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Notes about symbols used in this
book:

¢ This symbol is used for a side note. They often provide
useful insights into the strategy/tool or idea being
discussed.

This symbol is used to mark tips. These are
valuable snippets of information.
This is the Worksheet symbol. It is displayed

whenever there is a worksheet rat the back of the
book that you can use for carrying out the
procedure.

This is the icon representing an idea. These are things that
you should think about as you build your sites.

This icon represents a video to watch.
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Further Reading on my Websites

ezSEQO News i Home of my free weekly ezSEO Newsletter

Affiliate Minder T Tip, advice and tutorials in all aspects of Internet Marketing.
There is a growing number of Wordpress Tutorials.

I.M. Prodigy T Currently hosts two Wordpress Courses.

Wordpress for Affiliate Sites is a course that shows every step in the
building of an actual affiliate site. Watch over my shoulder.

Also available is the HTML to Wordpress course, which again allows you to
watch over my should every step as | convert an old HTML site to Wordpress,
WITHOUT losing any rankings.

Keyword Research Lab i Home of KRA Pro, the ultimate keyword
manipulation and LSI software.

Creating Fat Content Course i The course you are reading now shows how to
create AFat affiliate siteso. The
companion, as it shows how to creat

Web Content Studio i Article Studio offering an easy way to theme your
content, including advanced LSI keyword generator.

D.I.G. T My Datafeed Software. A different approach to datafeeds for those
who build quality, Afato affiliate

Creat.
e AFat
sites.

n
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Introduction

Back in 2006 | wrote a book called Creating Fat Affiliate Sites. That book was
downloaded by thousands of people and taught readers how to build websites
that added value to the internet. Because these sites were built on ffato
concepts, most are probably still online today and ranking well.

However, a lot has happened in the last three years and | felt it was time for a

major update. While the search engines are stil | rewarding AFato col
they did 3 years ago, there are a few SEO considerations | felt you should be

updated on.

Also, some of the tools | recommended back in 2006 are now either not
recommended, or have been replaced with better tools that do more, or at
least do the same thing better.

e.g. For the web site editor, the original Fat Affiliate Sites Course did not
specifically recommend one tool over another. That was left up to the reader
to choose. For this major update, | am recommending one site building tool T
Wordpress.

Wordpress has grown in reputation and stature, and | personally have almost
completely switched over to using Wordpress for building my own affiliate
sites. This course will therefore place a heavy bias on using Wordpress as
the site builder.

The original Fat Affiliate Sites eBook has been brought right up to date with
thisr el ease of Hiuaphftdi.l i ate Site

The original manual was 170+ pages.

The sheer size of it was a major stumbling block for some people, who just
found it too big to print, and too daunting to use, so | wanted to make this
book shorter. If you look at the page numbers at the bottom, you see | failed.
Well kind of... In this book, | have decided to try something different.

| have replaced large chunks of text with a single video you can watch.
However, since | know a lot of people prefer to read rather than watch a
video, | also left the text in place.

These videos are sprinkled throughout the book, and hopefully make the
manual easier to use. When you see a video icon, click it to open the video in
your web browser. The text that the video replaces is inside a box (with the
video icon), so you can ignore that text if you want to.

Letds .get on



Thei dea behi nd IntFeagso Af |

Let me start by saying one basic truth:

Il f you rely on free Google traffic, you ha:
I have heard a | ot of bullish people in my
Google want, 16l do things thkgthisylbcgno, or A s
do it my way if | want tobo0 That sort of
these people build dondét | ast in Google, m

new ways to beat the Google system.
My advice is simple.

Give Google what they want, and you can work with them, not against them.
Over the years | have seen a lot of new products come and go, and every
time someone contacts me to review their product, | give it what | call the
fiGoogl e Approval testo.

The test is simple.

So what does Google want from an affiliate site?

Well let me tell you what Google does not want.

Google does not want nt
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1. Avoid Being a Thin Affiliate

OK, so what's all this about thin affiliates?

In a "leaked" document reportedly coming from Google, the big G gave
guidelines to human spam-busters on how to classify affiliate sites as thin or
not.

A "thin affiliate" is basically one that creates pages with the sole intention of
ranking well and directing traffic to an affiliated merchant site, without adding
anything unique to the World Wide Web.

It seems that the algorithms at Google HQ are no longer the only ranking
factors involved in where your pages end up in the search results. Now,
human beings are scouring the Internet looking for sites to penalise.

Here is the report:

http://www.searchbistro.com/spamguide.doc

(If you get asked for a username and password, just cancel twice, and the
document should show up).

Google Report Analyzed

Some have called it a hoax, others have seen it as the end of affiliate
marketing, but if you actually read this report, you will hopefully see what |
see:

(a) Affiliate sites are here to stay

(b) If you do things right, you will end up with less competition from other
affiliate marketers (since so many will ignore this report and continue to churn
out thin sites created with little or no focus on the visitor).

This report was apparently given out to people chosen to work for "Google's
spam department” as "Raters" - maybe they should be called ratters ;0).

That's right, Google apparently has hired people around the world to do web

searches, look at the results in Google, and identify those sites that Google
should penalize for Spam.

11
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With Google doing such weird stuff lately, and some affiliate sites
disappearing without trace, things are starting to make sense.

This "leaked" report details what the raters should look out for, what to label
as spam, and what not to label as spam. | am sure that you agree, whether
this document is real or not, it is certainly something we should all look at
carefully.

Below, | have highlighted the main points of the report. | hope to show you
exactly what you need to do to stay on the right side of these "Raters" and of
course Google itself.

Before we begin, | just want to say that | don't think any of this is new. | think
that what Google is trying to achieve here is what they have always tried to
achieve - relevant results without spam. | think that Google's filters only go so
far, and Google realise this. There is nothing as reliable as a human for
determining quality, so hiring people to search out spam was the next logical
step forward.

OK, let's look the main points.

(a) the first thing Google instructs its raters to do is read and learn the
Google Webmaster Guidelines.

You can read the full guidelines here:

http://www.google.com/webmasters/quidelines.html

Letds have a quick |l ook and see what Googl
site good.

Summary of Googledbs Webmaster Gui del

Under the section Design and Content Guidelines, there are some useful tips
on how you link the pages of your site together.

GOOGLE: "Make a site with a clear hierarchy and text links. Every page
should be reachable from at least one static text link."

This should make sense. If a page has no links to it, the search engines
cannot find it. In addition, links pointing to pages help that page rank well
(because of the influence of link text).

GOOGLE: "Offer a site map to your users with links that point to the important
parts of your site. If the site map is larger than 100 or so links, you may want
to break the site map into separate pages."

12
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A sitemap is there to help users, but the search engines use them to find new
pages. When you add a new page to your site, add a link on the sitemap, and
the search engines will find it. If you want the spiders coming back to your
sitemap frequently, consider adding an RSS feed to your sitemap. Last week
| mentioned some software that makes adding a feed to your site very simple,
so there is no excuse for not using the technology available to you.

GOOGLE: "Create a useful, information-rich site and write pages that clearly
and accurately describe your content.”

Here we have a reference to content. Quality content is the way forward.
Page generators that create 1000s of pages with no unique content are
struggling to survive.

GOOGLE: "Think about the words users would type to find your pages, and
make sure that your site actually includes those words within it."

An invitation to use primary and secondary keywords.

GOOGLE: "Try to use text instead of images to display important names,
content, or links. The Google crawler doesn't recognize text contained in
images."

An indication here how highly Google ranks keywords, especially in text links.
For a well-optimized site, | do not recommend using fancy image navigation
buttons built with JavaScript. Good old-fashioned text links will help your site
get indexed better, and rank higher.

GOOGLE: "Make sure that your TITLE and ALT tags are descriptive and
accurate. "

Reading between the lines - don't stuff keywords. Write these tags naturally
and with ALT tags, make sure they reflect the image (since these tags are
used by blind visitors). The title tag is very important, so do use your primary
keyword in the title. However, be careful with ALT tags. Keyword stuffing is
likely to result in a penalty.

GOOGLE: "Check for broken links and correct HTML."

Do you have any broken links in your site? These can cause problems.
Use Xenu Link Sleuth to test for broken links i its free.
Additionally, you should verify your HTML.:

http://validator.w3.org/

13
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(Error free html is not as big an issue as some people make out, but you
should check for serious errors).

In the Technical Guidelines, there are a few good tips as well:

GOOGLE: "Use a text browser such as Lynx to examine your site, because
most search engine spiders see your site much as Lynx would. If fancy
features such as Javascript, cookies, session ID's, frames, DHTML, or Flash
keep you from seeing all of your site in a text browser, then search engine
spiders may have trouble crawling your site. "

Speaks for itself really. A lot of new webmasters like to load their pages with
fancy animations, scripts and eye-candy. Avoid them unless absolutely
necessary.

Here is an interesting point:

GOOGLE: "Once your site is online, submit it to Google at
http://www.google.com/addurl.html. "

Many marketers including myself never submit sites at this URL. My advice
here is to add a link from a page already in Google, and let Google find the
site for itself. | don't think | have submitted a page at this URL for over 2
years, and my new sites get found within days, using this linking technique.

GOOGLE: "Submit your site to relevant directories such as the Open
Directory Project and Yahoo!. "

Since directories are highly valued by Google, try to get your site listed in
them. These directories will provide a quick route to getting indexed, as well
as provide valuable PR and link reputation for your site. The way Google
probably sees directories listings is that if the site is there, it is quality (since
places like DMoz are edited by humans).

If you don't read all of the Google guidelines, you should at least print out the
Quality Guidelines - Basic principles section.

GOOGLE: "Make pages for users, not for search engines. Don't deceive your
users, or present different content to search engines than you display to

users."

Here is a clear warning to webmasters. Don't use tricks, and don't over-
optimize your pages.

As | always say "if it makes you nervous, don't do it".

Google themselves say something very similar here:

14



GOOGLE: "Avoid tricks intended to improve search engine rankings. A good
rule of thumb is whether you'd feel comfortable explaining what you've done
to a website that competes with you. Another useful test is to ask, "Does this
help my users? Would | do this if search engines didn't exist?"

Another bomb-shell for many:

GOOGLE: "Don't participate in link schemes designed to increase your site's
ranking or PageRank. In particular, avoid links to web spammers or "bad
neighbourhoods" on the web as your own ranking may be affected adversely
by those links."

This is a clear indication that Google does not like reciprocal links. In
addition, there is a warning there that linking to a penalised site can cause
your own site to get penalised. A site that is carefully controlling their linking,
will be able to spot bad sites, and avoid penalties. A site that links to all and
sundry wont, and are therefore likely to get into trouble.

GOOGLE: "Don't use unauthorized computer programs to submit pages,
check rankings, etc. Such programs consume computing resources and
violate our terms of service. Google does not recommend the use of products
such as WebPosition Gold that send automatic or programmatic queries to
Google."

This guideline warns against software that automatically checks rankings or
other automated tasks. If you are using a rank checker, make sure that
software uses the Google API key (which Google introduced to help
developers create Google-friendly software) which can then check Google
safely. This API Key limits the number of automated queries the software can
do, and keeps you within safe "Google limits".

The Quality Guidelines - Specific recommendations sections should act as
your checklist of things not to do. Here is the list:

4 Avoid hidden text or hidden links.

4 Don't employ cloaking or sneaky redirects.

4 Don't send automated queries to Google.

4 Don't load pages with irrelevant words.

4 Don't create multiple pages, subdomains, or domains with substantially
duplicate content.

4 Avoid "doorway" pages created just for search engines, or other
"cookie cutter" approaches such as affiliate programs with little or no
original content.

Keeping within Google's guidelines is so important if you want your site listed.
| highly recommend you print out the entire set of guidelines and read them
again and again until you are familiar with them.

15



OK, back to the Google raters.
Google have told their raters to pay particular attention to:

(b) "The distinction between pages designed for human viewers and those set
up for search engine robots"

and

(c) "The specific enumerated manipulative techniques for which sites may be
‘punished’ by Google"

You can see a lot of pages in Google's index that have been setup purely for
search engine robots, or pages that are designed to do nothing more than
increase your rankings of other pages.

These are typically pages that hold no interest to human visitors, and are
merely there to either manipulate your own rankings, or make revenue from
Adsense (or affiliate programs).

Technigues here might include "hidden text", keyword stuffing, pages
containing search engine results (like TE pages), pages that only contain RSS
feeds and little else, cloaked pages and doorway pages.

If your page is not interesting for a visitor, and is only setup to get Adsense
clicks, or boost rankings of other pages, then these are the pages Google
considers spam.

Do this test:

Remove all income generating code from a page (Adsense, affiliate links etc).
Then ask yourself this:

"Is this page still of value to a human visitor?"

If you truthfully answer yes, then you are OK. If you answer no, then that

page would be considered spam by a rater. Later in this course, we look at a
more comprehensive checklist to see whether your pages are thin or not.

16



Spam Techniques

Google goes on to highlight several common spam techniques. Here they
are:

Spam technique 1 - Sneaky redirects

Have you ever clicked on a search result in Google, but the URL you end up
at is not the one listed in Google's results? = SNEAKY REDIRECT.
Similarly, if you click on a link on a website and it takes you to a URL that is
not the one referenced by the link = SNEAKY REDIRECT.

Not all redirects are sneaky. Some are there for good reason and don't try to
deceive your visitors. Examples of this might include using your .htaccess file
to redirect to affiliate links. This technique is widely used to hide affiliate links
from visitors, or make URLSs shorter and easier to remember. | doubt Google
would include this as a sneaky redirect. Another safe type of redirect is a 301
redirect typically used to move a site from one domain to another.

If your redirect is not there to deceive your visitor, then it is probably OK.

Spam technique 2 - 100% Frame

This technique is a form of cloaking. On clicking a link in Google's search
results, the page you are taken to has the URL of the page you expect, but a
frame is used to show the contents of a completely different page.

The result is that Google's spider indexes and ranks the original page, but the
page shown to visitors is a different one.

This is considered spam.

Spam technique 3 - Hidden Text / Hidden Links

Invisible text is easily done. Create the text or links in the same colour as the
background colour. To the visitor, that text is invisible. To the search engine
spiders that see only the raw HTML, they are there.

Often these can be spotted when you visit a web page by using the keyboard
combination CTRL + A. This selects all text on the page, and hidden text can
then be seen as they are highlighted by the browser.

Another form of hiding links is to hyperlink to a page using punctuation. e.g.

linking a "." to a webpage. Its not invisible, but it is an attempt to hide a link
from the visitor.

17



Another form of link hiding that | have seen is to have a phrase hyperlinked to
several different documents. To the visitor, the hyperlink looks like a normal
link, but move your mouse cursor along the link and you will see the address
in the status bar at the bottom of your browser change to reveal different
URLs for different parts of the phrase.

Spam technique 4 - Porn on expired domains.

A technique often used by webmasters is to buy old domains with existing PR
and backlinks and using that PR to get ranked well for an unrelated topic.

This relates to all niches, not just Porn.

Spam technique 5 - Secondary Search Results / PPC

These are pages set up purely to collect PPC revenue without providing much
relevant content of their own. e.g. Traffic Equalizer sites. For those still
arguing that TE is a good tool (you are in the minority), Google specifically
mentions that the pages it wants marked as spam are those that contain
search results feeds, and not much else.

Google also mentions sites that have directories setup to include DMOZ
listings. However, it only specifies that these should be penalised if they
contain PPC advertising e.g. Adsense. Those setup without Adsense are
obviously providing the visitors with a service and should be ignored (links to
relevant sites in your directory is value added for your visitor).

Think about the motives for setting up a directory like this. Is it for revenue, or
for visitors? If the former, Google want it marked as spam. If it is the latter,
you are OK for now.

Spam technique 6 - Thin Affiliate Doorway pages

To cut through this section and give you a summary, Google considers
affiliate pages that don't provide useful content to the visitor as spam. e.g. a
page setup purely for ushering visitors to an affiliate program is considered
spam, if that page does not provide the visitor with useful information or a
useful service. The same goes for pages built purely as Adsense holders.

What this means is that you need to provide interesting, unique content on
your pages. Create a page that will really interest your visitor, and then
affiliate links are OK.

Again, ask yourself this question.

18



"If | removed all advertising from this page, would it be useful and/or
interesting to a visitor?"

If yes, your page is safe. If not, it would be marked as spam by a rater.

The report continues with the same sort of guidelines, but nothing new.
To Summarize this report: To keep your affiliate sites safe:
« Create every single page for the visitor.
4 Give the visitor a useful service.
For Example
4 Review something, then provide an affiliate link. That is fine.
4 Do surveys on the site and provide the survey results, and your affiliate
links are probably fine.
4 Create a page that compares prices from different sources and your
page is fine.
4 Create a page that reviews different merchants, and helps your visitor
make the correct buying decision and you are fine.
4 Create unique, relevant and interesting/entertaining content on your
site, and the affiliate links will be fine.
Also, don't use any technique that is only there for the search engine spider.
For your affiliate site to be safe, create a site that provides "a service" to your
visitors.

Google say:

"Do not call a page affiliate spam when an affiliation is only incidental to the
message and purpose of the website"

and

"Would this site remain a coherent whole if the pages leading to the affiliate
were taken away?"

Is this last point an indication that you should have pages without affiliate links
on them?
In my opinion, probably 99% of affiliate sites being built today are "thin", and

wonot |oh&oouye |

If a thin site gets spotted, it gets penalised.
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OK, so how can you make sure your site is not labelled as thin?

This Course is intended to guide you towards building profitable affiliate sites
that offer the visit penaligpdlyyGoogl@a!l ue, and won:

In all of your site building activity, "provide something no other site does."
For example

Think about an affiliate site on Scrapbooking. There is a range of products
you could sell from Amazon or other stationery merchants, but you do run the
risk of becoming a thin affiliate, unless you help your visitor in some way, or
provide your visitor with something valuable or different that no other site
does.

Well, what if you had your own eBook on scrapbooking? You could put links
to it from every page of your site in one of the margins. You could also
promote and sell a range of scrapbooking products from different merchants.
In this way, not only are you providing something unique (your own eBook on
the subject), you are also helping your visitors find sources of materials for
their hobby.

Your eBook can be sold via Paypal, Clickbank or Paydotcom (Clickbank and
Paydotcom make it easy for you to get affiliates of your own to sell your book
foryoubecause your product can be in their AM

Your site has just avoided being labelled as thin (assuming you put a little
effort into the building of your site and add some quality content).

d The best format for an eBook is Adobe's PDF format. It
can be read on PCs and Macs, and avoids the potential
virus threats that EXE eBooks can harbour.

The simplest method of compiling an eBook is to use a tool like Docuprinter
LT from Neevia. This tool installs on your computer and allows you to Print to
PDF format from your word processor. E.g. | write my Reports in Microsoft
Word, then print them, selecting the Neevia Plugin as my printer. It creates a
flawless PDF document, with contents entries linked to the appropriate
section of the document.

| use Docuprinter LT for all eBooks and reports, and it is simple, reliable, and
does not have problems with hyperlinks that so many free tools do. All you do
is create your document in your Word Processor, and save it as a PDF.
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If you are on a budget, the Word Processor in Open Office can create
PDF documents, but the only problem | have found is that the table of
contents does not link to the relevant page of the document.

Above | wrote in brackets " assuming you put a little effort into the building of
your site and add some quality content".

What does this mean, and how can you avoid potential problems?

By the end of this course, you will have a site that you would be proud to

show a Google representative, or one of their spam-busting, thin affiliate tell-
tale raters.
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2. An Overview of Building Fat Affiliate
Sites

There is a lot of planning and decision-making involved in starting an affiliate
site. It is tempting to take short-cuts because everyone wants to see quick
results. However, | cannot emphasize enough the need to take your time and
think QUALITY, not quantity.

Follow each stage carefully, and don't move on to the next until you are 100%
happy with the previous step.

Let's look at an overview of the complete process from start to finish:

22



Process of building a "FAT" Affiliate site

Commit to
[ bullding aweb |
site £
i }
[dentify a Miche - Keyword Research

| Get web hosting, | ‘
® andadomain |

-
| Setup Visitor | [ Setup
."I Tracking II,HI B Install Wordpress -« .'." Wordpress ."I
i T L J
{  Create your own | -
| Create
product & setup i B  Autoresponder

| sales page, /
processor etc

Course / Newslatter
i - "h

Y

Create and publish
content to your site

Add afflliate links
-— and/or Adsense
Lo pages

Y

~.| Promote your site -
get links, etc

Any horizontal grouping just means that those steps are all inter-related. E.g.
identifying a niche is heavily tied to keyword research. Without doing one,
you cannot do the other.

Thatos it. You may not be foll owing every

going to offer your own products), but that diagram is a road map to a fat
affiliate site.
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A word of warning, and | cannot stress this enough - You can spend

weeks or months going through all these steps and create a large site that is

well designed, but unless your content (the stuff you write on the pages) is

quality, valuable and genuinely informative, your site will not do well. The

most important part of any sitei s t he content, so dondot sKki

Make sure that you would be proud to show your content to a Google

engineer. Ifyoucandét honestly say you would be hap]
publish it on your site. You will be killing any potential your site had to do well.
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|ldentifying Niches

This section looks at how you can identify a profitable niche (which includes
checking for products that you can promote).

To help you achieve your goals, | highly

recommend you print off
Affiliate Site Building
the back of this book. Fill in a date by which you

want to complete this step of the site building
process. When the step has been completed, you can check off the
AFi ni shedod col umn.

If you want to set targets for the entire process now, go ahead. Different
stages do require different amounts of time, but | recommend you leave about
a week to 14 days for each stage (unless you are doing this full time). That
will give you something to work towards.

Finding a profitable niche is a two-step process.

1. Find several potential niches.
2. Check to see which one is most profitable.

Find several potential niches

Step 1 is often the biggest stumbling block for those starting out in this affiliate
marketing business. Where do you get ideas from? | do get a lot of people
asking me for ideas, but it really is not that difficult.
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There are lots of places you can get ideas. Here are a
few that | use:

Go and surf around Amazon.com. Amazon is a huge online
~ retailer that stocks not only books, but also a huge range of
' other products, separated into a large number of niches.
Make a few notes of potential areas you might consider.

Here is a screenshot of the left hand menu at Amazon:

Books, Music & Movies
Books

DVD

Magazines &
Newspapers

Music
Textbooks
VHS
Clothing & Accessories Save Bigon F
Apparel & Accesscries

Jewelry & Watches

Shoes
Computer & Office
S Coa

Click on any of the categories to get a sub menu:
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BROWSE

Computers
Desktops

Laptops & Notebooks
Refurbished

Servers

Computer Add-Ons
Drives & Storage

PC Gaming Hardware
Graphics Cards

Memory
Mice & Keyboards

Networking
Webcams
b All Computer Add-Ons

Computer Audio

Simply look down the categories and sub-categories to come up with ideas for
a site. Stick with what you know, and enjoy.

Visit online portals and directories. | recommend that when
you find some good ones with lots of categories, you bookmark
7 them.

-
-

For example, visit http://dmoz.org/. Drill down some categories
to find potential niche markets.

Another idea is to go to eBay and drill down through the
categories on the left hand side.

Entertainment Memorabilia

Gift Certificates

Health & Beauty 4
Home & Garden

Jew_elrv & Watches Craftsr
Music Mo F

Musical Instruments
Pottery & Glass

L )

e.g. Just click on the Health & Beauty category and see how many sub-niches
are available for you to choose!.
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= Bath & Body = Health Care = QOral Care

Antiperspirant. Deodorant  Body Enhancers Electric Toothbrushes
Bath Bombs. Fizzies Family Planning Systems. Kits

Bath Brushes. Sponges Feminine Hygiene Toothbrushes

Bath Salts First Aid Toothpaste

Bath Qil Hot & Cold Therapies Whitening

Bath Sets. Kits Pill Cases. Boxes Other Oral Care ltems
Baody Lotion Relaxation Aids

Body Powder Sleeping Aids ” Over‘-t.he-Counter
Body Sprays. Mists Smoking Cessation Medicine

Body Scrubs Other Health Care ltems Allergy. Sinus. Asthma
Body Wash_ Shower Gel C_ouqh_ Cold. Flu
Bubble Bath = Makeup Digestion. Mausea
Cellulite Treatment Beauty Tools Pain Relief

Foot Treatment %H_ Other

Use Wordtracker to find what people are looking for (you
can use the trial version if you don't have a membership).

Try entering words like this into Wordtracker and seeing
what phrases you get back:

buy
purchase
online
prevent
fix

info

learn
remedy

There is a huge amount of potential niches that can be found this way, and
the best of all, they are being actively searched for at the search engines, so
you know there is a demand.

If you have a subscription to Wordtracker, you can also browse down the top
1000 reports. The long term report gives you 1000 phrases that have
consistently been search for in the last 120 days.

As you can see, there is a wealth of tools and places you can go to get ideas
for your site.

Write down a few ideas that interest you before moving on to the next section.

There is a simple Ideas Worksheet at the back
of this book that you can print off and use if you
wish. There is space to add in your own
sources for ideas, as well as a column where
you can give your ideas a profitability score (I
suggest you rate each idea on a scale of 1 to
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10 so you know which one to go for).

So | can use some real examples in the next section, | will choose two of the
sub-niches from the Health & Beauty category on eBay (I recommend you
choose 4 or 5).

My potential niches: "hair removal" & "electric toothbrushes".

Let's see which one has the most potential.
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Check to see which one is most profitable
To be profitable, there has to be:

a) Good affiliate programs & products you can promote.
b) Demand

To check for good affiliate programs, | use affiliate
networks like Commission Junction.

Let's check Commission Junction (CJ) first.

Once you are logged in, click on "Get Links".

Select Links from the Search drop-down box, and type in hair removal into the
search box.

Looking down the advertiser list of the results, you will see that there are
several merchants offering hair removal products.

Click on the 3 Month EPC link at the top of that column to order the results by
EPC. Those top performing ads look great. Check out the advertisers by
clicking on the Advertiser link for any particular link.

L 4

EPC is the amount of money the average affiliate
makes per 100 visitors he sends to that merchant.
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3 Month T Day Netwark

Advertiser EPC (USD) EPC (USD) Earnings Sele  Lead  Click
TRIA Mew Mew MNew Sale: 8.00% USD
AT HOME

TRIA Beauty » View Links

Misim International » View Links 53127 53453 T ?al_e: 25.00% USD
Ferformance Incentive

Verseo.com » View Links = 324 68 530.01 (== =) Sale: 18.00% USD

View Products

Full Of Life » View Links » View 5791 $13.42 = Sale: 10.00% USD

Products Ferformanes Ineentive

Ultra Hair Away » View Links $3.32 547.02 = Sale: 25.00% USD

Performance Incentive

Nisim International looks like the best performing merchant in this category
with a 3 month EPC of $37.27. This means that for every 100 clicks from
affiliate sites, the affiliates average $37.27 commission. Anything over $10 is
good. You can also check out the 7 Day trend for the advertiser.

This is a good niche as long as there is demand.
NOTE: Itisworth alsoclicking t he fAVi ew Linkso an
for each merchant, as sometimes they are quite liberal in their self-
classification. Make sure that the merchants really do offer hair removal
products!

Repeat the above steps for my other potential niche "electric toothbrushes".
This time, just type in fitoothbrush

There is currently only one merchant that classifies themselves under
toothbrush:

b’ Advertiser 3 Month I Day Metwork Zale Lead  Click
— EPC (USD) EPC (USD) Earnings
Germ Terminator Toothbrush $17.95 50.00 Sale: 50.00% USD

Sanitizer » View Links

and maybe this isndt what we are

When you cannotfindamerc hant with the fAAdvert.i
by AProductsodo instead for the speci
lot of merchants selling toothbrushes:
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Search Products - |e|ectrict00thbrush Find

s,

Sy
B

Products with keywords electric toothbrush i
Results 1 - 25 of 35 T L L L
Click & to select multiple links. Select All
-Select a SmartZone- ~
Add to SmartZone
Image Mame Price Product Catalog Advertiser Sale Lead Click
T Samuel Heath Electric $110.46  Product Catalog QualityBath.com  Sale: 6.00% -
.i___ Toothbrush Head Holder - usD 9.00% USD
BN | L69
e Sonicare Essence 5300 $69.97  Product Catalog Meijer Sale: 1.00% -

- -l Mo e T oal b e [N ale ©oanns 1 e;m

By doing a product search fo
some interesting ideas. There are some novelty toothbrushes,
and normal electric toothbrushes. CJis a great place to try

; to find individual products to build a site around.

- Click on a few of the merchants and check out their EPC.
When | checked they were a little disappointing, so | would
rank the profitability of the toothbrush niche quite low.

| know I can find electric toothbrushes at Amazon and promote them from
there, but Amazon has a very low commission rate.

. If you have chosen several potential niches, check

them all at CJ, and order them by most promising to
m least promising. Just place a value of 1 (not profitable)
to 10 (Highly profitable) in the Ideas Worksheet column.
You can always refine these numbers after checking demand.

Since | only chose two potential niches to begin with, | need to hope that hair
removal has a high demand.

32




Checking Demand

I |l i ke to carry out a couple of tests for
competing pages there are at Google for my main phrase. The higher the

number, the more demand. Secondly 10l he.
to see how many phrases are used to search for my niche. As|w o nb& able

to compete in Google for my main phrase, | need to make sure there are

sufficient phrases | can rank well for.

Letds | ook at this in detail

1. Head over to Google and do a search for hair
removal and electric toothbrushes,

hair removal 1 31 million competing pages.
electric toothbrush i 1.1 million.

(These figures were accurate on 5" August 2009).
Click the hyperlinks for the two phrases to check what
those figures are today).

OK, hair removal is looking promising.

Now head over to Wordtracker. Wordtracker in my opinion is the best tool for
carrying out keyword research.

Login to Wordtracker.

Click the link to the Keyword Researcher.
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[Q(evword Researcher

ﬁ keyword researcher

Full Search f,’ l (?
e
Ir,/!: Vot Step‘y step wizard to walk you
::-" Ny ylgugh your keyword research.
/7
7 Full search

On the right, click the link to Show Advanced Settings.

Settings summary: Show advanced settings

Currently set to match keywords in any D?‘.IPPEFCEISE and
lowercase combined. p

Using data from: | US [=] 4 [ Research >> ]

In the settings, select 1000 from number of results, and then type in hair
removal and click the research button.
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% need heIE.’
| Evaluate Export

d a list of relevant keywords from the Wordtrac

o voras ro the Wordtracker database, starting from your seed keywords

Your seed keyword(s): Your settings: Hide advanced settings

Match:

@ keywords in any order (example)

7 exact keyword only (example)

) exact keyword inside a search term (example)
7 with wildcards (example)

Case:

@ uppercase and lowercase combined (example)
7) uppercase and lowercase separate (example)

~» matching your original search (example)

[ include misspellings

[ include plurals

Filter: | Remove dubious [+] I+]| using data from: | US [+] [ Research >> ]

Scroll to the bottom to see how many phrases Wordtracker found. In my case
it was the full 1000.

% [ laser hair removal dallas

[] typical cost laser hair removal

|i| select = 'm delete - H zave -

Next steps

You have 1000 keywords in your list. Where next?

With at least 1000 phrases to work with, the niche will be plenty big, with lots
of long tail phrases we can target.

In comparison, electric toothbrush returned just 52 phrases.

PPC Value?

Before finishing our profitability and demand research, there is one other
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check I like to carry out. How much are these phrases attracting at the Pay
Per Click search engines?

For this, |headovertoGo o gl e 6 s E x trdelTooh a | Keywo

Type in hair removal.

When the results are returned, ma k e
Choose Columns to be Displayed box.

When the data loads, click the Estimated Avg. CPC column to order by CPC.
Click again if necessary to get the highest CPCs at the top.

Calculate estimates using a different maximum CPC bid: Choose columns to display: (2
US Dollars (USD §) [~] Z Show/hide columns [=]
Global
Estimated ¥ Local Monthly Highest
Ad Estimated  Advertiser Search Search Search Volume Volume Match Type: (3
Position  Avg. CPC  Competition Volume: Volume Trends (Jul 2008 - Occurred B
Keywords B B B June B Jun 2009) = In Broad El
Keywords related to term(¢f entered - sort by relevance (2
hair removal nj 1-3 & 52462 [ 3.100 4,400 [ —— Jun Add
male laser hair
removal ;—; $17.92 /] 5.400 b2 11 S— Jun Add
laser hair
removal for men '[I -3 $11.70 [ 3.600 2,900 JJJJJJJJJJJJ Jun Add
laser back hair
removal s 1-3 311.14 | 8.100 4.400 _,_,_,_,_,_,_,_,_,_,JJ Jun Add
laser hair
removal school 1-3 311.11 | 3.600 1,600 JJJJJJJJJ_,JJ Jun Add
laser hair
removal photos 1-3 310,67 ] 2.900 1,000 _l_‘_‘_l_,_l_,_,_,_lJJ Jun Add
affordable laser
hair removal 1-3 $9.95 | 2.900 1,300 JJJJJJJJJJJJ Jun Add
sona hair
removal 1-3 $9.88 ] 5.400 1900 . .. _l_l_,_,_,JJ Jun Add
american laser
hair removal 1-3 $9.54 | 4.400 1,900 JJJJJJJJJJJJ Jun Add
laser hair
removal pricing |~ T == 1.900 1300 i BBl Jun Add
laser hair
removal men 1-3 9.1 [ 8,100 6,600 JJJJJJJJJJJJ Jun Add

lmmmr e

Wow. Companies are prepared to pay nearly $25 per click at the search
engines for some phrases related to this niche.

This niche is hot, and potentially very profitable.
Putting Adsense on our site could prove VERY profitable.

By comparison, the electric toothbrush niche returns CPCs up to $3.33:
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Calculate estimates using a different maximum CPC bid: Choose columns to displ

US Dollars (USD §) [~ 2 Show/hide columns
Global
Estimated T Local IMonthly
Ad Estimated  Advertiser Search  Search Search Volume
Position  Avg. CPC Competition Volume: WVolume Trends (Jul 2008 -
Keywords ? ? ? June 2 ? Jun 2009) 2

Keywords related to term(s) entered - sort by relevance (=
which electric

toothbrush 1-3 $3.33 B 320 880 syt |l el
cheap electric

tnntth;rush 1-3 $2.50 B 390 480 im0
hillips electric

D et 1-3 52.50 ] 1000 1600 syl
sonic care

electric 1-3 $2.39 T 1.300 80 et e
toothbrush

electric

toothbrush head 1-3 52.26 B ] 1,600 g1 [ J—
oralb electric

tonthbrush 1-3 $2.17 ] 880 880 Ly 1L ]
sonicare electric PR . — 14 Bnn 4 ann I T

This tool will quickly show you profitable niches, whether for affiliate products
or Adsense. The higher the CPC value, the more companies are prepared to
spend on advertising the products, so the more demand there is.

Your job now is to carry out the same checks on your potential niches.
Before you start the next section, make sure you have decided upon your

chosen niche. In the next section we are going to be carrying out our keyword
research.
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4, Keyword Research

In the last section we discussed how you could identify profitable niches. This
is often one of the most difficult aspects of creating a website, but hopefully
chapter 3 has made it easier.

BEFORE going any further you should have already identified the niche you
intend to build your site around.

The next step is to carry out the keyword research, and you need a clear idea
of your intended niche before you begin this step (which is also the most
critical to get right).

This step will ultimately dictate how visitors will find your site.

Your job in this stage of the process is to find out the exact phrases that
people type into the search engines, when they are looking for information or
products relating to your niche.

Example. Your website is about fly fishing. On it, you promote fishing tackle,
rods, reels etc etc. If | was a fly fisherman looking to buy a reel, what am |
going to type into Google to find relevant sites where | might buy a reel? After
all, that is what you need to know as the webmaster behind a fly fishing site.

| might type in any of the following:

fly fishing reel
buy fly fishing reel
fly fishing reel review

However, as a fly fisherman, | probably buy fishing magazines and have a
make or model number in mind. | would then search for a specific make of
reel possibly with the model number included in the search.

Unless you know a lot about fly fishing, you are unlikely to know the main
makes and model numbers, or what people will be searching for. That is
where keyword research comes in.

Not only will your research highlight phrases that are actually being searched
for, it will also find a lot more phrases than you could realistically come up with
yourself, and in a fraction of the time.

How many dAfly fishing reelo related
push?

Well, I just checked at Wordtracker, and in seconds, it returned over 70
phrases that people are actually looking for. This is pure gold!
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Wordtracker also provides me with essential data, like how many people are
looking for each phrase, and how many competing web pages there are for
each term.

Keyword Research Tools

There are a lot of keyword research tools available, so which one should you
choose?

My basic keyword research is always done with Wordtracker because | trust
their data, but there are plenty of alternatives. The most important thing is
that you trust your source.

Let me tell you a true story.

WA few years ago, | carried out keyword research for

a web page | was creating about pheromones. | was going to send my traffic
toame r ¢ h aite and get commission on any sale generated. Using the
Overture tool, | found 4 or 5 terms with reportedly 47000 + searches in recent
weeks.... and that is just at Overture.

| thought, hey, great. There should be several times this many searches
originating from Google. | created a couple of pages and optimized them. | got
#1 position on MSN, and later, #1 on Google too for some of my chosen
terms.

When | saw my rankings, | could see the $$$ signs in front of my eyes. Two
days later | had received just 6 visitors to my top ranking pages. My millions
were melting away before my eyes.

| checked on WordTracker and found that in the last month, there had only
been 41 searches for my main keyword according to Wordtracker (1 or 2
searches a day)".

Good alternative research tools include Nichebot and of course Goo g | e 6 s
External Keyword Tool. Since this eBook was written, my personal choices

may have changed, so you can read my current recommendations on my
Recommended Keyword Research Tools page.

Your next step is to use your chosen keyword tool to research your niche.
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If you are using Wordtracker:

1. Go and do some experimental research using the trial version of
Wordtracker. Learn how to use the free version of Wordtracker to find
relevant keywords.

2. Get at least the minimum subscription to Wordtracker.

3. Download my free Wordtracker Tutorial. | t adittle dated now, but the
principles are the same, or watch the video above.

4. Follow the tutorial to research keywords for your niche.

You should go as far as finding competition for all your phrases, and email a
merged email to yourself containing all your phrases (you should have found
1000+ phrases). The Wordtracker tutorial guides you through this.

In the next section, we will look at how you can work with this keyword list,
how to sort your list into groups, and the ideas behind these different groups.
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5. Working with Keywords

So far you have:

a) Identified your niche and checked for profitability

b) Carried out your keyword research at Wordtracker.

c) Sent yourself your keyword research from Wordtracker.

Now, we are ready to start work on your keyword list.

How many keywords do you have in your list?

For any new site | build, I try to find at least 1000 phrases | can use (usually
several times this). If you don't have anywhere near that, you might like to go

back to Wordtracker and do a little more (unless you have found a very small
niche).

To help me find more phrases
sites on the same topic, and look at their menus, the
products they review etc. This usually gives me a

whole new set of seed words | can plug into Wordtracker.

L4 Just because | find 1000+ phrases, does not mean | will
create 1000+ pages. These phrases are used in groups,
to "theme" the web pages.

The website you build will use many of the keywords in your list on various
pages of the site. Each page targeting different sets of keyword phrases.

So, Which Keywords Should You Target?

In order for your pages to be found at the search engines, they needs to rank
well for the actual phrases that people are typing in at the search engines.

That is why you used Wordtracker in the last section to find out what people
are typing into the search engines.
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The best keywords to use to build your site, are those that are searched for a
lot at the search engines (high demand), but have not been targeted by many
other webmasters so have relatively few competing pages in the search
engines (low supply).

Finding the Number of Competing Pages

Finding out how many competing pages a phrase
has is simple. Go to Google, type in the phrase (in
qguotes), and see how many web pages are

returned.

Why use Quotes for Determining Competition?

When | am trying to find out how much competition a phrase has, | search at
Google by putting the phrase in quotes.

e.g "blue widgets"

Now this seems to confuse a few people, because | regularly get asked the
following:

QUESTION: "Why do you search for competition figures using quotes when
most people don't use quotes in their searches?".

| also get this:
QUESTION: "Wordtracker says that the phrase "blue widgets" gets searched
for 50 times a day at Google, and even though | am #1 on Google when |

search for "blue widgets" (in quotes), | get no traffic. Why?"

Both of these questions are related. You need to understand when to search
using quotes, when not to, and why.

Here is what | do:

1. Search with the phrase in quotes when looking to see how much
competition a phrase has.

2. Search WITHOUT quotes when looking to see where a page ranks for a
phrase.
OK, let's look at why | do that.

When you conduct a search at Google, Google tries to match up the words in
your search request with pages in its database.
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RULE #1 - If you surround a phrase in quotes, Google will try to find the exact
phrase in the web pages in its database.

e.g. If you type in:
"big bad blue widgets"

.. at Google, Google will look for pages that contain the exact phrase "big bad
blue widgets".

Try it. You will see there are a few results found for this phrase (in an article |

wrote on this topic). That is because no webmasters have targeted this
phrase in their websites. I.e. the phrase has no direct competition.

RULE #2 - If you do not use quotes around a phrase, Google will try to find
pages that contain the words in your search request.

e.g. If you type in:

big bad blue widgets

at Google, Google will look for pages that contain the following words:

big

bad

blue

widgets

but not necessarily in that order.

Try it. As you can see, there are 1,190,000 pages in Google that contain
those words. Does that mean you have to compete with 1,190,000 other
phrases for this term? Nope! It just means 1,190,000 pages in Google have
all of the words that make up that phrase.

So what have we learnt from that example?

Well, we know that apart from my article, there are no other web pages in
Google's database that contains the exact phrase "big bad blue widgets".

So how much competition does that phrase have?

| would say it does not have any competition other than the pages relating to
my article.

If you were to create a page with that phrase in it, your page will be one of
only a few in Google with the exact phrase, so surely Google would see your
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page as more relevant than the 1,190,000 other pages that just contain the
words that make up the phrase.

This is the reason | search for competition using quotes around my phrases.
It gives me an idea of how many web pages have been optimized for a
phrase.

An alternative strategy for finding competition is to use the allintitle modifier at
Google. You would do this by typing this in at Google:

allintitle: blue widgets

You can read about some other modifiers you can use at Google in my
newsletter here:

http://ezseonews.com/internet-marketing-tips/ezseo-newsletter-142/

Read the section titles Allinwhat?

& In some competitive niches, you may still not rank at
#1 for the phrase even if you are the only one in Google
using the exact phrase, but you do at least have a good
headstart in your optimizing strategy.

It would be great if we could find keyword phrases that were searched for
1000+ times a day and had no competing pages in Google. Unfortunately the
sad truth is that any keyword phrase that has 1000 searches a day, will
already have been found, and targeted by hundreds, or thousands, or
hundreds of thousands of other webmasters.

In general, the more a phrase is searched for, the more competing pages it
has in the search engines. No amount of on-page optimization (the words on
your webpage) is going to get you a top 10 position in Google for a very
competitive phrase. As you will find out later in this course, off-page factors
are more important, and these take more work from you.

Searching for your Ranking Position

When searching for where your page ranks in Google, you obviously want to
know the position your page will appear when the majority of people search
for the phrase.

Very few people search for stuff using quotes, so neither should you when
you are checking your rankings.
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Our Keyword Strategy

Bearing in mind that high demand phrases are going to be very difficult to
rank well for in the search engines, we need a strategy that allows us to get

traffic to our "high demand" pages without having to rank well for those
phrases.

The strategy | like to use is this:

1. Write themed articles, each targeting several low competition, highly-

related phrases. These "themed" pages often rank well for multiple
low-competition phrases. Even though each phrase is usually low in
demand, the combined demand of all phrases on the page adds up to
significant traffic per page.

. Create main pages that pre-sell affiliate products. There can be one or
more main pages, depending on the niche. These main pages usually
target very high competition phrases because of the nature of these
pages (more details later). It is difficult to rank well initially for phrases
targeted on the main pages.

. Funnel the traffic from the articles, to the relevant main pages, where
we have a chance of getting an affiliate sale. E.g. if you had a main
page selling an electronic toothbrush, you might have a bunch of article
relating to dental hygiene and the importance of brushing properly,
which all link to the electronic toothbrush pre-sell page. When
someone reads one of your articles (having found your article when
typing in a long tail phrase at the search engine), they are pre-sold by
the article enough to click through to your electronic toothbrush page.

Using this strategy, we get visitors to our main pages, without having to rank
well in the search engines for the phrases the main pages target. Our articles
the traffic by ranking well, and

As time goes by, and you add more pages to your site, and work on the off-
page factors, your main pages will climb in the rankings, and eventually rank
well themselves, giving your site a massive traffic boost.
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How to Group Your Keywords

The strategy highlighted above talks about two types of pages, articles and
main pages. There are actually a couple more types of page - the homepage
and what | |l i ke to call Al egal pageso (wedodl

The following three types of page have very different functions:

a) Articles - get traffic
b) Main pages - sell affiliate products
c) Homepage 1 helps your visitor to find what they are looking for on your site.

Let's look at some real data, so | can better explain the differences in keyword
choice for these types of pages.

My keyword research was carried out on "golf clubs”, and | found 1815
phrases at Wordtracker related to this niche.

There are various ways you could approach this site, but I think a good
strategy would be to have main pages that target the popular manufacturers
of golf clubs.

The articles could then be reviews of different golf clubs, help and tips on
choosing golf clubs, how to improve your game, even golfing tips would be
relevant.

Let's consider the main pages first.

For all of my keyword sorting, filtering, grouping and selecting, | will be using
Keyword Results Analyzer Pro (KRA Pro).

IIE»Wordtracker emails are quite difficult to handle unless you are
a spreadsheet wizard. | developed Keyword Results Analyzer to help.
This tool will import your Wordtracker email and make it very easy to
sort, filter and group your keywords, plus it does most of the work of
grouping phrases for you.

KRA Pro (the big brother of KRA) is the most used tool in my SEO toolkit and
the toolkit of many SEO professionals. It has all of the sorting and filtering of
KRA, plus a set of themeing/LSI features.

I n this eBook, I 61 | often refer to KRA Pro
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After importing my Golf Club Wordtracker email, KRA
displays a list of all phrases and their corresponding

data:

I-‘-""-“ vard Datah ase ) Import VWordtracker Email = Import Other Formats

[ Keyword Count 24Hours Competing
| b adams uttimate gt golf clubs 3 g 0
i_golf swing biomechanics anatomy 26 8 1
‘_ mickey mouse putter cover 7 22 7 1
_bear trap golf and country club 20 6 0
-never compromise sub 30 putter reviews 20 6 1
—ocean city goif and country club 20 6 1
_Iighthouse sound golf and country club 18 5 0
_inputt putter training aid 18 5 0
_-.'enetian golf and river club villa rentals 18 5 0
]_top weighted golf putters 18 5 1
" junior golf club retailer 17 5 0
_red x putter reviews 24 7 2

The technique | use to find the main pages is simple. Sort the phrases
according to Count, with highest count at the top. 99.9% of the time, this
allows you to quickly map out the main pages of your site.

Here is what the top results look like:
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Projects Options Tools Colors Wordiracker Help

Import Wordtracker Email | Import Other Formatzs

Keyword Count 24Hours Competing
F golf clubs 2958 899 3500000
B uzed golf clubs 565 295 285000
B golf club components To2 228 34200
_gulf tips 638 209 654000
B dizcount golf clubs 681 207 283000
_gl:llf Wing 617 188 453000
B golf club reviews 435 136 44400
_gulf club 423 129 3500000
B callaway golf clubs 411 125 153000
_gulf club clones 333 101 54200
_ping golf clubs 3 o2 43200
B clone golf clubs 2538 51 20300
_tﬂ',rlur made golf clubzs 2a4 o6 89200
B golf club review 272 233 17700
B cheap golf clubs 255 78 44800
_freegulftips 186 =TS 11000
_gulf wing tips 184 56 13800
P P

Once you have ordered your keywords by count, go down the list, and select
several phrases that "encompass" your niche.

In my example, | am looking for makes of golf clubs.

The 7th most searched for phrase is:

"golf club reviews" with 138 searches a day at Google. While it is not the
make of a golf club (therefore not suitable as a main page of my site), it would
make an excellent phrase to target for my homepage considering the types of

articles | discussed writing earlier.

Here are the top makes that people are actually searching for (data is number
of searches at Google every day, and competing pages):

125 153000 callaway golf clubs

92 43800 ping golf clubs

49 43600 cleveland golf clubs
39 22500 nike golf clubs

39 17700 cobra golf clubs

37 54800 adams golf clubs
33 32200 mizuno golf clubs
33 61400 wilson golf clubs

As you can see, these phrases have high competition. This backs up the
point | made earlier that the phrases targeted by main pages usually have
high competition because of their nature (they are searched for a lot).
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Trying to compete for any of these terms is going to involve a lot of off-page
optimization (months of work). That is the reason our strategy uses lower
competition phrases in articles, to drive traffic to these pages.

Using KRA, we have quickly and easily identified the main pages of our Golf
Club site.

In KRA Pro, we can set up what we have so far as a Site Blueprint.
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6. Setting up a Site Blueprint

There are a number of ways you can create a Site Blueprint in KRA Pro, but
i n t hi sllskow you gne of mydfavourites.

Since the idea is to have a main page supported by a number of related

articles, we can start thinking in terms of silos. A Silo is simply a kind of

container that holds all related content. Silos have been discussed in depth

by Charles Heflin in his AMaster Plano pr o
to the extents that he has.

The extent of siloing on my personal sites is limited to using directories &
categories to file content into. Each main page and its associated content are
put into the same folder / category (this is handled by Wordpress
automatically when you post stuff to a category).

Here is a diagram of the silo structure we are working towards.

The Silo Site

Hameapage
ry_ Y _ - :
| | | Sitermap (will link |
main page 1 main page 2 main page 3 & tg ALL important
4 pages)
' dl l
\ ,."'L" [ Y ! : Y -
s |farficlela | Article 1 Article 1
A [ - - - L |
| l ™ Article 2 Artigle 2 Al‘til:l% z
AKQCIQ 3 | Article 3 Article 3
— | [
~— v : Y : : Y
Article 4 | Article 4 | Article 4
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When you setup a Site Blueprint in KRA Pro, you need to start thinking in
terms of groups of pages. The way | like to do this is to create two groups to
start with.

1. Homepage (OK, this is a single page and not a group, but | create a
group anyway to keep this important page separate from the rest).
2. Main pages (these will also become the main categories of the site).

Letds do that in KRA Pro.

| have created a new Blueprint based on my golf
database. On the Site Blueprint tab, click the Multi-
Groups button:

ImportData | Site Blueprints

" E&‘aé‘fo e S S - A
| ’ -

Phrases .. Export Bly
\{rase
A

\
\
\

And in the resulting screen, add two groups i Main Pages & Homepage and
hit the Create Groups button:

¥ Groups Editor

OK, Create Groups

Main Pages A

Homepage J
i
1
|

The two groups now appear in the Groups section of the Blueprint screen.
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Now over on the Keyword Database screen | can start populating these two
groups.

For the homepage group, | want to select just one phrase as the main phrase
of that page.
1. | select Homepage from the selected Group box.
2. Enable Drop Zones
3. Click on the phrase | want to use for the main phrase of the homepage
4. Click on the Add to Group Adrop

Keyword Database | ImportData  Site Blueprints

:&DC&:& o[ v+ (OGRS

Databases .. Setup  Research Tools Miche Tools
Drop £one
Selected Group Collection:
_ IHumepage - —— x
. |
Disable Drop
nes
] m P

Keywui " | Coun % | 24Hrs |
golf dufs L 2958 899
used gl_f dubs I— 269 295
golf dulp components ?52 229
4,8
‘.p - 207
golf swing 158
Egolf cub reviews 455 138
golf dub 423 129
rallawav nalf dihs 411 125

Over on the Blueprint screen, you can now see the phrase inside the
Homepage Group:
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Keyword Database ImportData

Site Blueprints

CE & o i%@%%--%qh@% [

group:

Blueprint Projects Groups Phrases
Groups | Phrase
Main Pages golf dub reviews
Homepage . '
1 /
v J
N
A
Next 106l drop the Golf

On the Keyword Database tab, select the Main Pages from the selected
Group box, then click on each phrase in turn and drop it on the drop zone.

You can see in the diagram below the phrases | added to the main pages

BmaFages Group.u r e

Keyword Database  ImportData

Site Blueprints

B & o i%@%%--%qhb%

we look at the idea of articles.

Blueprint Projects Groups Phrases
Groups | Phrase
Main Fages ‘ callaway golf dubs
Homepage ping golf dubs
‘ done golf dubs
‘ taylor made golf dubs
|I * custom golf dubs
l , develand golf dubs
l ’ cobra golf dubs
i Y adams golf dubs
l " antique golf dubs
OK,sothat i s the main pages of the site
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7. Articles = Traffic

Articles have a very special role in the overall functioning and ranking of a
web site.

Articles can:

4 Get your site traffic from the search engines

4 |ncrease the ranking of other pages on your site

4 Get you recognised as a leading expert in your field

4 Build confidence in your visitors

4 Funnel visitors to main pages where you are selling products
4 Easily make income via Adsense (or similar)

4 Establish your site as an authority in the niche

Note that | started by saying "articles can", not "articles
will". The reason for this is simple. Done badly, or
incorrectly, articles w o nrénk well, and can even get
you into trouble.

What is an Article?

Any piece of content on your site can be called an article, and in a traditional
sense it is. However, for the sake of this course, we need to differentiate
between articles on main pages and articles on, well article pages. We are
therefore using the term article to refer to a non-main or homepage piece of
content that will be posted on your site. Articles as we use the word will be
that content which supports the main pages.

The basic idea with articles is to create informative content that ranks well for
a range of keywords, and provides your visitors with useful information.

These articles can then guide your visitor to any of your main pages, to try to
get a sale. If the article was useful and informative, your visitor will have more
confidence in your recommendations on the main pages.

We mentioned in the last chapter that you w o ni@rhediately be able to
compete for highly competitive keywords, so the place | always start in my
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keyword selection for articles is at the bottom (low competition, often low
number of searches keywords).

Once your site starts to mature, it becomes more realistic to target more
competitive phrases. The phenomenon known as the Google Sandbox, can
often mean new sites w o nrank well for several months, but adding high
guality content does appear to shorten this "quarantine”.

So how do you decide which phrases to target as articles?

Well, there are actually two types of phrases | use to write articles on i low

competitonphr ases & fAquestion phraseso. Fortun
with both o f these.

Type 17 Low competition phrases

I 61 | use the same golf c¢club database as an

In KRA | can filter these according to my own criteria.
For articles, | start off targeting the low competition
phrases.

Criteria: In the maximum competing pages box, enter
100. Enter 5 for the minimum number of daily

searches, and filter.
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== —

Keyword |C0un T| 29Hrs |C0mpeh’ng Ratio &
adams ultimate gt golf dubs 31 9 0 Roat Word

If swing biomechanics anato % 8 1 M
golf swing biomechanics anatomy Search Engine
mickey mouse putter cover 22 7 1 ﬂ
bear trap golf and country dub 20 3 0

Count -
never compromise sub 30 putter reviews 20 [ 1
ocean dty golf and country club 20 6 1 Competing -
lighthouse sound golf and country dub 18 5 0 24 Hours 5| -
inputt putter training aid 18 5 0
venetian golf and river dub villa rentals 18 5 0 "
top weighted golf putters 18 5 1 4 ”
junior golf dub retailer 17 5 0 "
red x putter reviews 24 7 2
”
ping 1 anser putter 15 5 I’I
womens lefties golf dubs 15 5 Pt
cheat codes for ps2 game swing away golf 47 14 ” 10
belly putter instructions 21 ,f 2 Color
T - - || € Black I
f P b " Blue |
= XN c o [
{ i 1 [ " 4 G 5 -
= sArs - I Reports reen || BSFS| Default Filter
0o §| G LB | B B | i 1B

Phrases: 58 ‘fl\lUM

KRA Pro returns 58 keyword phrases with less than 100 competing pages,
and 5 or more searches per day.

These are great phrases | to use as the basis for articles. These 58 phrases
represent a total of 400 daily searches at Google. That means, if we can rank
well for these low competition phrases, we can get a reasonable amount of
traffic.

If 58 sounds too many to target initially, why not change the filtering criteria.

Try 10 as the maximum number of competing pages, and 5 as the 24 hour
minimum. KRA spits out 28 keyword phrases you could target (representing
178 daily searches at Google).

You could take this even further and find just those phrases with O or 1
competing pages in Google. KRA finds 13 of those which account for 77 daily
searches in Google. How difficult would it be to rank well for those phrases?

Now, this research was done a few years ago, so the data is going to way out
of date now, but | think you get the idea.

One of the problems with this approach is it is often difficult to write
interesting, informative content on some of these phrases. Your content
needs to be high quality, and something that the visitor is actually interested in
reading. This brings me to my second type of phrase for writing articles on.
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Type 21 Question Phrases

Question phrases are simply phrases that are in fact questions or requests for
information. They typically have words like how, which, where etc included in
the phrase. There are a number of different ways you can find these question
phrases, and | suggest you try each method to see which ones return the best
results for your niche.

The first method we will look at for finding theme words is using KRA Pro
Advanced Filters to search our keyword research.

Running the advanced filter on the golf database is
done by opening the advanced filter screen:

IWIdEE ATl W UTUT IS L | PIip

|Original ﬂ

peti £ | Ratio -

Root Waord

| Advanced

Search Engine

” -
2 o
Cuun?’ | - |

Competing | = |

.. and using the filters menu on the next screen to load the questions filter.

Clicking the Filter button will then select only those phrases that include the
Afquestiono words. You can click on
those phrases in e.g. blue. This will allow you to work on them as a group if
you wish.
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AND OR

NOT

| haow
what
which
where
when
info
why

?

tip
trick
about
help

=§= Clear =§= Clear

? Filter

show
infomerdcial

? Clear

Because of the way this advanced filtering works, you cannot apply filters on the main screen for
results found like this. If you want to further manipulate and filter your results, turn all results an
unused colour, and then you can filter by that colour and apply whatever filtering criteria you need.

Q

My golf database returns 158 question phrases, which make the perfect
phrases for writing content on. People really want answers to these phrases.

P
X

Drop Zone &
Keyword |Cnur1t |24Hrs |Com|:leti & |F‘.aﬁo
how to pick size of golfirons 7 2 ]
free golf tips how to hold dub [ 2 ]
ea sports tiger woods 2005 golf tips [ 2 0
golf swing freetip 5 2 ]
what is the real secret to hitting the driver in golf 5 2 0
how to build a galf putter 5 2 ]
golf putter review whats the best 5 2 0
how to refinish golf irons at home 4 1 ]
what are the best golf wedges 4 1 0
what does the hands do in the golf swing + 1 ]
tips on playing disk golf 4 1 0
golf tips + casting + 1 [
golf tips how to cure a hook 4 1 ’_,U
hot shot qolf game tips 3 l&’ ]
qgolf tips or golf techniques 3 ”, ]
what is the best rated golf driver SL ) 1 ]

o C e ”.

<= '
Q0O §

g

’
' AN
- {1
% & ‘ 5

I

(4

E” Reparts v ‘

|Phrases: 158 Y

Letds create

asnew blrtaesprintouno

hol
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Over on the Blueprint tab, create the new group by clicking the New Group
button:

Keyword Database ImportData | Site Blueprints

LI O™ (1= 1. S 4

Elueprint Projects | Groups
Groups r | Phrase
Main Pages ' golf dub reviews
‘Homepage l!'

Ent er the name AArticle Phraseso.

Now on the Keyword Database tab, select this new group in the Selected
Group box.

With the question phrases filtered (we turned them blue, remember?), click
t h AddfFiltered Phrases to Collectiono but t on, f dnisdrtontoe
Groupd button.

Now with the Article Phrases group selected, you can now see those phrases
have been added:
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Groups

Phrase

*

Main Pages

Homepage

how to pick size of golfirons
free golf tips how to hold dub

Article Phrases

ea sports tiger woods 2005 golf tips

golf swing freetip
what is the real secret to hitting the driver in golf
how to build a golf putter

golf putter review whats the best
-W
# ’.

how to refinish golfirons at home

whai are the best golf wedges
4 |

Article Title

L

Eilmmmmm Cilm Cavrdmmmime

There are a few other ways | like to find question words. Wordtracker is one

source that can yield a lot of question phrases by searching using question

ifiwor dso.

on consecutive lines:

Go and do the research directly in Wordtracker:

e.g. go to the Keyword Researcher and type in

what golf
how golf
which gold
etc

Doing this took me a couple of minutes, and Wordtracker returned a full 121000

phrases:
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WAt 15 e pUrse ToF the masters goir tourfament |
what golf clubs do the pros use

what type of golf clubs should men have in their gol

why is golf not a sport

steep golf swing how much bounce on clubs

,/
[+] selact = i delete - H save ~##
’
’

/
,

Next steps ‘

You have 1000 keywords in your list. Where next?

Not all of them are going to be useful, but certainly enough to keep you busy
for the next year or two.

Letds have a | ook at some ot her web
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One of my favourite ways of getting ideas for articles is to look at the following
sites:

Wordtracker Questions i find questions based on any phrase you enter.
Wordtracker will return up to 100. In the case of golf, it returned the maximum
100 phrases.

Find the questions that people are asking in your market

Enter a single or short keyword:

golf |

Results for: golf Download

Question Times asked (2)
how to swing a golf club 998
how to hit a golf ball 599
how to drive a golf ball 583
how to play golf 473
how to drive a golf ball straight 423
how to hold a golf club 393
how to grip a golf club 296
how to build a golf net 244
who invented golf 153
how can i improve my golf swing 147
who 195 the youngest player to have won all 134
four of golf 195 major tournaments
how many golf courses in canada 128
s Fo imamemases wmae Aanlf o asena rala eodhar 11

Ask.com i Ask search engine, but after typing in your main phrase, look for
the Q&A link in the menu at the top. Note you need to be at ask.com USA so
look for that link on the homepage if you are in a different country.
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(oo =3

Web Images Mews Videos Maps Q&4 Beta Moare -

s improve Ask.com. Tell us what you think.

ews, instruction, equipment, travel, coursg!and more | Golf

= GOLF.com has golf news, playesfchampionship, golf instruction, golf
i:l_: equipment, golf courses, golf #sorts and golf videos. GOLF_com also ha:
seeae- the |atest news about Tige?‘mda, Phil Mickelson, Michelle Wie, PGA To
B LFPGA Tour and Champion® Tour. ... A comprehensive list and guide of the
Em finest golf equipment,

o nsnn anldf faemad Manhad

Clicking the Q&A link opens up pages of results that have questions as the
titles:

sk M

Web Images MNews Videos Maps QA Mare -

L - T Ulelass Ul wgJliuww a 2oL W HUII LU . WU LIRS Lall US UAFUIIDI\!U. L YUU ﬂIUJHDl
starting out... - 2 Sign up for a golf lesson from your local PGA professional. Taking a few
minutes to leamn the basics... - 3 Learn the rules. Be...
httpz/fwww.ehow.com/how_2044978_play-golf.html

How to swing a golf club

i - 1 Set up your body to the ball. Stand so that your arms hang loosely while holding the
club. Then set.__ - 2 The kind of club you are using will determine where the ball will be
relative to your feet_ If you._ - 3 At this point you shoul

http:/fwww_ehow com/how_4441331_swing-golf-club_html

=10

Why do golf balls have dimples?

6 The reason why golf balls have dimples is a story of natural selection. Originally, golf balls
were smoath; but golfers noticed that older balls that were beat up with nicks. bumps and
slices in the cover seemed to fly farther. Golfers, bei__

http-/fentertainment_howstuffiworks com/question37_htm

=]°]

Is Golf a Sport?

6 Just because it's difficult doesn't mean it's a sport. Computer programming and brain
surgery are difficult. They are not sports. Just because you compete doesn't make it a sport
either.

http:/fwww._huffingtonpost.com/news/sports?page=6

=]0]

What is a golf ball made of?
66 It is made of rubber on the insisde.
http:/fwiki.answers.com/Q/\What_is_a_golf_ball_made_of

=10

What is disc golf?

@6 Disc golf is a sport that is played much like regular golf. Instead of a ball and a club, the
player has a series of discs that he/she uses to throw into a target some distance away. The
player counts the number of throws that are needed to_..
http:/fwiki.answers.com/Q/\What_is_disc_golf

Yahoo Answers i A question search engine J
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How often should you replace your golf glove?

How often should you replace your golf glove? I've heard that you ... it. They're not really
necessary; noris golf a sport. At bestits a hobby.
Aszked by Candy-Man Albert - 2 vears ago - Golf - 10 Answers - Resolved (uestions

What is the best golf bag to carry golf clubs on an international
flight?

Have recently bought a golf bag with dividers that dont cover the entire lenght... bag, an
oversized home-away-from-home for valuable golf gear, is designed to withstand...
Asked by Saleem M - 2 years ago - Golf - 3 Answers - Resolved Questions

When will golf courses be made illegal throughout the world®?
...cartaken down the road. .. and every golf course that uses water that spreads... Al -
is that you?

Asked by metaldog - 2 years ago - Other - Home & Garden - 10 Answers - Resolved Questions

Three golf balls fit snugly in a rectangular box. What fraction of the

space in the box do they occupy?

Three golf balls fit snualy in a rectangular box. What fraction of the space in the box do
they occupy? ... Exactly the same ratio as that between a sphere and a cube have a
side ofthe same length as the diameter of the sphere. The ratio...

Asked by Henry L - 7 months ago - Mathematics - 4 Answers - Resolved Questions

What are the best golf courses to play in the Atlanta area?

..march and early April of this year. | want to golf a couple ofthe best courses in the...
link, but if it doesntwork, just search on Golf Digest.
hitp-/fwww golfdigest.com/courses. ..

Asked by biffman - 3 years ago - Golf - 1 Answer - Resolved Questions

How to find a purchasing manager on golf products?

Maow, | am a sale of golf products, like golf gloves headcovers golf... Advertising helps
alot, news paper does almost nothing television works very well...
Asked by Scott - 4 weeks ago - Golf - 1 Answer - Resolved Questions

There are other sites that provide the same types of information, but these
three should be more than enough to get you started.
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Do these question phrases have any search
volume?

The simple answer to this is who cares? You see, i tnotshe question phrase
that is important; i t tite ®ther phrases that you use to theme the page.

e.g. Take this phrase:
tips on initiating the downswing in golf

| am sure that no one is searching for it, and if there is, its probably no more
than one or two a month, so what is the point of creating an article on that?

Well, think of the types of phrases you will use on that page:

improve your golf swing, how to hit long, finger of the left, finger of the right,
golf swing lessons, perfect golf swing, golf swing tips, how to hit, improve your
golf, simple golf swing, hit the ball, how to improve, golf swing instruction,
perfect golf swing., golf swing setup, through the ball, improve golf swing, how
to play, hitting the ball, golf swing, swing tips, golf tips, club head, learn how,
golf ball, follow through., left hand, hit long, swing instruction, little finger, golf,
swing, tip, tips, ball, club, hit, hand, instruction, grip, lesson, perfect, shot, use,
learn, golfer, hands, arm, body, head, stance

These were obtained using the Keyword Spider in KRA Pro.

Themed with words like this, your article will be attracting targeted traffic from
a wide range of phrases, even if the main phrase is never searched for.
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What about High Competition Phrases. Can | use
these for Articles?

The phrases you find using this technique occasionally throw up phrases with
considerable competition. e.g. "how to bbg" currently has over 78,000
competing pages in Google.

Can you still use this phrase?

Sure you can, because you will be targeting other lower competition phrases
in the same article, however, | would recommend a different use for it.

Many of the article directories that accept article submissions from authors,
have high PR, and consequently rank well for competitive keywords.

| would suggest you take these high competition keywords, write an
informative and well-optimized article, and submit it to one of these
directories. There is a good chance you could rank in the top 10 for your
chosen phrase.

OK, now those of you on the ball have noticed the problem. Your article ranks
well, but at someone el sebs site. How can
site?

Well, we will come to that when we look at off-page optimization later in the
course. | will just say though that this strategy offers you MANY benefits, and
your site will thank you for it.

OK, your task before you go any further is to select keywords that would be
good for using in articles.

| would suggest you try to find phrases for at least 30 articles to begin with,
but the more the better.

We have already mentioned themeing, and i n the next chapter
that in more detail.

Once you have mastered themeing, you will then start to create your main
pages, and articles. Exciting times lay ahead...
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/. Themeing Pages

With the phrases chosen for your main pages, and now the article pages, you
are ready for a look at themeing. This is where we look at the main phrase for
a page, and construct a list of related phrases that we want to write into our

page.

The related phrases should be other words that are often used in searches for
our main phrase.

e.g. If your main phrase was "halloween", related words might include
pumpkin, ghosts, decorations, masks etc.

The more specific your main phrase, the more tightly you can theme the page.

e.g. if your main phrase was halloween pumpkins, your related phrases might
include carving, carving patterns, pumpkin stencils, pumpkin costumes etc.

By themeing your pages, you can capture visitors from a much wider range of
search terms. Sound difficult? Not with KRA Pro, since this tool largely does
this for you.

e It doesn't matter whether you are writing a main page, or
an article page. You should theme them. There are
differences in the way you will write a main page and an
article page, but we will look at those differences when it's
time.

|l 6m getting a I|little bored of wusing
barbecues.

In some BBQ research, one of the terms | identified was:

"How to build a bbg smoker".

This phrase is perfect for an article because written properly, it will provide
useful information to the visitor, and answers a question people actually

search for at the search engines. You might also have an affiliate link to a
book on building a BBQ smoker J
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& At all times, we need to be aware of what the search
engines consider as useful and worthy of inclusion in
their indexes. The "leaked" report we looked at
previously, apparently from Google, gives us a lot of
clues. Basically, our site must provide something
valuable to our visitors. If it doesn't, then don't be
surprised if it doesn't rank well, or stick around for long.

The "leaked" report makes it clear that humans are reviewing sites, and
penalties are being given to "thin" sites. Don't just write content for content
sake - make is valuable content. It may take you more time to create, but it
will be worth it in the long run.

OK, back to our example.

"How to build a bbg smoker". That makes a great title for our article, but in
itself, it w o nbdirtg in much traffic even if we do rank #1 on Google.

We need to theme the article around building bbg smokers, so that we can
capture traffic for a range of long tail phrases.

There are a couple of ways we can use KRA Pro to find theme words.
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Finding theme words from the keyword database

cut.

Using my old BBQ database (researched a few years
ago) and typing in smoker, KRA Pro returns 99
phrases that contain the word smoker.

You could go through these phrases and select the
ones that you think are most related, and this could
yield very good results, but, | am going to take a short-

If I open up the advanced filtering screen (like we did with when looking for
guestion phrases), | can search for all phrases that include the words bbq
AND smoker. KRA Pro returns 47 of them.

| f

save

these phrases

report, this is what | get:

Count

81
338
42
107
18
20
21
17
13
15
11
13
12
12
12
13
12
10

wohoooohrrprr,prr,p,phbooriolINO©

24Hours

27
114
14
36

PNFRPWONNRPRPRPEPEPENMNNNNOWOWRARRARARRARAPMPPPORRONINO

18
5890
423
3730
2

5
171
414
5
327
1

5

5

6

21
375
1950

A~NWONNOOORFRPROORFRPROOOW

Comp. Keyword

texas bbgq smokers

bbqg smokers

bbq grills and smokers
bbqg smoker

bbq offset firebox smokers
build bbq pit smoker

bbq pit smokers

bbg smoker plans

bbg smokers stainless
bbg smoker recipes
brinkman bbg smokers
American bbqg smokers
wood smokers bbq
'backyard bbqg smoker'
bbg smoker grills

bbqg smoker grill

smoker bbq

free bbg smoker plans
bbq stack smokers

bbqg and smoker recipes
offset smoker bbq pit plans
bbq pit smoker plans
custom bbq trailer smoker
bbg and smoker plans
brinkman bbg smoker
custom bbg smoker design
portable bbq pit smokers
Barbecue bbg smoker dallas fort worth
Cooker bbg smoker
smoker bbq design

bbq trailer smoker

klose bbq smoker

bbq wood smoker grills
pictures bbg smoker

as a text f
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4 1 8 rotisserie bbqg smokers

4 1 11 custom bbqg smokers

3 1 14 used bbg smoker

4 1 45 bbg and smokers

6 2 441 build your own bbg smoker
5 2 305 bbg smoker design

5 2 330 building a bbg smoker

4 1 251 bbq grill smoker

4 1 254 How to build a bbg smoker
4 1 307 homemade bbg smokers

4 1 4260 bbq grills smokers

2 1 0 free plans how to build brick smoker / bbq
2 1 0 bbg smoker rib racks

Unigue Keywords:

47, bbq

30, smoker
16, smokers
plans

pit

build
grills
custom
design
brinkman
free

grill
offset
recipes
trailer
wood
American
'‘backyard
Barbecue
brick
building
Cooker
dallas
firebox
fort
homemade
How
klose
own
pictures
portable
racks

rib
rotisserie
smoker'
stack
stainless
texas
used
worth

PFRPRPRPRPPRPPRPPRPPRPPRPPPPRPPPEPPEPPNNNMNNNMNNMNNOORNNAOD
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This report gives us everything we need to theme the article on how to build a
bbg smoker.

The Unique Keyword list at the end is very valuable to us. It lists all of the
different words that appear in the list of phrases. These unique words are the
words that are often used by searchers when they are searching for bbq
smokers and bbqg smoker information.

By selecting some or all of these, and working them into our article, we can
make sure that the search engines are left in no doubt about the topic of our
page. In addition, we can capture search engine traffic for a wide range of
bbg smoker related searches.

Now, to theme this page as tightly as possible, we can go through the phrases
and select only those that are highly related to our main phrase. Here are
some of the ones | would select:

Count 24Hours Comp. Keyword

338 114 5890 bbqg smokers

107 36 3730 bbg smoker

17 6 414  bbg smoker plans

13 4 5 bbg smokers stainl ess
12 4 6 backyard bbg smoker

12 4 21 bbg smoker grills

13 4 375 bbg smoker grill

10 3 3 free bbg smoker plans

4 1 0 custom bbg smoker design
4 1 8 rotisserie bbg smokers

4 1 11 custom bbqg smokers

6 2 441  build your own bbg smoker
5 2 305 bbg smokerdesig n

5 2 330 building a bbg smoker

4 1 254  How to build a bbg smoker
4 1 307 homemade bbg smokers

An article on how to build a bbg smoker could reasonably contain all of these
phrases. However, if we did use all of the phrases exactly as shown above,
we may have a very high density of the phrases "bbg smoker" and "bbq
smokers". If that density was too high, our page could be seen as spam and
penalised. What | suggest you do is to identify the unique words that make up
these phrases, and then if the density of your root phrase (bbg smoker) is too
high, you can include some of the uniques instead of the phrases they come
from.
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Here are the uniques, as provided by the KRA report:

47, bbq

30, smoker
16, smokers
plans

pit

build
grills
custom
design
brinkman
free

grill
offset
recipes
trailer
wood
American
'‘backyard
Barbecue
brick
building
Cooker
dallas
firebox
fort
homemade
How
klose
own
pictures
portable
racks

rib
rotisserie
smoker'
stack
stainless
texas
used
worth

PFRPRRPPRPRPPPPRPPPPPPRPPPPPPPPEPNMNNNNNNNNOWOANNOO®

The numbers refer to the number of times the word appears in our group of
phrases. The higher the number, the more important that word is.

Now you have a list of phrases that you can use as complete phrases in your
article, and a list of words that are all related to the subject of building a bbq
smoker.
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If you include all of the unique words, and as many of the complete phrases
as you can reasonably fit into your article, you will have a page that is well-
themed to the topic of building a bbg smoker.

In this example we have found words and phrases often associated with the
words BBQ AND smoker.

We could get more specific and look for phrases that are related to build AND
smoker.

¥ Advanced Word Filtering

Filters

—?: Clear % Clear

| mea |

Because of the way this advanced filtering works, you cannot apply filters on the main screen for
results found like this. If you want to further manipulate and filter your results, turn all results an
unused colour, and then you can filter by that colour and apply whatever filtering criteria you need,

Make Results Black ‘ ‘ Make Results Blue ’ Make Results Red } ’ Make Results Green @

This returns the following phrases:
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Keyword Count 24Hours Competing

| B build bbg pit smoker 20 7 -
E_Bbq offset smoker pit building 7 2 0
i— build a smeker barbecue 4 1 0
_building a barbecue smoker < 1 2
i_builo your own bbg smoker 6 2 441
;_ building a bbg smoker 5 2 330
" How to build a bbg smoker 4 1 254
1

| free plans how to build brick smoker /bbg

That 6s 8 phr as e shuitding ahnd BBQ gmokee |Tlresear the
full phrases | would try to get into my article at least once, if possible, and if it
does not make the content sound keyword stuffed or spammy. You could of
course use this list as your entire list of phrases to include in the page if you
prefer. This is the report from KRA that you would then be working form:

build bbg pit smoker

Bbg offset smoker pit building

build a smoker barbecue

building a barbecue smoker

build your own bbg smoker

building a bbg smoker

How to build a bbg smoker

free plans how to build brick smoker / bbq

Unigue Keywords:

barbecue
bbq
brick
build
building
free
How
offset
own

pit
plans
smoker

WI would suggest that your final page should have a density of no
more than 3% for the phrases "bbg smoker", or "bbq smokers".
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That means that in a 350 word article, you can include the phrase bbq
smoker, a maximum of 10 times. That means we could use a variety of
phrases containing the phrase fibbg

The list of unique words is very important for your article. These are 100%
related to the topic of our article, so you should make sure you include them
all.

The end result will be an article that should rank well not only for our main
phrase (how to build a bbg smoker), but also for lots of related phrases. Even
though some of these phrases only have one search a day, the page will
generate significant traffic by ranking well for a range of related phrases.

Using this themeing technique, it is not uncommon to have a page that gets
visitors from 100 or more different search terms. | have pages of content that
over the space of a year get found for several hundred different phrases!
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Finding theme words

Keyword Spider

The method we have just described will result in a list of related words and
phrases that are often associated together in real search phrases (ie in what
real people type into the search engine).

KRA Pro gives you another alternative method i the keyword spider.

The Keyword Spider will examine the top ranking pages for the term you type
in, and count up words and phrases to find the ones that are most often used
on those top ranking web pages. Basically the Keyword Spider will tell you
the best theme words to use in your article based on the top ranking pages in
Google. Cool eh?

Letds | ook at this in action.

If we go over to the Site Blueprint screen, and click on
the main pages group, we see a list of phrases we
identified as main page phrases:

Groups | Phrase
iMain Pages callaway golf dubs
- W
Homepage - - ping golf dubs
Artficle Phrases #f - clone golf dubs
- - taylor made golf dubs
-

custom golf dubs
develand golf dubs
cobra golf dubs
adams golf dubs

antique golf clubs
]

Let s sel ect i cdallaway goti@ubsp hr as e

Once it is selected, click the Keyword Spider button in the toolbar.
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Data | SiteBlueprints

ﬁi‘_j_. é é’%fﬂnﬁ.&{r) @ ,@. @Expn:nrt -

Groups Phrases .. Export Blueprint
,{E‘hrase -
’ callaway golf dubs
.......................... ‘ P
’ | ping golf dubs
’ clone golf dubs

taylor made golf dubs
custom golf dubs
develand golf dubs

The spider screen opens.

Keyword Spider I&

Root Phrase: B
":allawa_l,l aalf clubs Bazeon Top |10 =

Get Theme Wordz From:
" Meta Tagz Only

f* Page Tenxt

iy
—y
Sy
[v Find 2w ord Phrazes Inw'eb Page -

lv Find 3-ord Phrazes |nweb Page gii E%

[+ Find 4-v/ord Phrazes Inweb Page Top X Page Words [fop =
to Analyze:

i Digclairmer

Thiz feature of KRA Pro queries Google OMCE every time pou click the "Spider” button, Google does not like -
automated queries of any kind, and haz been known to place temporany blocks an [P addreszes that send
repeated automated queries bo the engine.  These blocks are reported to last a couple of hours, before the [P
block iz removed. | have never expenenced a block of thiz nature uzing any of the features of KRA Pro, but
Lzing thiz feature of KRA Pra iz at vaur awn rizk.

m

| am going to leave the settings as shown in the screenshot, which looks at
the top 500 words on each of the top 10 pages in Google ranking for the term
Callaway golf clubs.

The spider takes a few minutes to complete the analysis, but when it returns,
it looks like this:
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’*'."i.é_i Theme Reports . = B |-
Add To Ignorelist | [+ Use chedkboxes for selecting words & Phrases
Theme Words | 2-Word Phrases  3-Word Phrases  4-Word Phrases  Create Report
204 [ golf |~
115 [ way L4
80 [ iron
|72 [ callaway
70 [ our
&7 [ pro
62 [ driver
59 [ irons
48 [ set
I 40 [ tour I
38 [ bag
36 [ shop
36 [ woods
35 [ dub
33 [ now
3 [ big
30 [ fairway
30 [ head
30 [ ping
29 [ bal I

The numbers are the number of times that word appeared in the text on the
top 10 pages. Obviously the more times they appear on the top 10 pages, the
more important those words and phrases.

| can simply go down the list of theme words, 2-word phrases, 3-word phrases
and 4-word phrases and select those that | think are relevant to my article.

You can see a sample of what the 3-word Phrases tab looks like:
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Theme Words ~ 2-Word Phrases  3-Word Phrases | 4-Word Phrases  Create Report
big bertha diablo
stock uniflex steel

uniflex steel shaft

[
[

hyper x driver

trade in! trade

in! trade up!

womens big bertha
(9-12 years old)

(5-8 years old)
callaway golf company
drivers fairway woods
steel shaft right

shaft right handed

L I T~ " O~ T~ T~ T~ O O~ O O e R |
B 1 A N A M R Y I A

OK; once | have made my selection, | go to the Create Report tab.

Theme Words  2-Word Phrases  3-Word Phrases  4-Word Phrases | Create Report |

Iv Indude Theme Words

Iv Indude 2-Word Phrases
[+ Indude 3-Word Phrases
v Indude 4+Word phrases

Separate With
{ Comma

Report Type
(" Meta Keyword Tag

{~ HTML Report
{» Copy To Clipboard

\
\
\

ol A
Mew Linei *---_I_------_

— ]
[~ Indude Counts *—————--

Output Reports to:

|C: \temp J

MOTE: Only using checked words & Phrases as the ;E yi
chedkbox system is enabled. ;

Create Report

Making sureth at Report TGopydo dlighossdet tSe p@dr a
set to New Line, and Include Counts is UNCHECKED, click the Create report
button.

Youol | get a message that the repor
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Close the spider.

Now go back to the Blueprint tab, and right click the Theme Words box and
select paste.

Once the report is pasted in, click the save button:

L4

Theme Words:

steel shaft right handedbig bert -«

»
\
\
\
\
\

\

Bl
S

4]1' b
9 ©®

The phrases will then become properly formatted as a list of theme words for
the Callaway golf clubs main phrase:

Groups | Phrase | Theme Words:
Main Pages callaway golf dubs Lteel shaft right handed -
; big bertha diablo driver v
Homepage ping golf clubs big bertha diablo fairway
Artidle Phrases done golf dubs bertha diablo fairway woods
big bertha diablo hybrids =
taylor made golf cdubs |:| big bertha diablo
custom golf dubs uniflex steel shaft
hyper x driver
develand golf dubs womens big bertha
bertha diablo driver
cobra golf dubs callaway golf
adams golf dubs ?'9 bertha
girway woods
antique golf dubs = |[ golf baLIs
iron se
‘ ’:I L golf dubs
ft-iq driver
I Article Title tour driver
. complete set -
| 2 )
Filename File Extension )
|callaway-golf-dubs |.html -| .c‘ﬂ k!g\.'

You can repeat this procedure for all phrases you have identified for content
on your site.
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Exporting the Site Blueprint

As | am building my sites with Wordpress,
Summary:

This report will create a text file with all of your defined
main phrases and their associated theme words.

@ @Expu:urt S ? 0T

Article Summary [ I
HTPMAL Files 1
|| SEOWebsiteBuilder  [°T9
Eat Content Creator r!ght h
iablo ¢
(| big bertha diabla 1
bertha diablo fairy
big bertha diablo
big bertha diablo
uniflex steel shaft

Below is a snippet of what it looks like:

——

File Edit Search View Tools Macros Configure Window Help

NEd 8&RE 2T QY LR BT .

+
ill

41

" Golf Club Site A.txt . - X
[,\'55- —
Hain FPhrase: callaway goli clubs it

Theme Words:

=teel shaft right handed. big bertha diablo driver. big bertha diablo fairway.
bertha diablo fairway wood=s, big bertha diablo hvbrids. big bertha diablo.
uniflex steel shaft., hyper = driwver. women= big bertha,. bertha diablo driwer.
callaway golf,. big bertha. fairway woods, golf balls, iron set,. golf clubs, iron

=et=, ft—ig driwver, tour driver., complete =et. uniflex steel. =steel shaft, goli.
iron, callaway,

This report only exports those phrases that have had the theme words

defined. There will be one entry for every main phrase and its theme words in
the blueprint.

When you come to write the content for this site, you can simply copy and
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paste from your Blueprint file.

This file is also excellent to use if you have ghost writers. Simply send them
the file.
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8. Main Pages v Article Pages

In this section we are going to look at the differences between main pages
and article pages, and how those differences dictate how we should write
those pages. Once we have that covered this, we can then actually create
some pages.

The differences have been mentioned before, but let's look at them in a little
more detail.

Main pages pre-sell "products”. They are often targeting more competitive
phrases because of their nature.

Pre-selling is a term used to describe how you get your visitors into a buying
mood, before they even reach the merchant's site. Pre-selling increases your
conversion rates, and turns more visitors into buyers - it is that important.

You could create main pages that pre-sell the actual product itself, or you
could create main pages that pre-sell the merchants that sell the products.

e.g. Suppose you are building a website about dolls. You might decide that
you want the following main pages:

Barbie Dolls
Cabbage Patch Dolls
G.l. Joe

Polly Pocket

Doll's Houses

Let's take the first phrase, "Barbie Dolls".
Your choice here is to either:

4 Pre-sell Barbie dolls to your visitors, or
a Pre-sell the merchants that sell the Barbie Dolls.
« Pre-sell the dolls and THEN pre-sell the merchants

Whichever variation you choose, you must pre-sell your visitor so that he/she
wants to buy a Barbie Doll and the
Of course you supply the answer to that, especially if you can list a few
merchants and have a price comparison (this worked wonders for my toy sites
last Christmas).

Simply put, if you choose to pre-sell the doll, your page is written about the
Barbie Doll. If you choose to pre-sell the merchants, your page is written
about the merchants. If you choose to pre-sell the dolls and then the
merchants, your page will probably talk about why children love Barbie dolls,
and then which merchants are the best to buy from and why.
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One of the easiest ways to pre-sell anything is to review it. As long as you
actually like the item you are reviewing, this is not too difficult. We will look
more at pre-selling in the next chapter, but let's just quickly think how we
could pre-sell the doll, or the merchants.

If you are pre-selling the doll, review the doll.
You could include things like:

& How sturdy the doll is.
4 Target audience (age group) of the doll.
& Range of accessories that are available for the doll (an opportunity to

send your visitors to a different main page pre-selling doll accessories).
« How fun the doll is to play with (often, heart-warming stories of the
endless fun your own son or daughter has with this doll are great pre-

sellers).

Try to connect on a personal level with your visitors. Make them believe that
you are a real person, and you know what you are talking about.

If you are pre-selling the merchant, why not review the merchant. Things like:

4 How easy their website is to navigate.
4 How easy it is to order from them.

& How good their customer support is.
a Any guarantee they provide.

« Their low price guarantee

« Free shipping

and so on.

Crafting pages in this way, adds value to the Internet, meaning your site wo n 6 t
be labelled as "thin".

84



The Purpose of Main Pages and Article Pages

The main pages are there for the sole purpose of making the sale. Using

Wordpress theway!l 61 1 show you, your main pages wil
category pages (donét worry i f that confus
and all articles in that category will appear underneath the main article as a

list. You can see this on this page from one of my sites:

Diabetes Diet

This is one of my main pages on the site in the category Diabetes Diet. If you
scroll to the end of the article, you will see asecton cal | ed AMore diab
diet Articleso. These are the fdarticleso

Therefore each main page will also link to each of the articles within the
category.

OK, so how do article pages differ from the main pages?

Article pages provide useful information to your visitors. They help get the
trust of your visitors by providing quality information on the topic they are
interested in.

Though the articles usually target less competitive phrases, we theme the
page so that it can capture traffic for a range of phrases. Once the visitor is
on your site, it is up to you how you make money from them.

4 On the article pages, you are not usually trying to sell
them anything, but you can try to "persuade” them to
click on a link to a main page where they will be sold
something..

Let's look at an example.

If your article is titled "Best dolls for 3 year olds", you could talk about the
safety issues. If there are any hidden dangers, tell your visitor. This is a way
to build trust so that THEY TRUST YOU. If they trust you, they are more
likely to buy one of the toys you recommend on your site.

If you have read about a doll that has button eyes that come off too easily,
warn your visitors that the doll could pose safety issues for those under a
certain age. Make a recommendation for maybe a Barbie doll instead (with a
link to your Barbie Doll pre-selling main page). It is perfectly acceptable to
link to the Barbie Doll page from within the article itself. | would certainly also
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include a section at the end of the article with links to recommended main
pages.

This is a way of funnelling your visitors from the articles, to the main pages
that sell the products. Once the visitor clicks the link to the Barbie doll page,
they are pre-sold on the Barbie doll itself, and trusting your judgement
because of the quality article they just read, buy through your link.

Done properly, funnelling like this can greatly increase your chances of
making an affiliate sale, even though your main page targeting the phrase
ABar bie Doll o0 may not rank well I tsel f.

All articles should be closely related to products you sell on your website. If
they are not, then it will be very difficult to get your visitor to buy anything from
your site. This is the difference between targeted traffic, and non-targeted
traffic. The former can results in sales, the later wont.

One possible work-around for this is to include Adsense ads on the less
targeted article pages.

Google Adsense is all the rage at the moment, because you can make money
without actually selling anything. All you need is for a visitor to click on one of
the Adsense ads, and you are paid a per-click value into your Google
Adsense account.

Because it is so easy to make money with Adsense, many webmasters use
spamming tools to create 1000s of pages with little or no unique content,
whose sole purpose is to make Adsense revenue.

These webmasters often create 3 or 4 sites a day, each with 1000+ pages
(yes this is very possible with some of the spam generator on the market).

For these spammers it is a numbers game. If you have 100,000 of these
spammy pages on the internet, then you can make some income just with
Adsense.

The search engines have been flooded with millions or these low quality
pages, and of course they are considered spam and treated appropriately. At
best, sites built using these tools are banned, at worst, the webmasters run
the risk of having their Adsense account closed.

A word of warning

Adsense provides a way for the visitor to leave your site without buying

anything. If you have a high quality site, | recommend you limit Adsense to

those pages that really cannot pre-sellaproductor dondét real |l y f
the main pages on your site.

It takes a little bit of trial and error, but which would you prefer:
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a) Sending 100 visitors a day to a merchant where you make $15 commission
per sale,

or

b) getting 100 clicks on an Adsense ad where you only make 5 cents per
click.

If you pre-sell your visitors properly, the former option will be far more
profitable, but you do need to track your results. With the Adsense scenario,
you make $5 for your 100 click. But how much can you potentially make by
sending your visitors to the merchant?

Sales per 100 visitors you send to your merchant Your income

0.5 (i.e. 1 sale every 200 clicks) $7.50
1 $15
2 $30
3 $45
I n affiliate marketing terms, we have wor K:

Clicks) for the merchant (and for Adsense).

This is a great measure to use when evaluating merchants, and whether or
not to use Adsense.

The truth is that Adsense ads on your site will dramatically reduce the number
of product sales you make (even down to zero sales). Try building your site
with Adsense ads, and then remove them. Test both options for a month, and
see which generates more income.

Can we sell products from Article Pages?

The idea behind using main pages for selling products and article pages for
funnelling traffic to the main pages is simple. If you have just ONE affiliate
link on every page of a 100 page site, you need to check 100 affiliate links
every month to make sure they are not broken.

If you have affiliate links on just the 8-10 main pages of your site, then you
only have to check 8-10 pages,

However, if you monetise your site using a datafeed, it is possible to use
affiliate links on every page of your site if you want.

Datafeeds will require either a script, or programming on your part. Because

this is beyond the scope of Hoheves,focaour s e,
simple way of including products on every page of a site, look into server side

includes. If you are using Wordpress to build your sites, read this:

Using SSI with Wordpress
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Summary

Articles are a fabulous tool for making money. You can use them to:

4 Funnel visitors to main pages which sell products.

4 Capture the email address for your newsletter, autoresponder course
etc.

4 Make Adsense income.

4 Sell your eBook or software.

« Direct your visitors your free report, which uses some form of income
generating technique inside, so that you can make income from that visitor
long after they leave your site.

Hopefully I have given you a small insight into how main pages and article
pages differ. They have very distinct roles on your website, but used properly,
they complement each other, and make your site more profitable.

Il n the next Chapter, wedl | -deling.kl'llgiva mor e de:
you the exact steps | go through when writing pre-selling content myself.

Equipped with that knowledge, you will then be ready to create the main
pages of your website.
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9. The Art of Pre-Selling

This Chapter is very important. We are going to look at pre-selling. Pre-
selling is an art, and often commands extortionate fees if you hire a
professional to do it for you.

Pre-Selling v Selling

Firstly, what is pre-selling, and how is it different from selling?

Wel |l , you c awsel hie"nadfingdodeplay’p Itiea way of warming
your visitor to the idea of buying. You don't directly try to sell an item to them;
you just make that item sound irresistible, and something that they cannot do
without. Once you have pre-sold your visitor, you can then direct them to a
site where they can make the purchase (affiliate site). If you have done your
job properly, your visitor will have their credit card at the ready, as they click
your affiliate link ;0).

The better you pre-sell, the better your conversion rate, and your EPC (see
last chapter).

As long as the merchant does his/her job properly (which is to sell), you have
a very good chance of making the sale, and earning a commission.

The main pages of your site are the pages where pre-sell is important. It is
here that you turn a visitor into a buyer, and send them on their way to a
merchant.

Pre-selling is a lot easier if you have used the product yourself, and like it.

You have the knowledge to pre-sell based on YOUR experiences with the
product, not just what you have read about the product.

Now, with a lot of stuff you are going to promote in your affiliate career, you
can't (or don't want to) buy the item before you try to sell it. In that case, you
have to work a lot harder, do some research on the internet, and read what
other people are saying about the item you want to sell.

My favourite tool for doing any kind of research online is called Search
Automator Pro. This tool makes it very easy and fun to find what you are
looking for. | bought resale rights to the tool, and it is a special bonus for
those joining my newsletter. Look
see a link to the bonus page.

| don't have time or space here to show you how to use this tool, but it does
come with help.
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How to Pre-Sell

OK, now you know what pre-selling is, let's look at how to do it. What | am
about to describe to you are the exact steps | go through when writing pre-sell
for my own sites.

Summary of the Pre-selling

The following questions are designed to help you build a pre-selling blueprint
that you can refer to as you create your page. Go through the questions, and
write down your answers.

There is a Pre-Sell Worksheet in the Appendix

that you can print out and fill in as you work
m through the pre-sell process.

These questions are based on the ones | learnt
about by Maria Veloso, a professional web copywriter.

1. What are the problems faced by your visitor that this product can
solve?

NOTES: Powerful pre-selling stirs emotions in the reader. It makes them
realise that they don't have to put up with the inconveniences, the struggles or
the pain they are currently going through. The product you are promoting
solves these problems. Make a list of all the problems faced by your visitors,
and are solved by the product (but don't mention your product here, you are
simply setting the stage.

2. Why have your visitors still got these problems? Let your visitors
know that you understand their problems.

NOTES: Write a sentence or two explaining the reasons why many people still
suffer in silence. Is it because there are no solutions to the problem, or is it
just that these solutions are hard to find, expensive, or both. Is it the fear of
trying something new? e.g. if you are pre-selling a weight loss product, it
could be that your target audience have tried many times to lose weight, and
failed. They are just unconvinced that there is a solution that will work for
them.

3. Describe what life can be like without the problems.
NOTES: Paint a picture of what their life could be like, if only the problems did

not exist. Taking the weight loss example, create a picture in your visitors
mind, of walking along a beach in a bikini, or fitting into that pair of jeans that
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have not fitted for over a year. Describe the emotions they will feel when
friends or family see them for the first time after that weight loss.

4. Introduce your product.
Describe how the product you are pre-selling solves the problems where other
products have failed.

NOTES: Let your visitors know who you are, and why you are convinced that
this product works. Use personal success stories if you have them, or
success stories of people you know. Tell them how this product is different
from others they may have tried. Try to build a personal rapport with your
reader, making them know that you are a real person.

5. Feature list.

NOTES.: List as many beneficial features of the product that you can think of.
Create a series of bullet points.

6. Final reminder of that "picture".

NOTES: With what you have written so far as a guide, create another,
different mental picture for your reader. Use one or more of the benefits to re-
emphasize what life could be like after using the product. Describe how they
will feel when the problems don't exist.

7. Call to Action.

NOTES: This is where you tell your visitor what you want them to do. It might
be to sign up for your newsletter, or download your fr.ee. report. In most
cases, it will probably be to click on one of your affiliate links.

With these questions answered, you should have a fairly comprehensive set
of notes that you can use to build your page of pre-sell.

If you are interested in taking your pre-selling efforts to the
next level, | highly recommend you get a copy of Maria
Vel os o 6WeblCopp kKhatBellso from Amazon.

Web Copy is different from traditional pre-selling copy, but
this book is devoted entirely to selling online.

I n the next chapter weol | |l ook at an examp|
putting what we have learned so far, to create something of value.
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10. An Example Article

Your article must be of value to your website or it is not worth writing.
To be of value the article must:

4 Be on a topic related to your website.

4 Be found in the search engines for a variety of terms that people are
actually looking for.

4 Be interesting and informative to your visitor.

4 [ncrease your sites value (in terms of increased income, more traffic or
whatever your goal is for your site).

OK, | e godttwough the process.

Target profitable keywords

| 6ve done torhbaby nuessriessandgiit that research into KRA Pro.
Here are some of the phrases that were found that are relevant to my
intended article on baby nursery themes.

NOTE, this data was collected a few years ago, so figures will have changed
a lot.

Count 24Hour Competition Keyword

280 81 272 baby nursery themes
118 34 167 baby nursery ideas

150 43 432 decorating baby nursery
354 102 5320 baby nursery furniture
177 51 1800 baby bedding nursery
581 167 253000 baby nursery

35 10 8990 baby nursery bedding

From the list, | have selected "baby nursery themes" as my main (or primary)
keyword phrase to target in my article.

All other phrases will be secondary phrases that | will try to sprinkle into my

article, either as complete phrases, or more likely by using the words that

make up these phrases (baby, nursery, themes, ideas, decorating, furniture &

bedding). These individual words are Itdlelmea lwsoa d s
use the Keyword Spider to find a comprehensive set of theme words (the

spider will most likely find these words anyway). | like to have a minimum of

around 30 theme words when | start writing an article. If | can get them all

into the article in a way that looks and reads naturally, great, but if | have to

miss a few out, théas dowagdét bmatt eop. start

of theme words and phrases.

92



Including only the unique keywords instead of complete

& phrases ensures that your don't over-use certain
phrase (like baby nursery which is found in every one of
my keyword phrases), which could alert the search
engine Spam filters.

Here are the theme words that the keyword spider suggested:

nursery themes for baby, crib bedding by brandee, decorating tips and ideas,
baby bedding and decorating, baby nursery theme, baby crib bedding, baby
nursery themes, nursery decorating ideas, baby bedding sets, baby nursery
decorating, crib bedding sets, nursery decorating project, nursery theme, baby
bedding, crib bedding, baby nursery, nursery themes, baby crib, baby theme,
nursery decor, baby's nursery, kids bedding, decorating ideas, baby products,
baby boy, nursery decorating, baby gear, baby cribs, nursery bedding, diaper
bag, baby monitor, diaper bags, baby shower, baby themes, baby, nursery,
bed, bedding, theme, crib, kids, decor, themes, art, decorating, ideas,
bedding , design, safe, cotton, parent, infant, sleep, parents, toy, nurseries,
collection, furniture, jungle, safety, decorate, diaper, designer, toys, favorite,
guide, tips, style, toddler, wall, babies, monitor, clothing, collections,
teddy, twin, decoration

OK I have a list of phrases, what next?

Ask yourself what someone who searches for "baby
nursery themes" is really looking for?

This next part of the article writing process is critical. You need to put yourself
in the shoes of the visitors and decide what you think someone is really
looking for if they type in your main phrase at the search engines. After all, it
is no point ranking #1 on Google for the phrase "baby nursery themes" if your
page isn't of interest to those people who click through from Google after
searching f or fAbaby nursery themeso.

Make a list of anything you can think of that think might be the searchers
motivation behind such a search. Include anything you can think of that will
be of interest to someone who is searching for that term. If possible, try to
include your unique keywords in the ideas you come up with.

Here are my first thoughts about a visitor who types in "baby nursery themes"
at Google:

4 they are having a baby.

4 new parents don't have training to be parents (it is something they
learn as they go along) and often need a lot of help in deciding what to
buy.
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4 this person wants ideas on decorating a nursery.

4 nurseries are usually based on a theme often using characters from
children’'s TV. As new parents, most w o nkixdw much about children's TV
so will find choosing a theme difficult. They need advice.

4 they probably need advice on what goes in a nursery.

« a nursery needs furniture and a range of baby products like bedding,
nappies, changing pad etc. A checklist would be useful. they will be
interested in lots of topics related to babies.

« A nursery needs accessories, like a baby monitor, diaper bag etc.

« \What about designer labels like crib bedding by brandee

You get the idea? | am glancing at my list of theme words and pulling ideas
fom that. I could include a | ot more, but

This is a simple list of ideas that | came up with in a couple of minutes. Notice
| tried to include my keywords in the ideas (highlighted). This makes it so
much easier to put my keywords into the article naturally when | come to write
the article.
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Decide on a writing style.

Articles should always be informative, but can be written in a number of
different styles. For example, you could write the article as a story about your
own personal experiences.

e.g. "When my wife was 6 months pregnant we decided it was time to turn our
spare room into a nursery. Trying to decide on a baby nursery theme was a
real challenge since we still didn't know the sex of the baby....... " and so on.

This method makes the reader believe that you have been through their
situation and can offer valuable help based on your experiences. | also
believe that this method is a little easier to write as you tend to get carried
away with the story aspect and can easily fit in your keywords without the
article seeming forced or padded with keyword phrases.

Alternatively the article can be purely informational without the personal touch
of the above style.

e.g. "Having a baby is one of the most wonderful experiences a young couple
go through. However, a baby is a lot of work which usually starts months
before it is born when the spare room needs to be turned into a nursery...."

Decide on the style you want to use to write your article.

Another writing style would be to create a baby nursery checklist, or maybe
an FAQ (frequently asked questions) style article.

You can create a portfolio of styles, and pull one out of your portfolio every
time you need to write a new article.

Flesh out your initial ideas.

Remember that most, if not all of the information you need in order to write an
informative article is available on the Internet. If you are promoting a product,
read the merchants page for that product. Search Google using your chosen

keywords,andd on 6t f or g kternet Searah 8rewsér.h e

Don't think that you don't know enough about a topic to write an article on it. If
you have an Internet connection, you have a whole library at your fingertips.

This stage of article writing is probably the most daunting for anyone new to
writing articles. However, it is really easy. Go through the points you wrote in
the second stage of the article writing process, and try to put them into an
order that makes sense to you. This will be the blueprint for your article.
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When you are happy with the order, take each idea in turn and write a small
paragraph about that idea. Try it. It really is that simple.

Things to bear in mind while writing your article:

« [Include your primary keyword phrase in the title of the article, the first
header on the page, in the meta description and then in the first
paragraph of your article. Then use it only when you need to.

a Sprinkle in your secondary phrases, either the complete phrase, or just
the unigue keywords that make up the phrases. If you include the
complete phrase, be aware that your article can start to have a very
high density of certain phrases (like baby nursery in this example).

« Try to work in your drdog nveurasicle sthaild b u t

read perfectly for a human, not a search engine robot.

4aTry to make your article solve your

your visitor searched for the phrase at Google to solve a problem they
had. They needed ideas or advice. Solve that problem for them in your
article. Take the "pain” out of their situation by telling them what they need
to know. In my article for example, | would inform them about what a
nursery needs (a checklist?), give them ideas on various themes available
(from my affiliate merchants of course) and direct them to the best online
resources for buying what they need (again to my affiliate merchants).

The process of fleshing out your ideas into an article is a little bit like a game.

You have certain points to cover and your job is to make one point flow into
the next in an easy to read manner, all the time working in your keywords.

Web Content Studio is an article editor | created
to help me write my own content. This is an all in
one tool that will find theme words (using the
same technology as KRA Pro), help you research topics, question phrases
and obviously write the content. Plus it does a lot more. This tool will analyze
your content against your chosen keywords and phrases to make sure you
are optimizing your articles properly. E.g. it will tell you which words and
phrases are not found | the article, as well as give you an optimization score
(which takes over-optimization into account).

Call to action

Your article has a function other than just a way to capture search engine
traffic. You want to make money from that visitor if possible, so you need to
be funneling those visitors to another web page (either on your site, or via an
affiliate link toame r ¢ h a&ite)t This "call to action" step of article writing is a
reminder to you that you need to tell your visitor what you want them to do.
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Here are three examples of calls to action | could use in my baby nursery
article:

"Visit our buyers guide to find reputable online suppliers for your baby nursery
themes".

"Deciding on a baby nursery theme is only one task that new parents must do.
Visit our "New Baby Checklist" page and make sure you are prepared for your
new arrival.

A We f that (indert Merchant Name Here) provides an amazing array of
nursery themes. These include everything from Winnie the Pooh to Thomas
the Tank Engine. Go to (Enter Affiliate Link Here using Merchant Name as
link text) now, as popular themes do tend to sell out.

ABuy this t heme n oMerchaatfX¥Zrcerrenthyt hassaespetias
discount on this theme.

These all tell your visitor what you want them to do. This is an important part
of the article since it is unlikely you are writing it purely for informational value.

Leave your visitor in no doubt what they should do next.

Create a headline

You might be wondering why | left the headline until last. My reasoning is
simple. Until you have written the article, you are not fully aware of the
benefits of what you are pre-selling. Add to this the fact that the headline is
used by your visitor to see if the rest of the page is worth reading, and you
can see why a great headline is essential.

If the headline does not capture the interest of the visitor, if it does not tell the
visitor that this page holds the information they are looking for, they will click
the back button and find another page from the search results

You will lose your visitor and any hope of making money from them. The

headline has to grab the attention of your visitor and inform them that your
article will give them the information they need to solve whatever problem
caused them to search at Google in the first place.

Take a look at your initial ideas, and read your article. What is the single most
important benefit of what you are pre-selling to your visitor? For my article, it
is probably that it gives the visitor ideas for their nursery. Let's take this and
expand a little:
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The ideas you get when planning your headline should
reflect what is written in your article.

Here goes my train of thought i

Ideas for a nursery theme ->

Things they need to buy ->

Checklist ->

Make sure they are prepared for parenthood ->
If not prepared, then what?.

OK, here we have it. This train of thought has brought me to a point where |
canreallycapture the visitorédés attenti on:

If they are not prepared, they or the baby might suffer in some way.

Tugging at the heartstrings is the best way to make your headline work for
you.

How about this as a headline for my article:

"Exciting baby nursery themes ideas - a checklist for a safe and enjoyable
Journey into parenthood."

This should tell my visitor that | am going to give them ideas for their nursery,
tell them exactly what they need for their nursery, and that their new child will
be safe as a result of following my advice.

It includes my main keyword phrase near the beginning of the sentence and
has the warm glow feeling associated with the thoughts and hopes of every
new parent "an enjoyable journey into parenthood".

OK, this may not be the best headline ever, but | am happy with it. | think it

captures the essence of my article, while informing my visitor that it contains
the information they are looking for.
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~y 7 Ifyou are stuck for ideas, head on over to ezinearticles.com
WA and do a search for your main phrase. Look through the
" titles other people have used when writing an article on the
exact same topic.
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Baby Mursery Essentials by LynnMarie S.

The baby nursery is a very special part of the home. It is a special for both parent and baby alike. The nurseries arran
and comfort for baby.

http://fezinearticles.com/?Baby-Nursery-Essentialskid=340170 - Oct 27, 2006

Choosing a Baby Nursery Theme In Mo Time by LynnMarie S.

One thing we found helpful in putting together a nursery in a short period of time is our nursery was a small space, w
of great options in the world of multiple-use furnishings.
http://fezinearticles.com/?Choosing-a-Baby-Nursery-Theme-In-No-Timekid=265327 - Nov 21, 2006

Baby Mursery Theme - Big Decisions Made Easy by Michael Kohler

One of the most important times in a persons life is focused around the birth of their child. Whether the child as a boy
your baby's nursery is a very stressful and important decision. This decision can be blown out of proportion, however,
very unstressful and systematic way.

http:/fezinearticles.com/?Baby-Nursery-Theme---Big-Decisions-Made-EasyRkid=403213 - Jan 05, 2007

How to Create 3 Baby Mursery with Style by Sue Inman

Decorating the baby Nursery is endless with soft colors and delicate fabrics.
http://ezinearticles.com/?How-to-Create-a-Baby-Nursery-with-Stylekid=438011 - Feb 02, 2007

Baby Cribs and Baby Accessories - Decorating Ideas For the Baby Room Qr the Baby Nursery by Angie Kim

Preparing for the arrival of the baby involves buying diapers, milk bottles, baby cribs, baby strollers, beddings, toys, e
other things for the baby. Each purchase takes time because there are decisions to be made in selecting the best thir
http://ezinearticles.com/?Baby-Cribs-and-Baby-Accessories---Decorating-Ideas-For-the-Baby-Room-COr-the-Baby-Nurserykid=533837

10 Baby Nursery Ideas - Design A Fantasy World With Crib Bedding And Furnishings by Rika Susan

Discover 10 baby nursery ideas covering from Mother Goose Nursery Rhyme wall decor to adventures on African Safar
the room is comfortable and organized. Create a place of stimulation and story-telling.
http://ezinearticles.com/?10-Baby-Nursery-Ideas---Design-A-Fantasy-World-With-Crib-Bedding-And-Furnishingskid=705835 - Aug 25

Baby Mursery Themes or Color Schemes - Baby Nursery Decorating Ideas by Jan Bay
Is anybody still decorating their baby's nursery with nursery themes? Has the use of modern color schemes and trenc
http://ezinearticles.com/?Baby-Nursery-Themes-or-Color-Schemes---Baby-Nursery-Decorating-Ideaskid=7226%1 - Sep 10, 2007

Choosing the Best Baby Mursery Themeas by Jan Bay

Choosing the best nursery themes from the large number of themes in stores can be a confusing task. There are hun
best for my baby's nursery?

http://ezinearticles.com/?Choosing-the-Best-Baby-Nursery-Themeskid=773880 - Oct 12, 2007

Pretty Blue Nursery Themes For Girls by Jan Bay

Nursery themes in blue are not just for boys! Here are some ways to decorate your baby girl's nursery in blue that ar
http://ezinearticles.com/?Pretty-Blue-Nursery-Themeas-For-Girlskid=791835 - Oct 22, 2007

Baby Mursery Bedding - How to Choose the Right Theme For Your Little One by Cindy Moynat

Not so long ago when choosing baby nursery bedding, it is was simply blue for boys and pink for girls but these days
choose from! Even on a lower budget, the choice available today is incredible and allows you to create a very special
nursery bedding is important, whatever your budget it is absolutely essential that it is of a material that will not irritat
http://ezinearticles.com/?Baby-Nursery-Bedding---Howto-Choose-the-Right-Theme-For-Your-Little-Onekid=2035565% - Apr 01, 2009

Once you have decided on a title, stick your headline at the top of your article
and you are finished.

Your headline should always include your main keyword phrase (to help it

rank well in the search engine) and if possible, try to fit in secondary keywords
you think are important.
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Before we finish this section, | thought it might be of some use to you if |
summarize the main points of article writing.

A quick reference guide if you like, so here it is:
Article Writing Quick Reference summary

Keyword Research - find related phrases.

Organize your keywords into a primary and some secondary phrases.
Find theme words and phrases

Decide on a writing style.

Decide what your visitor is really looking for.

Flesh out your points.

Call to action.

Create a headline.

N~ WONE

Keyword optimization concerns

| was reading through some articles that were submitted to an article site the
other day. Some are really very good, but on the other hand, some were not.

Of the "bad" ones, the thing that struck me was how easy it was to pick out
the main keyword the author was using when he/she wrote the article. Even
after reading only the first paragraph, | could spot it, and my suspicions were
confirmed as | continued down the article.

Articles written around a main (primary) keyword often read very badly. The
author tries to insert the exact phrase over and over again, even when it is not
grammatically correct to do so. The article sounds forced (because it is).

And my point is?

Well my point here is that if | can spot this type of keyword focused content,
so can search engines. Articles written in this way are written for the search
engine, not the visitor, and are therefore going to be the type of article that the
search engines want to remove from their database (or at least move it to the
bottom of the heap).

Remember, the search engines want to serve up the most relevant content
with the best information. They will assume (as | would) that any article
written purely for the search engine is not going to be of interest to a visitor.

So, where does that leave us in terms of keyword research? Does this mean
we should not target primary keyword phrases?

Keyword research and manipulation of keywords going into an article has
evolved in recent years.
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When | first started out it was simple. Write content around one primary
keyword and 2 or 3 secondary keywords. Insert the primary in the title, meta
tags, H1 header tag, twice in each paragraph, ALT tags, H2 header etc etc.
Insert the secondaries throughout the article.

Nowadays that optimization technique would be labelled as keyword stuffing
by the search engines and ranked appropriately.

In fact, | would not recommend any optimization strategy that had hard and
fast rules about where to insert keywords into a document. With rules, you
leave footprints, and footprints are visible to the search engines. This is why
the advice about optimizing an article earlier in this chapter was quite vague.

| read one popular "SEO tutorial" which offered exact methods of keyword
placement involving inserting exact numbers of keywords into various parts of
a page. Sure it helps a writer concentrate on the objective of the article
having such firm rules, but don't expect it to help your rankings. If you follow
the same rules on all your content, all your content has the same footprint.

Obviously keywords are important since they will tell the search engines what
a page is about. What is very important is the combinations of keywords
(theme words) on the page, as the search engines look for relationships
between words to help them decide what the article is about.

Also, don't forget that keywords in incoming link text is important (even more
important than the keywords on a page) in the page ranking.

Keyword optimization must involve both on-page and off-page strategies.

Off page factors are relatively easy. Select several related phrases you want
to rank for, and get incoming links that include those phrases. Add more
phrases into the inbound link text mix as time goes by.

On-page optimization appears a little trickier.

The way you should be thinking about writing content is not so much about
focusing on individual keywords, but more on the overall theme of a page.

When people search for stuff at the search engines, they enter a wide range
of phrases, even when searching for the same information. Your job is to find
the relevant theme words for your topic, and include them in your article. This
will give your page a better chance of ranking for a large number of terms.

With themeing, | typically get my articles being found for 100+ DIFFERENT
phrases, some articles much higher than that.
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NOTE: You should all watch the video here, as there
are a few more examples than in this book.

This article has been found for 93 DIFFERENT
phrases in the last month alone:

Keyword Pageviews -} Pﬁgegr?;qxsz A‘;i' l;'r:S: Bmgl;: % Exit S Index
1. diabetic cake 106 102 00:01:47 T0.67% 70.75% $0.00
2. diabetic cake mix 83 76 00:01:33 51.02% 58.04% £0.00
3. cake mix recipes ] 38 00:00:35 59.57% 58.897% 20.00
4. diabetic cake mixes 34 32 00:00:26 38.89% 52.94% $0.00
5. | diabetic cake recipes 18 18 00:00:33 66.67% 66.67% 20.00
§.  diabetic cake recipes uk 17 16 00:00:31 50.00% 47.06% 20.00
7. cakes for diabetics recipes 9 2 00:01:06 33.33% 33.33% 20.00
& cake for diabetic T 6 00:01:11 %33% 42.85% £0.00
8. cake recipes for diabetics T 7 00034 83‘3% 83.71% 50.00
10.  cakes suitable for diabetics T i3 00:01:50 D.D&‘ 14.28% 50.00
Fiter Keyword:  containing - Go ‘
Goto: 1 Showrows: 10 -~ 1-100f83 | 4 4

Over the last 6 months, that article has been found for 265 DIFFERENT
phrases:
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Keyward

diabetic cake

diabetic cake mix

cake mix recipes

diabetic cake mixes
diabetic cake recipes

cake for diabetic

diabetic cake recipes uk
recipes for diabetics cakes
cake mi for diabetics

diebetic cakes

Fiter Keyword:  containing +

Unigue:

Avg. Time
on Page

00:04:25
00:01:27

00:02:12

UIJ.\QJ:SE-

EIIJ:IJIJ‘{

Bounce
Rate

67.42%

51.79%

68.08%

47.73%

73591%

00:00:56%,  50.00%

00:01:12

00:02:08

00:00:37

00:02:14

Show rows:

SELEE Pageviews
410 393
192 183

79 76
T4 T
32 32

29
29 28
2 13
15 12
14 14

Go

Goto: 1

\
%G'ET%

&\m

1667%

% Exit

65.37%

38.33%

55.45%

59.45%

71.88%

60.00%

31.72%

9.52%

40.00%

16.67% \ 42.85%

<

10 =+ 1-100f265

% Index

§0.00

£0.00

$0.00

£0.00

$0.00

$0.00

§0.00

£0.00

£0.00

£0.00

4 (3

As you have seen, selecting keywords for themeing pages is very easy to do,
and just by making sure that these words are included in your page, you will
be themeing your page and getting the on-page factors right, all without overly
focusing on a primary keyword.

All you then need to do is work on off-page factors, getting incoming links with
link text rich in a range of primary phrases and themeing words.
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11. Two Models for Creating Sales
Pages

In the last section, we looked at how easy it is to create a compelling article
that the search engines will love, and your visitors will enjoy.

As Internet marketers, we often we need to create web pages that sell a
range of products, from a choice of several merchants, and things can really
start to get complicated. If you are selling 3 different products, how do you
pre-sell them all on a page, and where do you link to your merchants?

Let's look at an example.

Suppose your site is about pest control. You may have several main pages
which detail individual types of pest, and the control measures that solve
those problems. One page may be about flies and offer swatters and sprays.
Another page may be about cockroaches, and another on snails that eat your
cabbages.

Let's consider a page on this site about rodents (rats, mice, squirrels etc), and
various methods of control.

My suggestion here is to count up the number of products being sold on this
rodent page, and divide your page into that many sections (if each section is
long enough, consider splitting up the page into several rodent pages).

E.g. we have traps, poisons and ultra-sound.

Taking our three solutions:

Traps

Poisons

Ultra-Sound devices

We would need to separate our page into three sections.

Each section would pre-sell a particular product.

If you get to the point where your page is selling more than 3 or 4 types of

products, | would definitely consider splitting the page so that each page is
more tightly themed around the solutions being offered.
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Now, the way | would go about creating the page on rodents is simple:
1. Take one section at a time.
2. Answer the "pre-sell blueprint questions"” on that section.

3. Based on your answers, create a paragraph or two of pre-sell for that
type of product.

4. List merchants where the product can be found online.

This section should include some reasons why the merchant is one you
recommend, and also a short description of how to find the product, if it is not
immediately obvious, from the landing page you are sending your visitors to.

5. Move onto the next type of product and repeat this procedure.
What you will end up with is three "mini-s al es 6 sections of inforn
single page.
All that remains is to assemble the page.

You have two basic choices here. These are continued on the next page.
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Pre-Sales Page - Model 1

1. Create three distinct sections, where each section ends in your
merchant recommendations.

Page Title
Product Pre-Sell

Recommended

L
| Merchants

or

Pre-Sales Page - Model 2

2. Create three distinct sections that pre-sell alternatives, and then
include a single section at the end of the page where you mention
the merchants that the three types of products.

Page Title
Product Pre-Sell

Recommended
Merchants

Usually, a merchant that sells mousetraps will also sell poisons and or ultra-
sound devices. If you find that your merchants are duplicated in all three
sections, then | would go with the second model. That way you are not
duplicating information down the page.

Your page would then end up as three main sections, offering alternative
control methods (and you could include advantages/disadvantages of each
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method), followed by a final list of merchants you recommend, together with
why you recommend them, and how to find the products.

If you find that each type of product has its own distinct merchants, |
would go with model #1 (or create separate pages for each type of product).
Include three distinct sections, where your pre-sell for the product type is
immediately followed by the merchant list.

Whether you choose model #1 or model #2, each of the three main sections
would start with a headline that makes your visitor want to read that section
(and offers some idea of what the product is e.g. "Silent electronic devices
can rid your home of furry pests").

The headline would be followed by your carefully crafted pre-sell.

Product Section
Headline

pre-sell, pre-sell, pre-sell,
pre-sell, pre-sell, pre-sell,
pre-sell, pre-sell, pre-sell,
pre-sell, pre-sell, pre-sell,
pre-sell, pre-sell, pre-sell,
pre-sell, pre-sell, pre-sell,
pre-sell, pre-sell, pre-sell,
pre-sell, pre-sell, pre-sell,

It is often wise when building a page around several solutions to a problem, to
have some discussion about the advantages/disadvantages of each type of
product.

This can be included in your pre-sell, but particularly if you are using model

#2, 1 would also include a reminder at the end, just before you mention your
recommended merchants.
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Plans of both Models

Let's build a plan for each of the two types of pages would look.

Model 1

Opening Headline on the page using an H1 tag.

This header outlines the problem, and tells the reader that there are solutions.
e.g. "Why put up with a mouse in your house, when there are quick, easy and
humane solutions".

You should then have an opening paragraph that starts building that mental
picture in your reader. The picture in this case, is life without mice.

Because of the main headline, | would actually swap the order of my solutions
to include the ultra-sound devices first (= more humane).

Solution #1

- Pre-sell ultra-sound devices

- Advantages and disadvantages of them - build that mental picture.

- Call to action. Tell your visitor to order, and where from. Include reasons
why you recommend each merchant.

Solution #2

- Pre-sell traps

- Advantages and disadvantages of them - build that mental picture.

- Call to action. Tell your visitor to order, and where from. Include reasons
why you recommend each merchant.

Solution #3

- Pre-sell poisons

- Advantages and disadvantages of them - build that mental picture.

- Call to action. Tell your visitor to order, and where from. Include reasons
why you recommend each merchant.

Finish with a closing paragraph, again building the mental image in the mind
of your visitor. Perhaps you could highlight the hygiene reasons why they
must get rid of the mice from their house.

This could include mention of little feet walking over the breadboard, or worse
still, leaving urine and faeces on your plates, cutlery and work surfaces.

Do you see how that would build a picture based on fear?
Create mental images that work on the emotional level.

Finally, issue another call to action. Tell them to order one of the products
you have reviewed above, so that their lives can be rodent-free.
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Model 2

Opening Headline on the page (H1 header tag).

This header outlines the problem, and tells the reader that there are solutions.
e.g. "The mice in your house carry disease. Why put your family at risk when
there are solutions?".

You should then have an opening paragraph that starts building that mental
picture in your reader. The picture in this case, is life without mice.

This is where the page begins to differ:

Solution #1
- Pre-sell ultra-sound devices
- Advantages and disadvantages of them - build that mental picture.

Solution #2
- Pre-sell traps
- Advantages and disadvantages of them - build that mental picture.

Solution #3
- Pre-sell poisons
- Advantages and disadvantages of them - build that mental picture.

Final headline that will introduce your merchants. e.g. "Are you ready to flush
the furries from your life?".

Follow this with a short paragraph, again building the mental image in the
mind of your visitors. Create mental images that work on the emotional level
as described above.

Finally, issue another call to action. Tell them to order one of the products
you have reviewed above, so that their lives can be rodent-free, and list your
recommended merchants, together with why you recommend them, and how
to find the products when they get to the site (if necessary).

These two models can be used for any product or range of products you want
to pre-sell.

If you are only selling one product, modify the model slightly. e.g. You would
be following model #2, and would only have one (longer) section.

109



Summary

Finally, before we leave the subject of pre-selling, let me just remind you of a
few points.

1. Work on creating a mental image in your pre-sell.

2. Make that mental image work on the emotional level (reducing pain,
removing an inconvenience, stopping an chore being a chore, allowing
you to spend more time with your family or take a dream holiday).

3. Pre-selling is about getting your visitor in the right frame of mind to
purchase.

Don't do the hard sell by selling the product or its features. Pre-sell by selling
the benefits of owning the product.

Here is the difference:

Hard Sell = List all the features and tell them they have to buy it.

Pre-sell = Describing the benefits in terms of how life can be better, and then
asking them to go to the merchant site.

e.g. Suppose you are selling an exercise machine that has the following

statement on the merchants web site:

Medical tests at Washington University involving 100 users show that the
Miracle Fat Buster can burn 25 calories a minute.

This is a feature.
Don't use that feature like this:

"Buy Miracle Fat Buster because medical tests have shown it can burn 25
calories a minute."

This is a hard-sell statement based on a feature. This is the sort of statement
best left on your merchant's site. After all, you found that feature on the
merchant site, and so will your visitor when they click through on your affiliate
link.

For pre-selling, turn that feature into a benefit:
"The only downside of Miracle Fat Buster is that you may need to buy a

smaller swim suit. In only a few minutes a day, that tight little number from
last year could end up being too big!"
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This is using the feature (burn calories fast) to pre-sell the item, by turning the
feature into part of that mental picture (smaller healthier body, smaller
clothes).

It all comes back to Q3 of our original "pre-sell blueprint questions". Painting
a picture of life without the problem.

| think we have looked enough at pre-sell. In the next section we will look at a
blueprint for creating articles that provide value added to the internet. The
type of article a Google rater could look at and think "Hmmm. This site is
offering great information".

Now you can go off and create your main pages.

In the next section we will be revisiting Articles.
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12. The Value Test for an article

| have a simple test for any page on your website.
Take an article page on your site.

Remove all graphics.

Remove all Affiliate links

Remove all Adsense

Remove all Asal es pitcheso ( wénifocthe i ncl udes
sole purpose of pre-sell without any informational value).

Remove any script generated content (e.g. RSS feeds).

Remove all menus leading to other pages.

Then read what is left. Would a visitor on your site find the remaining text

interesting? Would they recommend it to a friend looking for information on
this topic? If yes, then the article passes the value test. If no, then it doesn't.

The Value Test for a Site as a Whole

Remove all pages that contain affiliate links. Does the site still have value in
the remaining information?

Creating Articles that Pass the Value Test

Since we are looking to create articles that pass this test, we need some
guidelines.

If you want an in depth course showing you in
great detail how to research and write great
content, Creating Fat Content is a course | created

that has received rave reviews.

| divide articles into two main groups - product reviews, or discussions about a
particular topic.

Everyone approaches article writing in different ways, but let me tell you how |
do it.

Let's look at reviews first.
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Writing Reviews

You should be familiar with the product.

While you w o nabmMays own the product (and don't want to buy it), you can
find enough information online at the search engines (or using the Internet
Search Browser).

When writing reviews, | use a set of questions to help create the article.
These questions may look familiar:

1. What are the problems faced by your visitor that this product
ATTEMPTS to solve? Let your visitors know that you understand their
problems.

Note that we have changed the wording slightly - "product attempts to solve"
instead of "product solves". That is because, we are writing a review, and at
this point, we have neither mentioned the product, nor given our verdict on
how well it works.

2. Describe what life can be like without the problems (mental picture
again). You are trying to build a mental picture in your visitor's mind, to
show them what life could be like if they were using a product (not
necessarily this one) that solved the problem. If this product ultimately
does not deliver the goods, you can point them to one that does, so the
mental image is not wasted ;0)

3. Introduce the product. Describe the product, and what it was created
for.

4. Advantages of the product using the feature list to guide you.

5. Any disadvantages to this product. If you don't own the product, look at
other people's reviews for anything that does not quite seem to meet
the grade. Tell your visitors the truth, or it might just come back to bite
you.

6. How well does the product work. You have told them what it can and
cannot do; now tell them how well it does what it does.

7. Final summary and rating. | always like to give a rating for products |
review, since this not only builds a more professional looking review, it
also tells anyone who sees the site (including "thin-affiliate hunters")
that you are actually creating useful content that helps guide your
visitors in their buying decisions.
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You can take this one step further by creating graphics for each score
awarded (5/10, 6/10 etc), and even special "Recommended”, or "Our Choice"
graphics to award the very best products.

8. Similar products? This is the opportunity to link to other reviews of
similar products, or even include affiliate links to similar items. This is
another good section to include to help avoid the "thin-affiliate" label,
since you are providing genuinely useful content. It also gives you the
opportunity to send your visitors to a recommended product, if the
reviewed one is not up to scratch.

9. Call to action - What do you want your visitor to do next? If you have
reviewed the product favourably, you might ask them to buy it from
your merchant. If you are not offering affiliate products, you could ask
them to read another review that does, or get them to sign up to your
newsletter, or to recommend your site to a friend. Whatever your
personal goal is for the page, state it in the call to action (BTW, you
cannot ask them to click an Adsense link as that is against Google's
TOS).

This list of questions is just our original pre-sell blueprint questions with slight
modifications. That should not come as too much of a surprise, since most
reviews will be trying to pre-sell a product you like.

If you don't like a product, either don't write a
review of it, or be brutally honest in the review.
The former is usually easier, since the latter often

gets angry emails from the product creator J

Writing reviews is one of the very best ways to add unique, valuable content
to your site. "Thin-affiliate hunters" would find it very difficult to label your site
as thin, if it was built up of reviews you have written honestly.

Discussion Articles

OK, so what about "discussion" articles? The above questions don't work for
these.

Well, | approach discussion articles in the same way | used to approach
lesson planning when | was a schoolteacher - by asking myself questions.

Here is the question | used as a teacher:

"By the end of this lesson, my students will have learnt...:"

114



And | would then list 1 - 5 concepts (depending on how complex the concepts
were).

That was it. Once | answered that, my lesson had focus.

All that was left for the lesson plan was to find an interesting way to introduce
the concept, and get that concept across to my students.

When writing the articles | actually ask myself two questions:

#1 "By the end of this article, my visitors will have learnt...:"

And | then list 1 - 5 concepts.

#2 AWhat DOEWWNTtida get out of this articleodo?

Once | have answered these questions, my article has a purpose, and also a
blueprint for its creation.

Since the concepts listed in question #1 are the main points | want to talk
about in the article, once each have been discussed, my article will be written,
and my visitors will hopefully leave with more information than they arrived
with - job done. I then only need to work in my answer to #2, and the page is
complete.

It is not really possible to give a formula for writing discussion style articles,
since they will differ from subject to subject, and writing style to style, but here
are some rough guidelines.

1. Identify the keywords you want to target.

2. ldentify concepts for the article.

3. Write the article so that it covers the concept(s) (and include the
keywords) in such a way that the visitor will feel that they have learned
something on the subject. Use sub-headers and bullet points to
highlight main points.

4. Create a headline based on one or more of your concepts that is
enticing, and tells your visitor what they will learn from the article (|
always create the headline at the end, because by then, | have a better
understanding of the concepts).

5. Call to action - what do you want your visitor to do now?

This is where you work in your answer to #2 above. If your answer
was to make Adsense income, then | suppose you could just include
another Adsense banner. However, | think that Adsense is making
content publishers lazy.

Answers to #2 might include Adsense, but should also include:
4 |Increase link popularity and reputation to other pages on my site

4 Funnel traffic to a sales pages
4 Promote my own eBook
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& Capture an email address for newsletter or autoresponder course

4 Get your visitors to recommend your site to their friends.

4 Get other webmasters to republish your article and resource box on
their site.

Any you choose, should be worked into your page.

6. Resource box - if required, to help with the call to action. It does not
need to be an obvious "resource box" as seen on so many article sites,
but it can be used to provide additional information, or help achieve
your personal goals for the page. Including a photo of the author is a
nice way to connect with your visitor.

Some quick guidelines when writing your article

1. Use sub-headers.
2. Use bullet points.

Both of these make your article easier to read, and people often skim read,
and use headers and bullet points to gauge whether the article is worth
reading in its entirety.

3. Use short paragraphs separated by a line space to spread out your
article. People hate reading big blocks of text.

Stuck for ideas on what to write about?

You should always have your keyword list at the forefront of your mind when
writing articles, but even then it can be a challenge to come up with an
interesting angle for your article.

Here are some ideas of things you can include in the body of your article.

4 Pros and cons of different alternatives.

4 History of the concept, or solutions to the concept.

4 Personal stories.

4 Links to other pages on your site (e.g. review pages or main sales
pages).

4 Relevant news (with sources and dates).

4 Facts and figures, etc.

Finally, there are some things you might consider that can give your site an
interactive feel (interactive = not "thin").

What about -adsimgpdidTelclri pt ?
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Why not experiment with your sites. Add a "tell a friend" form at the end of
your articles so that if visitors find an article interesting, they can easily
recommend it to their friends?

Don't under-estimate word of mouth advertising.
How do you do this?

Search Google for:

free tell a friend script

The more useful your articles are, the more value you can expect when using
tell-a-friend scripts.

Another great idea is to add a forum. Adding a forum is very easy, and does
not have to cost anything. | use a free script called Ikon Board on some of my
sites.

Also look for Poll Scripts so that you can run polls on your site.

Google have a new widget called Friends Connect which helps you build a
small communityi again, this is another AFato featu
to see what it can do for you.

Dondét forget a ne wscd¢omihgtback, oravaymot jist@eate vi si t or
a miniseries using an autoresponder (I use Aweber for both my newsletter

and autoresponder mini-courses. All the tools in one place - a very powerful

tool. However, there are some cheaper alternatives. Check out my

Recommended Autoresponders page for the best solutions.
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13. Domain Names, Web Hosting
Plans & Wordpress

You should have started writing the content for your main pages and articles
by now.

In this chapter, we need to tie up a few loose ends so you can finally get a site
online.

These are: Domain names, hosting plans & Wordpress.

The Domain Name

My views on domain names have changed a little over the last couple of
years. It used to be that a keyword rich domain name would help you get
good rankings in Google, Yahoo and MSN. However, just do a search for
some phrases at these engines now. How many of the top 10 domains
contain the exact phrase you typed in. The numbers are in decline!

My advice is to choose a domain name that either:

1) Fits the theme of your niche, without putting emphasis on the main
keywords. e.g. a instead of trying to find a domain name that includes the
phrase "discount computers" (because this is your primary keyword for the
site), choose a domain name that is related to computers, or implies
computers e.g. pcwarehouse, or techsupplies.

or

2) Choose a domain name that is short and catchy - that people will
remember.

With on-site optimization becoming less and less, keywords in domain names
are not only less important, but might also hurt your rankings if an over-
optimization penalty exists.

My advice is to de-emphasize keywords in the domain names.

To help you find available domain names, there is a great free tool called
Domain Name Analyzer.

This tool will quickly tell you whether domains are already taken or not.
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Hyphens or no hyphens

There is a lot of debate going on about whether to use hyphens in your
domain name such as:

Blue-computer-widgets.com
Or to leave the hyphens out, as in:
Bluecomputerwidgets.com

My own feelings after looking at a lot of search results are that hyphens are
no longer necessary. The search engines can easily spot keywords in the
domain name, even in hyphen-less domains.

In addition, the number of hyphenated domain names in the top of the search
engines for various search results is decreasing. Whether that is because the
search engines are penalising the hyphenated domains, or whether the
hyphenated domains are being penalised for keyword stuffing (often
associated with hyphenated domains), or just fewer domains are being
registered with hyphens remains to be seen.

My advice is to avoid using hyphens in your domain name, but also, avoid
stuffing keywords into the domain (yes, even in hyphen-less domain nhames).

Domain Extension

Another consideration is the domain extension. Without going into this too
deeply, | would stick with a ".com" ending UNLESS:

1) You really want a domain name but the .com is already taken.
or

2) You are building site that targets a geographical area. In this case, use the
extension for that area (e.g. a .co.uk extension for the UK, a .au for Australia
and so on). Not only does this help rank better in that area, it also means you
will find is easier to get listed in directories specific to that area.

Don't rush into buying a domain name just
because it is available. Think about it for a few
hours. Bounce ideas off your partner or friends.
Eventually one will stick out in your mind, and

just make sense.
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Buying Web Hosting

Quite often you can buy your domain at the place you are going to host your

site. This is often a good idea, especially if your host auto-renews your
domains for you when they come up for
work with a separate registrar.

Finding a reliable web host is one of those very difficult decisions that could
come back to haunt you.

Hosts are notorious for downtime. If your server is down, your site is down. If
your site is down, you cannot make money from it.

Let me put it into perspective for you.

A few years back, we had a site built with Ken Evoy's Excellent Site Built It!,
and wanted to move away from SBI because we felt we had outgrown it. |
signed up with a host in the US that had a 99.9% guaranteed uptime, and it
only cost me $7.95 a month to host my site.

At the time, that site was making around $1000 a month.

In the first month, my site was down for a total time of TWO WEEKS.

Thinking it was teething problems, | left it another month, and the second
month suffered 10 days of down time.

Total in lost affiliate revenue? Around $800.

rene:

OK, so what about the 99. 9% uptime guarant

stated that the hosting company would refund the proportion of my hosting
fees, for any downtime suffered.

Let's see. 24 days of downtime equals a little under $6.50, yet this company
had lost me $800. | was not happy.

Today, | am happy.

| was fortunate enough to have found a hosting company that almost does not
have downtime. | had hosted another site with them for the last 7 or 8 years
(selling some teaching software | wrote when | was doing my teaching
degree) and had never faced downtime problems despite meteoric growth of
the hosting company. | switched my ill-fated Site Build It site to them.

Ever since, | have hosted all my sites with them. | use a service (Internet
Seer) that gives me weekly reports of uptime. Usually is shows 100% uptime.
On the rare occasion there is any downtime, it is usually restricted to 5 - 10
minutes, and that only happens once every 5 or 6 months.
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This host originally only accepted UK customers, but has since branched out
to the US & Canada. | know when they first started in the US they had
teething problems themselves, but from feedback | have had, they seem to
have sorted those out.

| would point you to my review of this company, but it is old now. The hosting
plans have had a lot of features added to them, so if interested, visit the
homepage of this company instead:

For U.K. residents.

For U.S. and Canadian Residents.

Another very popular web host that | have tried was Host Gator. A lot of
people speak very highly of them. | conducted a poll of my newsletter
subscribers about hosting, and from the results, created a Top 10 Web Hosts
article. The only one on that list | would not recommend is Go Daddy as |
have heard of some problems with newsletters and mailing lists. Other than
that, read the recommendations of my newsletter subscribers, do a little more
research, and then choose a host.

Here are some points to look out for when deciding on a host:

1. Word of mouth recommendation. Talk to people, and ask for
recommendations. Be aware that many will recommend hosts purely
to get a commission, so be aware of that.

2. Look for independent reviews of hosting. Computer magazines are
great for this, as they have less of an agenda when recommending a
host.

3. Look for forums on hosting websites. If you can go and see what
customers are writing about a host, you can better gauge how reliable
the host is. Also visit internet marketing forums like abestweb.com and
see what people are saying about their hosts.

4. Price is not always a good indicator. | remember a while back, some
friends were hosting with an expensive company that charged $49.95 a
month. That host suffered a lot of downtime.

With hosting plans evolving a lot over the last year or two, most provide
everything you need. However, there are a few essential features to look for
in a host:

4 They allow you to host multiple domains in one hosting plan. You don't
want to buy separate hosting plans for each of your domains.

4 They offer at least 10GB bandwidth a month, and allow upgrades to
more bandwidth as required. This will get you started, and not limit your
business growth.

4 1 or 2 MySQL databases as a minimum. Lots of scripts (e.qg.
Wordpress) these days require MySQL databases to function.
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4 | og file stats - essential to monitor your visitors, where they come from
and how they found you.

While there are a lot of other features you will require, any host that offers the
above features should offer the others as well.

Armed with these guidelines, you should now be able to find hosting, order a
domain name, and equip yourself with a web editor of your choice.

Wordpress

In order to turn your great content into a website, you need to create web
pages and link them together. In previous editions of this course, | let you
choose whatever editor you wanted, but to make things simpler this time
around, | am going to only cover Wordpress 1 that is what | use, and that is
what | recommend you use too.

Wordpress is a free blogging platform, but can be used to create affiliate sites.
| have created a comprehensive course on using Wordpress to create affiliate

sites over at .M. Prodigy. That course allows you to look over my shoulder as
| build Blood Sugar Diabetic i a successful affiliate site.

You will need to setup Wordpress on your domain. If you have Fantastico
hosting, that is as simple as a few clicks, however, | do recommend you learn
how to install it manually.

| have given the Wordpress setup & installation a separate chapter (the next
one) to keep it all in one place.
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14. Setting up Wordpress

I n this section, I want to make sure that
you through the stages required.

Rather than cover everything here, | am going to refer you to some articles |
have written on my Affiliate Minder website. Besides the ones | recommend
you watch, you will find a lot of other Wordpress related videos. If there is
something you want to know how to do, but cannot find a video, let me know
and 106l1 create a new tutori al

The tutorials | suggest you watch are as follows:

1. Advantages of Wordpress as a site building platform

Manual Install of Wordpress or Fantastico Install of Wordpress

(depending on whether your host has Fantastico, or whether you want

to learn manual installation.

My Recommended Plugins

Installing Wordpress Plugins

Activating Plugins in Wordpress

Creating a homepage in Wordpress

Essential Pages for Wordpress Sites

Wordpress Permalink Structure

Things you need to know about Permalinks

0 Protecting Wordpress from Hackers (note that this page recommends
a script which you can get as a free bonus. Read the article on
Wordpress is vulnerable in this newsletter).

11. Choosing a Wordpress theme

12. Installing a Wordpress Theme

13. Solving Wordpress problems i If you have any problems working with

Wordpress, this article shows you how to solve 99% of them.
14. Difference between Wordpress Posts & Pages
15. Wordpress template hierarchy 1 this article will help you understand
the template system used by Wordpress.
16. Adding Similar Posts section to your site
17. Wordpress Tags i _uses and abuses.

no

'—“DPONQSHPS”

oK, I know thatdéds a |l ong | ist, but 1 f you
these articles will get you up to speed.

In the next chapter we are going to start looking at site linking strategies and
try to answer the question
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15. Linking Pages

There are two broad categories of links we need to know about:

a) Links used to join the pages of your site together, and
b) Links coming into your site from other sites.

Since you are using Wordpress,y ou dondét need to worry too
linking pages of your site together manually i Wordpress takes care of most

ofitforyou. The only time youdéll do any manual [
to an existing page on your site, or another site.

Letds |l ook at why |l inks are so important.

Internal Site Links

The links used to join your pages into a site, are important for a variety of
reasons.

1. They provide a navigation system for your visitors, to help them quickly
and easily find what they are looking for.

2. They provide a navigation system used by search engine robots, so
that they can find all of your pages, and ultimately index your entire
site.

3. They give the visitor an idea of what the page being linked to is about,
because of the link text.

4. They give the search engines an idea of what the page being linked to
is about, because of the link text.

5. They help spread Page Rank to other pages.

6. They build up the reputation of a page (called Link Reputation).

As you can see, there are two distinct groups of visitors that you need to
please with your links. Human visitors, and search engine robots.

A |l ot of Ablack hato webmasters (ie those °
visitor and concentrate solely on the search engine robots. This is one of the

reason fAbl ack hadwaysphasingthe ldtest@Google s ar e

Algorithm, and one of the reasons Google is always changing its algorithm 1

to indentify and penalise black hat sites.
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There are two main ways to link pages together (there are others, but we
wonodt be di s clThesesaretegt linkstaredmraphics links.

1. Text links

Here is the HTML code of a simple text link:
<a href="a-web-page.html|">Link Text</a>
This HTML code can be split into three main parts:

<a href=
This HTML just tells your web browser that there is going to be a link. The
link code will be terminated by </a>

"a-web-page.html"
This part tells your web browser where the link points to

>Link Text</a>
This is the link text (the bit that appears underlined on the web page), and is
your most powerful SEO "tool" so far discussed.

Text links might also contain a tag called "nofollow". Here is an example:
<a href="a-web-page.html" rel="nofollow" >Link Text</a>

When a link contains a nofollow tag, it does not look any different on the web

page, so human visitors can see and follow the link. However, no Page Rank

will be passed onto a page when a not follow tag is included in the link.

Whenever you are linking to a site that you are not 100% sure is safe (ie,

100% sure it has no penalty now, andneverwil | because i1itdés an aut
site), use a nofollow tag in the link.

You can read more about the nofollow tag, and recent changes Google
adopted in an article in my newsletter:

Squandering Page Rank with Nofollow

2. Graphic links

The other main way of linking to a webpage is to use a graphic link. With
these links, an image is linked to a web page, so that if your visitor clicks on
the image, they are sent to the page it links to. Search engines can also
follow these graphics links.
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Here is an example of a simple graphics link:
<a href="a-web-page.html"><img src="image.gif" alt="ALT TEXT"></a>
This can be split into five sections:

<a href=
As with a standard text link, this HTML just tells your web browser that there is
going to be a link. The link code will be terminated by </a>

"a-web-page.html">
The page the link will point to.

<img src=
This tells the web browser to expect a graphic.

"image.gif"
This is the graphic name

alt="ALT TEXT"></a>

This is the text that will be displayed if the visitor has graphics turned off
(typical for blind users), and is also the text used by search engines to gauge
the page topic (similar, but less effective than link text found in text links).

This type of link can also have the nofollow tag, which is used in the same
way as a text link:

<a href="a-web-page.html" rel="nofollow"><img src="image.qgif" alt="ALT
TEXT"></a>

We stated at the start that links give the visitor and search engine spiders an
idea of what the page being linked to is about.

With a text link, that is obvious. It is the link text that provides this information
to both visitor and spider.

With graphics links, it is slightly different. The ALT text is used by the search
engine spiders to decide what the page is going to be about. The ALT text is
not visible to your human visitors unless they have graphics turned off (which
is usual for blind surfers).

For the typical human visitor, the graphic image is going to be the clue as to
what the page is about.

One problem you have with graphic links is that they are not always obvious
to your visitor as links to be clicked on.
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The big problem with ALT text is that because it is almost always hidden from
human visitors, it has been abused by webmasters in the past, who are
trying to stuff keywords into their pages. They can get high keyword density
on their pages by stuffing ALT tags (since the Search engines do see the alt
text), without the page looking like just a bunch of keywords.

This abuse has lead to the ALT tag becoming less and less effective as an
SEO "tool" (although if you abuse them, they could easily get you into
trouble).

For these reasons, standard text links are far more effective for linking pages
together. They will give you a bigger SEO advantage than graphic links.

A lot of newbie webmasters ignore this. They use templates with graphic
based navigation systems, because they think it looks better. This might be
the case (although not always), but the navigation bar w o nh&lp your
rankings much (Some of the JavaScript nav bars that you can get make it
more difficult for search engine spiders to follow).

Don't make the life of your visitor, or that of the spider difficult, or they will just
get fed up and leave. Text links are easy for visitors to identify and follow,
and easy for search engine spiders to identify and follow. They are the link
strategy of choice.

Linking Pages together
A website should have links to all important pages on the homepage.

The menu system used by Wordpress means Yyol
much about this i Wordpress takes care of it all for you. Also, with the use of

the XML Sitemap plugin, all important pages on your site are automatically

added to your sitemap, and that sitemap submitted to various places for you.

On any website, it is advisable to use a breadcrumb navigation on your site.
Some Wordpress templates (e.g. the Studio Press Template that | use) come
with breadcrumb installed, but there is a plugin you can use if your template
does not have this feature. Breadcrumb will ensure that pages are linked to
the main page of that category, and the homepage.
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Cake Mlxée‘\and Cookies “a _ Category
April 20, 2009 DY%\HUITIE page Main Page

Diabetics don't need to go without cakes and cookies. There are a range of pre-made
cake mixes that take the special needs of diabetics into account, using sugar substituts

[DOKINGIOK _II]I]_.r“Il! 10k

When Wordpress creates links to pages, it uses the post title
as the link text. Therefore be careful what title you give your
articles. Titles should include the main phrase.
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16. Google Page Rank

In this chapter, we will continue to look at the subject of links, but focus on the
Page Rank part of the jigsaw. This is a little technical, so | have simplified it
considerably. You don't need to know all the mathematics behind PR
calculations, just the principles.

OK, so what is Page Rank?

Simply put, Page Rank is a measure of how important a page is. While

Google created the term Page Rank, all search engines have a similar

measure of page importance.

As you will know, Google Page Rank is displayed on the Google Toolbar.

|l f you didnét know that, tGooglaToglltau pr obabl y

installed on your browser. If you want to have it, you can get it from
http://toolbar.google.com/

However, this display is only updated about every 3 months, so Page Ranks
displayed are rarely accurate.

pr Just because the Google Toolbar does not show YOU
the accurate PR, does not mean Google don't have
and use the correct PR. Google's database is
constantly updated to include the very latest PR
values for pages. These are then used to help rank
pages accordingly. Only once every 3 months or so
do we actually get an update.

You should note also that the PR value given in the toolbar is a simplified PR
compared to the values held at Google. The following discussion is a
simplification of how PR is calculated and passed. Exact details are not
required to understand how PR can be an effective SEO tool.
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Toolbar PR v the Value held at Google

The value of PR stored in Googlebs dat abas:
logarithmic scale similar to the one below:

Toolbar PR Actual PR at Google

0 1-10

1 107 100

2 10071 1000

3 10007 10,000

4 10,0007 100,000

5 100,000 1,000,000
And so oné

In mathematical terms, this is called a logarithmic scale, and it complicates
matters.

Simply put, the PR of your page is actually a measure of support for your
page. Every page that links to your page is a vote, and the total count of all
votes makes up the PR.

If you think about this for a minute, it should be clear that not all votes are
equal.

A vote from an important page, is going to be worth more than a vote from an
unimportant page. i.e. Links from high PR pages benefit your pages far more
than links from low PR pages.

A link to a new site from a PR 5 page, could give that site a PR 4, with just
one link.

However, there are a couple of snags.

1. The number of outbound links on a page, affects the PR boost your page
receives.

and

2. The log scale.

See the log scale above?

A PR 3 page might have an actual PR of between 1000 and 10,000.

That means that a link from a PR 3 page could give your page a PR boost of
anywhere between 1000 and 10,000 (although there is a dampening factor
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involved, so you never actually get the full PR). A high PR 3 link would be
much more valuable than a low PR 3 link.

Let's pretend (to help simplify this) that when one page links to another, all of
the PR value is passed onto the page that is being linked to.

L e ttakesa low PR 3 page that has an actual PR value of 1000.

a) If that page had 1 outbound link, then all 1000 of the PR would be passed
to the new page.

b) What about if there were 2 outbound links? Each page would get a 500
boost to their PR.

¢) What if there were 10 links on the page? Each page would only get a 100
boost to its PR.

These three examples would provide a PR boost of 1000, 500, and 100
respectively.

What does this mean in real terms?

Well, if your page had an actual PR of 3,000 and it was linked to from a page
as in example (a) above, your new PR would be 3,000 + 1000 = 4000. You
would still appear to be a PR 3 in Google Toolbar. To move up to a PR 4, you
would need to go above 10,000. That would take an additional 6 PR 3 links of
category (a) above.

If your page had a PR of 3000, how many links would it require to move it to a
PR 4 if all links were of type (b) above? And type (c)?

As you can see, it is not that easy to move from a PR 3 to a PR 4, when you
are getting links from low PR sites.

If we looked at the same example, but our page is PR 2 and a real Google PR
of 500, how many PR 3 links would be required to move your page to a PR 3?

Well, type (a) link above would require just one, since one of these links adds
1000 to our PR.

If we considered example (b) above, again just one link would be required,
since 500 + 500 =1000 and we get a low PR 3.

If we considered the (c) type link above, we would need 5 links to get to a PR
3.
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So why the long example?
Simply to show you that it is easy to go from a PRO to PR1.

It is a little more difficult to go from a PR1 to a PR2, and more difficult still to
go from a PR2 to a PR3, and so on.

As your PR increases, it takes more and more links to further increase your
PR. The easiest way to quickly boost your PR is to get links from high PR
pages with few outbound links on the page.

Hopefully this has started you thinking about link exchanges.

How does this affect your link exchange process?

Finally before we leave this PR primer, there is one more thing | want you to
think about.

If Google sees a PR 3 as being between actual PR 1000 and 10,000, then
clearly not all PR 3 pages are of the same importance. This range increases
as you move up the PR scale.

A link from a high PR 3 page could be almost as valuable as a link from a low
PR 4 page.

PR Summary

4 PR is a number that represents the support your page has. The more
support, the higher your PR.

4 Support is built out of votes from other pages, with some votes
counting far more than others.

4 The PR value in the Google toolbar is not the real PR value stored by
Google, but a much simplified indicator, that does not take into account the
logarithmic nature of the real scale.

4 |t is easy to move from PR 0 to PR 1, but it then gets progressively
more difficult to move up the scale.

4 Links from other pages pass PR to your page. However, the amount of
PR passed depends on the PR of the original page, plus the number of
outbound links on the page. The more links on a page, the less PR each
link gets.

4 Not all pages of a given toolbar PR are equal. A good PR 4 page can
pass you almost as much PR as a low PR 5 page. A low PR 4 page will
only pass on as much as a good PR 3 page.

Hopefully you have followed this. It is not vital that you understand how PR is

calculated, but the basic principles of how it is accumulated and used, is
important.
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You should be able to see the value of links to your pages, as well as see how
some links are more valuable than others.

In the next chapter we will discuss link reputation. This works hand in hand

with PR. Whereas the PR tells the search engines how important a page it,
Link reputation tells the search engine what topic your page is important for.
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16. Link Reputation

In the last chapter we looked at Google's Page Rank (PR). Now, we are
ready for something that goes hand-in-hand with PR to help your rankings -
Link Reputation.

A good PR can help a web page rank well, not because it has a high PR,
but because of how it achieved that high PR.

Read that sentence again. It explains in one sentence how PR and link
reputation work together.

e.g. http://infertility.about.com/ has a PR6.

It is obviously an important page in the eyes of Google. 1 just did a Google
search and f oinfedilityot. a tNo# 3kdyfaad withi® millien
competing pages.

What makes this page important in the field of Infertility?
Is it the high Page Rank?
No, and yes...

The page is important because it has a high PR, but the reason it is important
in the niche of Infertility, and not something else, is because a combination of
on-page text, and the links pointing to this page. The links pointing to a page,
tell the search engines what the page is about.

As we saw before, links contain "link text". This is the text that is underlined in
the link. The search engines assume that if the link says "blue widgets", then
the page it links to is about "blue widgets".

If 10 pages point to the same page using the link text "blue widgets", then the
reputation for that page builds. As this reputation builds, so does the potential
to rank well. If 100 pages point to the page using "blue widgets" in the link
text, that page will have an even higher reputation for being about "blue
widgets", and so on. We are back to a voting system, where one page votes
for another.

L 4

On-page text is less important than the information
provided in the incoming link text.
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Now, before you start thinking that you should get all of your incoming links to
your "blue widget" site to use the link text "blue widgets", think again.

Imagine what a search engine would think if it saw a page with 100 incoming
links, all with the exact same link text. This would almost certainly start the
alarm bells ringing since 100 links with identical link text is unnatural.

If those links occurred naturally (i.e. webmasters linked to your site because
of its value to their visitors), the link text in all of those incoming links would
not be identical, they would vary.

Identical link text tells the search engine "link manipulation” (building links with
link exchanges etc, which the search engines actually don't like).

You need to make your incoming links look natural.

Now there is a very positive side to this. By varying your link text, you can
start to rank well for a range of terms, without having to stuff keywords onto
your pages. All you need to do is make sure your content is high quality and
well themed.

There are two broad categories of incoming links to a page. Those that come
from the same site, and those that come from other sites.

We have already mentioned the internal links (and Wordpress takes care of
99% of that for you). Wordpress will use the page titles as the link text, so it is
a good idea to try to link to pages on your site from within the body of an
article on your site. Use a different, though highly related link text.

e. g. | f your page title was ABuil ding Bl ue
would use in all of the auto-linking to that page. However, if you link to that

article from the body of another article on your site, you can choose the link

text, so pick a variation |ike AMaking bl u
whatever your keyword research tells you is a good themed phrase.

What about incoming links from other sites?

With natural links coming from other sites, you do expect link text to be
different unless you have manipulated your incoming links by telling those
linking to you to only to use a specific phrase. This will get you into trouble.
When you get links from other webmasters, use a variety of link texts,
targeting different phrases.

My Advice: For incoming links from other sites: Choose 3 main phrases to
begin with. Create the link text and a description around each of these 3
phrases, and alternate them. Get your partners to use one of the three. This
will then look more natural to the search engines.
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When you find that your page is ranking well for one of these target phrases,
select a new one to replace the one that is ranking well. Just keep alternating
and swapping the link texts and descriptions pointing to your page.

Remember that the link text tells the search engines what your page is about,
so use it wisely. As you build incoming links, your PR will increase and your
link reputation will reinforce what your page is about. As the reputation and
PR rise, so will your rankings.

Some Incoming Links Can Help Your Rankings...

...while others have little or no effect. Some can even hurt you!

Now, just so you to relax a bit, let me just explain the last bit. The links that
can hurt you are the ones coming from your own sites on unrelated niches,
especially if those links are reciprocated. Cross-linking your own sites use to
be a great way to get a new site indexed and a PR boost. However, as
search engines have evolved, so has the definition of spamming. Cross-
linking unrelated sites you own is a big no no, so don't do it.

Now, what about those links that have little or no effect on your rankings?

1. Well, these include links on other sites that use the rel="nofollow" tag
somewhere in the link. When a site links to you and puts that bit of code in
the link HTML, the search engines probably does not spider the destination
link, and does not pass on Page Rank or Link Reputation to the destination
URL.

2. Another type of link that w o nh&lp you is when the webpage that has the
link uses a meta tag similar to this one:

<meta name="robots" content="noarchive,nofollow,noindex"/>

This meta tag tells the search engines not to spider the links on the page, not
to index those links, and not to archive the current page.

These are two techniques are things you should look out for when exchanging
links with other webmasters. If they use either technique, you get no benefit
other than the possibility of visitors following the link to your site. However,
they obviously do not help your search engine rankings.

3. A third type of link has little or no effect on your rankings. These are the
ones that are on low PR pages with lots of other outgoing links on the page
(see the chapter on Page Rank). The effect on your rankings will be
negligible. Any PR that exists on the page will be divided between all
outgoing links on the page. The lower the PR, the less benefit you get. The
more links on the page, the less benefit you get.
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This should be another consideration on exchanging links. Not so much the
PR of the page, as that will increase over time, but the number of links on the

page.

4. A 4th type of link that w o nh&lp you as much is a link on an unrelated
page. | know some SEOs disagree with me, but

e.g. if your site is about RGP contact lenses, a link to your site on a page
about banana plantations w o nh&lp you much. Search engines are certainly
better able to decide on link relevancy than a lot of webmasters think, and this
capability is only going to improve. My advice is, and always has been - only
get links from highly related sites or pages.

Pheew! There is a lot to check when you get incoming links, isn't there?

Well, now onto the links that will help you.

There really is only one category here - links on quality, highly related pages.
If the link is not reciprocated, so much the better.

Some sites are called "Authority Sites" (so called because they have built a
reputation for solid, quality information), and links on these will benefit you the
most. These types of site typically have high PR, but it is also typically difficult
to get links from them.

The more sources of links you can get pointing to your site the better.

Neil Shearing has written a great book on Link Building which | highly
recommend you rlendBuildingSetrdiss cal | ed

In the next chapter, we will look at how you can track your visitors while on
your site, and also see how they found your site in the first place, plus much
more information. Analysing your traffic can help you increase your traffic,
and increase conversion rates.
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17. Tracking Visitors

In this chapter, | want to briefly cover one of the most important parts of
creating a successful website - tracking your visitors.

It is vital that you know statistics about your visitors.

The more information you have on your visitors behaviour, the better
equipped you will be to make your site better, and ultimately more profitable.

Most web hosts provide a standard statistical package pre-installed that will
give you most of the information you require. Often, this is AWStats, which is
very good.

It your host does not supply this, Google can come to the rescue.

No.... Not to search for a script, but a free service they provide i Google

Analytics.

Here is a tutorial showing an advanced use of Google Analytics to help you
see what your visitors are clicking on.

Install Google Analytics (there is a plugin in my recommended Wordpress
plugins that helps add Analytics to your site).

Once installed, spend a little time exploring Analytics i they have a
comprehensive help system once you have logged in.

Don't work blind, work smart!
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18. Link Partner Pages

| have a confession to make... | don't go out aggressively looking for link
partners.

Infact,1 dondt even use anylofimystesmaymoreeer page on
That s right; | dondét do reciprocal l i nki n
The biggest problems with reciprocal linking are:

1. Googl e doesnodt I ike it.

2. Links are worth very little when reciprocated.

3. You cannot check up on all reciprocal link p a r t ®ies tendake sure

they have not been penalised. A penalty on a site you recommend by
linking to it can get your own site penalised. Is it worth it?
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19. Pre-Written Content

PLR & Ghost Written Content

A |l ot of people use ghost writers or

comment on those two sources of articles now, but | would like to comment on
what you should do if you find you have a lot of content to add all at once.

What if you suddenly have 100 articles.
What next?

The easy answer here is for me to say "publish them on your site", but this
answer is not as easy to carry out as it sounds.

As a Wordpress user, you have an easy job. You can just copy and paste the
articles into the Dashboard (or use a free tool like Windows Live Writer to
publish the content).

However, should you publish all 100 articles at the same time, or should you
"drip-feed" them into your site?

There is a lot of talk on the internet about Google penalising sites that spring
up over-night, so publishing 100 articles in one go might raise some eyebrows
and get at the very least, get your site into the sandbox awaiting re-trial.

Websites should be constantly growing. By that, | mean you should be
adding more content over time. That might be 10 articles a month, or 1 article
every six months, but there should be some growth there. Let me ask you a
guestion.

"How many articles are you intending to publish each month to your site?"
Do you have a figure in your head?

That is the number | would use to answer the original "how many" question. If
you want to publisher 10 articles a month to your site, then | would publish 10
of the original 100 immediately, and then another 10 next month, and so on.

If you intend to publish 100 articles to your site every month, then it is safe to
publish all 200 immediately, then your next batch of 100 next month, and so
on.

However many you plan to publish, it is better to spread them out over the
allotted period. E.g. if you want to publish 10 a month, you would publish one
every three days or so (although vary the time between articles so this is an
average, not a set timeframe).
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With Wordpress, you can set the publish date of the article to sometime in the
future, and Wordpress will automatically publish the content for you on that
day, so you can literally upload and forget. How cool is that?

Here is a list of the things | recommend you check off the list when publishing
content to your site:

1.

Content should be unique. If you are getting your content from article
membership sites, | recommend you change the content considerably
before publishing to your site. | regularly get asked, how much of a
change in the original article is enough. My answer is always the same
- the more the better. 100% re-written is better than 90% re-written.
Content should be variable length. Have articles that are 100-150
words, others in the 150-300 range, still more that are 300-500, and
some in the 500+ range. It is important to make your site look natural,
and a site with 500, 250 word articles is not natural, and will get spotted
easily. Create articles that naturally vary in length, so that each article
is just as long as it needs to be to cover the topic.

Cross-link related articles. If you have 5 articles that are highly related,
link each article to the other 4, so that each of these article now have
an additional 4 links pointing to them. With Wordpress this means use
the Related Posts plugin.

Put links to new articles on a prominent page of your site. If you are
using the related posts plugin as | suggest, this will happen
automatically by adding links to the new pages from existing pages in
the same category. Even better if you are using the recent posts
widget on your homepage. That way all new content gets a link from
the homepage (at least for a while).

Do get links from other sites to your article pages. Many webmasters
just get links to their homepage, but this is not natural. If the content
on a site is good, the search engines will expect the articles to have
links from other sites.

| did tell you that publishing content was time-consuming, and this list
highlights that.

Good news for Wordpress users 1 the donkey work is done by
Wordpress, you just need to supply the great content.
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Using Free Articles on your site for Content

This Iis something | donoét personally advi s
content filters in use by the major search engines which filter out duplicated

content. However, the situation is not currently as bad as many would have

you believe.

Let me ask you a question that | get asked a lot:

Q. If you pick up an article from an article directory and post it on your
site, will your page/site be penalised?

From what | have read on forums and in emails recently, a lot of people think

they will be penalised for using these articles. | n f act, your site won
penalised,it6 s j ust that the content itself wonot

The internet provides you with a laboratory to test your theories.

Let me describe a couple of my tests into duplicate content filters. These
were done some time ago, so you might like to repeat the experiment to see
what happens.

One of my articles was published on my own site. Google indexed the article,
and my site was the only place with that article. Searching for the title, | was
the only site listed in Google.

| then submitted that article to ezinearticles.com.

| waited for Google to find it, and then searched for my title again.

Guess what?

EzineArticles.com was listed as #1 and my site as #2.

Even though Google knew the article originated from my site and therefore
ezinearticles had "copied" it, Google still ranked the ezinearticles duplicate
ahead of mine. If there is a duplicate content filter then it certainly did not
apply to ezinearticles in this instance. Because of their greater importance in
the eyes of Google, they got the #1 ranking.

In another experiment, | wrote an article and submitted it to several article
directories. The title of the article was:

"How to Choose Keywords to Theme Your Pages and Boost Your Traffic"
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Go to Google and search for it. Put the title inside quotations so that you only
find pages with that exact phrase in them.

| currently get over 407 results returned for that article (12™ August 2009).
Look at each of the first 10 results. When | did it, all 10 were my article.

You can continue onto page 2 and check those results.

Surely if there was a strict duplicate content filter in place that penalised
duplication of articles across web sites, we would not see this reprinting of my
article across all these sites?

However, Google is much better at filtering out duplicates than it used to be.

The article may have 407 results returned now, but it used to have 17,000
results returned for the title when | first did the submission a few years ago.

Also, look at this.

Although Google says there are 407, if you scroll to the end of the listings for
this phrase, in fact it only lists 33.

B B R P

[# Show more results from www. harmonyhollow.net

10 Ways To Make Your Sales Soaring - Marketing articles, arficles ...
How to Choose Keywords to Theme Your Pages and Boost Your Traffic - Are You
Putting "Your Girdle” Into Your Sales? How to Profit from Seasonal Campaigns ...
articles.smashits.com/.__./10-ways-to-make-your-sales-soaring.html -

Cached - Similar -

In order to show you the most relevant results, we have omitted some entries very similar to the 37 already
displayed.
If you like, you can repeat the search with the omitted results included. '.

~ .

-~
<4 Goooogle ~——
4

Previous 1 2

L)

[# Add a result - See all my SearchWiki notes - See all notes for this SearchWiki - Learn more

Underneath you can see a link to repeat the search with the omitted results
included. These omitted results are actually filed away in something called
the secondary index i a place where content that is less deserving is placed,
and only called upon if absolutely necessary.

Incidentally, when | submitted that article, | used the resource box to link back
to my Wordtracker Tutorial using the link text "Wordtracker Tutorial”. With the
article being so widely taken up, my Wordtracker Tutorial went straight to #1
in Google for that search term, where it has stayed for the last few years.
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OK, so back to the issue of duplicate content penalties.

Using articles from article directory sites will not get your page penalised for
duplicate content. You may not get your page indexed in the main Google
index, but that is about as bad as it gets.

Where duplicate content will hurt you, is when you republish the same article
(or parts of an article) on your site several times (even if you change the main
keyword running through the article).

This penalty may also cause you problems if you publish the same article
across multiple sites that you own (yes, Google knows which sites belong to
the same webmaster), especially if you are linking those sites together.

If you make every page on every one of your sites unique,
the duplicate content filters are not going to cause you
problems.

e If you followed my domain move in my newsletter a few
years ago, you may remember that | moved it because my
hyphenated domain fell out of the top rankings in Google for
almost all of my terms. | pointed out a couple of examples
where my rankings went from top 3 to nowhere.

One of those terms was cb accountant review. My old
hyphenated domain had been #1, then dropped out of the top 100+.

Since implementing my 301 redirect, my rankings on the new site have gradually
improved. You might like to look up "cb accountant review" in Google now. My
new domain is once again #1 for that term.

This shows that the 301 redirect is doing its job, and also that there is no
sandbox for this new site.

A hyphenated site that looked dead and buried has now been given a new lease
of life by moving it to a non-hyphenated one.
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20. Site Promotion using online
resources

Article Distribution

Article distribution is a technique that a few people have used for many years

to build traffic to their websites. Inthe lastfewyearsi Ar t i cl e Basstr i but i
been sold in eBooks and software to the masses, turning what used to be a

secret guru strategy, into an over-used and abused traffic generation system.

In the past, a lot of traffic-generation systems that became popular with
webmasters, soon became a target of the search engine. | t ndtshat search
engines have anything against you and your desire to make a living online; itd s
just that they want their search results to show quality content that is visitor
friendly and genuinely informative and unique.

So, can article distribution help, and for how long will this technique work if it
is being abused?

The truth is, more and more article directories are using no-follow tags,
removing a lot of your benefits, and | have seen a decline in the effectiveness
of this technique.

If done properly, it can drive targeted traffic to your site when visitors click on
your resource box link at the end of your article. That visitor comes from
another website, not the search engine.

Notice one thing about what | said in the last paragraph, as this is very
important:

"..click on your resource box link at the end of your article"

That's right. The link back to your site (which can bring you traffic), is at the
end of your article.

So, who will click that link? Well, the people who will potentially click that link
are:

* Those that read your entire article *

Now, of those that read your full article, which will click the link to visit your
site?

Well, that is a difficult question to answer, so let's put it another way.
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How can we get people to read our article and click the link to our site?

1. Make the article interesting to the visitor. Tell them something new.
2. Make the visitor want more of your information.
3. Make it clear what you can offer them.

OK, now we are getting somewhere. The first point means we have to write
stimulating, unique content. This is something | have been talking about in
previous chapters, so should not come as a shock.

If you are getting ghost writers to create your articles,

L 4 try to force that writer down a specific path. Telling an
author to write an article on "blue widgets" will usually
end up as some sort of keyword focused search engine
spider food drivel, not a genuinely informative article on
blue widgets. Give your ghost writers specific tasks,
giving the title and the direction you want them to take

with the article (as well as the theme words you want them to try to get into
the article).

The resource box at the end of your article can make or break a potential
visitor into clicking. Offer them something in the resource box. This can
include:

4 a link to your "active" forum where people are discussing this and other
related information.

4 a link to your newsletter where you provide them with further
information on the topic.

4 a link to a free mini-series.

4 a link to a free report on the subject. | like to force the visitor to sign up
for a newsletter before they can download the report, so that | get their
email address. | only use double opt-in here, as it safe-guards me against
people reporting me for spam. As long as your newsletter is the same
quality as your initial article, you should keep hold of that visitor on your list
for a very long time.

4 a link to another "must-read" article on the subject (and your article can
lead the visitor into this by making it only part of the story).

«® \Whatever else you can think of to get the click.

OK. so you have your articles. Where do you submit them?

Well , there are a few options here.
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The single biggest Advantage of Submitting to
Article Directories is...

.. when other webmasters pick up your content and republish it on their own
sites. This is what happened to the article | mentioned earlier that had a
resource box linking to my Wordtracker Tutorial.

For other webmasters to want to republish your content (at least webmasters
with decent sites), that content MUST be unique and valuable and offer great
information. Where have you heard that before?

Article Directories

There are a number of quality directories where you can submit your articles.
My personal favourite is ezinearticles.com. This one site is responsible for a
lot of traffic to my sites. If you only submit to one directory, submit it here.

You can find a stack of article directories out there by searching Google.
Look for directories with higher PR. Even if they use nofollow, they are still
worth submitting to for the reason mentioned above. Other webmasters will
reprint your content without the nofollow.

Social Sites

There are a number of social sites that allow you to setup pages of content.
Places like Squidoo & Hub pages are just two. Because you create content
on these sites, you can use that content to link to affiliate programs, pages on
your own website, or just about any place you like.

Doasearch of Google and I am s
some places to look. I 61 1 add a few no
they are included does not mean | recommend them:

w o
<
T o

WordPress.com - Setup a free blog on their servers. This is often used to
create smaller satellite sites which then in turn link into your main site.

o c

cC o
~ —

Blogger.comi As with the one above, Blogger

on their servers.

Wetpaint i Create a free website.
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Squidoo i On Squidoo you create what are called Lenses. These are pages
of content that you create, so you control where these pages link to.

Hubpages 1 Like Squidoo, this site allows you to create your own content.

Scribd i Upload your own documents.

Video Sites

Creating and publishing videos is becoming very popular as a way to attract
visitors to your site. Creating videos is beyond the scope of this course, but
you can find a lot of information by searching Google.

There are a number of sites that accept video submissions, including
Youtube, Yahoo, MySpace, Metacafe, Dailmotion, Revver, Blip & Veoh.

One resource | would highly recommend is Tube Mogul, which will distribute
your videos for free to a number of video sites.

If you have more professional requirements, Traffic Geyser will submit to a
wider range of social sites, including video, bookmarking etc. Traffic Geyser
also has a built in video creator and full instructions for making the most out of
social media submissions.

Social Bookmarking Sites

These sites allow you to create online bookmarks of your content (although it
is really intended for people to keep online bookmarks of content that interests
them from a range of sites, not their own).

The most popular ones are:

Digqg, Propeller, Delicious, StumbleUpon & Clipmarks.
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Submission to webmasters

| have found a method that works very well and gets a good response.

1. Find 100% related sites that do have articles published on the site.

2. Write quality content for that site (I only submit the articles to one site,
and don't even have a copy on my own site).

3. Submit several articles to that webmaster using Content Publisher
"packages"”. | take a page from the other site, and create a template
for Content Publisher that matches my target site. | send the package
to the other webmaster as a download URL (don't attach the package
to an email as these often get filtered out by Spam filters, and it can
also annoy the other webmaster), and tell them about the content and
how to publish it on their site. | also stress that this content will only be
published on one site. If they are not interested, | repeat the process
for another site.

| usually end up with a batch of articles published on another "high-profile”
site. These articles nearly always bring in good traffic to my site.

OK, so what are these "packages" | mentioned?

Well, I will let you download one in a minute, but first, let me explain how it
works.

In Content Publisher, | create a project of around 10 articles.

Did you know that Content Publisher is a free bonus when you buy my
Creating Fat Content Course?

Content Publisher then packages these up for me in a distribution file.

The other webmaster just needs to run the distribution file, and all articles are
published to web page that match the exact look and feel of the target site. In
addition, the program also creates an article map for these articles. All the
other webmaster has to do is upload the files produced, and link to the article
map. Viola, | have articles published on another site with links pointing back
to mine, and the other webmaster has 10 new unique articles on his/her site
that wont be found anywhere else on the internet. It is a win-win situation,
and it only takes a couple of minutes for the other webmaster to get this new
content live on their site.

OK, if you want to see what one of these distribution packages look like (it
contains only a basic template, but you can get the idea of how it works), you
can download it here.

149


http://ezseonews.com/contentpublisher
http://ezseonews.com/cfc
http://content-publisher.com/CP-Distributor-Demo.zip

| find that once you can identify a few sites that are willing to publish your
content, you can keep sending them more content, and they are happy to
publish it.

Submitting to Directories

One way of getting one-way links to your site is by submitting your site to
Directories.

This is often not always as easy as it should be for reasons we will mention in
a moment.

Firstly, let's look at why submitting to directories is a good idea:

« |f the directory is edited by humans, as is Dmoz.org, the directory tends
to be filled with quality sites. A directory setup this way is likely to have
more weight given to any backlink (in the eyes of a search engine) than a
directory that accepts all submissions.

4 Directories link back to your site, giving you a backlink. If you have
been able to choose your link text, that is an added bonus.

4 Popular directories are likely to send you traffic, purely because they
get a lot of visitors who go looking for sites.

OK, the reasons why directory submission are not as easy (or as valuable) as
they should be:

4 Not all directories pass PR back to your site, in which case link
reputation is not going to be a benefit either. These directories can use a
variety of techniques for stopping PR, as we saw previously with the
nofollow tag.

« Not all directories are free, and those that are not don't guarantee
inclusion even if when you pay.

& Human-editors of directories can have hidden agendas. Take
dmoz.org as an example. Lots of categories do not have an editor, and
invite applications. If you could become the editor of a category, you have
control over who you let in, and who you don't. My impression is that a lot
of these editors use their powers to help themselves, which is why | have
had perfectly good sites ignored when | submitted to dmoz.

« \Vith dmoz.org, you often have to wait months before you hear
anything, and even then you may not hear anything. There does not
appear to be any system in place for checking up on the progress of the
application of a site once it is submitted.

4 A lot of directories do not accept affiliate sites.

Despite the potential problems with directory submissions, they still do offer a
great way to get quality backlinks to your site. It is quite possible that the
search engines (especially Google) will start to devalue links from some
directories (e.g. directories were all sites are accepted, and paid directories
that guarantee inclusion), but that should not stop you from submitting to
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them. One of the great benefits of being in popular directories is the traffic the
directory sends you from those browsing the directory (meaning that the
search engines are largely taken out of your traffic equation).

So which directories should you submit your sites to?

Well, here is a web page you can use for reference. It shows lots of
directories, their PR, and whether or not PR is passed back to your site.

Strongest Links

Clicking on the info link next to the directory brings up other valuable
information about the directory, including the submission URL, Alexa ranking
etc:

Important Notes:

1. if PR is passed back to your page, the PR you get is based on the PR
of the page your link is on, not the PR of the directory homepage. If
PR is not passed, still submit to the directory if there is a lot of traffic at
that directory (you can see the Alexa stats for each directory in the list
by clicking the info link).

2. Read the directories submission guidelines before submitting. If you
don't follow guidelines, your application will be rejected.

| suggest you work your way through that directory link page and submit your
site to as many as you can.

For those looking for short cuts, there is a pretty cool free tool by Brad Callen
called Directory Submitter.

In this chapter you saw how directory submissions can help increase your
backlinks, your PR and link reputation, and therefore your rankings.
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21. Affiliate Site v Adsense Income

In this chapter | want to discuss two of your options for making an income
from your website. After all, that

s why

These two methods are affiliate programs and Google Adsense. They are the
most common and financially rewarding ways of earning income from your
site, yet there are pitfalls.

A lot of marketers use affiliate programs and Adsense on all their sites and
sometimes all of their pages. However, my own observations in the last few
years have shown that sites with both make very little income from affiliate
programs. Adsense is such an easy way to make money from your traffic that
most webmasters don't appear to care about the lost affiliate revenue.

For Adsense to make sense, it has to make you more money than you could
otherwise make with affiliate products. You need to TEST.

A few years ago, | started experimenting with Adsense focused, and affiliate
focused web sites, where | used one or other of the techniques, but not both.

| modified a website that was getting 200+ visitors a day to only include
Adsense.

| ran the site like this for one month.

| then modified the site to only include affiliate links, and left this for one
month.

Finally, | used a combination of both, and ran that for a month.

| don't want to give exact figures here, but | can tell you the relative amounts
earned by each combination:

Adsense Only - made $Z

Adsense + affiliate links - $Z x 1.2

Affiliate links only - $Z * 4

Obviously these results are not statistically significant, and cannot be applied
to all websites, but it does imply to me that Adsense can hurt your sites
affiliate commission earning potential.

My point in sharing this information with you is not to tell you to abandon
Adsense. ltis this:

Test and track, and experiment with your own sites.

Experiment with where you put Adsense.
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After further experiments, | can offer two simple guidelines:

1. Don't put Adsense on a web page that reviews a product. By its
nature, these pages will attract visitors who are interested in buying the
product, so point them to the merchants that sell the product via your
affiliate links.

2. If you have a general content page (an informative article on a topic),
add Adsense to that page. These pages are less likely to attract
buying customers, so Adsense is a way that you can make some
money from them before they leave.

3. If areview page is not converting visitors into paying customers via
your affiliate links, work on your pre-sell, and test again. Only put
Adsense on these pages as a last resort, and even then, only after you
try a different merchant(s).

As with anything in business, diversify your efforts. Work on two types of site:

1. Large content sites that are primarily targeting Adsense income (simply
because affiliate links need to be checked periodically, unless you are
using a datafeed script of some sort, and the larger the site, the bigger
the job).

2. Smaller sites that are concentrating on affiliate income.

The techniques | use for building these two types of sites are different only in
what | do with the articles | write.

Articles and Affiliate Sites

For an affiliate site, write articles on your chosen niche, but don't automatically
put them onto your site. Consider how best to use the article. Is it pre-selling
a product, or is it general information on an area of your niche?

Articles that can pre-sell a product should go on your site. Articles that are
more informative but not really related to selling a product will better serve you
by submitting it to an online resource.

e.g. Suppose | have a shoe site selling shoes. This is a lucrative affiliate
niche, so I don't want to waste my visitors by getting them to click on Adsense
if I can sell them some shoes.

If I write an article on "Walking boots", | would post it on my site with links to
affiliate merchants selling walking boots.

If I write an article on "Why stilettos are bad for your posture”, | would submit it
to article sites. This article is not directly related to selling products on my
site, but would make great reading on article sites/other shoe sites, and
benefit me in the backlinks it generates to my selling pages.
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Think about whether an article can best serve you on your site, or submitted.

Articles and Adsense Sites

Large content sites set up for Adsense are a different kettle of fish. For these,
most of your articles will be published on your own site. Of course you want
to submit articles too, for back links, but the majority of content should be put
on your site with prominent Adsense ads.

These two types of sites will diversify your business. You will see them
perform in very different ways in terms of where the income comes from, and
my own experiences suggest that affiliate sites can way out-perform Adsense
sites if done properly.

As with any of this, you need to track and test your own sites, but don't get

into the trap of putting up Adsense everywhere. It will hurt your affiliate
earning potential.

Datafeeds

Datafeeds are provided by a large number of affiliate merchants. Working
with datafeeds is beyond the scope of this eBook, but for a simple
implementation, see D.I.G.
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22. Single site, or several tighter niche sites?

If you have followed my Wordtracker Tutorial as you carry out your keyword
research, you have likely ended up with 2000+ highly targeted keyword
phrases in your chosen niche.

That can be quite daunting for those planning a website. Where do you start?

How do you plan the site? Should you create a single site with these 2000+
phrases, or is it better to build multiple sites, with a tighter niche focus.

One large site covering all BBQs

Let's look at a real example based on some keyword research | carried out a
long time ago on barbecues.

There are 1942 phrases relating to barbecues in my
research.

If I order these phrases by count descending, this will
order the phrases according to search volume. Those
phases that are searched for most frequently will be at

the top.

Iheywn:nrd | Coun | 24Hrs | Competing | Ratio -
bbg 844 284 3750000 13204.2
charcoal grills 426 143 103000 720.3
bbq grills 417 140 BE700 490, 7
barbecue 375 126 3490000 27698.4
bbq smokers 338 114 5890 51.7
outdoor grills 252 a5 42000 494.1
natural gas grills 236 79 21400 270.9
patio lights 235 79 35100 452.3
BEQ) 226 75 3710000  48815.8
charcoal grill 222 75 143000 1906.7
bbq pits 185 6l 9450 152.6
sonny's real pit bbg 1580 a1 803 13.2
natural gas gril 169 57 23300 403.38
bbq ribs 1651 54 43900 813
bbq recipes 153 52 14400 276.9
bbq chicken 150 31 6500 1596.1

smoker grill 142 43 15000 333.3
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Now, if you are going to build a single website, you should be looking down
this list and picking out the phrases that cover the entire niche. Where there
are two or more similar phrases covering the same part of this niche, just
choose one.

To encompass the entire niche of BBQ, | would pick out the following from the
database:

charcoal grills
bbq grills

bbg smokers
outdoor grills
natural gas grills
bbqg pits

bbq recipes
portable gas grills
electric grills

The second phrase, "bbq grills" can probably be left out of this list, as

"charcoal grills", "outdoor grills", "natural gas grills", "portable gas grills" and
"electric grills" all cover the theme of "bbq grills".

There are also a few gas grills phrases, so | would reduce those.
My final list would be something like:

charcoal grills
bbg smokers
outdoor grills
natural gas grills
bbq pits

bbqg recipes
electric grills

These would make up the main pages of my new site on Barbecues.
For each phrase, | would go back to KRA and do two things.

Firstly | would identify potentially related phrases to use in articles that will be
in the same silo as the main page (in the same category as the main page).
We saw earlier how to find question phrases within our databases, and we
can use the other web resources we talked about earlier.

Secondly, | would use KRA Pro spider to find theme words for each of the
words | have targeted. This will give me the relevant theme words to use in
my content.

Looking at a real example, KRA Pro returns the following theme words for
"charcoal grills":
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one-touch gold charcoal grill, gold charcoal grill, weber charcoal grill, charcoal
grill review, portable charcoal grill, cast iron hibachi, weber one-touch silver,
guide to barbeques, gold charcoal grill, weber charcoal grills, charcoal grills,
bbq grill, outdoor living, cast iron, bbq grills, smokey joe, kettle grill, stainless
steel, outdoor cooking, weber one-touch, grill, char, charcoal, grills, cook,
weber, review, gas, accessories, smoke, outdoor, bbq, grilling, cooking, table,
smoker, barbecue, portable, tools, garden, kitchen, iron, patio, health

Repeat these processes for all main pages.

OK, that's what | would do if | was building one large site on Barbecues.

Creating Smaller, More Specific Sites

Looking at the keyword data, there is potential here to build several smaller
sites, each one based on one of the main page phrases we worked out
earlier.

Here are those phrases again:

charcoal grills
bbg smokers
outdoor grills
natural gas grills

bbq pits
bbq recipes
electric grills

It would be easy to create a single site on charcoal grills, another on bbq
smokers, and so on.

Let's go back to KRA.

Letdébs have a | ook and see wloeanfinesite on
these phrases Letds |l ook at BBQ P
Il n KRA Pro, I can filter those phra

see how many phrases contain the wo
my research. Here are the top few:
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I:geywnrd | Coun ™ | 24Hrs | Competing | Ratio

bbq pits 135 62 9460 152.6
sonny's real pit bbg 1580 61 803 13.2
barbecue pit 45 15 20700 1380
build your own bbg pit 35 12 120 10
bbq pit 33 11 21300 1936.4
brick bbq pit 23 g 6581 75.7
bbg pit smokers 21 7 171 24.4
build bbg pit smaoker 20 7 g 0.7
spit roasting kits for barbecue 20 7 30 - 4.3
—
trailer hitch BBQ pit I TS 1.3
- -
bbg pit plans {"' _— 18 3 519 86.5
bbq spit 18 3 511 101.8
klose bbq pits 17 5] 73 12.2
barbecue pits 17 ] 19600 3266.7
build a bbq pit 14 5 445 §9.2
bbq pit orlando 12 4 10 2.5
used bbq pits 11 4 ] 1.5

| have coloured some of the words in the filtered set to show you a possible
idea for a website. Those blue phrases are all about building a BBQ pit.
What about a howtobuildabbgpit.com mini-site.

The phrase | have singled outwithanarr ow i s fAbbqg pit pl

This could be a great opportunity to create your own Niche Product eBook

(you could include videos if you wanted) i an eBook on building a BBQ
PtLet 6s try something and see iif the
see how many phrases with the word pit in are related to building a pit:
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“¥ Advanced Word Filtering

Because of the way this advanced filtering works, you cannot apply filters on the main s
results found like this. If you want to further manipulate and filter your results, turn all
unused colour, and then you can filter by that colour and apply whatever filtering criteri

On filtering, KRA Pro returns 17 phrases:

Filters
AND OR MNOT
pit plan
build
how
T Clear T Clear T Clear

}».evword |Cour‘| W | 249Hrs |Com|:le1jng |Ratin
build your own bbg pit 35 12 120 10
build bbq pit smoker 20 7 5 0.7
bbg pit plans 15 [ 519 36.5
build a bbg pit 14 5 445 29,2
barbecue pit plans 11 4 55 13.8
building a bbg pit 10 3 335 128.3
building outdoor bbg pits 3 1 i i
simple bbq pits to build 2 1 0 i}
building bbq pits 4 1 9 9
Bbg offset smoker pit building 7 2 i i
offset smoker bbg pit plans 5 2 0 i}
bbqg pit smoker plans 5 2 1 0.5
Plans on how to build a brick BEQ pit. 4 1 1 1
build brick pit outdoor Barbecue 4 1 0 0
how to make your own brick bbg pit 3 1 0 0
build & brick barbecue pit 5 2 [ 3
Brick barbecue pit plans 2 1 20 20

e (P

s
09 B| T @~

Praject: BBQ |Phrases: 17 [MUR
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This indicates that people are using a variety of keyword searches to find out
how to build a BBQ pit.

Simple, eh?

Summary

A single set of keyword research can yield one large site, or multiple smaller,
tightly focused niches.

Which is better?
Well there are pros and cons to both approaches.

A large site can often be seen as having more authority. It takes less work to

add content (as you are only adding content to one site), and you only need

incoming links to one site. However, if that site did get dropped from the

search engines, your income potential has gone. Before you panic too much

about that last sentence,aslongas you donét try to play gam
search engines, your site should not be dropped.

Lots of sites mean more work, but greater security.

If one gets dropped, you have lots of others. Owning lots of sites can work
wonders for your reputation. If you have your photo on all sites (like I do on
my ezseonews site), then people researching bbgs will come across your face
many times on several different sites they visit. That builds confidence in you
as you become something of a guru in the field. Confidence in a website
increases conversions.
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23. Owning your own products

Having a lot of affiliate sites can be a great way to make a living. However,
with search engine rules changing on a monthly basis, only those that have
created pure "white hat" affiliate sites with engaging and informative content
will survive long-term. Having all of your eggs in the affiliate marketing basket
is dangerous to say the least.

You should create a goal for yourself.

CREATE YOUR OWN PRODUCT(S)

This might be an eBook, software, or video tutorials on a subject you have a
lot of experience in.

|l f you are not a writer or programmer, and
why not hire someone to do this for you. Programmers & writers can be hired
at places like elance.com, and it is often a lot less than you think it will be.

It does not have to be very expensive.

My wife got an eBook written for her on a topic she is interested in, and it cost
$600. She then had to edit it, add pictures and affiliate links etc. | watched
her progress, and can see the benefits to getting ghost authors to write for
you, especially if English is not your native tongue (as is the case for my wife).

| should add here that the eBook was top notch, and the author that wrote it
obviously became very involved and interested in the topic as she wrote the
book.

The ordinary person starting out probably cannot justify $600 to get their own
product custom written for them, and there is an alternative.

Why not look into PLR material? You can get PLR eBooks already 90%
complete. All you need to do is a bit of editing, inserting affiliate links, etc.

The original membership site is called Nicheology, and you can find others by
searching Googlefori PL R eBookso.

Incidentally, | often see questions on forums asking how to create cover
graphics for eBooks and software. These covers increase the perceived
value of a product and do increase conversion rates, so you should use them
on your sales pages.

| have created some that | am very happy with. My tool of choice for that is
called eCover Studio, but do search Google for altern
find cheaper options, maybe even free ones.
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Advantages to Owning your own Products

So, what are the advantages to owning your own products?
Well, there are a lot of advantages. | have summarised a few of them below.

1. Selling your own products from a website can make that site unique.
You are offering something no other site does (even if you get affiliate
to sell for you). This means you don't have a thin affiliate site on your
hands - you are the merchant, not the affiliate. This means that sites
built around your own products are likely to last for years to come,
earning you a nice residual income.

2. You can get affiliate to sell for you. When you bring out a product,
create an affiliate program for it, either at Clickbank, or Paydotcom.
Offer your affiliates a good percentage (50% is usual for infoproducts),
and then go looking for sites related to your eBook. Contact the
webmasters, and tell them about your product, and your affiliate
program. Many will sign up and sell your eBook from their site.

This is a fantastic way to create income. You do not rely on your own traffic
for sales, and you only pay your affiliates if they make a sale. What is even
better than this is you can and should target really competitive niches, since
the competitors who rank well, often become your affiliates, so you can
benefit from their traffic, and not have to worry about all the SEO stuff to get
traffic directly to your site from the search engines.

3. Owning your own products can make you an authority in your field.
Besides selling the eBooks, you could open a forum on the site (which
can have Adsense advertising), run mini-courses designed to pre-sell
your eBook and other affiliate products, and create a newsletter, which
keeps you in contact with highly targeted visitors. You can quickly
build a business out of a single product, then repeat.

4. Owning your own eBook gives you the chance to sell affiliate products
from within the eBook. If you have an eBook on "Car Maintenance",
you can point your readers to online suppliers via your affiliate links.
This type of back-end sales can often be very large, and in fact, | often
give eBooks and material away, knowing that the links | have placed in
the eBook will pay back many times what | would have received had |
sold the eBook.

Hopefully you can see the potential of owning your own products. Since it can
be done relatively inexpensively, you don't really have an excuse. Any costs
involved are business expenses, and the rewards can be huge. Also the
costs involved in an online business are so much lower than a bricks and
mortar business.

One type of infoproduct | have not really mentioned yet is video training
courses. For this type of product, | use a tool called Camtasia Studio. This is
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not the cheapest, but it is the best. You will see a lot of online videos created
with this tool, by many of the top marketers.

If you want to dabble with this type of infoproduct, you can do so for free, with
a neat little tool called CamStudio. While this tool does not have the features
of Camtasia Studio, you can get a feel for what this type of infoproduct can
offer.

You can easily create membership sites based on video tutorials, and

combine them with an eBook, forum etc. You are only limited by your
imagination.
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24. Keeping in Touch with Visitors

You are getting visitors to your site, but most do not buy anything on a first
visit. For that reason, you need a way to keep in contact with them so you
can expose them to your offerings a few more times.

There are various ways of doing that, and we will look at some of them now.
The most obvious way of keeping in touch with your visitors is to run a

newsletter. When | first started my own newsletter, | used a free service
called "Your Mailing List Provider" which was fine to begin with.

However, | eventually swapped over to Aweber because of the extra features
| could get.

Aweber makes it easy to setup multiple mailing lists, so you can run multiple
newsletters over multiple sites.

There are a few different mailing services available, so | have setup a
Recommended Autoresponder page soyoucansee t he best of what 6.
available.

E.g. suppose you ran a wine site. It would be a great idea to have a wine
newsletter, which provided articles on various wines, together with the affiliate
links to merchants who sell those wines. Newsletters could then be posted on
your site, adding to the valuable, unique content, which would in turn,
increases traffic through the keyword optimization of those articles.

Another example: If you ran a baby site, you could run a newsletter that
offered help and advice on parenting in the first few years. In the newsletter,
you can provide solid advice on things like potty training, while directing your
readers to merchants that sell potty-training potties, or ebooks on potty
training. You could provide nursery decoration ideas, and show where your
reader can purchase the items you mention. The list is endless and only
limited by your imagination, and the merchant products in your niche.

Newsletters provide a way to keep in contact with your visitors. People are
often happy to sign up for a newsletter if:

* It is free

* They know they can unsubscribe at any time

* They know that their details w o nb& sold to mailing lists
* They know they will learn stuff

* They get a bonus for signing up

This is one of the best ways to get repeat visitors to your site, or your
merchants.
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If you look at the list of things people look for before signing up for a
newsletter, you can see the sorts of things you should include in the
description of your offering on your site.

* Tell your visitor their details are kept private and will never be sold or given
away.

* Tell you visitor that their email address will only be used for sending the
newsletter.

* Tell your visitors that they can easily unsubscribe using a link in each
newsletter if they wish.

* Tell them about the types of information you provide in the newsletter.

* Provide a bonus report for them if they sign up.

As for the last point, this is easy.
If you want to write a short report yourself, that is fine.

An easier way would be to find some relevant articles at article directories,
and edit them into a report. Creating free reports is easy. Just edit them in a
word processor, and convert them to a PDF format. We have mentioned in
previous sections of this course how to do this.

Whenever you write a newsletter, add it as content to your site. Keep an
archive so visitors can go back and read previous newsletters (this will
encourage them to join if they see quality information in previous newsletters).

If you setup a newsletter, use double opt-in, and
don't send the newsletter from your own domain.

OK, what does that mean?

Well, double opt-in means that the person trying to sign up for your newsletter
MUST confirm their subscription by clicking on a link in an email they are sent
after signing up. If they don't confirm, they don't get the newsletter. Double
opt-in is very important, and can save you legal problems in the future.

L 4

Double opt-in means no-one can receive your
newsletter without permission from the person who
owns that email address.

There are some nasty people about.

People do take other people's email addresses and subscribe them to this
and that.
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Without double opt-in this is easy.

This not only causes hassles for the owner of the email address, but it also
can cause problems for the newsletter owner, since they then send out a
newsletter to someone who did not subscribe. The recipient of the newsletter
then cries "SPAM", and the newsletter owner gets into trouble.

Double opt-in prevents this. If someone tried to sign up an unknowing victim

to my newsletter using the victim's email address, my double opt-in system

would send the owner of that email address an email saying that they tried to

sign up, but to complete the process they need to click the link in the email. If

they had not signed up themselves, they can ignore the email, and they wo n 6 t

receive my newsletter.

This brings me to the second point. Dondét send a newsl etter fr
domain (e.g. using a bulk mailing program which sends through your SMTP

gateway). If your web hosting company gets a lot of spam complaints about

your newsletter, they could close your account, and your business would go

down the drain. D o Andstenoudh.i lmide daubleaopt-ind ou bl e o
yet Aweber get spam reports for my newsletter on a monthly basis from

people who opted-in to receive it. If | had been sending this form my own

domain, my main site may have been closed down by now.

For these reasons, using a third party newsletter provider is essential. Let

them deal with spam reports. The people at Aweber are used to dealing with

this type of situation, and all they do is look at your mailing list setup, see you

are using double opt-in, and ignore the spam report (sending you notification

of who made the complaint, just in case yo
youo ; o0).

Check out my list of Recommended Autoresponder services.

OK, newsletters are a great idea, but they are time consuming. Here is an
alternative that works very well.

SETUP AN AUTORESPONDER COURSE.

An autoresponder course is a set of predefined mailings. You configure these
to send out x number of messages, at intervals you choose.

e.g. | may setup a 10 part autoresponder course, with each part being sent on
a one per week schedule. That would mean that anyone signing up for it
would receive your messages over a period of 10 weeks. That is plenty of
time to gain their trust and pre-sell them something.

Autoresponders often come with web hosting, but these can be limited to a
single Aautoresponseo.
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Fortunately, Aweber give you unlimited autoresponders when you sign up for
an account with them. That means you have one Aweber account from which
you can run multiple newsletters, and multiple autoresponder courses.

| highly recommend that as part of your traffic building (and income building)
strategies, you set up a newsletter or mini-course (autoresponder course) on
each of your sites. You can setup miniseries in much the same way as you
can setup free reports. Find 5 or 10 articles relevant to your site, and use
those as the basis for each autoresponder message. Just add in a leading
paragraph, and a closing paragraph with some pre-sell, and you have your
autoresponder course written. Just plug it into your Aweber control panel, add
the Aweber subscription form on your site, and you are ready to catch
subscribers.

WARNING: You cannot import a mailing list into Aweber without getting your
subscribers to re-confirm their subscription. This is because of the restrictions
of double opt-in. When | moved my mailing list from "Your Mailing List
Provider" over to Aweber (to take advantage of the autoresponders and other
advanced features), | imported my old list into Aweber and waited for my
subscribers to re-confirm their subscription via the emails Aweber sent them.

| lost more than 50% of my list. Now, as it happens, they were probably lost
because they did not read my newsletter, or they would have known to look
out for the confirmation email. In that case, that 50% were probably no great
loss. However, in hindsight, | wish | had gone with Aweber to begin with.

In this section, we have looked at how we can capture our visitors email

address, which gives us more chance of getting them back to our site, or sell

them a product by repeated exposure to your offerings. This repeated

exposure is also used to build trust bet we

Check out my list of Recommended Autoresponder services. There are some
for all budgets.
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25. Legal Requirements for
Webmasters

Owning websites do have legal implications, even if you don't live in the US.
You may remember a few years back that this became very topical. A few
successful netpreneurs found themselves in deep water. Some were fined
heavily, and others were bankrupted.

Now, | don't want to panic anybody, but | do want to make you aware of the
potential problems of working online.

If you want to buy some pre-written legal documents that you can use on yor
site, Len Thurmond has hired a legal team to write just about any legal
document you will ever need.

You can read more about his package here. | highly recommend you get it,
and use it on all of your sites.
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26. Building a Product Empire with
APLRO Content

We looked at Autoresponders (and newsletters) earlier in this course as a
great way to keep in contact with your visitors. After all, someone may only
go to your site once, but if they sign up for your autoresponder or newsletter,
you can bring them back time and time again with the great information and
pre-sell you provide. | t likeshaving them bookmark your site, but is actually
far more valuable than a bookmark, since many people never return to their
bookmarks.

As | have already mentioned, | personally use Aweber, but you can find the
best Autoresponders with a range for all budgets on my Recommended
Autoresponder services page.

Letdbs see how you can use autoresponders

You have all heard of PLR articles haven't you? Well, | don't like them as
sources of content for a website since you share that content with so many
other people, and they require a lot of work to get them unique enough.

| have heard a good point from a friend who uses them though. He says that
these PLR articles are good because he does not have to do the research on
an unknown niche. He uses the PLR article as the research, and re-writes the
article based on that research. It takes time, but he does make a successful
job of this on his sites (and he has a full time job as well).

Personally if | wanted to completelyre-wr i t e an article i n my
pick up the articles for free from article directories, not pay for them in PLR
packages.

OK, my point about mentioning PLR articles. As | said, | don't use them for
site content because it is just too much work for me. However, one area that
they can provide excellent value is in setting up a newsletter or autoresponder
course.

Simply setup an autoresponder with 8 - 10 of these PLR articles related to
your site, and insert a sign up form on your site. You can set up each email
with an introduction, the guest article "PLR article", plus a pre-selling closing
paragraph leading your readers to your own site, or an affiliate site.

Some of the PLR article sites are better than others for this.
In looking for PLR article sites to join, | highly recommend looking for sites

that offer articles highly related to your own niche site, or at least a site you
want to build.
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| have been asked quite a few times to elaborate on the process for using
some of the content available from these PLR membership sites, so, for those
who have been paralysed by information overload, but want to create a site,
and have a little money to invest here is a great method that works well for
me.

1. Get your PLR eBook from whichever PLR membership site you are a
member of and edit it and insert some new information. Compile it into
a PDF ebook (I have talked previously about the best tools for this).

2. Get a subscription to one of my Recommended Autoresponder
services.

3. Create a single sales page website using the methods described

earlier in this course.

Setup an autoresponder sequence using PLR.

Insert the autoresponder sign up form on your sales page.

Sign up with Clickbank to sell your eBook (and also allows you to get

affiliates for the eBook).

7. Go and grab additional PLR articles on this niche and compile these
articles into a report that you can give away as a bonus for subscribers
to your autoresponder (or if you want to run a newsletter, use it as a
bonus for that).

8. Create a popup that offers the free report in return for subscribing to
your autoresponder course. This can be setup so the visitor only has
to click a link to subscribe), and they will be directed to the report
download page after confirming their subscription (use double opt-in).
Some pop ups can beat the popup blockers built into firewalls, web
browsers and anti-virus software, and despite annoying a lot of people,
if the offer is targeted, they do still work incredibly well.

9. Use some more of the articles as research to write 20 of your own
articles on the subject.

10. Submit one article a week to article directories, until all 20 have been
submitted.

11.While you are going through this submission process, look for sites
related to your own, and contact them with details of your affiliate
program and a download URL where they can get a complimentary
copy of your eBook. Ask them if they would like to make commissions
by promoting your eBook.

12. Submit your site to directories.

o gk

That is all there is to creating a site that gets traffic and makes sales of your
own product.

Obviously you want to continue to market your site with more article
submissions, and even press releases if appropriate. Use social sites to build
inbound links and authority to you site.

You know, you can have one of these sites setup in a month.
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27. Issues with running your own
Affiliate Program

In the last chapter we looked at a plan for building your own product empire.

Here, | want to elaborate a little more on this by looking at a few of the issues
raised by running your own affiliate program to help sell you products.

If you are not thinking of selling your own products, you can skip this section.

One of the great things about having your own affiliate program is that
affiliates provide you with traffic in exchange for commissions on any product
they sell for you with their traffic. What this means is that even if your own
pages are not ranking well in the search engines, you still get traffic. That is
one of the great reasons (often overlooked) for having an affiliate program.
An affiliate program is a great traffic builder!

The easiest option for setting up an affiliate program is to use Clickbank. This
will cost you around $50 for an account that allows you to sell your products.

There are a few "niggles" associated with Clickbank (but most have work-
arounds) including:

1. No control over your affiliates. People can re-engineer your Clickbank
link and buy your product at a discount by collecting the affiliate
commission for themselves.

2. Clickbank only allows you to specify one landing page. The landing
page is the page you specify as the sales page for your product. If you
have 5 products, they all have to share the same landing page. Not
very professional!

3. Statistics at Clickbank are poor (and tedious). There is no way to email
customers, you only have one year of "accounts", and trying to get any
meaningful information out of the statistics is near impossible.

OK, the good news is there are options for those wanting to sell multiple
products, and even ways you can have total control over your Clickbank
Stats. There is no way though to stop people signing up for your program and
buying your products at a discount (though there are ways to minimise this).

To achieve the extra functionality that should be included in Clickbank, you
need two pieces of software.

The first is easyClickMate by Adrian Ling, and the second is CB Accountant
by Rod Beckwith.
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Easy ClickMate is a script | have used for several years. The main reason |
use it is to sell multiple products through one Clickbank account. | can set up
different landing pages (sales pages) for different product (even on different
domains).

Other benefits of this script:

1 Increased Page Rank passed to your site as links are constructed with
your domain, not Clickbanks.

1 You can "hide" your products in the Clickbank Marketplace from those
wanting to buy your product through their own link. By setting up
easyClickmate on one domain, but selling your products from other
domains, people searching for your products in Clickbank will only find
the domain on which easyclickMate is installed, not the domains for
your products. This can stop the average commission thief.

OK, one of the features all marketers need is a way to contact customers,
verify that someone is a customer etc. EasyClickMate cannot do this since it
works independently of Clickbank. There is no way this script could know
whether someone who purchase is a valid customer, or someone who bought
and had a refund. For this, we need CB Accountant.

CB Accountant can download your transaction history from Clickbank so you
can search and manipulate on your own computer. When Clickbank issue a
refund to one of your customers, CB Accountant can download that new
information to update your database. Also, whereas Clickbank only keeps
one year of accounts, CB Accountant will just keep adding new transactions
to the database on your hard disk. In five years time, you will have five years
of customer accounts.

CB Accountant also allows you to email your customers. Since your database
has all of your customer details, you can extract customers who bought a
specific product, even over a specific date range. This is valuable stuff for
online marketers. CB Accountant has a lot of nice features.

In my opinion, easyClickMate and CB Accountant are essential for anyone
selling multiple products through Clickbank.

OK, other options?

Well, the new boy on the block is Paydotcom.

This site offers a similar service to Clickbank, but uses Paypal as the payment
processor. That means your customers buy through Paypal giving you

immediate access to your funds.

Paydotcom also allows you to control who becomes an affiliate, so you can
largely prevent the commission theft associated with Clickbank.
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One big disadvantage of Paydotcom is that you have to send out payment
(via Paypal) to your affiliates each month (although they do provide you with a
mass pay text file which can just be uploaded to Paypal, and they will pay
everyone). This is something Clickbank does for you. The other of course is
that you have to have other systems in place to keep customer databases up
to date. Clickbank is certainly more convenient if you want a hands-free
approach.
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28. In Summary

Questions: What separates successful marketers from those that fail?
This Simple question has a simple answer.
Those that fail are the ones who do not take action, or simply give up.

Many of you know how | started online. | w o nbdre you with the details

again, but suffice it to say that it was out of necessity to succeed. | had no
option of failure, and the clock was ticking. | know a lot of other successful
marketers who had similar circumstances, and went on to succeed online.

You see, when you have limited time to make something happen, the fear of
failure does not matter, you work through it. You simply have to go ahead
and take action. You don't have time to consider the pros and cons, and you
don't have time to worry about what happens if you fail, or whether or not your
chosen path will work. Failure is not an option.

Some of us need that ultimatum to get us working; others can find the
motivation to just do it, even with a comfortable job.

The bottom line is that you have to take action and do it. If something does
not work, suck it up, and work at it until it does work.

What is stopping you? Fear it w o nwitk? Let me help you on this one - IT
DOES WORK!

Maybe you don't have a lot of time? Let me help you on this one too. When
we first started, my wife stayed up all night, 5 days a week to use the internet
connection (we could only use it between 6pm and 8 am). She made time.

| know someone in the military who works at this part time despite working
long hours away from home. He found time and has made his business a
success. Can you really not find a few hours a week?

Maybe the costs worry you?

Let's look at the costs of setting up a website. Other than time, you will need
a domain and hosting.

OK, for me, that costs 8.99 UK Sterling for the domain for one year, plus 3.99
a month hosting (it actually costs me far less than this now with multiple sites
hosted on the same plan, but let's assume | am starting out again).

What other costs? Well, | would hire Wordtracker for a month at a time for
just £28 UK sterling. Using a certain free Wordtracker Tutorial as my guide
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(search Google for Wordtracker tutorial if you have lost your copy), | could
research enough keywords to keep me happy for months.

Then | would have to buy KRA Pro - by far the biggest investment in my new
business. That's another $167 US dollars.

Web editor? Well | would use Wordpressit hat 6s fr ee!

You might need to add on the cost of your internet connection, but the fact
you are reading this probably means you have that anyway (though you can
later claim this as a business expense).

Thatdos not a huge investment for a busines:
up a bricks 6ndé mortar business these days

Maybe you are putting it off because you prefer to watch TV, or go out with
friends than get on with your first site? Well | ¢ a rhélg you with that one, and
nor can anyone else. You have to take responsibility.

If you take action and don't give up, you will succeed. You have all the
information you need in this course, and by singing up to my free Internet
Marketing Newsletter, you can stay ahead of the crowd.

Finally, to finish this introduction, | want to republish an email | from a
newsletter subscriber.

| have removed the s e n d detaidssbut otherwise left the email intact. | get a
lot of emails like this. Can you see why this person has not succeeded yet?

"Please help!!

| really enjoy your newsletter and | get a sense that you are an honest guy,
who has achieved tremendous success and might find it in your heart to help
us with a bit of advice.

I'm hoping you can direct my husband and me to a coaching program that has
personal contact on some level for feed back that you would recommend to
your sister or your best friend.

First of all I'd like to say | was inspired by your account of you and your wife
wanting to change your work situation/ lifestyle years back and your mention
of the first sale you made with an affiliate and how it changed your life.
Obviously your business has grown tremendously-congratulations on your
success.

My husband and | purchased a number of your niche blueprints, bought SEO

website builder, as well as Rosiland's Gardner's course, (and some others),
joined Anik Singal'saffiliate classroom for a few months and gave the very in
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depth building affiliate sites from you newsletter a go. We seem to be at the
ready aim, ready aim, ready aim and can't get to the fire part.

We have received information on Anik Singal's new program as well as Patric
Chan's program.Both are 8 week coaching programs but we've not been able
to find any "regular”" people who have any comment on the success on either.

It is so much information overload we know we can build a business on the
internet but are so stuck and frustrated.

All if the information we've received is great but we are getting so stuck on the
implementation. We have learned alot but are really beginners.

Any guidance would be greatly appreciated".

As you can see, buying everything that comes out wont make you succeed.
Only you can do that by putting your new knowledge to work.

Don't worry about failing, just get on with it. Pick one plan of action and stick
with it. See it through to the end.

| sincerely hope that 6 months down the line, the couple that sent me this
email will send me another one, with details of how their business has taken
off. It would be nice to receive similar emails from you too.

Good luck!

For up-to-date information, please sign up for my free newsletter if you
havendét already done so.

http://ezseonews.com

To your success online!

Dr. Andy Williams
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Resources

ezSEO News i Home of my free weekly ezSEO Newsletter

Affiliate Minder 1 Tip, advice and tutorials in all aspects of Internet Marketing.
There is a growing number of Wordpress Tutorials.

[.M. Prodigy 1 Currently hosts two Wordpress Courses. Wordpress for
Affiliate Sites is a course that shows every step in the building of an actual
affiliate site. Watch over my shoulder. Also available is the HTML to
Wordpress course, which again allows you to watch over my should every
step as | convert an old HTML site to Wordpress, WITHOUT losing any
rankings.

Keyword Research Lab i Home of KRA Pro, the ultimate keyword
manipulation and LSI software.

Creating Fat Content Course i The course you are reading now shows how to
create fiFat affiliate siteso. The
companion, as it shows how to creat

Web Content Studio i Article Studio offering an easy way to theme your
content, including advanced LSI keyword generator.

D.I.G. T My Datafeed Software. A different approach to datafeeds for those
who build quality, Afato affiliate
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Worksheet 1 - Fat Affiliate Site
Building Checklist

Goal Complete Completed?

By Date

Research a profitable Niche

Carry out Comprehensive Keyword Research on the
Niche

Select Keywords for use in Main Pages, including a
primary phrase, plus several highly related words and
phrases that you can use to theme the pages.

Select Keywords for use in Articles, including a primary
phrase, plus several highly related words and phrases
that you can use to theme the pages.

Select Homepage keywords, including a primary phrase,
plus several highly related words and phrases that you
can use to theme the pages.

Using a website editor of your choice, create blank
pages for the homepage, main pages, sitemap, link
page, privacy, disclaimer and articles, plus any other
non-article pages you want. Add in tracking code so you
will know where your visitors are coming from.

Get your domain and setup hosting.

Add the content to the homepage.

Add the content to the main pages.

Add in the content for your privacy and disclaimer.

Create a sitemap.

Create a links page.

Link the pages together.

Upload your site.

From here on in, the following steps need to be repeated
over a period of time.

Submit your site to directories.

Write unique content and submit to article directories.

Write unique content and post it on your site. Add links
to new articles on your sitemap.
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Worksheet 2 1 Generating ldeas
Sources Ideas for Niches Profitability?

Amazon.com

Ebay.com

Dmoz.org

Wordtracker.com
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Worksheet 3 - Pre-Sell Planner

1. What are the
problems faced by
your visitor that this
product can solve?

2. Why have your
visitors still got
these problems?
Let your visitors
know that you
understand their
problems.

3. Describe what life
can be like without
the problems.

4. Introduce your
product.

5. Feature list.

oo Oe®

6. Final reminder of
that "picture”.

7. Call to Action.
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