very little income from affiliate 
programs.  Adsense is such an easy way to make money from your traffic that 
most webmasters don't appear to care about the lost affiliate revenue.   
 
For Adsense to make sense, it has to make you more money than you could 
otherwise make with affiliate products.  You need to TEST. 
 
A few years ago, I started experimenting with Adsense focused, and affiliate 
focused web sites, where I used one or other of the techniques, but not both. 
 
I modified a website that was getting 200+ visitors a day to only include 
Adsense. 
 
I ran the site like this for one month.   
 
I then modified the site to only include affiliate links, and left this for one 
month. 
 
Finally, I used a combination of both, and ran that for a month. 
 
I don't want to give exact figures here, but I can tell you the relative amounts 
earned by each combination: 
 
Adsense Only - made $Z 
Adsense + affiliate links - $Z x 1.2 
Affiliate links only - $Z * 4 
 
Obviously these results are not statistically significant, and cannot be applied 
to all websites, but it does imply to me that Adsense can hurt your sites 
affiliate commission earning potential. 
 
My point in sharing this information with you is not to tell you to abandon 
Adsense.  It is this: 
 
Test and track, and experiment with your own sites. 
 
Experiment with where you put Adsense.   
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After further experiments, I can offer two simple guidelines: 
 

1. Don't put Adsense on a web page that reviews a product.  By its 
nature, these pages will attract visitors who are interested in buying the 
product, so point them to the merchants that sell the product via your 
affiliate links. 

2. If you have a general content page (an informative article on a topic), 
add Adsense to that page.  These pages are less likely to attract 
buying customers, so Adsense is a way that you can make some 
money from them before they leave. 

3. If a review page is not converting visitors into paying customers via 
your affiliate links, work on your pre-sell, and test again.  Only put 
Adsense on these pages as a last resort, and even then, only after you 
try a different merchant(s). 

 
As with anything in business, diversify your efforts.  Work on two types of site: 
 

1. Large content sites that are primarily targeting Adsense income (simply 
because affiliate links need to be checked periodically, unless you are 
using a datafeed script of some sort, and the larger the site, the bigger 
the job). 

2. Smaller sites that are concentrating on affiliate income. 
 
The techniques I use for building these two types of sites are different only in 
what I do with the articles I write. 
 
 

Articles and Affiliate Sites 
 
For an affiliate site, write articles on your chosen niche, but don't automatically 
put them onto your site.  Consider how best to use the article.  Is it pre-selling 
a product, or is it general information on an area of your niche? 
 
Articles that can pre-sell a product should go on your site.  Articles that are 
more informative but not really related to selling a product will better serve you 
by submitting it to an online resource. 
 
e.g. Suppose I have a shoe site selling shoes.  This is a lucrative affiliate 
niche, so I don't want to waste my visitors by getting them to click on Adsense 
if I can sell them some shoes. 
 
If I write an article on "Walking boots", I would post it on my site with links to 
affiliate merchants selling walking boots. 
 
If I write an article on "Why stilettos are bad for your posture", I would submit it 
to article sites.  This article is not directly related to selling products on my 
site, but would make great reading on article sites/other shoe sites, and 
benefit me in the backlinks it generates to my selling pages.  
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Think about whether an article can best serve you on your site, or submitted. 
 
 

Articles and Adsense Sites 
 
Large content sites set up for Adsense are a different kettle of fish.  For these, 
most of your articles will be published on your own site.  Of course you want 
to submit articles too, for back links, but the majority of content should be put 
on your site with prominent Adsense ads.  
 
These two types of sites will diversify your business.  You will see them 
perform in very different ways in terms of where the income comes from, and 
my own experiences suggest that affiliate sites can way out-perform Adsense 
sites if done properly. 
 
As with any of this, you need to track and test your own sites, but don't get 
into the trap of putting up Adsense everywhere.  It will hurt your affiliate 
earning potential. 
 
 

Datafeeds 
 
Datafeeds are provided by a large number of affiliate merchants.  Working 
with datafeeds is beyond the scope of this eBook, but for a simple 
implementation, see D.I.G.

http://ezseonews.com/datafeedsoftware
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22.  Single site, or several tighter niche sites? 
 
 
If you have followed my Wordtracker Tutorial as you carry out your keyword 
research, you have likely ended up with 2000+ highly targeted keyword 
phrases in your chosen niche. 
 
That can be quite daunting for those planning a website. Where do you start?  
How do you plan the site?  Should you create a single site with these 2000+ 
phrases, or is it better to build multiple sites, with a tighter niche focus. 
 

One large site covering all BBQs 
 
Let's look at a real example based on some keyword research I carried out a 
long time ago on barbecues. 
 
 

 
There are 1942 phrases relating to barbecues in my 
research. 
 
If I order these phrases by count descending, this will 
order the phrases according to search volume.  Those 
phases that are searched for most frequently will be at 
the top. 

 

 
 

http://niche-blueprints.com/onelargesite
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Now, if you are going to build a single website, you should be looking down 
this list and picking out the phrases that cover the entire niche.  Where there 
are two or more similar phrases covering the same part of this niche, just 
choose one. 
 
To encompass the entire niche of BBQ, I would pick out the following from the 
database: 
 
charcoal grills 
bbq grills 
bbq smokers 
outdoor grills 
natural gas grills 
bbq pits 
bbq recipes 
portable gas grills 
electric grills 
 
The second phrase, "bbq grills" can probably be left out of this list, as 
"charcoal grills", "outdoor grills", "natural gas grills", "portable gas grills" and 
"electric grills" all cover the theme of "bbq grills". 
 
There are also a few gas grills phrases, so I would reduce those. 
 
My final list would be something like: 
 
charcoal grills 
bbq smokers 
outdoor grills 
natural gas grills 
bbq pits 
bbq recipes 
electric grills 
 
These would make up the main pages of my new site on Barbecues.   
 
For each phrase, I would go back to KRA and do two things.   
 
Firstly I would identify potentially related phrases to use in articles that will be 
in the same silo as the main page (in the same category as the main page).  
We saw earlier how to find question phrases within our databases, and we 
can use the other web resources we talked about earlier. 
 
Secondly, I would use KRA Pro spider to find theme words for each of the 
words I have targeted.  This will give me the relevant theme words to use in 
my content. 
 
Looking at a real example, KRA Pro returns the following theme words for  
"charcoal grills":  
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one-touch gold charcoal grill, gold charcoal grill, weber charcoal grill, charcoal 
grill review, portable charcoal grill, cast iron hibachi, weber one-touch silver, 
guide to barbeques, gold charcoal grill, weber charcoal grills, charcoal grills, 
bbq grill, outdoor living, cast iron, bbq grills, smokey joe, kettle grill, stainless 
steel, outdoor cooking, weber one-touch, grill, char, charcoal, grills, cook, 
weber, review, gas, accessories, smoke, outdoor, bbq, grilling, cooking, table, 
smoker, barbecue, portable, tools, garden, kitchen, iron, patio, health 
 
 
Repeat these processes for all main pages. 
 
OK, that's what I would do if I was building one large site on Barbecues. 
 

 
 
 
   

Creating Smaller, More Specific Sites 
 
Looking at the keyword data, there is potential here to build several smaller 
sites, each one based on one of the main page phrases we worked out 
earlier. 
 
 
 
 
 

 
Here are those phrases again: 
 
charcoal grills 
bbq smokers 
outdoor grills 
natural gas grills 

bbq pits 
bbq recipes 
electric grills 
 
It would be easy to create a single site on charcoal grills, another on bbq 
smokers, and so on. 
 
Let's go back to KRA. 
 
Letôs have a look and see whether there are enough phrases for a mini-site on 
these phrases.  Letôs look at BBQ Pits as an example. 
 
In KRA Pro, I can filter those phrases that contain one or more words, so letôs 
see how many phrases contain the word ñpitò.  KRA Pro returns 87 phrases in 
my research.  Here are the top few: 

http://niche-blueprints.com/smallersites
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I have coloured some of the words in the filtered set to show you a possible 
idea for a website.  Those blue phrases are all about building a BBQ pit.  
What about a howtobuildabbqpit.com mini-site.   
 
The phrase I have singled out with an arrow is ñbbq pit plansò. 
 
This could be a great opportunity to create your own Niche Product eBook 
(you could include videos if you wanted) ï an eBook on building a BBQ 
Pit.Letôs try something and see if there is a market for this new eBook.  Letôs 
see how many phrases with the word pit in are related to building a pit: 
 



159 

 
 
On filtering, KRA Pro returns 17 phrases: 
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This indicates that people are using a variety of keyword searches to find out 
how to build a BBQ pit. 
 
Simple, eh? 
 

 
 
 

Summary 
 
A single set of keyword research can yield one large site, or multiple smaller, 
tightly focused niches.   
 
Which is better? 
 
Well there are pros and cons to both approaches.   
 
A large site can often be seen as having more authority.  It takes less work to 
add content (as you are only adding content to one site), and you only need 
incoming links to one site.  However, if that site did get dropped from the 
search engines, your income potential has gone.  Before you panic too much 
about that last sentence, as long as you donôt try to play games with the 
search engines, your site should not be dropped. 
 
Lots of sites mean more work, but greater security.  
 
If one gets dropped, you have lots of others.  Owning lots of sites can work 
wonders for your reputation.  If you have your photo on all sites (like I do on 
my ezseonews site), then people researching bbqs will come across your face 
many times on several different sites they visit.  That builds confidence in you 
as you become something of a guru in the field.  Confidence in a website 
increases conversions. 
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23. Owning your own products 
 
Having a lot of affiliate sites can be a great way to make a living.  However, 
with search engine rules changing on a monthly basis, only those that have 
created pure "white hat" affiliate sites with engaging and informative content 
will survive long-term.  Having all of your eggs in the affiliate marketing basket 
is dangerous to say the least. 
 
You should create a goal for yourself.   
 

CREATE YOUR OWN PRODUCT(S) 
 
This might be an eBook, software, or video tutorials on a subject you have a 
lot of experience in. 
 
If you are not a writer or programmer, and donôt know how to record videos, 
why not hire someone to do this for you.  Programmers & writers can be hired 
at places like elance.com, and it is often a lot less than you think it will be. 
 
It does not have to be very expensive.   
 
My wife got an eBook written for her on a topic she is interested in, and it cost 
$600.  She then had to edit it, add pictures and affiliate links etc.   I watched 
her progress, and can see the benefits to getting ghost authors to write for 
you, especially if English is not your native tongue (as is the case for my wife). 
 
I should add here that the eBook was top notch, and the author that wrote it 
obviously became very involved and interested in the topic as she wrote the 
book. 
 
The ordinary person starting out probably cannot justify $600 to get their own 
product custom written for them, and there is an alternative. 
 
Why not look into PLR material?  You can get PLR eBooks already 90% 
complete.  All you need to do is a bit of editing, inserting affiliate links, etc. 
 
The original membership site is called Nicheology, and you can find others by 
searching Google for ñPLR eBooksò.   
 
Incidentally, I often see questions on forums asking how to create cover 
graphics for eBooks and software.  These covers increase the perceived 
value of a product and do increase conversion rates, so you should use them 
on your sales pages.   
 
I have created some that I am very happy with.  My tool of choice for that is 
called eCover Studio, but do search Google for alternatives.  I am sure youôll 
find cheaper options, maybe even free ones.   

http://ezseonews.com/nicheology
http://www.ecoverstudio.com/
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Advantages to Owning your own Products 
 
So, what are the advantages to owning your own products? 
 
Well, there are a lot of advantages.  I have summarised a few of them below. 
 

1. Selling your own products from a website can make that site unique.  
You are offering something no other site does (even if you get affiliate 
to sell for you).  This means you don't have a thin affiliate site on your 
hands - you are the merchant, not the affiliate.  This means that sites 
built around your own products are likely to last for years to come, 
earning you a nice residual income. 

2. You can get affiliate to sell for you.  When you bring out a product, 
create an affiliate program for it, either at Clickbank, or Paydotcom.  
Offer your affiliates a good percentage (50% is usual for infoproducts), 
and then go looking for sites related to your eBook.  Contact the 
webmasters, and tell them about your product, and your affiliate 
program.  Many will sign up and sell your eBook from their site.   

 
This is a fantastic way to create income.  You do not rely on your own traffic 
for sales, and you only pay your affiliates if they make a sale.  What is even 
better than this is you can and should target really competitive niches, since 
the competitors who rank well, often become your affiliates, so you can 
benefit from their traffic, and not have to worry about all the SEO stuff to get 
traffic directly to your site from the search engines. 
 

3. Owning your own products can make you an authority in your field.  
Besides selling the eBooks, you could open a forum on the site (which 
can have Adsense advertising), run mini-courses designed to pre-sell 
your eBook and other affiliate products, and create a newsletter, which 
keeps you in contact with highly targeted visitors.  You can quickly 
build a business out of a single product, then repeat.   

4. Owning your own eBook gives you the chance to sell affiliate products 
from within the eBook.  If you have an eBook on "Car Maintenance", 
you can point your readers to online suppliers via your affiliate links.  
This type of back-end sales can often be very large, and in fact, I often 
give eBooks and material away, knowing that the links I have placed in 
the eBook will pay back many times what I would have received had I 
sold the eBook. 

 
Hopefully you can see the potential of owning your own products.  Since it can 
be done relatively inexpensively, you don't really have an excuse.  Any costs 
involved are business expenses, and the rewards can be huge.  Also the 
costs involved in an online business are so much lower than a bricks and 
mortar business. 
 
One type of infoproduct I have not really mentioned yet is video training 
courses.  For this type of product, I use a tool called Camtasia Studio.  This is 

http://www.techsmith.com/
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not the cheapest, but it is the best.  You will see a lot of online videos created 
with this tool, by many of the top marketers.   
 
If you want to dabble with this type of infoproduct, you can do so for free, with 
a neat little tool called CamStudio.  While this tool does not have the features 
of Camtasia Studio, you can get a feel for what this type of infoproduct can 
offer. 
 
You can easily create membership sites based on video tutorials, and 
combine them with an eBook, forum etc.  You are only limited by your 
imagination. 
 

http://www.camstudio.org/
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24.  Keeping in Touch with Visitors 
 
You are getting visitors to your site, but most do not buy anything on a first 
visit.  For that reason, you need a way to keep in contact with them so you 
can expose them to your offerings a few more times. 
 
There are various ways of doing that, and we will look at some of them now. 
 
The most obvious way of keeping in touch with your visitors is to run a 
newsletter.  When I first started my own newsletter, I used a free service 
called "Your Mailing List Provider" which was fine to begin with. 
 
However, I eventually swapped over to Aweber because of the extra features 
I could get. 
 
Aweber makes it easy to setup multiple mailing lists, so you can run multiple 
newsletters over multiple sites.   
 
There are a few different mailing services available, so I have setup a 
Recommended Autoresponder page so you can see the best of whatôs 
available. 
 
 
E.g. suppose you ran a wine site.  It would be a great idea to have a wine 
newsletter, which provided articles on various wines, together with the affiliate 
links to merchants who sell those wines.  Newsletters could then be posted on 
your site, adding to the valuable, unique content, which would in turn, 
increases traffic through the keyword optimization of those articles. 
 
Another example:  If you ran a baby site, you could run a newsletter that 
offered help and advice on parenting in the first few years.  In the newsletter, 
you can provide solid advice on things like potty training, while directing your 
readers to merchants that sell potty-training potties, or ebooks on potty 
training.  You could provide nursery decoration ideas, and show where your 
reader can purchase the items you mention.  The list is endless and only 
limited by your imagination, and the merchant products in your niche. 
 
Newsletters provide a way to keep in contact with your visitors.  People are 
often happy to sign up for a newsletter if: 
 
* It is free 
* They know they can unsubscribe at any time 
* They know that their details wonôt be sold to mailing lists 
* They know they will learn stuff 
* They get a bonus for signing up 
 
This is one of the best ways to get repeat visitors to your site, or your 
merchants. 

http://www.yourmailinglistprovider.com/
http://ezseonews.com/aweber
http://ezseonews.com/recauto
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If you look at the list of things people look for before signing up for a 
newsletter, you can see the sorts of things you should include in the 
description of your offering on your site.   
 
* Tell your visitor their details are kept private and will never be sold or given 
away. 
* Tell you visitor that their email address will only be used for sending the 
newsletter. 
* Tell your visitors that they can easily unsubscribe using a link in each 
newsletter if they wish. 
* Tell them about the types of information you provide in the newsletter. 
* Provide a bonus report for them if they sign up. 
 
As for the last point, this is easy. 
 
If you want to write a short report yourself, that is fine.   
 
An easier way would be to find some relevant articles at article directories, 
and edit them into a report.    Creating free reports is easy.  Just edit them in a 
word processor, and convert them to a PDF format.  We have mentioned in 
previous sections of this course how to do this.  
 
Whenever you write a newsletter, add it as content to your site.  Keep an 
archive so visitors can go back and read previous newsletters (this will 
encourage them to join if they see quality information in previous newsletters). 

 
If you setup a newsletter, use double opt-in, and 
don't send the newsletter from your own domain.   
 

OK, what does that mean?   
 
Well, double opt-in means that the person trying to sign up for your newsletter 
MUST confirm their subscription by clicking on a link in an email they are sent 
after signing up.  If they don't confirm, they don't get the newsletter.  Double 
opt-in is very important, and can save you legal problems in the future.   
 

 
 
Double opt-in means no-one can receive your 
newsletter without permission from the person who 
owns that email address.  
 
 
 

There are some nasty people about.   
 
People do take other people's email addresses and subscribe them to this 
and that.   
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Without double opt-in this is easy.   
 
This not only causes hassles for the owner of the email address, but it also 
can cause problems for the newsletter owner, since they then send out a 
newsletter to someone who did not subscribe.  The recipient of the newsletter 
then cries "SPAM", and the newsletter owner gets into trouble. 
 
Double opt-in prevents this.  If someone tried to sign up an unknowing victim 
to my newsletter using the victim's email address, my double opt-in system 
would send the owner of that email address an email saying that they tried to 
sign up, but to complete the process they need to click the link in the email.  If 
they had not signed up themselves, they can ignore the email, and they wonôt 
receive my newsletter. 
 
This brings me to the second point.  Donôt send a newsletter from your own 
domain (e.g. using a bulk mailing program which sends through your SMTP 
gateway).  If your web hosting company gets a lot of spam complaints about 
your newsletter, they could close your account, and your business would go 
down the drain.  Donôt think that double opt-in is enough.  I use double opt-in, 
yet Aweber get spam reports for my newsletter on a monthly basis from 
people who opted-in to receive it.  If I had been sending this form my own 
domain, my main site may have been closed down by now. 
 
For these reasons, using a third party newsletter provider is essential.  Let 
them deal with spam reports.  The people at Aweber are used to dealing with 
this type of situation, and all they do is look at your mailing list setup, see you 
are using double opt-in, and ignore the spam report (sending you notification 
of who made the complaint, just in case you want to drop them a quick ñthank 
youò ;o). 
 
Check out my list of Recommended Autoresponder services. 
 
OK, newsletters are a great idea, but they are time consuming.  Here is an 
alternative that works very well. 
 
SETUP AN AUTORESPONDER COURSE. 
 
An autoresponder course is a set of predefined mailings.  You configure these 
to send out x number of messages, at intervals you choose.   
 
e.g. I may setup a 10 part autoresponder course, with each part being sent on 
a one per week schedule.  That would mean that anyone signing up for it 
would receive your messages over a period of 10 weeks.  That is plenty of 
time to gain their trust and pre-sell them something.   
 
Autoresponders often come with web hosting, but these can be limited to a 
single ñautoresponseò.   
 

http://ezseonews.com/recauto
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Fortunately, Aweber give you unlimited autoresponders when you sign up for 
an account with them.  That means you have one Aweber account from which 
you can run multiple newsletters, and multiple autoresponder courses. 
 
I highly recommend that as part of your traffic building (and income building) 
strategies, you set up a newsletter or mini-course (autoresponder course) on 
each of your sites.   You can setup miniseries in much the same way as you 
can setup free reports.  Find 5 or 10 articles relevant to your site, and use 
those as the basis for each autoresponder message.  Just add in a leading 
paragraph, and a closing paragraph with some pre-sell, and you have your 
autoresponder course written.  Just plug it into your Aweber control panel, add 
the Aweber subscription form on your site, and you are ready to catch 
subscribers.   
 
 
WARNING:  You cannot import a mailing list into Aweber without getting your 
subscribers to re-confirm their subscription.  This is because of the restrictions 
of double opt-in.  When I moved my mailing list from "Your Mailing List 
Provider" over to Aweber (to take advantage of the autoresponders and other 
advanced features), I imported my old list into Aweber and waited for my 
subscribers to re-confirm their subscription via the emails Aweber sent them.  
I lost more than 50% of my list.  Now, as it happens, they were probably lost 
because they did not read my newsletter, or they would have known to look 
out for the confirmation email.  In that case, that 50% were probably no great 
loss.  However, in hindsight, I wish I had gone with Aweber to begin with. 
 
In this section, we have looked at how we can capture our visitors email 
address, which gives us more chance of getting them back to our site, or sell 
them a product by repeated exposure to your offerings.  This repeated 
exposure is also used to build trust between your ñvisitorsò and yourself.   
 
Check out my list of Recommended Autoresponder services.  There are some 
for all budgets. 
 
 
 

http://ezseonews.com/recauto
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25. Legal Requirements for 
Webmasters 
 
 
Owning websites do have legal implications, even if you don't live in the US.  
You may remember a few years back that this became very topical.  A few 
successful netpreneurs found themselves in deep water.  Some were fined 
heavily, and others were bankrupted.   
 
Now, I don't want to panic anybody, but I do want to make you aware of the 
potential problems of working online.   
 
If you want to buy some pre-written legal documents that you can use on yor 
site, Len Thurmond has hired a legal team to write just about any legal 
document you will ever need.   
 
You can read more about his package here.  I highly recommend you get it, 
and use it on all of your sites. 
 

http://ezseonews.com/awlp
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26. Building a Product Empire with 
ñPLRò Content 
 
We looked at Autoresponders (and newsletters) earlier in this course as a 
great way to keep in contact with your visitors.  After all, someone may only 
go to your site once, but if they sign up for your autoresponder or newsletter, 
you can bring them back time and time again with the great information and 
pre-sell you provide.  Itôs like having them bookmark your site, but is actually 
far more valuable than a bookmark, since many people never return to their 
bookmarks. 
 
As I have already mentioned, I personally use Aweber, but you can find the 
best Autoresponders with a range for all budgets on my Recommended 
Autoresponder services page. 
 
Letôs see how you can use autoresponders to grow your business even more. 
 
You have all heard of PLR articles haven't you?  Well, I don't like them as 
sources of content for a website since you share that content with so many 
other people, and they require a lot of work to get them unique enough.   
 
I have heard a good point from a friend who uses them though.  He says that 
these PLR articles are good because he does not have to do the research on 
an unknown niche.  He uses the PLR article as the research, and re-writes the 
article based on that research.  It takes time, but he does make a successful 
job of this on his sites  (and he has a full time job as well). 
 
Personally if I wanted to completely re-write an article in my own words, Iôd 
pick up the articles for free from article directories, not pay for them in PLR 
packages. 
 
OK, my point about mentioning PLR articles.  As I said, I don't use them for 
site content because it is just too much work for me.  However, one area that 
they can provide excellent value is in setting up a newsletter or autoresponder 
course. 
 
Simply setup an autoresponder with 8 - 10 of these PLR articles related to 
your site, and insert a sign up form on your site.  You can set up each email 
with an introduction, the guest article "PLR article", plus a pre-selling closing 
paragraph leading your readers to your own site, or an affiliate site. 
 
Some of the PLR article sites are better than others for this. 
 
In looking for PLR article sites to join, I highly recommend looking for sites 
that offer articles highly related to your own niche site, or at least a site you 
want to build. 
 

http://ezseonews.com/aweber
http://ezseonews.com/recauto
http://ezseonews.com/recauto
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I have been asked quite a few times to elaborate on the process for using 
some of the content available from these PLR membership sites, so, for those 
who have been paralysed by information overload, but want to create a site, 
and have a little money to invest here is a great method that works well for 
me. 
 

1. Get your PLR eBook from whichever PLR membership site you are a 
member of and edit it and insert some new information.  Compile it into 
a PDF ebook (I have talked previously about the best tools for this). 

2. Get a subscription to one of my Recommended Autoresponder 
services. 

3. Create a single sales page website using the methods described 
earlier in this course. 

4. Setup an autoresponder sequence using PLR. 
5. Insert the autoresponder sign up form on your sales page. 
6. Sign up with Clickbank to sell your eBook (and also allows you to get 

affiliates for the eBook). 
7. Go and grab additional PLR articles on this niche and compile these 

articles into a report that you can give away as a bonus for subscribers 
to your autoresponder (or if you want to run a newsletter, use it as a 
bonus for that). 

8. Create a popup that offers the free report in return for subscribing to 
your autoresponder course.  This can be setup so the visitor only has 
to click a link to subscribe), and they will be directed to the report 
download page after confirming their subscription (use double opt-in).  
Some pop ups can beat the popup blockers built into firewalls, web 
browsers and anti-virus software, and despite annoying a lot of people, 
if the offer is targeted, they do still work incredibly well. 

9. Use some more of the articles as research to write 20 of your own 
articles on the subject. 

10. Submit one article a week to article directories, until all 20 have been 
submitted. 

11. While you are going through this submission process, look for sites 
related to your own, and contact them with details of your affiliate 
program and a download URL where they can get a complimentary 
copy of your eBook.  Ask them if they would like to make commissions 
by promoting your eBook. 

12. Submit your site to directories. 
 
That is all there is to creating a site that gets traffic and makes sales of your 
own product. 
 
Obviously you want to continue to market your site with more article 
submissions, and even press releases if appropriate.  Use social sites to build 
inbound links and authority to you site. 
 
You know, you can have one of these sites setup in a month.   

http://ezseonews.com/recauto
http://ezseonews.com/recauto
http://clickbank.com/
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27.  Issues with running your own 
Affiliate Program 
 
In the last chapter we looked at a plan for building your own product empire. 
 
Here, I want to elaborate a little more on this by looking at a few of the issues 
raised by running your own affiliate program to help sell you products.   
 
If you are not thinking of selling your own products, you can skip this section. 
 
One of the great things about having your own affiliate program is that 
affiliates provide you with traffic in exchange for commissions on any product 
they sell for you with their traffic.  What this means is that even if your own 
pages are not ranking well in the search engines, you still get traffic.  That is 
one of the great reasons (often overlooked) for having an affiliate program.  
An affiliate program is a great traffic builder! 
 
The easiest option for setting up an affiliate program is to use Clickbank.  This 
will cost you around $50 for an account that allows you to sell your products. 
 
There are a few "niggles" associated with Clickbank (but most have work-
arounds) including: 
 

1. No control over your affiliates.  People can re-engineer your Clickbank 
link and buy your product at a discount by collecting the affiliate 
commission for themselves. 

2. Clickbank only allows you to specify one landing page.  The landing 
page is the page you specify as the sales page for your product.  If you 
have 5 products, they all have to share the same landing page.  Not 
very professional!   

3. Statistics at Clickbank are poor (and tedious).  There is no way to email 
customers, you only have one year of "accounts", and trying to get any 
meaningful information out of the statistics is near impossible. 

 
OK, the good news is there are options for those wanting to sell multiple 
products, and even ways you can have total control over your Clickbank 
Stats.  There is no way though to stop people signing up for your program and 
buying your products at a discount (though there are ways to minimise this). 
 
To achieve the extra functionality that should be included in Clickbank, you 
need two pieces of software. 
 
The first is easyClickMate by Adrian Ling, and the second is CB Accountant 
by Rod Beckwith. 
 

http://ezseonews.com/easyclickmate
http://ezseonews.com/cbacct
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Easy ClickMate is a script I have used for several years.  The main reason I 
use it is to sell multiple products through one Clickbank account.  I can set up 
different landing pages (sales pages) for different product (even on different 
domains).   
 
Other benefits of this script: 

¶ Increased Page Rank passed to your site as links are constructed with 
your domain, not Clickbanks. 

¶ You can "hide" your products in the Clickbank Marketplace from those 
wanting to buy your product through their own link.  By setting up 
easyClickmate on one domain, but selling your products from other 
domains, people searching for your products in Clickbank will only find 
the domain on which easyclickMate is installed, not the domains for 
your products.  This can stop the average commission thief. 

 
OK, one of the features all marketers need is a way to contact customers, 
verify that someone is a customer etc.  EasyClickMate cannot do this since it 
works independently of Clickbank.  There is no way this script could know 
whether someone who purchase is a valid customer, or someone who bought 
and had a refund.  For this, we need CB Accountant. 
 
CB Accountant can download your transaction history from Clickbank so you 
can search and manipulate on your own computer.  When Clickbank issue a 
refund to one of your customers, CB Accountant can download that new 
information to update your database.  Also, whereas Clickbank only keeps 
one year of accounts, CB Accountant will just keep adding new transactions 
to the database on your hard disk.  In five years time, you will have five years 
of customer accounts. 
 
CB Accountant also allows you to email your customers.  Since your database 
has all of your customer details, you can extract customers who bought a 
specific product, even over a specific date range.  This is valuable stuff for 
online marketers. CB Accountant has a lot of nice features. 
 
In my opinion, easyClickMate and CB Accountant are essential for anyone 
selling multiple products through Clickbank. 
 
OK, other options?  
 
Well, the new boy on the block is Paydotcom. 
 
This site offers a similar service to Clickbank, but uses Paypal as the payment 
processor.  That means your customers buy through Paypal giving you 
immediate access to your funds. 
 
Paydotcom also allows you to control who becomes an affiliate, so you can 
largely prevent the commission theft associated with Clickbank.   
 
 
 

http://ezseonews.com/easyclickmate
http://ezseonews.com/cbacct
http://ezseonews.com/paydotcom
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One big disadvantage of Paydotcom is that you have to send out payment 
(via Paypal) to your affiliates each month (although they do provide you with a 
mass pay text file which can just be uploaded to Paypal, and they will pay 
everyone).  This is something Clickbank does for you. The other of course is 
that you have to have other systems in place to keep customer databases up 
to date.  Clickbank is certainly more convenient if you want a hands-free 
approach. 
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28. In Summary 
 
 
Questions: What separates successful marketers from those that fail? 
 
This Simple question has a simple answer.   
 
Those that fail are the ones who do not take action, or simply give up. 
 
Many of you know how I started online.  I wonôt bore you with the details 
again, but suffice it to say that it was out of necessity to succeed.  I had no 
option of failure, and the clock was ticking.  I know a lot of other successful 
marketers who had similar circumstances, and went on to succeed online. 
 
You see, when you have limited time to make something happen, the fear of 
failure does not matter, you work through it.  You simply have to go ahead 
and take action.  You don't have time to consider the pros and cons, and you 
don't have time to worry about what happens if you fail, or whether or not your 
chosen path will work.  Failure is not an option.   
 
Some of us need that ultimatum to get us working; others can find the 
motivation to just do it, even with a comfortable job. 
 
The bottom line is that you have to take action and do it.  If something does 
not work, suck it up, and work at it until it does work. 
 
What is stopping you?  Fear it wonôt work? Let me help you on this one - IT 
DOES WORK! 
 
Maybe you don't have a lot of time?  Let me help you on this one too.  When 
we first started, my wife stayed up all night, 5 days a week to use the internet 
connection (we could only use it between 6pm and 8 am).  She made time.   
I know someone in the military who works at this part time despite working 
long hours away from home.  He found time and has made his business a 
success.  Can you really not find a few hours a week? 
 
Maybe the costs worry you? 
 
Let's look at the costs of setting up a website.  Other than time, you will need 
a domain and hosting.   
 
OK, for me, that costs 8.99 UK Sterling for the domain for one year, plus 3.99 
a month hosting (it actually costs me far less than this now with multiple sites 
hosted on the same plan, but let's assume I am starting out again). 
 
What other costs?  Well, I would hire Wordtracker for a month at a time for 
just £28 UK sterling.  Using a certain free Wordtracker Tutorial as my guide 

http://ezseonews.com/top-10-web-hosts/
http://ezseonews.com/wt
http://ezseonews.com/Wordtracker-Tutorial.PDF
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(search Google for Wordtracker tutorial if you have lost your copy), I could 
research enough keywords to keep me happy for months. 
 
Then I would have to buy KRA Pro - by far the biggest investment in my new 
business.  That's another $167 US dollars. 
 
Web editor?  Well I would use Wordpress ï thatôs free! 
 
You might need to add on the cost of your internet connection, but the fact 
you are reading this probably means you have that anyway (though you can 
later claim this as a business expense). 
 
Thatôs not a huge investment for a business is it?  Imagine the costs of setting 
up a bricks ónô mortar business these days. 
 
Maybe you are putting it off because you prefer to watch TV, or go out with 
friends than get on with your first site?  Well I canôt help you with that one, and 
nor can anyone else.  You have to take responsibility. 
 
If you take action and don't give up, you will succeed.  You have all the 
information you need  in this course, and by singing up to my free Internet 
Marketing Newsletter, you can stay ahead of the crowd. 
 
Finally, to finish this introduction, I want to republish an email I from a 
newsletter subscriber.    
 
I have removed the senderôs details, but otherwise left the email intact.  I get a 
lot of emails like this.  Can you see why this person has not succeeded yet?   
 
 
 
"Please help!! 
 
I really enjoy your newsletter and I get a sense that you are an honest guy, 
who has  achieved tremendous success and might find it in your heart to help 
us with a bit of advice. 
 
I'm hoping you can direct my husband and me to a coaching program that has 
personal contact on some level for feed back that you would recommend to 
your sister or your best friend.   
 
First of all I'd like to say I was inspired by your account of you and your wife 
wanting to change your work situation/ lifestyle  years back and your mention 
of the first sale you made with an affiliate and how it changed your life.  
Obviously your business has grown tremendously-congratulations on your 
success.  
 
My husband and I purchased a number of your niche blueprints, bought SEO 
website builder, as well as Rosiland's Gardner's course, (and some others), 
joined Anik Singal'saffiliate classroom for a few months and gave the very in 

http://ezseonews.com/krapro
http://ezseonews.com/
http://ezseonews.com/
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depth building affiliate sites from you newsletter a go. We seem to be at the 
ready aim, ready aim, ready aim and can't get to the fire part.  
 
We have received information on Anik Singal's new program as well as Patric 
Chan's program.Both are 8 week coaching programs but we've not been able 
to find any "regular" people who have any comment on the success on either. 
 
It is so much information overload we know we can build a business on the 
internet but are so stuck and frustrated. 
 
All if the information we've received is great but we are getting so stuck on the 
implementation.  We have learned alot but are really beginners.  
 
Any guidance would be greatly appreciated". 
 
 
 
As you can see, buying everything that comes out wont make you succeed.  
Only you can do that by putting your new knowledge to work. 
 
Don't worry about failing, just get on with it.  Pick one plan of action and stick 
with it.  See it through to the end. 
 
I sincerely hope that 6 months down the line, the couple that sent me this 
email will send me another one, with details of how their business has taken 
off.  It would be nice to receive similar emails from you too.   
 
Good luck!  
 
For up-to-date information, please sign up for my free newsletter if you 
havenôt already done so.   
 
http://ezseonews.com 
 
 
To your success online! 
 
 
Dr. Andy Williams 

 

 

http://ezseonews.com/
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Resources 
 
ezSEO News ï Home of my free weekly ezSEO Newsletter 
 
 
Affiliate Minder ï Tip, advice and tutorials in all aspects of Internet Marketing.  
There is a growing number of Wordpress Tutorials. 
 
 
I.M. Prodigy ï Currently hosts two Wordpress Courses.  Wordpress for 
Affiliate Sites is a course that shows every step in the building of an actual 
affiliate site.  Watch over my shoulder.  Also available is the HTML to 
Wordpress course, which again allows you to watch over my should every 
step as I convert an old HTML site to Wordpress, WITHOUT losing any 
rankings. 
 
 
Keyword Research Lab ï Home of KRA Pro, the ultimate keyword 
manipulation and LSI software. 
 
 
Creating Fat Content Course ï The course you are reading now shows how to 
create ñFat affiliate sitesò.  The Creating Fat Content Course is the ideal 
companion, as it shows how to create ñFat Contentò for your site. 
 
 
Web Content Studio ï Article Studio offering an easy way to theme your 
content, including advanced LSI keyword generator. 
 
D.I.G. ï My Datafeed Software.  A different approach to datafeeds for those 
who build quality, ñfatò affiliate sites. 
 

http://ezseonews.com/
http://affiliate-minder.com/
http://improdigy.com/
http://www.keywordresearchlab.com/
http://creatingfatcontent.com/
http://webcontentstudio.com/
http://ezseonews.com/datafeedsoftware
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Worksheet 1 -  Fat Affiliate Site 
Building Checklist 
 

Goal Complete 
By Date 

Completed? 

 
Research a profitable Niche 

  

 
Carry out Comprehensive Keyword Research on the 
Niche 

  

Select Keywords for use in Main Pages, including a 
primary phrase, plus several highly related words and 
phrases that you can use to theme the pages. 
 

  

Select Keywords for use in Articles, including a primary 
phrase, plus several highly related words and phrases 
that you can use to theme the pages. 
 

  

Select Homepage keywords, including a primary phrase, 
plus several highly related words and phrases that you 
can use to theme the pages. 
 

  

Using a website editor of your choice, create blank 
pages for the homepage, main pages, sitemap, link 
page, privacy, disclaimer and articles, plus any other 
non-article pages you want.  Add in tracking code so you 
will know where your visitors are coming from. 
 

  

Get your domain and setup hosting. 
 

  

Add the content to the homepage. 
 

  

Add the content to the main pages. 
 

  

Add in the content for your privacy and disclaimer. 
 

  

Create a sitemap. 
 

  

Create a links page.   
Link the pages together.   
Upload your site.   
From here on in, the following steps need to be repeated 
over a period of time. 

  

Submit your site to directories.   
Write unique content and submit to article directories.   
Write unique content and post it on your site.  Add links 
to new articles on your sitemap. 
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Worksheet 2 ï Generating Ideas  
 

Sources Ideas for Niches Profitability? 

 
Amazon.com 
 

 
 
 
 
 
 

 

 
Ebay.com 
 

 
 
 
 
 
 
 

 

 
Dmoz.org 
 

 
 
 
 
 
 
 

 

 
Wordtracker.com 
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Worksheet 3 - Pre-Sell Planner 
 

Question Your Answer 

1. What are the 
problems faced by 
your visitor that this 
product can solve? 
 
 

 

2. Why have your 
visitors still got 
these problems?  
Let your visitors 
know that you 
understand their 
problems. 

 

3. Describe what life 
can be like without 
the problems. 
 
 

 

4. Introduce your 
product.   
 
 
 

 

5. Feature list. 
 
 
 
 
 
 
 

   
    
     
      
       
        
         
          

6. Final reminder of 
that "picture". 
 
 
 

 

7. Call to Action. 
 
 
 
 
 

 

 


